SPOT  NEWS  AND  FEATURES  ABOUT  NEWSPAPERS,  ADVERTISERS  AND  AGENCIES 


New  York  Post 
seliles  down 
in  new  plant 

Nows  empires 
guard  culture 
in  Canada— IT 


Chicago  Daily  News 

Newspaper  Division  of  Field  Enterprises.  Inc. 


Joseph  Kraft  of  the 
Chicago  Daily  News: 


^^..one  of  the 
best  thinkers 
of  his  ^ 
generation.” 


Harper’s  Magazine  paid  Joseph  Kraft  this  tribute  for  his  tough- 
minded,  incisive,  uncompromising  reports  of  the  Washington  scene. 


Kraft  consistently  combines  realism  with  an  ability  to  probe  for  the 
motives  underlying  national  and  international  news.  He  simplifies 
complexities  and  untangles  often  deliberate  confusion  without  be¬ 
ing  a  spokesman  for  any  specific  point  of  view. 


A  hard-nosed  newsman  and  one  of  Washington’s  most  effective 
critics  of  sprawling  bureaucracy,  Joseph  Kraft  is  another  reason 
why  the  Chicago  Daily  News  is  highly  prized  by  its  readers. 


Photographers 
favor  leasing 
of  gear-^ 


Mountain  children  who  performed  os  the  original  Chad  and  Emmoline  in  the  American  Folksong  Festival 
in  the  1930's;  from  The  Jeon  Thomas,  The  Traipsin'  Woman  Collection. 

One  of  350,000  Photographs  Alive  and  Thriving  in 
The  University  of  Louisville  Photographic  Archives 


The  Archives  is  the  recipient  of  outstand¬ 
ing  photographic  collections  because  it 
fulfills  two  major  concerns:  preservation 
and  use. 

Photographs  are  cataloged  and  made 
available  to  qualified  people.  Far  from 
being  "dead  storage",  the  Archives  gives 
photographs  a  long  lease  on  life! 

Collections  of  national  and  regional 
scope  date  from  the  Nineteenth  Century 
to  the  1960's  and  represent  immense 
variety.  Individual  works  and  collections 
of  historical,  creative,  or  documentary 


importance  are  welcomed.  If  you  wish 
to  contribute  photographs,  either  per¬ 
sonal  or  corporate,  Donald  Anderson, 
Director  of  the  Photographic  Archives, 
will  assist  you  in  making  arrangements. 
Please  write  to  him  at  the  University  of 
Louisville,  Louisville,  Kentucky  40208,  or 
phone  636-4916,  Area  Code  502. 

Recently,  the  Louisville  newspapers  did 
exactly  this.  We  gave  our  photo  collec¬ 
tion  to  the  University.  Now  it  serves  not 
only  our  needs  but  those  of  everyone  who 
is  qualified  and  interested  in  using  it. 
Not  only  for  today,  but  for  the  future! 


€mTnier“l0iwwal  •  The  Louisville  Times 

Louisville,  Kentucky 


VOLUNTEER! 


Man  Offers  To  Help 
EJderl  v.  i'  othi^d ess 


Business  has  really  picked  up  on 
Chamber  of  Commerce  budding  sin 
Times  t'nion's  weekly  column,  \OLl  y 
And  the  Volunteer  Bureau  st^ 
because  it  shows  that  people  are/ 
others.  / 

•'A  lot  of  people  didn't  reah/y 
Volunteer  Bureau.  '  Mrs.  Bevery 
the  bureau,  said.  “We  are  ly 
column  who  we  otherwise  migh/ 

The  Timcs-Cmon  also  J  ^  S/ 
letters.  The  following  letter,  / 


,  C„,  '"'/t  j  - 


me  iimes-cm-.M,  ....  -’"tep  '////.  ’'tfr  f 

letters.  The  following  letter,/ I  O/.f.  ''//>,  'O,-  t,, 

^zS.’u'.u-xSr/ 

•'1  believe  I  would  likiVye  ^  _-v 


•  I  ne.ieve  i  woo...  ..e,,  . 

my  working  schedule 
during  norni.a.  riavtime  honil'//y 


with  trips  In  ll.e  store,  fiv 
j  "-u--  a^ 


"'Ilk  '  It  /,,  I  '>ffn  ’ 


When  volunteers  are  needed  in  Rochester, 
a  column  called  '"Volunteer"  finds  them 


Rochester's  Tirrtes-Union  is  a  people  paper. 

So  when  it  became  evident  that  hundreds  of  Rochesterians  needed 
volunteer  help,  it  was  natural  for  their  newspaper  to  create  a  weekly  column 
to  find  the  volunteers. 

Volunteer"  found  companions  for  lonely  old  folks. 

It  matched  a  suburban  basketball  enthusiast  with  a  coachless  inner-city 
boys'  team. 

It  uncovered  a  summer  camp  water  safety  instructor  who  is  now  spending 
his  winter  helping  emotionally  disturbed  children  learn  to  swim  and  gain  self- 
confidence. 

Columnist  Dolores  Orman  lists  the  needs  weekly.  Her  readers  respond, 
matching  their  talents  with  the  needs.  She  finds  people  who  want  to  help,  but 
don't  know  how  to  go  about  it. 

If  you'd  like  to  see  how  we're  doing  it,  ask  Miss  Orman  for  samples. 
She'll  be  glad  to  send  you  a  couple. 


The  Times-Union 

Rochester,  New  York  1 46 1  4 

Merrbers:  Gannett  Group 


EDITOR  &  PUBLISHER  CALENDAR 


MARCH 

®  Southern  Illinois  Associated  Press  Editors.  Augustine  Restaurant,  Belleville, 
Illinois. 

12-14 — New  York  Press  Association.  Hotel  Syracuse,  Syracuse,  N.Y. 

12-14 — Michigan  Press  Association  Classified  Conference.  East  Lansing. 

12-15 — Texas  Associated  Press  Managing  Editors.  Rice  Hotel  Houston, 
Texas. 

M‘I6 — Midwest  Circulation  Managers  Association.  Muehlebach  Hotel, 
Kansas  City,  Mo. 

15-20 — Penney-MIssouri  Awards  Women's  Page  Workshop.  University  of 
Missouri,  Columbia,  Mo. 

15-27 — API  Seminar  on  New  Methods  of  Newspaper  Production.  Columbia 
University,  New  York  City. 

19- 21— Mid-Atl  antic  Newspaper  Mechanical  Conference.  Bellevue  Strat¬ 
ford  Hotel,  Philadelphia. 

20- 21 — Texas  Press  Association  Mechanical  Conference.  Sam  Houston  State 
University,  Huntsville,  Tex. 

21- 22— K  ansas  AP  Wire  Editors  Association.  Virginia  Inn,  Lawrence,  Kans. 

22- 26 — New  York  State  Publishers  Association.  Jamaica  Hilton,  Jamaica, 


APRIL 

1- 4 — Associated  Court  and  Commercial  Newspaper  Publishers.  Skyline 
Country  Club,  Tucson,  Ariz. 

2- 4 — -News  Photo  Conference  for  Editors,  Ohio  University  College  of 
Communications  at  Athens. 

2- 5 — California  Press  Association.  Furnace  Creek  Inn,  Death  Valley,  Cali¬ 
fornia. 

3- 4 — Sigma  Delta  Chi  Region  I  Conference.  Harrisburg,  Pa. 

2- 4 — Sigma  Delta  Chi  Region  6  Conference.  Minneapolis,  Minn. 

3- 4 — Virginia  Press  Association  Advertising  Conference.  George  Washing¬ 
ton  Hotel  Winchester,  Va. 

3- 5 — Tri-State  Classified  Advertising  Managers  Association.  Habana  Inn, 
Oklahoma  City. 

4 -  Sigma  Delta  Chi  Region  3  Conference.  Atlanta,  Ga. 

5- 7 — API  Seminar  for  Women's  Page  Editor.  Columbia  University.  New  York. 
5-12 — International  Want  Ad  Week. 

8- 10 — Illinois  Daily  Newspaper  Markets.  Workshop.  Ramada  Inn,  Peoria. 

9- 11 — Pennsylvania  Newspaper  Publishers  Association-Interstate  Advertising 
Managers.  Display  conference.  Hotel  Hershey,  Hershoy,  Pa. 

10- l  I — Sigma  Delta  Chi  Region  4  Conference.  University  of  West  Virginia, 
Morgantown,  W.Va. 

10- 12 — Sigma  Delta  Chi  Region  9  Conference.  Denver,  Colorado. 

11 —  Sigma  Delta  Chi  Region  10  Conference.  Portland,  Oregon. 

1 1 —  National  Newspaper  Awards  dinner.  Royal  York  Hotel,  Toronto. 

12- 14 — Central  States  Circulation  Managers  Association.  Pick-Congress 
Hotel,  Chicago. 

12-14 — Interstate  Circulation  Managers  Association.  Hilton  Hotel,  Annap¬ 
olis,  Md. 

12-15 — INCA-FIEJ  Production  Managers.  Mainz  Hilton,  Mainz,  Germany. 
Toronto. 

12-15 — Newspaper  Purchasing  Management  Association.  Tides  Hotel, 
Redington  Beach,  St.  Petersburg,  Fla. 

14 — Canadian  Press.  Royal  York  Hotel,  Toronto. 

16-17 — Canadian  Daily  Newspaper  Publishers  Association.  Royal  York  Hotel, 
Toronto. 

16-17 — New  Jersey  Press  Association  circulation  conference.  Holiday  Inn, 
Trenton. 

16- 18 — South  Texas  Press  Association.  Holiday  Inn.  San  Marcos,  Texas. 

17 —  New  York  Press  Association  advertising  workshop.  Princeton  Club, 
New  York  City. 

17-18 — Louisiana  Press  Association  Monteleone  Hotel,  New  Orleans. 

17-18— S  Igma  Delta  Chi  Region  7  Conference.  Des  Moines,  Iowa. 

17— 18— S  igma  Delta  Chi  Region  1 1  Conference.  Monterey,  California. 

18 —  Sigma  Delta  Chi  Region  2  Conference.  University  of  Maryland,  College 
Park,  Md. 

19 —  American  Council  on  Education  for  Journalism.  Waldorf-Astoria  Hotel, 
New  York. 

19- May  I — API  Seminar  for  Circulation  Managers.  Columbia  University, 
New  York  City. 

20 —  Associated  Press.  Waldorf-Astoria  Hotel,  New  York  City. 

20-23 — American  Newspaper  Publishers  Association.  Waldorf-Astoria  Hotel, 
New  York  City. 


SO  more  will  live 


Now  standard  in  many  journal¬ 
ism  schools,  E.  L.  Callihan's 
GRAMMAR  FOR  JOURNALISTS 
is  based  on  the  usages  Ameri¬ 
can  editors  actually  accept  to¬ 
day.  Examples  of  common 
errors  come  directly  from 
newspapers,  magazines,  and  TV 
or  radio  broadcasts.  Short,  pro¬ 
vocative  quizzes  pinpoint  in¬ 
dividual  weaknesses  and  pro¬ 
vide  brush-up  practice.  Author 
is  former  Chairman  of  Journal¬ 
ism  Dept.,  SMU.  "This  book 
shall  be  on  the  shelves  of  this 
newspaper's  library.  Or,  better, 
on  the  City  Desk!"— felix  r. 
MCKNIGHT,  editor,  Dallas  Times 
Herald 

Cloth  $5.95;  paper  $3.95 


Now  in  a  revised, 
updated  edition 


Available  in  June.' A  separate  work¬ 
book.  Exercises  and  Tests  for  Jour¬ 
nalists,  $1.95.  Instructor's  Manual, 
containing  answers,  is  free  to 
teachers.  Order  now  at  your  book¬ 
store,  or  mail  coupon  with  remit¬ 
tance. 


CHILTON  BOOK  COMPANY,  Dept  EP 

401  Walnut  St.,  Phila.,  Pa.  19106 

Please  send  me  E.  L.  Callihan's  GRAMMAR  FOR  JOUR¬ 
NALISTS  (Rev.  Ed.),  for  which  I  enclose  check  or  money 
order  as  indicated  below.  If  I  wish,  I  may  return  book(s) 
postpaid  within  10  days  for  full  refund. 

□  Cloth  $5.95  □  Paper  $3.95  □  Workbook  $1.95 

□  Instructor's  Manual  (free  to  teachers) 

Name . 

Address . 

City . State . Zip . 

(Please  add  applicable  sales  tax.) 
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In  the 

last  twenty  years, 
only  one  newspaper 
has  won  more 
Pulitzer  Prizes 
than  The 

Des  Moines  Register 


Our  Congratulations  to  The  New  York  Times 


DO  YOU  KNOW 


Which  retail 
promotion  makes 
every  shopper 
awinner? 

It's  that  small  wonder  among  promotions: 
Trading  Stamps. 

They  are  saved  in  more  than  80  per  cent  of 
the  nation’s  households.  And  here’s  one  big  rea¬ 
son  they’re  so  popular: 

Unlike  most  retail  promotions,  they  allow  a 
merchant  to  return  the  benefits  of  the  promotion 
to  all  his  customers— and  in  direct  proportion  to 
their  patronage. 

Here  are  some  things  an  average  food  retailer 
doing  a  $1.2  million  annual  business  might  use 
to  promote  sales  instead  of  giving  stamps: 

He  could  give  away,  by  chance  drawing,  only 
six  high-priced  cars. 

He  could  offer  phone  orders  and  free  delivery, 
provided  only  10  per  cent  of  his  customers  used 
the  service. 

He  could  offer  charge  accounts,  as  long  as  no 
more  than  one-third  of  the  business  was  done  on 
that  basis. 

In  each  of  these,  only  a  fraction  of  the  custom¬ 
ers  benefit.  With  trading  stamps,  every  shopper 
is  a  winner. 

That’s  one  reason  why  S&H  Green  Stamps 
have  been  given  by  leading  American  retailers 
since  1896. 


The  Sperry  and  Hutchinson  Company 

An  American  way  of  thrift  since  1896 


/\eac/erd 
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W  HO  W  AS  THE  OTHER  W  OMAN  the  reporters  saw  with 
I  President  Georges  Pompidou  and  Mnie.  Pompidou  during  their 
j  visit  to  W  ashington?  She  is  SIMONE  SERVAIS,  the  press  and 
-  infonnation  ollit  er  for  the  French  President — i>r,  as  Dorothy 
McCardle  of  the  W  ashington  Post  tagged  her — the  Ron  Ziegler 
of  the  Elysee  Palace.  She  may  he  the  only  woman  in  charge 
I  of  news  for  a  head  of  state.  Interesting  thing  about  her,  too. 
i  is  that  she  is  a  student  of  Oriental  religions  and  a  believer  in 
,  reincarnation.  “In  some  previous  incarnation,”  she  told 
Dorothy,  “I  must  have  been  a  journalist.” 


THOSE  who  recall  the  original  Veej>  (.\lhen  W.  Harkley 
of  Kentucky)  as  an  amiable  and  amusing  man  will  pause  at 
reading  the  headline  In  the  Galveston  (Tex.)  Daily  Aeus  on  a 
I  story  concerning  the  election  of  Robert  W’.  (Buddy)  Burgess 
'  as  a  Moody  National  Bank  officer:  BURGESS  IS  MOODY 
I  NATIONAL  VEEP.  .  .  .  The  Orange  (Tex.)  Leader  reported 
in  a  picture  caption  that  “Many  chickens  were  killed  and  in¬ 
jured  when  this  truck  overturned.  .  .  .  The  chickens  were 
valued  at  SL.'iOO,  but  some  were  salvaged.”  .  .  .  Miami  (Fla.) 

I  Herald  columnist  i.vhry  Thompson  received  a  letter  from  a 
fan  noting  that  the  plastic  hags  in  which  the  Herald  is  de¬ 
livered  are  great  for  garbage  ilisi)osal.  Tluunpson  suggested 
a  circulation  promotion  on  the  theme,  “Let  the  Herald  hag 
j  your  odors.” 

j  *  ^ 

COUNTED  OUT 

The  lieaclliiie  was  bang-up: 

.Ml  wistloni  and  wit. 

But  there  was  a  liang-up: 

,  It  w<»iildn’t  (|uite  lit. 

'  BILL  TEBHUNE 

*  *  * 

i  DAN  BYRNE,  a  former  I  PI  executive  in  Minnesota  and  the 
I  Dakotas  who  quit  the  copy  desk  of  the  St.  Paul  Dispatch  in 

I  .January,  after  passing  the  state  bar  exam,  is  now’  assistant  in 

j  the  Hennepin  Cotinty  Attorney’s  office.  .  .  .  The  Riiidoso  (N.M.) 

I  News  has  hired  a  gal  named  Lots  lane  and  now  the  staff  is 

j  nervously  waiting  for  clahk  Kent  to  put  in  an  aj»pearance. 

I  ...  “Brawn  Patrtd”  is  jim  vvoodri'ff’s  s|)orts  column  in  the 

i  Dallas  Times-Herald.  .  .  .  The  headline  that  I’m  no  friend  of' 

has  a  preposition  at  the  end  of.  sings  hill  terhi  ne  of  the 
Mancie  (Ind.)  Evening  Press.  .  .  . 

*  4f-  «- 

j  UPI  EDITOR  ROGER  TATARIAN  says  Herbert  Brucker 
I  makes  it  quite  clear  in  his  new  hook  “Journalist”  what  Con¬ 
fucius  did  say  about  words  and  pictures.  Literal  translation 
,  of  the  original  ideographs  is:  “Hundred  hear  not  like  one 

!  see.”  But  another  scholar’s  reading  makes  it:  “One  hundred 

!  hearings  are  not  equal  to  a  single  look.”  .  .  .  MIKE  M.MLW’AY 

j  in  the  Seattle  Post-Intelligencer  says  proofreaders  will  he  de- 

I  lighted  to  learn  that  the  Army  at  Fort  Campbell,  Ky.  has  a  lad 

I  named  Pvt.  Allenzio  Rooseveltause  Ahuelwhippingstraw.  .  .  . 

AS.SOCIATED  PRESS  writer  recently  tagged  Eddie  Mullens, 
j  sports  information  director  for  the  University  of  Texas  at  El 
Paso,  as  The  Simile  Man,  with  these  examples:  Wilder  than 
1  an  ape  in  a  barber  shop  '.\hout  as  pleasant  as  a  tender-footed 
Indian  on  the  warpath/Ahout  as  rare  as  a  penny  parking 
I  meter  Hotter  than  a  fry  cook’s  skillet  ^Busier  than  a  douhle- 
I  jointed  woodpecker  in  the  redwood  forest.  .  .  .  Noting  that 
CAL  (jt'EAL  has  been  assigntnl  to  edit  the  Environment  sec- 
I  tion  in  the  Denver  Post,  arch  napier  wonders  if  it  will,  in 
time,  he  called  The  Smog  Section  and  the  editor  The  Air 
Apparent.  .  .  .  JON  ENGELLENNER  of  Nevada  City  asked 
recently.  Does  AP  really  have  a  reporter  in  Damascus  named 
Farouk  Nassar?  TED  BOYLE.  .\P  promotion  manager,  re¬ 
searched  it  and  confirmed  the  fact  that  Farouk  Nassar  is  an 
institution  in  the  Syrian  capital:  he  goes  nowhere  without  two 
radio  receivers  tuned  in  on  Middle  East  newscasts.  He’s  been 
an  AP  stringer  at  Damascus  since  19.54.  He’s  a  Palestinian. 
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No  big  deal.  No  letterhead  free  loaders.  Just 
8000  selfless,  involved  men  and  women 
who  get  up  early  on  a  frosty  Fall  morning 
and  get  out  on  the  street  to  sell  a  special 
edition  of  the  Globe  Democrat.  That's  Old 
Newsboys’  Day.  We  started  it  13  years  ago 
to  help  underprivileged  children  in  St.  Louis. 
So  far  we’ve  turned  over  every  cent  col 
lected  -  $750,000  -  to  children’s  agencies. 
This  is  relevance 


(globe-democrat. 


.A  N'<.'whf)ust‘  NcwspHpt-r 


Editor  &L  Publisher 

®THE  FOURTH  ESTATE 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Observers  not  participants 

The  .I'uidelines  issueil  hv  llic  I-os  Angeles  Cihiel  ot  Police  to  ot- 
licers  in  his  departinent  ahont  how  to  get  along  with  newsmen  should 
he  suggested  by  every  news))a|H‘r  editr)i  as  a  model  to  be  followed 
bv  his  local  |x)lice  department. 

(ihiel  Edward  M.  l)a\is  reminded  his  men,  among  other  things, 
iltat  memirers  ol  tlie  press  are  at  the  scene  to  do  their  job,  and  added; 

“Thev  are  mature  men  who  don’t  need  us  to  watch  over  them. 
Protect  vour  crime  scene,  but  don’t  go  bevond  that.  .Above  all.  don’t 
lcK)k  upon  the  press  at  the  scene  as  hostile  participants:  in  most  cases, 
they  are  as  neutral  as  vou  are.  Let’s  not  allow  mere  fears  ot  improper 
news  coverage  to  dictate  our  dailv  contacts  with  the  press.” 

The  chief  might  liave  added  that  newsmeti  are  at  the  scene  as 
obsercers  tiot  partic  ipatits. 

Beware  the  cigaret  ads 

rite  revised  I)ill  belore  Congress  which  would  pioh.ibit  cigaret 
commercials  over  the  air  after  |an.  2.  1971.  tnay  ha\e  a  hooker  in  it 
for  print  media. 

\’o  one  contends  or  believes  that  all  of  the  ap|)roximatelv  .S20(l 
tnillion  now  spetit  bv  cigaret  manufacturers  on  television  will  be  s|)ent 
iti  piint.  It  is  expc'cted  that  a  lot  of  it  will  be.  however. 

Hut  .Senator  Frank  .Moss,  who  has  been  crusading  lor  this  bill, 
savs  he  believes  it  now  leaves  snllicietit  power  to  the  Federal  Trade 
Commission  to  prevent  abuses  “should  the  cigaret  industry  divert  its 
massive  tv  budgets  into  the  print  media.” 

If  it  is  goittg  to  be  assumed  that  some  diversion  will  be  okav  but 
a  little  more  mav  be  ati  “abuse,”  then  print  tnedia  may  ex|X‘ct  trouble 
from  the  F  FC  over  where  that  dividitig  line  falls. 

First  grade  primer 

President  Xixon’s  Special  Assistatit  lor  Consumer  .Mlairs,  A'irginia 
M.  ktiauer.  delivered  a  first  grade  pritner  on  how  to  operate  a  news¬ 
paper  when  she  told  members  of  the  Miimesota  Xewspa|)er  .Asso¬ 
ciation:  “Doti't  let  the  advertisers  have  anything  to  do  with  your 
news  pages."  Sounds  like  she  might  have  been  talking  to  a  high  school 
journalistn  class. 

Fveti  if  the  White  Mouse  speech  writers  hold  tiews|)aper  pub¬ 
lishers  in  such  low  c*steetn,  one  would  think  they  would  follow  an¬ 
other  rule  iti  the  instruction  manual:  “Don’t  write  clown  to  vour 
audienc  e.” 

Astronaut  exclusives 

Ever  since  the  first  astronauts  signed  contracts  in  fflbf  assigning  ex¬ 
clusive  lights  to  Life  Magazine  lor  stories  on  their  |)ersonal  lives,  E)kP 
has  protested  that  such  information  about  government  employes 
shoidd  be  in  the  pidilic  domain.  X.AS.V  executives  are  now  taking  a 
look  at  the  proprietv  of  such  contracts  alter  10  years.  It's  about  time. 
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letters 

PRONOINS 

111  refiard  to  the  Editorial  Vtorkslioji 
piece  liy  Koy  H.  Copperud  (Feb.  14)  1 
would  like  to  make  a  few  remarks. 

The  usajje  of  English  pronouns  seems 
to  po>e  a  problem.  English,  in  itself,  is 
a  diftieult  language.  The  problem  is  ag¬ 
gravated  by  the  usage  of  English  in  a 
demoeratie  society  in  which  the  utteraneo 
of  a  I’ongenital  idiot  are  considered  a> 
worths  of  respect  as  those  of  a  professor 
of  English  who  was  brought  up  by  tbe 
"‘(dll"  grammar. 

Or,  if  this  sound  like  an  exaggeration; 
Let  us  take  IX  ebster's  famous  writers’  ex¬ 
amples.  Of  the  more  recent  ones  it  might 
be  asked:  IX  ho  put  in  the  jironoun,  the 
writer  or  his  editor? 

Hut  apart  from  this  disiussion  about 
English,  the  thing  we  are  talking  about  is 
tbe  Use  of  pronouns.  Mr.  Copperud  states 
“that  it  is  just  as  correct  to  use  that  to 
refer  to  peoiile  as  it  is  to  use  n  ho."  So  he 
would  api»rove,  in  essence,  of  the  follow¬ 
ing  poorly  constructed,  for  sure,  example: 
“The  bishoi)  that  appeared  at  the  head  of 
the  jirocession  looked  tired.”  To  be  sure, 
there  are  some  sentences  where  “that" 
could  be  used  in  referring  to  jieoiile,  but 
these  are,  in  my  ojiinion,  few  and  far  be¬ 
tween.  Moreover,  let  ns  be  economical: 
IX  by  should  one  use  “that’’  when  there  is 
a  jierfectly  acceptable  three-letter  word 
like  "who”? 

My  last  remark  will  be  concerned  with 
“the  misapprehension  that  whose  is  cor- 
rectlv  aitplicable  only  to  people.”  I  n- 


fortunately,  Mr.  Cojiperud's  example 
shows  that  an  incomplete  sentence  makes 
a  poor  example.  Although  I  agree  that 
“of  which”  sounds  clumsy  (in  this  con¬ 
text),  there  is,  of  course,  another  solution. 
Not  too  long  ago,  in  these  same  pages 
(E&l’i,  a  plea  was  made  for  the  elimina¬ 
tion  of  sentences  like  “A  man  of  sixty, 
.lames  Jones  was  .  .  .,”  on  the  ground  that 
nobody  speaks  like  that  so  why  should 
they  write  like  that.  Part  of  our  problem 
could  be  eliminated  in  the  same  way.  In 
my  opinion  a  sentence  such  as  “The  tree 
whose  leaves  were  falling  was  the  only  oak 
in  the  garden,”  could  very  profitably  be 
recast  as  “The  only  oak  in  the  garden 
was  busily  shedding  its  leaves.”  This  does 
away  both  with  “whose"  and  “of  which.” 

Vi  ith  a  little  more  thinking  on  the  part 
of  writers  and  editors,  1  hold  that  we  may 
use  English  more  nearly  correctly,  make 
sense  and  get  around  clumsy-sounding 
constructions. 

Lest  1  be  accused  of  wanting  to  juit 
English  into  a  straight-jacket,  let  me 
finally  say  that  I  am  convinced  that 
English  is  growing  (and  that  this  is  a 
good  thing),  while  shedding  a  word  here 
and  there  and  picking  up  a  new  word  or 
meaning.  But  let  us  be  reasonable  and  not 
base  our  “new”  words  and  meanings  on 
tbe  usage  of  that  part  of  the  luiblic  whose 
utterances  are  the  most  meaning-destroy¬ 
ing,  an  honor  equally  shared  between 
“Madison  Avenue”  and  the  educational 
“establishment.’* 

Of  course,  the  sentiments  ex|)ressed  in 
this  letter  are  personally  held  and  do  not 
reflect  the  thinking  of  my  enqiloyer. 

Pail  E.  van  Hk.ykx 

Aeii  York 

(Mr.  van  Reven  is  editor  of  the  Joint 
Coiinril  on  Economic  Education.) 


Short  Takes 

Tricia  Nixon,  the  dent’s  daughter,  re- 
ceiv'ed  from  him  on  her  24th  birthday,  a 
gold  ring  with  the  presidential  seal,  and 
told  newsmen  she  was  especially  proud 
of  it  becau.se,  “You  know,  yal  with  per¬ 
mission.” — Arkansas  (iazette. 

*  *  * 

He  said  studies  should  l)e  made  ...  of 
the  effects  of  importing  certain  fish  and 
the  possibility  of  treating  whole  rivers 
instead  of  just  the  affluent  dumped  into 
them. — Layicaster  (Pa.)  Intelligencer 
Journal. 

*  * 

For  the  first  time  since  1953,  births 
registered  by  the  King  Kong  Registrar 
General’s  Department  in  19159  dropped 
below  the  80,000  mark. — Laicrence 
( Mass.)  Eagle-Trihnne. 

*  *  ♦ 

The  vote  on  the  motion  was  27  ayes, 
and  seven  noses. — Richmond  (Va.) 
T  imes-Itispa  tch. 

*  *  * 

Shortly  after  the  accident,  a  north¬ 
bound  brain  was  derailed  at  the  subway 
station  when  a  switch  failed  to  function. 
— Chicago  Sun-Times. 

*  *  * 

Classified  ad:  Big  fresh  eggs  deliv¬ 
ered  to  you  each  Saturday.  Send  re¬ 
quest,  address  and  phone  by  mail  to  J. 
P.  Will. — Mexico  City  Xeics. 

*  *  * 

Headline:  Judy  Nagel  Will  Sit  Out 
Downhill. — Seattle  (Wash.)  Post-lutelli- 
gencer. 

*  If  * 

(E&P  lyags  ftJ  for  each  amusing  typo¬ 
graphical  error  found  in  a  newspaper.) 


What  do  the  Omaha  W)rid 
Herald,  South  Bend  Iribune, 
Flint  Journal,  San  Jose  Mercury, 
Newark  Star-Ledger,  Richmond 
Times-Dispatch,Wichita  Eag^e 
and  The  New\hrk  Times  have 


in  common; 

Microfllming  Corporation 
of  America. 


And  that’s  just  part  of  a  growing  list. 

We  mention  these  publications  only  to  make  one  point.  Although 
MCA  is  a  subsidiary  of  The  New  York  Times,  we’re  not  in  any  sense  a  one- 
newspaper  company. 

Of  course,  working  with  The  New  York  Times  has  its  advantages. 
Both  for  us  and  for  your  microfilm  sales.  For  example,  the  marketing,  promotion 
and  fulfillment  skills  of  The  Times  are  directly  applied  to  every  newspaper 
that  we  microfilm.  ^ 

There’s  much  more  we  want  to  tell 
you.  Much  we  think  we  can  do  to  expand  your  _ 

microfilm  market.  Our  new  management  team  i  |  [ 

has  over  60  years  of  combined  experience  in  I  ^ 

micropublishing.  Our  production  facilities  1  I — 

are  geared  to  process  the  world’s 


largest  single  newspaper  file.  Our  new 
laboratory  is  the  largest  and  most  ^ 

modern  plant  equipped  to  pro-  ■ 

duce  newspapers  on  microfilm.  ^ 

MCA.  It  stands  for  A 

the  fastest  growing  microfilming  I 

corporation  in  America.  L 


Microfilming 
Corporation  of  America 

21  Harristown  Road 

Glen  Rock,  New  Jersey  07452 
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More  news  and  color  in  bright  new  look 

Improved  New  York  Post 
promised  in  modern  plant 

|{y  IWwloii  H.  Fiilliri^ht 


The  A'eif  York  Pont,  after 
making  out  all  these  years  in 
nooks  and  crannies  on  Manhat¬ 
tan’s  Lower  West  Side,  has 
taken  on  a  bright  new  look  and 
moved  to  roomy  new  C)uarters 
on  the  other  side  of  town. 

The  new  home  is  the  old  home 
of  Hearst’s  Journal  American 
at  220  South  Street — or  210 
South  Street,  as  the  Post  has 
redesignated  the  completely  ren¬ 
ovated  old  address. 

The  renovating  goes  on,  edi¬ 
tors  and  reporters  running  the 
gauntlet  of  construction,  but 
when  it’s  all  completed  this 
spring,  at  an  estimated  cost  of 
.$9  to  $10  million,  three  times 
the  original  estimate,  the  Post 
peoi)le  believe  they  will  have  a 
news|)aper  plant  second  to  none 
anywhere  in  the  country’. 

(iloM*  li»  llie  forni!> 

Paul  Sann,  the  executive  edi¬ 
tor,  relaxe<l  between  editions 
the  other  day  to  talk  about  it. 
For  a  man  who  seldom  laughs, 
Sann  was  able  to  smile  broadly 
and  even  laugh  a  bit  as  he 
talked  about  the  Post  and  its 
new  home  shaping  up  around 
him. 

Sann  had  been  around,  had 
seen  some  papers  and  worked 
on  some.  But  the  way  the  old 
building  was  being  renovated 
and  redesigned  for  the  Post  Ix'at 
anything  he  had  ever  seen. 

Logic,  in  design  and  construc¬ 
tion.  The  news  room,  for  in¬ 
stance,  on  the  same  fourth  floor 
as  the  composing  room.  Open  a 
door  and  you  were  in  the  com¬ 
posing  room.  That  simple. 

“It  puts  me  five  seconds  away 
from  the  first  five  pages,”  Sann 
said.  “Two  seconds  away  from 
the  man  in  there  who  sets  our 
top  heads.  For  an  afternoon  pa¬ 
per,  this  is  publishing.  It  means 
getting  out  the  news.  There 
can’t  be  anything  like  it  any¬ 
where  else  in  the  country  that 
I  know  of.  To  me,  it’s  just  fan¬ 
tastic.” 


Sann  had  once  worked  in  the 
Hearst  Building,  in  the  1940s. 

“I  know  this  building,”  he 
said.  “But  the  only  thing  left 
here  that  Hearst  had  are  the 
outside  walls  and  two  staircases. 
Every’thing  else  is  new,  from 
doorknobs  to  presses.” 

The  Post  had  just  adopted  its 
new  format — six  columns,  a 
double  column  sometimes  down 
the  middle. 

“They  seem  to  like  it,”  Sann 
said  of  the  readers.  “But  what 
we  had  in  mind  was  not  to  look 
like  the  Chicago  Sun-Times  but 
to  get  more  words  in  the  paper. 
We’re  printing  a  lot  more  news. 
Stories  that  went  into  the  over¬ 
set  get  in  the  paper.  And  of 
course  everybody  is  happy  about 
that.” 

Sann  talked  about  an  editorial 
department  conveyor  system  yet 
to  come.  When  it  is  operating, 
a  reporter,  he  said,  can  call  the 
library  for  clips  and  have  them 
in  about  five  seconds.  The  same 
system  will  speed  copy  from 
news  desks  to  the  composing 
room. 

Vi  rekeiid  iiiove 

The  Post  moved  into  its  new’ 
quarters  ov’er  the  w’eekend  of 
February  14-15,  in  what  Busi¬ 
ness  Manager  Byi’on  Greenberg 
teliev’es  was  “an  immense 
undertaking  without  parallel  in 
the  new’spaper  business.” 

He  said  there  had  lieen  other 
moves  by  other  jjapers  from  an 
old  to  a  new’  building,  but  far 
as  he  knew’  none  of  these  in¬ 
volved  a  similar  removal  of  ma¬ 
chinery  and  furniture  without 
the  loss  of  an  edition.  In  order 
to  accomplish  this,  the  Post  put 
in  a  year  of  careful  planning, 
and  began  its  crosstown  trek  on 
the  afternoon  of  Friday,  the 
l.Sth,  w’ith  no  feeling  of  super¬ 
stition. 

“Tw’o  w’eeks  ahead  of  mov¬ 
ing,”  Greenberg  said,  “we 
knocked  a  couple  of  holes  in  the 
building  at  75  West  Street  and 


had  moved  some  non-essential 
equipment.  But  w’e  had  to  main¬ 
tain  continuity  of  operations.” 
He  said  the  move  actually  began 
Friday  afternoon  but  that  the 
Post  had  to  get  out  the  Friday 
and  Saturday  editions,  which 
meant  leaving  essential  equip¬ 
ment  in  the  old  building  until 
late  Saturday. 

“A  three-inch  snow’storm  on 
Saturday  posed  an  added  com¬ 
plication,”  Greenberg  said.  “But 
by  late  Sunday  afternoon,  the 
relocation  w’as  essentially  ac¬ 
complished.  The  entire  new’s 
staff,  the  composing  room, 
stereotypers,  pressmen  and  pa¬ 
per  handlers  were  in  full  oper¬ 
ation  in  the  new’  building.  We 
were  ready,  and  the  first  edition 
w’ent  to  pi’ess  on  time  at  8:45 
Monday  morning. 

“The  excitement  of  the  move 
W’as  infectious.  Everybody 
pitche<l  in.  Women  dressed  in 
slacks  and  did  their  part.  Every¬ 
one  w’anted  to  be  of  assistance. 
A  wonderful  spirit  of  enthusi¬ 
asm  pi’evailed  during  the  entire 
W’eekend.” 

('.lo>«e  lo  lionie  for  some 

When  the  move  liegan,  “Some 
of  our  staff  had  reservations 
about  the  new  location,”  Green- 
lierg  said.  “They  had  established 
routes  of  transportation.  How¬ 
ever,  there  is  a  bus  line  that 
stops  at  the  front  entrance  and 
connects  w’ith  the  principal 
transportation  routes.  The  East 
Broadway  station  of  the  IND 
subway  is  only  five  blocks  from 
the  new  plant.  The  East  Side 
is  expanding  at  a  faster  rate 
than  the  West  Side.  The  Peter 
Cooper  and  Stuyvesant  Tow’n 
housing  projects  and  many  new 
apartment  buildings  are  on  the 
East  Side,  where  many  of  our 
people  live.  So  they  don’t  have 
to  travel  over  to  the  West  Side.” 

Greenberg  added  that  “dur¬ 
ing  the  36-hour  period,  from 
noon  Friday  until  late  Saturday 
night,  W’e  moved  436  pieces  of 
printing  e(iuipment,  including 
54  linecasting  machines,  more 


than  100  tons  of  type,  stones, 
racks  and  w’hat  not.” 

Assisting  and  actually  mak¬ 
ing  the  move  w’ere  75  riggers 
employed  by  the  Central  Rig¬ 
ging  &  Contracting  Corp.,  w’hich 
used  four  cranes  w’ith  110-foot 
booms  to  lift  the  machinerj’  out 
of  the  West  Street  Building  and 
deposit  it  on  the  second,  third 
and  fourth  floors  of  the  South 
Street  Building.  The  company 
used  10  trucks  w’ith  40-foot 
trailers. 

The  Franklin  Warehouse  & 
Moving  Co.  was  employed  to 
move  furniture,  desks  and  filing 
cabinets.  Involved  w’ere  all  the 
editorial  department  employees, 
everybody  working  in  the  com¬ 
posing  room,  stereotypers,  press¬ 
men  and  paper  handlers.  The 
advertising  department,  ac¬ 
counting  and  business  office  em¬ 
ployees  w’ill  mov'e  later. 

Kdilioiis  on  schedule 

“By  7  i).m.  Saturday,”  Green¬ 
berg  said,  “70  percent  of  the 
production  equipment  and  fur¬ 
niture  had  been  relocated  and 
installed.  All  seven  regular  edi¬ 
tions  Friday  and  the  four 
Saturday  editions  w’ere  pub¬ 
lished  on  schedule.” 

He  explained  how’,  starting  a 
year  ago,  planning  had  involved 
master  floor  plans  of  the  new 
building.  A  set  of  these  w’as 
given  to  the  riggers  and  to  Post 
department  heads.  Ev’ery  piece 
of  equipment  to  be  moved  w’as 
numbered  and  in  the  South 
Street  Building  a  corresponding 
numl>er  w’as  chalked  on  the  floor 
to  indicate  where  it  w’as  to  go. 

“Everyone  was  aware  of  his 
particular  situation,”  Green¬ 
berg  said,  “and  its  relationship 
to  others  involved.  It  made  for 
a  smooth,  coordinated  effort.” 

The  New’  York  Telephone 
Company  did  its  pai’t,  installing 
a  modern  three-position  sw’itch- 
board  in  the  South  Street  Build¬ 
ing,  w  hile  keeping  the  old  Iward 
in  operation  in  the  West  Street 
Building — but  each  under  sep- 
ai’ate  numbers.  In  addition,  a 
sy.stem  of  transmission  w’as 
established  for  receiving  stock 
market  quotations  at  South 
Street  while  the  Post  W’as  still 
being  published  at  West  Sti’eet. 

“This  W’as  a  precaution,” 
Greenberg  said,  “to  preclude 
loss  of  stock  tables  in  case  of  a 
malfunction  at  the  new’  loca¬ 
tion.” 

Just  to  show’  W’hat  had  been 
(Continued  on  page  10) 
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accomplished,  and  what  is  still 
in  the  works,  Greejiberg  took 
an  E&P  rej)orter  on  a  tour  of 
the  new  building.  If  anything, 
he  and  Sann  had  erred  on  the 
side  of  conseiwativism  in  de¬ 
scribing  the  renovation.  Work 
was  i)i'oceeding  from  basement 
to  roof  of  this  six-story,  two- 
block-long  building. 

e  .started  at  the  top,  on  the 
si.xth  floor,  where  workmen  were 
laying  cable  and  pipes  after  hav¬ 
ing  ripped  everything  out  to  the 
naked  concrete  walls.  Here 
Dorothy  SchifT,  president  and 
l)ublisher,  will  have  her  office 
behind  windows  that  give  one 
of  the  best  views  in  New  York 
of  the  East  River,  the  old 
Brooklyn  Navy  Yard,  and  the 
steel  and  concrete  thickets  of 
Brooklyn  and  Queens. 

Itc»ii;£lit  building  in  1967 

Greenberg,  who  will  also  have 
his  office  on  this  floor,  explained 
how  the  Post  had  employed 
Lockwood  Greene  Engineers 
Inc.,  to  redesign  the  interior, 
with  attention  to  the  nature  and 
special  needs  of  a  newspaper. 
In  on  the  planning  was  Freidin 
Studley  Ltd.,  specialists  in  news¬ 
room  design. 

Let  it  be  observed  hastily  that 
the  movement  to  new  quarters 
didn’t  suddenly  develop.  Mrs. 
Schiff  as  president,  purchased 
the  building  in  1967  because  of 
its  location,  the  best  possible  in 
Manhattan,  especially  for  an 
afternoon  paper.  The  big  prob- 


Greenberg  talked  about  the 
moving  and  renovating  as  w'e 
went  down  to  the  fifth  floor, 
partly  finished  and  rented  to 
outside  firms,  including  the 
company  that  does  Post  engrav¬ 
ing.  This  film  had  moved  also 
the  weekend  of  February  14-15, 
from  the  West  Side. 

“They  tell  me  they  like  it  over 
here,”  Greenberg  said. 

The  Post  advertising  depart¬ 
ment,  when  it  comes  over  later, 
will  be  on  the  third  floor.  Stereo 
operations  are  on  the  second 
floor,  and  below  them,  on  the 
first  floor,  are  the  presses, 
everything  automatic  here  as 
machineiy  can  make  it.  News¬ 
print  is  stored  on  the  north  half 
of  this  floor,  and  from  the  stor¬ 
age  area  rolls  of  paper  are 
trundled  to  the  press  room.  Here 
they  are  dumped  on  swivel-type 
dollies  and  delivered  to  the 
presses  by  a  conveyor  system 
installed  by  the  Jeiwis  B.  Webb 
Companv  of  Detroit,  at  a  cost 
of  $200,000. 

Circling  the  entire  press  area 
is  another  conveyor  system  that 
carts  discarded  plates  to  a  box 
called  the  central  remelting  sys¬ 
tem.  The  plates  are  here  melted 
down  and  the  metal  pumped 
back  up  to  the  stereo  people  for 
reuse. 

Renovating  was  about  half 
finished  on  the  first  floor,  the 
mail  room  occupying  the  finished 
section.  In  an  area  exhibiting 
only  naked  concrete  walls,  the 
circulation  department  will 
eventually  find  its  home. 

“The  circulation  department 
will  be  the  last  to  relocate,” 
Greenberg  said.  “We  are  taking 
care  of  some  of  their  operations 
on  the  fifth  floor.  But  we  want 


composing  room  and  newsrcxnn. 

“We’ll  have  something  new  in 
the  New  York  City  area,” 
Greenberg  said.  “Color.  We  ex¬ 
pect  to  start  using  ROP  color 
in  June,  and  are  excited  about 
it.  We  will  have  full  color  capa¬ 
bility  anjnvhere  in  the  i)aper — 
for  the  woman’s  pages — foods, 
home  fuiTiishings.  And  sports, 
Paul  Sann  has  some  great  ideas 
for  the  use  of  color  in  our  sjiorts 
section.” 

We  went  back  to  the  fifth 
floor,  to  an  improvised  lunch 
room.  People  were  feeding  coins 
into  vending  machines  and  some 
were  ordering  sandwiches  at  an 
impi’ovised  wooden  counter. 

“All  this  is  temi)oraiy,” 
Greenl)erg  said.  “We’ll  have  a 
daily  cafeteria  service  operated 
by  the  ARA  Coffee  Seiwice  Com¬ 
pany.” 

FtKxl  is  scarce 

Such  a  service  would  be  neces¬ 
sary  at  the  old  Journal-Amer- 
ican  Building.  There’s  nothing 
in  the  neighborhood  to  choose 
from.  This  is  the  upper  reach 
of  the  old  A1  Smith- Jimmy 
Walker  neighborhood,  given 
over  now  to  low-rent  apartment 
projects,  with  a  few  garages 
and  warehouses  still  standing. 

“Oh,  I  guess  you  could  find 
something  if  you  wanted  to  walk 
around,”  Greenberg  said. 
“Heroes  and  pizza.  But  on  an 
afternoon  paper — who  has  time 
to  walk  around?  We’ve  got  to 
provide  it  right  here  in  the 
building.” 

One  thing  was  for  sure,  in 
moving  from  its  West  Side 
home,  where  it  barely  made  out 
all  these  years  in  nooks  and 
the  New  York  Post 


lem  that  confronts  newspapers  them  down  here  next  to  the  de- 

today— aside  from  rising  pro-  partment  they  directly  suiter-  'tself  proud.  1  he  Post 

the  mailers  and 


duction  costs — is  traffic — getting 
the  deliver^’  trucks  in  and  out. 
The  Post,  with  more  than  700,- 
000  circulation,  was  bogged 
down  in  traffic  on  the  West  Side. 
By  contrast,  at  the  Jouinal- 
American  Building,  there  is 
room  on  all  sides  for  trucks  to 
park  when  not  in  service.  Then, 
too,  the  plant  lies  between 
Brooklyn  and  Manhattan 


vise — tne  mailers  ana  paper 
handlers.  Usually  circulation 
people  are  on  some  upper  floor 
but  we  think  the  first  floor  is 
where  they  can  work  more  ef¬ 
ficiently.” 

Strike  caused  delay 

The  Post  had  announced  last 
year  it  would  move  into  its  new 
quarters,  adopt  the  six-column 


Bridges,  with  the  Williamsburg  format  and  blossom  forth  in 
Bridge  only  a  short  distance  to  color  on  July  4. 
the  north.  From  here  it  is  easy  “A  strike  by  building  trades 
to  get  to  Brooklyn  and  Queens  unions  la.st  year  disrupted  our 

where  the  Post’s  principal  com-  schedule,”  Greenberg  said.  “We  ......  .. 

jietitor  is  the  Long  Island  Press,  had  hoped  to  move  in  by  Labor  this  implied  criticism  that  they  Edward  Baumann,  city  editor. 


is  spending  money.  Aside  from 
the  cost  of  the  building,  esti¬ 
mates  for  reconditioning  and 
the  purchase  of  new  machinery 
— and  for  design  and  planning 
— range  upward  around  $20 
million. 

\\  li€‘n  a  fir!>t-cla>>  paper? 

But  the  money  has  bought  the 
Post  a  modern  home.  The  ques¬ 
tion  New  Yorkers  keep  asking, 
how'ever  is — When  will  they 
start  putting  out  a  first-class 
newspaper? 

People  at  the  Post  dispute 


Kheel’s  help  asked 
in  New  York  talks 

Theodore  W.  Kheel,  labor  at¬ 
torney  and  mediator,  was  called 
into  the  New  York  City  news¬ 
paper  contract  negotiations  this 
week  after  talks  between  man¬ 
agement  and  union  representa¬ 
tives  bogged  down. 

Present  contracts  with  all 
of  the  unions  expire  March  30. 
The  papers  involved  ai’e  the 
A’cws,  the  Times,  the  Post  and 
the  Long  Island  Press. 

Kheel’s  help  was  sought  by 
the  state  mediator  because  of  his 
familiarity  with  the  newspaper 
problems  gained  in  contract  ne¬ 
gotiations  three  years  ago  and 
earlier. 

A  new  agreement  between  the 
commercial  photo-engravers  ami 
the  Photo-engravers  Local  in 
New  York  contained  a  $53  wage 
increase  plus  $5  more  in  fringe 
benefits  over  a  period  of  three 
years.  The  day  rate  has  been 
$192  a  week. 


Chicago  Tribune  gels 
editorial  iiijuiiotioii 

Memphis 

A  consent  decree  entered  hei’e 
prohibits  further  false  attribu¬ 
tion  of  a  “Dear  Dixie”  editorial 
to  the  Chicago  Tribune. 

The  decree  and  permanent  in¬ 
junction  were  issued  by  Judge 
Bailey  Brown  of  the  Federal 
District  Court  on  agreement  of 
the  Tribune,  as  plaintiff,  the 
Memphis  Citizens  Council  and 
Mrs.  Betty  Furniss,  its  chair¬ 
man,  as  defendants. 

The  suit  was  filed  after  the 
council  paid  for  publication  of 
the  editorial,  purporting  to  have 
appeared  in  the  Tribune,  as  a 
political  advertisement  in  the 
Me m  ph  is  P ress-Sci m  i ta  r. 

The  editoi-ial  was  an  “apolo¬ 
gy”  for  northern  newspapers’ 
coverage  of  racial  incidents  in 
the  south.  Tribune  editors  said  it 
was  in  conflict  with  Tribune 
editorial  policy  and  never  was 
publi.shed  in  the  newspaper. 


City  editor  moves  iip 

Chicago 

Chicago  Today  announced  six 
changes  in  its  editorial  staff. 


owned  by  S.  1.  Newhouse. 

.4fter  buying  the  building,  the 
Po.st  jmrehased  four  eight-unit 
Goss  Headliner  presses,  and 
when  they  were  installed  it  was 
di.scovered  that  the  building 
would  require  a  stronger  foun¬ 
dation  in  the  pre.ssroom  area. 
This  retiuirinl  driving  piling 
down  to  bedrock,  and  it  cost 
money. 


Day  when  the  July  4  date  be¬ 
came  impossible.  But  the  latter 
date  had  to  be  aliandoned  also. 
We  decided,  however,  that  it  had 
to  be  the  weekend  of  February 
14-15,  and  we  held  to  it.” 

As  we  talked,  workmen  on 
every  floor  hammered  and  fitted 
and  pushed.  Air  conditioning 
equipment  was  going  in,  from 
roof  to  basement,  including  the 


are  not  putting  out  a  good  pa¬ 
per.  The  question  aside,  how- 
evei*,  Paul  Sann  promises  a  ne\v, 
bi’ighter  afternoon  tabloid, 
chuck  full  of  news. 

Now,  the  front  page  logo, 
printed  in  blue,  carries  an  un¬ 
derline  which  proclaims  that  the 
Post,  founded  in  1801,  is  the 
oldest  continuously  published 
dailv  in  the  United  States. 


becomes  administrative  assistant 
to  the  editor,  Lloyd  Wendt.  Rob¬ 
ert  Smith  moved  to  city  editor 
from  rewrite  and  reporting; 
Tom  Leach,  former  Washington 
correspondent,  to  first  assistant 
city  editor;  Robert  Hanson, 
night  city  editor;  Carol  Oppen- 
heim,  assistant  city  editor;  and 
Michael  Coakley  to  Washington 
correspondent. 


EDITOR  PUBLISHER  for  March  7,  1970 


10 


Chicago  News  drops 
its  women’s  section 

Chicago 

The  Cldcuffo  Daily  Xeivs  on 
March  2  published  a  new  section 
called  “Everyday.” 

Roy  Fisher,  editor  of  the 


Critics  charge  ‘hypocrisy’ 
ill  editors’  memos  to  staff 

Chicago  yrayh,  which  really  broke  the  metropolitan  daily  newspapers,  said  it  wiU  be  for  and 

Christopher  Chandler,  a  mem-  story,  are  slim  indeed.”  those  new’spapers  would  shape  peojjle  whichever  their 

iM'r  of  the  editorial  board  of  Chandler  added  that  Swibel  up,  throw  the  money  changers  tt-  v, 

('liiaiyo  JaanialisDi  Review,  has  sent  a  letter  to  the  Review  of-  out  of  the  temple,  and  get  on  Abom  o  risher 

charged  that  editors’  memoian-  fering  to  pay  the  publication  with  their  job  of  minding  the  ^  >ievvs  gave  its 

dums  to  the  staffs  of  the  Chi-  .?10,()((0  if  it  could  prove  that  he  people’s  business.”  women  readers  a  newspaper  sec- 

caga  Daily  Xews  and  Chicago  had  fixed  the  bidding  on  the  MpitViAv  nm-  Hno-,.  ''V’”  named  it  ‘For  and 

Sioi-Times  “contain  a  kind  of  .$2r)0  million  Madison-Canal  pnmmpnt  on  the  Review’'?  women, 

bureaucratic  hypocrisy  which  is  urban  renewal  program,  one  of  nn  Tvtlle  The^  in  li  the  woman  her  own 

unfortunate  in  an  othei-wise  rea-  the  situations  that  sparked  the  fn,-  nt  tLv  nvl’  newspaper  section  wasn  t  a  bad 

sonaWy  honest  enterprise.-  nevietVs  feud  ,rith  the  Sun-  ““rS  it Ts  I"loLd  n.atte.  Tmies.  perhaps, 

Roy  Fisher,  editor  of  the  Times, 


Daily  News,  had  said  “Chand-  “The  offer  was  contingent,” 
lers  story  is  false”  in  connection  Chandler  wrote,  “on  my  vvilling- 
with  a  statement  by  Chandler  in  J'^ss  to  attend  a  journalism 
the  Review  that  a  Department  school  at  his  expense  if  we 
of  Insurance  investigation  had  failed.” 

been  stopped  on  orders  of  Bailey  Ron  Dorfmaii,  now  listed  as 
K.  Howard,  president  of  the  the  editor  of  the  Revdew,  suc- 
nevvspaper  division  of  Field  En-  ceeding  Henry  de  Zutter,  a  re- 
terprises.  James  Hoge,  editor  of  porter  of  the  Daily  News  who 
the  Sun-Times,  accused  Chand-  is  now  a  member  of  the  Review’s 
ler,  then  a  senior  editor  of  the  editorial  board,  wrote  in  the  Re- 
Review,  of  writing  a  false  story,  view: 


Cluini  they  broke  Morv 


and  the  Review  with  violating 
a  copyright.  (E&P,  Feb.  14.) 
Chandler,  a  former  reporter 


“Daily  News  editor  Roy 
Fisher  and  Sun-Times  editor 
James  Hoge  .  .  .  decided  to  memo 
for  the  Sun-Times,  explained  in  us  to  death.  Fisher  .  .  .  vv^as  sent 
the  Review  how  the  two  editors  to  relay  an  ultimatum  to  (then) 
had  posted  detaileil  memos  on  CJR  editor  Henry  de  Zutter  .  .  . 
bulletin  boards  in  response  to  either  de  Zutter’s  name  would 
articles  in  the  November  and  disappear  from  the  masthead  of  Alton  Telegraph  for  “an  out- 
January  issues  of  the  Review.  the  CJR  or  he  would  be  assigned  standing  contribution”  on  an  ex- 


Fisher  said,  “But  now  she’s 
come  a  lot  further.” 

“Daily  News  readership 
Two  reporters,  Ed  Pound  and  studies  show  that  today’s  wom- 
Ande  F.  Yakstis,  claim  their  an  is  well  informed  and  deeply 
stories  in  the  Alton  Telegraph  concerned  about  far  more  sub- 
“caused  the  historic  exaniina-  jects  than  is  implied  by  the  con- 
tion  of  two  justices  and  resulted  v^entional  woman’s  sections:  that 
in  their  resignation.”  while  reading  habits  are  na- 

Pound  said  in  a  letter  to  E&P  turally  influenced  by  occuiia- 
that  the  initial  story  ran  in  the  tional  factors,  women  and  men 
Telegraph  last  June  11.  Because  much  more  in  common  to- 

the  paper  has  only  one  edition  (lay  than  ever  before  in  the  his- 
in  the  afternoon,  it  gav^e  the  tory  of  civilization.” 
story  to  the  AP  at  9  a.m.  The  I"  short,  Fisher  said,  every- 


Daily  News,  Pound  said,  had  a 
similar  story  but  not  until  its 
second  edition  on  June  11. 

The  AP  Managing  Editors 
Association  last  fall  cited  the 


day  will  be  a  look  at  the  life¬ 
style  of  the  ’70s. 

Glenn  Jackson  buys 
more  Orejjon  papers 

Albany,  Ore. 
Acquisition  of  all  stock  in 


memos  were  a  fonn 
reaction — the  classic  response 
these  days  of  established  insti¬ 
tutions  to  any  challenge.” 


,  .  ,  •  4.-  e  companies  publishing  the  .4s/i- 

launched  an  investigation  of  ,  .  t--.-  j  - 

land  Tvdings  and  the  thrice- 


Pci 


Editor  in  new  po.st 
Dorfman,  fomierly  a  reporter 


rsonal  memo 


‘One  can  assume,”  Chandler  to  a  position  less  sensitive  than  (Elusive  copyrighted  story  vvhich 
wrote,  “that  the  excesses  in  the  the  education  radicals  beat,  like  “launched  an  investigation  of  ^  ^ 

of  over-  maybe  writing  obituaries  or  two  Illinois  Supreme  Court  Lebanon  Express  was 

response  reading  race  track  copy.”  ices  wo  a  er  resigne  .  announced  by  the  Albany  Demo- 

“More  than  any  Illinois  news-  ci-at  -  Herald  Publishing  Co. 

paper,”  Pound  added,  “the  Tele-  headed  by  Glenn  L.  Jackson, 

graph  pursued  the  scandal  vig-  who  also  is  chairman  of  Pacific 

for  Chicago  Today,  owned  by  orously.  Yakstis  and  I  were  as-  Power  &  Light  Co.  and  of  the 

the  Tribune  Company,  said  the  signed  to  the  story  on  almost  a  Oregon  Highway  Commission. 

Hoge’s  memo  in  response  to  ultimatum  was  rescinded  and  de  fulltime  basis.  We  developed  The  Tidings'  has  been  pub- 

Chandler’s  charges  that  the  Sun-  Gutter’s  name  could  remain  on  several  other  exclusive  stories  lished  daily  for  10  years  by  Edd 
Times  had  “killed”  his  story  for  masthead  if  his  title  wasn’t  involving  state  officials’  stock  E.  Rountree,  former  California 

the  newspaper  concerning  an  impressive,  and  if  persons  transactions.”  publisher  and  San  Francisco 

urban  development  situation  en-  ®m-c®«tly  employed  at  other  Fisher,  editor  of  the  Chi-  newspaper  broker,  and  the  Ex- 

gaged  in  by  Charles  Swibel,  i  u  ”  cago  Daily  New'S,  commented:  Pi’ess  for  34  years  by  Robert  M. 

hea.l  of  the  Chicago  Housing  editorial  board  -----  —  -- 


Chandler  continued  that 


Authority,  was  personal. 

“He  is  an  editor,”  said 
Chandler,  “and  I  was  his  re- 


“The  Alton  Telegraph  and  the 


Havden.  The  sale  is  effective 


“Since  it  had  previously  been  Chicago  Daily  News  were  both 
agreed  by  the  editors  of  CJR  working  on  the  court  storv,  as  local  company  owns  and 

that  this  was  a  desirable  goal  >’  w'ere  at  least  tw'o  other  papers  the  Demon  nt-HeialA 

porter,  and  he  assumes  that  l^‘’_iTman  wrote,  “de  Zutter  ac-  I  know  about.  It  happened  that  Imne,  published  by  Glenn  Cush- 
much  of  what  he  says  will  ffniesced.  the  Telegraph  and  the  Daily  since  the  d®ath  of  f<>i'mer 

simply  be  his  word  against  mine.  Dorfman  said  the  Review  be-  News  both  carried  their  original  Governor  Elmo  Smith,  ^d  the 
I  was  no  doubt  less  than  a  per-  Reves  the  bickering  must  stop  stories  the  same  day.  Because  ''’®®kly  Lottage  jrove  Sentinel. 
feet  employe.  But  his  assertions  ^'((l  wrote  to  Mar-  of  an  earlier  publication  time,  ^  * 

are  intriguing  because  Hoge  shall  Field,  publisher  of  the  ours  was  published  first.  FBI  honors  writer 

himself  cannot  possibly  believe  Sun-Times  and  Daily  News.  The  of  fhg  gfoj.y  Detroit 

them.  letter,  in  pait,  read:  ^^y  other  consider-  For  her  story  alwut  Detroit’s 

“Fisher,  on  the  other  hand,  “Some  of  us  had  high  hopes,  ation  other  than  the  fact  we  felt  FBI  agents  Anne  Getz  of  the 
probably  lielieves  what  he  when  we^  founded  the  Journal-  we  had  irrefutable  evidence  Detroit  News  has  received  a  let- 
writes.  Fisher  .  .  .  lielieves  that  'fii  Review,  that  newspapers  against  not  only  Judge  Kling-  ter  of  commendation  from  FBI 
the  Daily  News  ‘brought  about  I'l^®  tR®  Sun-Times  and  the  biel  but  also  against  Chief  Jus-  Director  .1.  Edgar  Hoover  “for 
a  historic  purging  of  the  Su-  Daily  News  could  be  made  into  tice  Solflfisburg  (the  tw'o  judges  an  excellent  portrayal  of  the 
preme  Court’  (of  Illinois).  Since  ethical  and  courageous  enter-  who  resigned  during  the  invest!-  personnel  and  work  of  our  De- 
Fisher  has  been  selected  to  sit  prises.  gation).  When  that  evidence  troit  office.”  She  was  invited  to 

on  the  Pultizer  Prize  Commit-  “So,  we  thought,  when  we  ex-  was  confirmed  the  story  was  be  the  first  woman  reporter  ever 

tee,  it  seems  that  the  chances  posed  for  the  public  the  facts  published  by  the  Chicago  Daily  permitted  to  visit  the  FBI  Acad- 

of  the  tiny  Alton  (Ill.)  Tele-  of  life  about  a  couple  of  major  News.”  emy  at  Quantico,  Va. 
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Denver  Post 
stock  suit 
trial  begins 

Denvkr 

Trial  of  a  minority  stock¬ 
holder’s  suit  brought  by  Samuel 
I.  Newhouse  against  the  man¬ 
agement  of  the  Denver  Post  was 
under  way  here  this  week  be¬ 
fore  Federal  Judge  A.  Sherman 
Christensen  from  the  Utah  Dis¬ 
trict. 

The  Herald  Company,  New 
York,  a  Newhouse  corporation, 
filed  the  action  in  July  1968,  ac¬ 
cusing  officers  of  the  Post  com¬ 
pany  with  improper  use  of  cor¬ 
porate  funds  and  mismanage¬ 
ment.  The  court  is  being  asked 
to  correct  actions  by  Post  man¬ 
agement  which  have  prevented 
outsiders  from  gaining  control 
of  the  newspaper. 

A>ks  sIcM'k  uiK'lioii 

Specifically,  one  remedy 
sought  by  the  Newhouse  suit  is 
a  public  auction  of  shares  that 
are  held  in  the  Post  treasury' 
and  the  Post  Employes  Stock 
Trust.  A  Newhouse  company 
has  owned  about  15%  of  the 
Post  stock  since  1960. 

Most  of  the  first  week’s  testi¬ 
mony  by  Donald  Seawell,  secre¬ 
tary-treasurer  of  the  Post  Com¬ 
pany,  and  Charles  R.  Buxton, 
general  manager,  related  to  the 
efforts  by  Helen  G.  Bonfils, 
president,  to  turn  control  of  the 
Post  over  to  its  employes  under 
a  plan  she  instituted  in  “late 
1959  or  early  1960.” 

Shortly  after  Newhouse  pur¬ 
chased  his  interest,  it  was  testi¬ 
fied,  the  Post  directors  approved 
purchase  of  19,57.3  shares  held 
by  the  H.  H.  Tammen  Trust  for 
the  benefit  of  the  Children’s 
Hospital  Association.  Seawell 
said  the  Post  paid  .S260  a  share 
—a  total  of  .$5,089,148— which 
was  considered  “a  bargain,  in 
the  light  of  the  benefits  that 
came  from  it.” 

In  .Tune  1966,  Miss  Bonfils 
paid  .$5,311,694  for  17,705 
share.-,  from  the  Agnes  Reid 
Tammen  Trust.  At  $300-a-share 
this  was  considered  a  premium 
price,  Seawell  said.  This  stock 
and  additional  shares  owned  by 
the  Helen  G.  Bonfils  Foundation 
are  expected  to  flow  into  the  em¬ 
ployes'  trust,  the  lawyer  te.sti- 
fied. 

Also,  he  said,  the  Post’s  di¬ 
rectors  hope  that  more  stock  can 
be  obtained  for  the  employes 
from  the  F.  G.  Bonfils  Founda¬ 
tion  and  the  F.  G.  Bonfils  Trust. 

As  of  now,  Buxton  reported, 
alKiut  36  percent  of  the  Post 


employes  own  stock  in  the  trust. 
He  could  not  say  how  long  it 
might  be  before  the  trust  fund 
would  acquire  50  i>ercent  of  the 
outstanding  Post  stock. 

Two  years  ago,  Buxton  re¬ 
called,  Newhouse  asked  the  Post 
management  to  buy  out  his  stock 
at  $450  a  share  or  face  a  law¬ 
suit.  Earlier,  Newhouse  had  of- 
fei'ed  to  pay  $500  a  share  for  a 
large  block  of  stock. 

The  Post  management  has 
started  a  suit  against  Newhouse, 
charging  him  with  attempts  to 
monopolize  the  communications 
business.  The  Ft'deral  Court  in 
New  York  has  granted  several 
extensions  of  time — the  latest 
to  Mai'ch  31 — for  the  filing  of 
answers  to  the  complaint,  pre¬ 
sumably  to  await  the  completion 
of  the  case  here. 

• 

January  2,  1971 
new  cutoff  for 
cigaret  ads 

Washington 

Congress  is  about  to  give  the 
broadcasters  a  one-day  reprieve 
from  the  prohibition  of  cigaret 
commercials  which  was  to  have 
become  effective  at  the  end  of 
this  year. 

The  bill,  as  revised  by  the 
House  and  Senate  conference 
committees  this  week,  allows  ra¬ 
dio  and  television  stations  to  air 
cigaret  advertising  through  New 
Year’s  Day  1971,  so  as  to  ac¬ 
commodate  commercials  during 
the  big  football  games  played 
that  day. 

Beginning  July  1,  this  year, 
the  Federal  Trade  Commission 
would  be  empowered  to  require 
a  health  warning  in  any  printed 
cigaret  commercial.  However, 
the  FTC  must  notify  Congress 
six  months  before  the  projicsed 
effective  date  of  its  ruling,  so 
that  lawmakers  could  decide 
whether  to  set  it  aside  or  amend 
it. 

The  new  warning  to  be  re- 
(juired  on  cigaret  packages  will 
.state:  “The  Surgeon  General 
has  determined  that  cigaret 
smoking  is  dangerous  to  your 
health.” 

Until  six  months  after  enact¬ 
ment  of  the  law,  the  current 
warning  may  be  stated  on  pack¬ 
ages:  “Cigaret  smoking  may  be 
hazardous  to  your  health.” 

Senator  Frank  Moss,  Utah 
Democrat,  who  has  been  crusad¬ 
ing  for  the  bill  to  outlaw  cigaret 
ads,  said  he  was  satisfied  the 
new  bill  would  leave  sufficient 
power  to  the  FTC  to  prevent 
abuses  “should  the  cigaret  in¬ 
dustry  direct  its  massive  tv 
budgets  into  the  print  media.” 


Printers  rejeel  $48 

Baltimore 

The  shutdown  of  the  Balti¬ 
more  Sunjiapers  and  the  \ews- 
Americnn,  which  began  January 
2  after  pressmen  walked  out, 
continued  this  week.  The  vote 
in  the  Baltimore  Typographical 
Union  to  reject  a  proposed  $48 
wage  increase  over  three  years 
was  223  to  218.  The  old  day 
scale  for  printers  was  $165  a 
week. 

An  “adjusted”  offer  was  to  be 
submitted  to  a  vote  on  Saturday. 

Washington  and  Philadeljihia 
papers  have  been  selling  here  at 
25  cents  a  cojiy. 

Vancouver 
papers  seek 
reparations 

Vancouver,  B.C. 

Union  leaders  said  this  week 
that  Pacific  Press  Ltd.  is  seek¬ 
ing  “reparations”  for  slowdown 
losses  as  a  basis  for  settling  the 
dispute  that  has  clo.sed  the  Prov¬ 
ince  and  the  Snyi  since  Felu'uai'v 
15. 

Edward  Benson,  general  man¬ 
ager  of  the  printing  agency, 
confirmed  that  the  company 
wants  the  five  unions  to  waive 
retroactive  wage  increases  to 
pay  pai’t  of  the  money  lost  from 
unpublished  advertising  for  sev¬ 
eral  weeks  prior  to  the  suspen¬ 
sion  of  publication. 

Benson  said  the  company  had 
offered  increases  up  to  82  cents 
an  hour,  provided  the  contracts 
become  effective  the  day  they 
are  signed  and  not  November  1, 
the  day  following  the  explication 
of  jirevious  agreements. 

After  a  meeting  in  Victoria, 
B.C.  of  management  and  union 
representatives,  Charles  A.  Per- 
lik  Jr,  president  of  the  Amer¬ 
ican  Newspaper  Guild,  said  the 
employes  of  the  two  newspa¬ 
pers  must  be  prejiai'ed  for  a  long 
fight.  Pacific  Press,  he  asserted, 
claims  slowdown  losses  run  to 
$1.5  million  and  intends  to  make 
the  unions  pay  the  bill. 

Under  guild  sponsorship  the 
Vancouver  Express  is  being 
published  Tuesdays,  Thursdays 
and  Saturdays  and  contains  ads 
from  the  major  department 
stores.  One  issue  of  24  pages 
had  four  pages  of  advertising. 

Because  the  Express  has  si¬ 
phoned  off  advertising,  the 
weekly  Citizen  of  North  Van¬ 
couver  gave  up  the  idea  of  going 
daily  while  the  Sun  and  the 
Province  are  out  of  business.  It 
is  holding  to  a  Wednesday-and- 
Friday  schedule  but  has  added 
features. 


Paper  cites  4 
for  contempt 
in  violence 

San  Rafael,  Calif. 

Four  union  officials  will  face 
action  on  a  contempt  of  court 
citation  here  March  30  in  the 
aftermath  of  a  violent  demon¬ 
stration  at  the  San  Rafael  In¬ 
dependent-Journal. 

Charges  against  two  labor 
councils  and  two  union  organi¬ 
zations  were  denied  without 
prejudice.  The  newspaper’s  at¬ 
torneys  are  empowered  to  seek 
an  amendment  to  include  these 
organizations  at  the  hearing. 

The  newspaper  sought  the 
contempt  actions  on  the  ground 
that  an  injunction  covering 
picketing  actions  had  been  vio¬ 
lated  February  14.  Violence 
broke  out  which  delayed  distri¬ 
bution  of  the  paper,  which  has 
continued  publication,  until  the 
following  day.  (E&P,  Feb.  21.) 

Sitiiglit  conteiiipt 

The  I-.J  sought  contempt  ac¬ 
tion  against  six  individuals,  the 
Marin  County  and  the  San 
Francisco  County  labor  coun¬ 
cils,  San  Francisco  Typograph¬ 
ical  Union  21  and  San  Francisco 
Newspaper  and  Periodical  Driv¬ 
ers  Union  921. 

The  four  iiersons  named  by 
the  court  are  Leon  Olson,  presi¬ 
dent,  and  John  DeMartini  and 
Don  Abrams,  vicepresidents  of 
the  printers’  local,  and  Henry 
Vergez,  an  officer  of  the  drivers’ 
union. 

The  strikers  also  took  court 
action.  They  obtained  a  prelim¬ 
inary  injunction  which  enjoined 
interference  with  pickets  at  the 
newspaper  plant. 

Forbids  llireuls,  obseiiity 

The  ruling  forbids  security 
guards  and  representatives  of 
the  publisher  from  making 
threats  or  using  obscenity  di¬ 
rected  at  those  who  are  engaged 
in  peaceful  picketing. 

Union  requests  to  enjoin  phys¬ 
ical  contact  and  the  display  of 
dogs  were  denied  on  the  grounds 
there  was  no  evidence  of  such 
threats. 

Representatives  of  the  unions 
took  their  case  before  the  city 
council  March  2.  The  past  week¬ 
end  was  comparatively  quiet. 
Pickets  called  attention  of  police 
to  a  guard  on  the  plant  roof  re¬ 
portedly  using  a  slingshot  to 
fire  hairpins  at  pickets.  An  of¬ 
ficer  talked  with  the  guard  and 
this  activity  ceased,  a  union  of¬ 
ficial  said. 
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Authors  in  the  environment 

He’d  fire  PR  men — 
for  ‘fun  and  justice’ 

Itv  INewtoii  H.  Fiilliriuht 


What  are  we  going'  to  do 
about  the  environment?  Is  civi¬ 
lization  at  the  end  of  the  rope? 

This  favorite  theme,  ranging 
from  mating  habits  (over¬ 
population)  to  abolition  of  the 
internal  combustion  engine  and 
involving  politics  and  the  man¬ 
agement  of  business,  provided  a 
familiar  intellectual  fare  when 
authors,  publishers  and  book  re¬ 
view  critics  for  newspapers 
across  the  country  gathered  in 
New  York,  at  the  Hotel  Bilt- 
more,  for  the  21st  National  Book 
Awards. 

There  was  one  added  thought, 
however — something  new.  Rob¬ 
ert  Townsend,  former  chairman 
of  Avis-Rent- A-Car  and  now 
author  of  a  book,  “Up  the  Or¬ 
ganization,”  would  abolish  pub¬ 
lic  relations.  He  thought  this 
would  help. 

Taking  over  a  company  to¬ 
day,  with  the  purpose  of  run¬ 
ning  it  right,  “The  first  thing  I 
would  do,”  he  said,  “would  be  to 
fire  the  public  relations  depart¬ 
ment.” 

PlioiH-  op('ralor>  in  <-liui-y:e 

He  would  place  pr  work  in 
the  hands  of  the  telephone  oper¬ 
ators,  Townsend  said.  He  would 
authorize  them  to  call  a  depart¬ 
ment  head  any  hour  of  day  or 
night — “get  him  out  of  bed  if 
necessary” — to  answer  the  ques¬ 
tions  of  a  reporter  from  the 
Wall  Street  Journal  or  any 
other  newspai)er.  Townsend  was 
confident  this  system  would 
work. 

“It  w’ould  put  fun  in  the  lives 
of  the  telephone  operatoi's,”  he 
.said. 

“Fun  and  justice,”  Townsend 
said,  were  the  ingredients  lack¬ 
ing  in  business  and  industry. 
Fun  and  justice,  he  felt,  would 
improve  an>i;hing. 

Herbert  J.  Muller,  a  soft- 
spoken  Indiana  University  pro¬ 
fessor,  had  reservations  about 
the  general  application  of  the 
theory.  “I’m  not  convinced,”  he 
said,  “that  there  would  be  any 
great  impi’ovement  in  turning 
over  the  problems  of  the  world 
to  telephone  operators.” 

Muller  had  one  happy  thought 
of  his  own.  “There  is  one  good 
thing  about  the  blighting  of  our 
environment,”  he  said.  “We 
don’t  have  to  worry  about  canni- 
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bals  any  more.  We’ve  all  become 
inedible,  there’s  so  much  DDT 
in  us.” 

An  English  professor,  iMuller 
is  author  of  “The  Uses  of  the 
Past,”  and  has  written  a  new 
book  to  be  published  this  month 
by  the  Indiana  University  Press 
on  environmental  pollution — 
“The  Children  of  Frankenstein.” 

.Not  (‘iioiigli  freedom 

Dr.  Howard  B.  Levy,  also  a 
speaker,  was  sure  he  had  the 
solution.  His  remedy  —  revolu¬ 
tion.  “The  wrong  peojjle  are  run¬ 
ning  things,”  he  .said.  It  ap¬ 
peared  from  his  argument  that 
the  system  that  runs  things  so 
well  for  Moscow  in  Czechoslo¬ 
vakia  and  Cuba  would  perform 
equally  as  well  hei'e. 

Dr.  Levy,  a  dentist,  came  into 
prominence  in  1967  when  he  re¬ 
fused  to  instruct  Special  Forces 
trainees  at  Fort  Jackson,  S.C., 
and  was  sent  to  prison  in  conse- 
(luence.  He  has  written  a  book, 
“Going  to  Jail,”  which  will  be 
published  by  Grove  Press  in 
July. 

“Freedom”  was  Dr.  Levy’s 
thing — “not  enough  of  us  have 
enough  of  it.”  He  was  fortunate 
himself,  he  said,  to  be  born  into 
a  family  of  wealth  and  affluence. 
This  had  given  him  a  great  deal 
of  freedom.  “But  90  percent  of 
the  people  are  not  free,”  he  said. 

He  was  challenged  by  James 
Dickey,  the  poet,  who  had  just 
written  a  novel,  “Deliverance,” 
to  be  published  this  month  by 
Houghton  Mifflin.  Dickey  said  the 
discu.ssion  was  not  going  to  get 
anywhere  until  someone  defined 
liberty.  This  was  difficult  to  do. 
Professor  Muller  suggested  it 
might  mean  trying  to  live  one’s 
life  as  well  as  possible  according 
to  one’s  personal  desires — a  con¬ 
clusion  that  seemed  at  some 
variance  to  Dr.  Levy’s  argument 
in  favor  of  revolution  and  the 
“transfer  of  power.” 

W  ill  Mritleii  word  Mirvive? 

Another  subject,  posing  pollu¬ 
tion  in  the  written  and  spoken 
vv'ord,  was  labeled:  “The  Tube 
vs.  Type:  Will  the  Written 
Word  Survive  the  70s?” 

The  moderator  was  Elie  Abel, 
former  NBC  correspondent,  who 
is  dean  of  the  Columbia  Univer¬ 
sity  Graduate  School  of  Journal- 
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ism.  Panelists  were:  Samuel  S. 
Vaughan,  executive  editor  of 
Doubleday  &  Co.;  Marc  Jaffe 
Sr.,  vicepresident  and  editorial 
director  of  Bantam  Books;  Nor¬ 
man  E.  Isaacs,  executive  editor 
of  the  Louisville  (Ky.)  Courier- 
Joimial  and  president  of  the 
American  Society  of  Newspaper 
Editors. 

•Also  Warren  Hinckle  III,  co¬ 
editor  of  the  newly  founded 
Scanlon’s  Monthlij  and  former 
editorial  director  of  Ramparts 
magazine;  Nicholas  Johnson, 
member  of  the  Federal  Com¬ 
munications  Commission  and  au¬ 
thor  of  “How  to  Talk  Back  to 
Your  Television  Set”;  and  An¬ 
thony  J.  Wiener,  chairman  of 
the  Research  Management 
Council,  Hudson  Institute,  and 
co-author  of  “The  Year  2000: 
a  Framework  for  Speculation 
for  the  Next  Thirty  Years.” 

All  the  panelists  and  the  mod¬ 
erator  thought  the  word  would 
survive,  written  or  spoken,  but 
with  modifications.  The  point 
was,  would  it  be  read  or  spoken 
more  often? 

Vaughan  was  encouraging  on 
the  former  view,  recalling  that 
when  tv  came  along  the  publish¬ 
ing  industry  was  in  trouble. 
Somehow,  since  then,  since  the 
late  1940s  and  early  19.50s, 
there  had  been  a  “revolution” 
in  book  publishing,  leaving 
everybody  greatly  expanded  and 
with  a  great  deal  of  money  to 
publish  more  books  than  were 
ever  printed  before. 

Warning  to  paperbacks 

Television,  it  .seemed,  had 
broadened  the  imagination  and 
presented  new  ideas.  Book  pub¬ 
lishing  had  flouri.shed  and  this 
aroused  curiosity.  And  Jaffe,  in 
paperbacks,  agreed.  The  paper¬ 
backs,  .setting  out  to  provide 
the  average  man  with  the  best 
in  literature  at  a  price  all  could 
afford,  had  flourished  and  had 
gone  in  for  originals,  specializ¬ 
ing  in  shockers.  But  now,  with 
the  movies  and  the  so-called  un¬ 
derground  press  pushing  this 
field,  the  paperbacks,  Jaffe  felt, 
were  faced  with  a  decision :  “not 
to  follow  the  false  lead  of  tv 
and  permit  the  industry  to  be¬ 
come  a  vast  wasteland.” 

Hinckle  said  most  publishing 
was  pollution,  beginning  with 
“the  destruction  of  whole  forests 
of  trees,”  and  ending  with  a 
product  he  found  “boring  and 
dull.”  About  television  he  was 
brief:  “There  might  be  less 
harm  done  if  we  don’t  do  any¬ 
thing  to  improve  it  but  let  it 
just  stay  bad  and  rotten.” 

Hinckle  said  that  Scanlan’s, 
out  with  a  first  issue  without 
advertising,  would  start  a  “new 
thing”  in  publishing  by  “paying 
for  advertising”  and  printing  it 
“if  we  can  find  an  ad  we  like.” 


His  next  statement  was  predict¬ 
able — that  Scanlan’s  would  also 
accept  advertising,  “except  that 
we’ll  just  charge  them  a  lot  of 
money  for  it.” 

Isaacs,  as  a  newspaper  editor, 
could  recall  that  advertising  had 
never  worried  him.  “I  never  pay 
any  attention  to  advertising,” 
he  said. 

But  in  trying  to  do  his  part 
for  the  survival  of  the  printed 
word,  Isaacs  said  his  concern 
was  with  copy  readers. 

“Copy  editors,”  he  said,  “have 
too  much  power.  Some  way  must 
be  found  to  elevate  the  writer 
and  reporter.” 

Commissioner  John.son  had 
said  so  much  in  criticism  of  tv, 
there  wasn’t  much  new  he  could 
say.  He  thought  pay  tv  was  the 
answer.  Taking  up  Hinckle’s 
charge  that  magazines  solicit 
subscribers  to  have  them  pay 
for  advertising  messages,  John¬ 
son  said  tv  “gives  it  to  you 
free.”  He  didn’t  think  the  pack¬ 
age  was  worth  the  cost  of  a  tv 
set. 

Anthony  Wiener,  with  an  en¬ 
gineering  background,  struck  a 
tone  entirely  different  from 
everybody  el.se.  He  alone  seemed 
hopeful — or  not  so  much  hope¬ 
ful  as  convinced  of  the  future. 
He  could  see  the  “word”  becom¬ 
ing  more  a  tool  to  research. 
People,  he  said,  would  “skim 
more  for  information” — except 
there  would  be  more  of  it,  and 
better  and  more  ways  of  finding 
it. 


Reporter  brings 
pollution  foes 
to  their  feet 

Dayton,  0. 

An  audience  of  nearly  500 
people  stowl  and  cheered  Thomas 
Edwards,  conseiwation  writer 
for  the  Cincirnuiti  Post  and 
Times-Star,  after  he  sharply 
criticized  President  Nixon’s  rec¬ 
ord  on  attacking  pollution,  busi¬ 
nesses  that  pollute  Ohio  streams, 
and  Gov.  James  Rhodes’  policies 
on  pollution. 

Edwards  spoke  at  the  fir.st  an¬ 
nual  Environmental  Conference 
here,  February  26,  sponsored  by 
the  Ohio  Conservation  Associa¬ 
tion.  He  charged  that  the  Presi¬ 
dent’s  belated  ecology  program 
will  force  the  taxpayer  to  pay 
industry’s  dirty-water  bill.  The 
Ohio  Governor,  Edwards  as¬ 
serted,  is  obsessed  with  a  “pic¬ 
nic-table  syndrome”  —  a  good 
vote-getting  concept. 

“But  meanwhile,”  said  Ed¬ 
wards,  “picnic  benches  replace 
trees  and  with  them  come  the 
inherent  litter  of  a  disposal¬ 
conscious  society.” 
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AD-ventures 


|{y  Jerry  Walker,  Jr. 

l-'ord  dealers  introduce  new  model  ad.  Continuing  on  its 
innovative  design  program  in  newspaper  advertising,  Ford 
Motor  Co.’s  Dealer  Association  covering  Delaware,  New 
Jer.sey  and  Pennsylvania  placed  “double  truck”  ads  that  were 
less  than  full-page  size  in  120  newspapers.  Positioned  across 
the  cejiter  spread  with  a  gutter  bleed,  they  are  referred  to  as 
“double  truck  strip”  ads  by  the  agency,  J.  Walter  Thompson 
Co.  The  dealers  had  a  choice  of  three  sizes,  starting  with  150 
lines,  and  newspapers  were  given  5-day  insertion  options, 
instead  of  the  usual  2-days.  The  ad  was  for  Maverick  cars. 
Last  year  this  same  dealer  group  ran  small  space  “T”  shaped 
ads  for  Thunderbird  on  the  financial  pages,  and  during  the 
introductory  jjeriod  this  year,  the  factory  placed  “L”  shaped 
ads  nationally  where  accepted.  The  odd-shaped  ads,  the 
agency  said,  attract  greater  readershij),  and  in  the  case  of 
the  “T”  ad,  more  sales. 

♦  *  * 

K&P  color  award  winners  exhibited.  The  Charles  Morris 
Price  School  .41umni  Association  and  the  Philadelphia  Chapter 
of  the  Association  of  American  News])aper  Representatives 
pre.sented  the  winners  as  well  as  a  number  of  the  entries  from 
the  l.'lth  annual  Etlitor  &  Publisher  Color  Awards  Competition 
in  an  exhibit  at  the  Poor  Richard  Club  this  week.  Several 
students  from  the  advertising  school  were  invited  to  the 
luncheon  meeting  where  the  color  winners  were  on  display, 
and  to  listen  to  a  talk  by  Edward  MacFarland,  manager  of 
internal  controls  at  J.  Walter  Thompson  Co.,  New  York.  Mac¬ 
Farland,  a  judge  in  the  last  two  E&P  contests,  said  poorly 
reproduced  ads  in  newspapers  can  be  attributed  often  to  art 
directoi's  who  fail  to  take  into  consideration  the  limitations 
of  the  medium.  The  former  president  of  the  New  York  Agency 
Pnxluction  Club  said  a  “good  magazine  ad  will  not  make  a 
good  newsj)aper  ad,”  but  the  reverse  is  not  true.  The  color 
award  show  moves  on  to  San  Francisco. 

Jif. 

Newspaper  political  ad  rates  studied.  The  Citizens  Research 
Foundation  in  Princeton,  N.J.,  a  non-i)artisan  organization 
that  has  been  specializing  in  research  on  election  campaign 
finances  since  1958,  has  received  a  $300,000  grant  from  the 
Ford  Foundation  to  suppoi-t  an  analysis  of  the  financing  of 
the  1972  presidential  campaign  and  the  costs  of  newspaper 
a<lvertising  in  the  1970  congressional  elections  as  well  as 
studies  of  state  and  local  campaign  costs.  The  group  will  also 
expand  its  educational  programs  and  hold  seminars  on  the 
)(ioblems  of  political  advertising. 

♦  *  ♦ 

.4d  notes:  A  .suney  conducted  by  the  Intemational  Council 
of  Shojjping  Centers  of  a  representative  sample  of  merchants 
associaticm  dues  reveals  71%  di<l  not  oblige  tenants  to  engage 
in  additional  ailvertising:  10%  recjuired  individual  advertising 
in  which  the  obligation  ranged  from  1%  to  3%  of  gross  sales; 
in  one  case  the  obligation  was  2%  of  gross  sales  or  a  mini¬ 
mum  of  $2,000  to  be  expendeil  tluring  the  lease  year  plus 
jiarticijjation  in  a  minimum  of  20  tabloid  sections;  14%  of  the 
centers  retained  the  same  advertising  obligation  for  all  ten¬ 
ants,  and  8%  made  exceptions  in  cases  involving  national 
chain  stores,  wherein  obligations  were  rei)oi’tedly  based  on 
>0%  of  gross  sales.  .  .  .  The  radial-belted  and  bias-belted 
tires  have  finally  caught  hold  in  the  replacement  market. 
H.  F.  Goodrich  tire  division  president,  Gerard  Alexander,  said 
his  company  is  j)lanning  a  multi-million  dollar  ad  campaign  to 
support  sales  efforts  of  local  dealers.  .  .  .  United  Airlines’ 
1970  ad  budget  will  be  the  same  as  last  year’.s — $26  million. 
’I'he  comi)any  said  64%  of  the  budget  will  be  allocated  to  250 
newsi)a])ers,  50  tv  stations  and  100  radio  stations.  The  re¬ 
maining  amount  lands  in  national  tv  and  magazines.  .  .  .  Daily 
newsi)apers  got  more  than  five  times  as  many  new  dollars 
from  local  advertisers  in  1970  as  television,  reports  the  Bu¬ 
reau  of  Advertising,  ANPA.  McCann-Eidckson’s  estimates 
showed  local  ad  revenues  in  daily  papers  rose  $525  million 
while  television  gained  only  $88  million.  .  .  .  The  New  York 


State  Senate  has  passed  a  bill  that  makes  it  illegal  to  men¬ 
tion  the  price  of  beer  or  liquor  in  ads,  directly  or  indirectly. 

*  4c  aK 

Drink  to  a  success  story.  A  year  ago  Sche’nley  Industries 
decided  to  employ  an  agency  that  knew  nothing  about  liquor 
advertising.  And  to  spend  money — $25  million  on  18  .separate 
programs  for  17  of  the  company’s  liquor  brands.  Now,  with 
the  returns  in,  Schenley  announces  that  their  derring-do  had 
paid  off — sales  for  the  year  ending  December  31,  1969,  stood 
at  $643  million,  “highest  in  two  decades  and  the  second  all- 
time  high  for  Schenley.”  Net  income  for  the  year  was  $25.3 
million — just  about  what  the  company  spent  on  advertising. 

Thus  encouraged  and  feeling  that  the  future  is  a  projection 
of  the  present,  the  board  of  directors  gave  the  green  light 
to  more  money  for  advertising.  Bernard  Goldberg,  president 
of  the  company,  announced  that  Schenley  would  spend  $30 
million  for  advertising  and  promotions  in  1970 — 20  percent  1 

above  the  1969  budget.  Schenley  will  continue  with  two  of 
the  three  agencies  without  previous  liquor  experience  it  added 
last  year.  These  are  Leo  Burnett  and  N.  W.  Ayer.  The  third 
agency  was  Gilbert  Advertising.  Old  hands  at  liquor  adver¬ 
tising,  assured  a  continued  i)iece  of  the  action,  are  Daniel  & 

Charles  and  Shaller- Rubin. 

Adman  spends  $157,000 
for  contentment  message 

Could  advertising — paid,  pro-  All  around  the  world,  man  is  be- 
fit-oriented  advertising  —  really  set  by  fears  and  in.securities, 
help  solve  the  world’s  problems?  and  everyday  news  media  re- 
Yes,  says  a  man  who  last  week  port  higher  levels  of  crime  and 
spent  $157,000  in  two  New  York  war  through  their  faster  com- 
City  newspapers,  to  say  that  ad-  munications  networks.  The  re- 
vertising  is  the  best  way  to  suit  is  a  cacophony  of  confu- 
tackle  man’s  most  pressing  con-  sion,  which  is  surely  eating  away 
cerns — social  and  personal.  at  his  peace  of  mind. 

He  is  Farhad  Hormozi,  the  In  the  meantime,  man  con- 
43-year-old  president  of  Iran’s  tinues  to  make  unprecedented 
largest  advertising  agency,  strides  in  technology — and  in 
Facopa,  who  is  responsible  for  a  selling.  More  products  are  sold 
week-long  campaign  in  the  more  often  to  more  people.  And, 
Ti)iies  and  News  that  consisted  he  points  out,  more  politicians 
of  356  teaser  ads  (2  cols,  x  2  are  turning  to  the  “magic”  of 
inches),  plus  54  tv  commercials  advertising  to  insure  election, 
culminating  with  full  pages  in  At  the  same  time  people  seem  to 
the  Sunday  Times  and  Sunday  be  asking  more  and  more — what 
News  headlined:  “Lock  means  can  I  do  about  the  human  con- 
Key.”  dition,  my  condition? 

'The  ad,  nearly  a  full  page  of  Per.sonal  contentment,  he  says, 
text,  went  on:  “We  see  all  doors  is  on  the  wane, 
of  human  happiness  and  peace  Hormozi’s  answer:  Sell  moral- 
locked  .  .  .  and  are  led  to  believe  ity,  .sell  security,  sell  ideas  that 
there  is  no  key  .  .  .  Advertising  build  strong  character — and  sell 
has  been  a  chief  pillar  in  the  it  all  as  you  sell  pro<lucts,  in  the 
creation  of  a  materially  affluent  same  ads  used  to  sell  products, 
society.  Why  not  apply  the  same  During  an  interview  with 
methods  to  achieve  moral  af-  E&P,  he  said  advertising  can 
fluence  .  .  .  This  is  the  key.”  provide  social  help  right  along- 
Until  two  days  after  the  cam-  side  its  selling  messages  on  the 
paign  ended,  Hormozi’s  identity  products  themselves.  And,  he 
and  whereabouts  were  kept  se-  said,  agencies  are  filled  with 
cret.  The  reason,  he  explained,  peojjle  who  know  how  to  convey 
was  to  eliminate  the  possibility  ideas  without  being  obvious 
of  per.sonal  publicity  so  that  his  about  it.  This  concept  could  be 
ideas  alone  would  be  primary  in  conveyed  in  a  subliminal  way. 
people’s  minds.  The  only  way  to  reach  the 

The  Iranian  ad  man  becomes  young,  he  went  on,  is  through 
very  serious  when  asked  to  ex-  advertising.  In  times  past,  he 
plain  his  philosophy  and  takes  said,  it  was  easier  for  parents  to 
special  pains  to  note,  as  he  did  reach  their  children.  They  didn’t 
in  his  ad:  “I  am  neither  a  mor-  have  too  much  competition.  But 
alist  nor  do  I  claim  any  divine  today,  things  move  too  fast  for 
mission.  Neither  do  I  have  any  traditional  parent-child  com¬ 
aims  of  material  rewards  munication.  Man  is  more  recep- 
through  these  efforts.”  tive  to  advertising — he  has  be- 

His  thinking  goes  like  this:  come  “conditioned”  to  it. 
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Lawyer  hits  lazy  officials 
for  seeking  reporters’  help 


Confidence  hills 

At  Annapolis,  the  speaker  of 
the  Maryland  House  of  Dele¬ 
gates — Thomas  Hunter  Lowe — 
introduced  a  bill  that  would  re- 
„  .  quire  newsmen  to  disclose  their 

1  certain  things.  limes  reporter  in  Los  Angeles  sources  of  confidential  informa- 

federal  judges  Reuben  told  the  group  that  who  has  declined,  on  advice  of  tion  if  so  ordered  hy  a  judge  or 

officers  of  the  State  Legislature. 


At  Albany,  the  New  York 
State  Legislature  voted  to  ex¬ 
tend  the  lawyer-client  confi¬ 
dential  privilege  to  certified  pub¬ 
lic  accountants.  The  lawmakers 


Although 

order  issued  during  a  grand  Harold  F.  Grumhaus,  president  counsel,  to  appear  before  a 

jury  .ses.sion  may  have  the  ef-  and  publisher  of  the  Chicago  grand  jury  investigating  the 

feet  of  curtailing  subpoenas  of  Tribune,  accompanied  him  to  Black  Panthers, 

communications  media  records  Washington  to  discuss  the  prob-  Ernest  Dunbar,  a  senior  edi- 
and  reporters,  the  struggle  to  l^ni  with  Attorney  General  tor  of  Look,  said  in  a  talk  at 

stop  such  action  has  just  John  N.  Mitchell  and  Jerris  Colorado  State  University  that 

started.  Leonard,  Mitchell’s  assistant  in  Caldwell,  a  black  newsman,  “is 

That  was  the  position  taken  charge  of  the  civil  rights  divi-  having  to  fight  the  cause  of  all  acted  yet  on  a  reporter 

by  Don  H.  Reuben,  an  attorney  sion.  newsmen  everywhere’’  to  protect  confidence  bill,  which  is  similar 

who  is  a  libel  expert  and  repre-  Reuben,  Grumhaus  and  Clay-  confidential  sources  of  informa-  to  one  introduced  almost  every 
sents  several  publications,  in-  ton  Kirkpatrick,  editor  of  the  tion.  year  for  3.^  years, 

eluding  the  Chicago  Tribune,  Tribune,  ahso  discussed  the  mat- 

Chiettgo  Todag,  Paddock  Publi-  ter  with  Edward  V.  Hanrahan, 

cations  and  Life  Newspapers,  Cook  County  State’s  attorney, 

and  United  Press  International,  and  Chicago  publishers  have  re- 

Reuben,  addressing  the  Head-  quested  a  meeting  with  the  Illi- 

line  Club  of  Sigma  Delta  Chi  nois  Supreme  Court, 
here,  revealed  that  Chief  Judge  What  is  sought  is  a  rule  of 
William  .1.  Campbell  of  Federal  court  that  will  give  some  relief. 

District  Court  here  had  issued  a  Reuben  said. 


Ex-reporter  disputes 
Chicago  7  news  play 


ruling  which  amounted  to  official 
coui’t  recognition  of  the  problem 
newspapers  confront  from  cumu¬ 
lative  subpoenas  issued  by  pros 


of 


iiicrt'asc 


rooms,  and  the  extensive  cover¬ 
age  of  the  statements  of  mal¬ 
contents. 

^  as  it  nt'ws? 

Referring  again  to  the  dis- 


Washingtox  “Was  it  necessary  to  show 
Mrs.  Helen  Delich  Bentley,  one  of  the  defendants,  at  the 
who  earned  a  reputation  for  end  of  the  trial,  saying  ‘We  will 
Reuben  said  that  unless  the  vigorous  reporting  of  events  on  devmur  you!’? 
subpoena  trend  changes  it  will  the  Baltimore  waterfront,  has  Mrs.  Bentley  also  suggested 
edition  and  defense  attorneys  continue  to  increase  because  of  joined  the  anti-news  chorus  in  the  picture  of  the  chief  de- 

on  the  press  and  electronic  me-  the  good  job  the  press  does  and  the  Nixon  Administration.  fense  counsel  with  a  voung 

dia.  the  fact  that  a  lot  of  people  Now  chairman  of  the  Federal  \voman  in  the  background  her 

Reuben  said  the  subpoenas  are  “have  become  lazy  and  are  sit-  Maritime  Commission,  the  for-  head  bowed  in  sorrow  was  not 

issued  to  “save  themselves  (the  ting  back  letting  the  newspapers  mer  Baltimore  Sun  reporter  for  one  of  sheer  coincidence 

attorneys)  research  work  and  do  their  thing  so  that  they  don’t  18  years  spoke  to  the  Maryland-  «  •  r  .  •  v,  •  a 

see  what  the  media  might  have.’’  have  to  work  so  hard  and  still  Delaware-District  of  Columbia  j 

reap  the  fruits.’’  Press  Association  here  Febru-  ‘^"^"ded,  by  the  coverage  in 

Dailies  working  together  attorney  added  that  com-  ary  20  in  the  same  tone  as  Vice  iT^trlnri  f  r'T  T  fT 

Reuben  said  the  four  Chicago  plying  with  the  subpoenas  has  President  Agnew  and  Billy  Gra-  camnns  qnd^!^  the 

dailies  have  agreed  to  work  had  a  debilitating  effect  on  the  ham,  the  favorite  White  House 

jointly  to  solve  the  problem,  efficient  operations  of  the  news  evangelist. 

which  is  the  summoning  of  re-  media  and  also  has  become  a  Agnew  and  Graham  have 
porters’  notes,  film  and  person-  costly  ojieration  in  time  and  ma-  been  accusing  the  news  media 
nel  of  newspapers  that  are  not  terials.  of  paying  too  much  attention  to 

a  party  to  the  court  proceedings.  He  said  he  had  no  argument  “kooks”  and  radicals  to  the  ex- 

All  media  wish  to  cooperate  with  complying  with  subpoenas  tent  of  making  heroes  of  them.  *  ou-  ^  •  i  i 

where  there  is  a  chance  that  a  in  cases  where  the  publication  The  Vice  President  told  the  fvA 

trial’s  outcome  could  be  affected  or  broadcast  station  is  a  party  National  Governors  Conference  v\as  it  renlly  news.  Did 

by  such  subpoenas  or  where  na-  to  the  case,  such  as  a  libel  suit  that  “never  in  our  history  have  ac¬ 
tional  security  is  involved,  Reu-  when  the  source  of  libel  is  being  we  paid  so  much  attention  to  so  to  it  . 

ben  said,  but  he  urged  “enlight-  sought,  “but  the  bulk  of  the  sub-  many  odd  characters.  Twenty-  Id  her  iriti’oductory  remarks, 
ened  hell-raising”  about  the  poenas  issued  are  for  cases  in  five  years  ago,  the  tragi-comic  Bentley  said,  “I  must  ad- 

])resent  subpoenaing  tactics  which  the  media  are  not  a  party  antics  of  such  social  misfits  idit  that  I  miss  the  city  room, 
which  are  not  a  new  jirobleni.  to  the  lawsuit.”  would  have  brought  the  estab-  the  heat,  and,  above  all,  the  joy 

He  said  such  tactics  have  been  *  *  *  lishment  running  after  them  and  satisfaction  of  breaking  a 

sporadic  since  the  final  ruling  in  .\ttornev  General  Mitchell  with  butterfly  nets  rather  than  story.  In  this  I  am  one  with 

the  Sam  Sheppard  case  and  discussed  the  subpoena  problem  television  cameras.”  you.” 

were  invoked  in  the  Speck  trial  ^ith  other  news  executives,  in-  ^  She  expressed  a  “gnawing, 

for  the  mass  murder  of  nurses  eluding  Elmer  W.  Lower,  presi-  '*  '  '’cc » !«>ar>  .  nagging  concern”  over  the  treml 

in  Chicago.  dent  of  ABC  News;  Dr.  Frank  While  denying  that  her  com-  of  journalism  in  the  past  dec- 

With  the  subpoenaing  of  re-  Stanton  and  Richard  S.  Salant  ments  on  news  cov’erage  were  ade,  “the  road  that  it  appears 

porters,  he  continued,  an  at-  of  CBS;  and  Julian  Goodman,  based  ujion  thoughts  arrived  at  to  be  traveling,  and  where  that 

tempt  is  made  to  make  a  re-  jiresident  of  NBC.  Goodman  since  her  migration  to  Washing-  road  is  leading  not  only  the 
porter  an  advocate,  while,  “it  is  said  they  sought  clarification  of  ton,  Mrs.  Bentley  asked  the  media  of  the  nation  but  the  very 
not  the  job  of  the  press  to  win  Mitchell’s  recent  statement  that  press  group  if  it  was  “really  nation  itself.” 
a  case  for  either  the  prosecution  ^lo  further  subpoenas  for  news  necessary”  to  give  daily  cover-  ^ 

or  the  defense.”  materials  would  be  issued  with-  age  to  the  trial  of  the  Chicago  .  .  , 

out  previous  attempts  to  nego-  Seven.  Liliailinerlaill  ClteH 

ln!>lriimeiu  or  oppression  ^  compromise.  “Was  it  necessary,”  she  John  Chamberlain,  whose 

With  the  subpoena  power,  .4rthur  Ochs  Sulzberger,  pub-  asked,  “to  report  the  turning  of  King  Features  Syndicate  col- 

Reuben  continued,  “you’ve  got  lisher  of  the  Sew  York  TimcH,  a  court  of  law  into  a  circus — a  umn,  “These  Days,”  appears  in 

an  instrument  for  real  oppres-  said  he  would  be  pleased  to  meet  circus  that  was  only  achieved  moi-e  than  240  newspapers,  has 

sion  if  you  want  to  use  it.  It’s  with  the  Attorney  General  to  by  the  fact  that  those  on  trial  been  named  recipient  of  a  lOfiO 
a  wonderful  way  to  haul  some-  talk  about  the  case  involving  were  |)rotec-ted  by  the  very  Con-  Award  by  the  Freedom  Founda- 
hody  in  and  stop  them  from  Earl  Caldwell,  a  New  York  stitution  they  hold  in  contempt?  tion  at  Valley  Forge,  Pa. 
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Ruling  favors  papers 
in  measuring  ‘legals’ 


Hackensack,  N.J. 

A  New  Jersey  court  has  ruled 
that  newspapers  should  use  the 
agate  line  ruler  as  the  standard 
method  for  computing  charges 
for  legal  advertisements. 

The  recent  decision  by  a  Su- 
))erior  Court  judge  here  came  in 
a  civil  suit. 

A  state  law  requires  newspa¬ 
pers  to  charge  for  legals  on  a 
regulated  per  line  rate.  The  rate 
ranges  from  16c  a  line  for  news¬ 
papers  with  2,500  net  paid  cir¬ 
culation  to  54c  a  line  for  more 
than  150,000  circulation. 

But  there  has  been  confusion 
over  what  “per  line”  meant. 
Many  of  the  state’s  225  daily 
and  weekly  newspapers  have 
been  charging  for  space  meas¬ 
ured  with  the  agate  ruler,  while 
other’s  have  counted  actual  lines 
of  copy.  Some  have  used  both. 

In  their  civil  suit  against  a 
weekly  newspaper,  10  taxpayers 
claimed  the  choice  of  methods 
(agate  ruler  vs.  counting  lines) 
makes  a  big  difference  in  costs 
to  advertisers. 

“Excess 

They  charged  one  particular 
paper  made  $7,000  excess  profit 
over  two  years  on  legals  from 
one  city  by  using  the  agate  ruler 
rather  than  counting  lines. 

The  suit  was  against  the 
Kufjleu'ood  Press-Joninnl,  whose 
rate  for  legal  ads  is  22c  a  line. 

The  taxpayers,  who  sued  on 
behalf  of  the  City  of  Englewood, 
said  the  Press-Journal  used  6 
point  type  to  stretch  out  the  ads. 
They  claimed  a  state  law  man¬ 
dating  using  oVs  point  type. 

A  judge  had  sided  with  the 
taxpayers  two  years  ago.  He 
ordered  the  Press- Journal  to 
make  restitution  of  the  alleged 
overcharges. 

The  Press-Journal  appealed 
and  forced  the  .same  judge  to  re¬ 
open  the  case  and  hold  a  non¬ 
jury  trial. 

Judge  Morris  Malech  has  now 
ruled  again.st  the  taxpayers 
after  a  three-day  trial.  They 
intend  to  appeal  his  decision. 

One  publisher  commented  that 
Malech’s  deci.sion  leaves  the  size 
type  used  in  legals  entirely  up 
to  individual  newspapers. 

“I  could  say  three  cheers,  but 
I’m  afraid  somebody  might 
abuse  it,”  said  Thomas  H. 
Bowen,  publisher  of  the  Salem 
newspapers  and  immediate  past 
president  of  the  New  Jersey 
Press  Association. 

Theoretically,  under  the  Mal¬ 


ech  decision  publishers  could 
stretch  profits  by  using  large 
type  to  pad  legals. 

Judge  Malech,  however,  said 
the  advertisers  and  the  taxpay¬ 
ers  they  represent  have  ultimate 
control  because  they  can  specify 
type  size. 

The  NJPA  has  a  committee 
studying  legals.  Palmer  Bate¬ 
man  Jr.  of  the  Somerset  new.s- 
papers  is  chairman. 

The  law  regulating  rates  of 
legals  goes  back  to  1857.  It  has 
been  amended  12  times  but  has 
seldom  been  challenged.  The 
latest  version  requires  newspa¬ 
pers  to  charge  “per  agate  or  5  Vs 
point  line  .  .  .  not  less  than  10 
ems  in  width.” 

A  measure  of  space 

The  taxpayers  claimed  this 
meant  legals  could  only  be 
printed  in  5Vs  point  type.  If  a 
newspaper  didn’t  have  type  that 
small  it  could  print  in  larger 
sizes,  but  charges  could  only  be 
for  the  space  that  would  have 
been  occupied  by  the  bVs  point 
copy,  they  argued. 

Malech — after  hearing  con¬ 
flicting  testimony  from  experts 
— l^lled  that  “agate  line”  was  a 


measure  of  space  rather  than  a 
specific  type  size.  The  “agate 
line”  takes  up  1  14th  of  an  inch 
and  there  are  14  .such  lines  to  an 
inch. 

An  agate  ruler  has  the  same 
calibrations  and  can  be  u.sed  to 
compute  the  charges.  Judge 
Malech  stressed  that  the  ruler 
method  may  not  be  the  best  or 
most  sensible,  but  that  it  was 
still  the  method  he  believed  was 
intended  by  drafters  of  the  law. 

His  decision  benefits  newspa¬ 
pers  using  electronic  or  offset 
equipment  which  can’t  provide 
5^/2  point  type  sizes. 

Bowen  said  he  has  had  to  use 
8  point  type  for  legals  and  re¬ 
duce  it  photographically.  He  has 
been  getting  13  lines  to  an  inch 
and  charging  by  the  line.  Under 
Malech’s  standard  he  could  use 
the  ruler  and  charge  for  one 
more  line  than  he  has  been  get¬ 
ting. 

“It’s  strikingly  good  news,” 
he  commented. 

• 

Tho  financial  posts 
at  newspaper 

Hackensack,  N.J. 

Donald  G.  Borg,  editor  and 
publisher,  announced  two  ap¬ 
pointments  for  the  Record. 

James  A.  Marohn,  vicepresi¬ 
dent  and  financial  director,  has 
been  appointed  corporate  treas¬ 
urer. 

Herbert  E.  Nelson,  executive 
assistant  to  the  publisher,  is 
secretary  of  the  coi’poration. 


Ad  revenue: 
retail  gains, 
others  down 

Retail  advertising  revenues  of 
daily  newspapers  gained  5%  in 
January.  This  gain  outweighed 
declines  in  national  and  classi¬ 
fied  advertising  so  that  total  ad 
revenues  increased  by  0.9%  in 
January  1970  as  compared  to 
the  previous  year. 

These  revenue  estimates  are 
prepared  by  the  Bureau  of  Ad¬ 
vertising,  ANPA,  based  on  lin¬ 
age  measurements  by  Media 
Records  for  its  52-city  index. 
They  reflect  changes  in  rates 
and  linage  distribution  as  meas¬ 
ured  by  the  Bureau. 

January  results  were  ad- 
v’ersely  affected  by  two  special 
factors,  the  newspaper  suspen¬ 
sion  in  Baltimore  and  calendar 
changes.  New  Year’s  Day  fell  on 
a  Thursday  in  1970;  on  a  Wed¬ 
nesday  in  1969,  and  the  lost 
Wednesday  was  replaced  by  an 
extra  Saturday,  In  addition, 
January  1969  had  scoi-ed  a 
14.9%  increase. 

The  January  1970  dip  in  clas¬ 
sified  advertising  revenues  came 
to  0.9%.  National  revenues  were 
off  by  8.6%.  The  two  compon¬ 
ents  of  the  national  classifica¬ 
tion,  general  and  automotive, 
each  showed  decreases  too.  Gen¬ 
eral  ad  revenues  were  down  by 
9.9%  for  the  month  and  auto¬ 
motive  by  5.4%. 

• 

FCC  sets  rules 
on  lottery  news 

Washington 

New  guidelines  issued  by  the 
Federal  Communications  Com¬ 
mission  give  broadcasters  con¬ 
siderable  leeway  in  airing  stor¬ 
ies  about  the  New  York  State 
Lottery  but  keep  the  ban  on  pro¬ 
motional  type  advertisements. 

Stories  about  the  lottery’  rais¬ 
ing  money  for  public  education, 
human  interest  stories  about 
winners  and  speeches  by  public 
officials  dealing  with  the  lottery 
as  a  public  service  will  be  per¬ 
mitted.  But  stations  may  not 
present  live  broadcasts  of  the 
drawing  of  lottery  tickets  or 
carry  announcements  telling 
where  tickets  may  be  purchased 
and  the  amounts  of  the  prizes. 

The  Commission  ruled  that 
broadcast  editorial  comment  on 
the  lottery  would  not  be  pre¬ 
vented,  except  where  the  edi¬ 
torial  format  is  used  as  a  sham 
to  evade  the  prohibition  of  di¬ 
rect  promotion  of  the  lottery. 


Advertising  Linage  Trends 


Classification 

1970 

1969  I 

Gain 

.lOSS  % 

*E&P 

Index 

Retail  (Including  Dept. 
January  1970 

Store) 

136,992,000 

137,903,000 

99.3 

106.4 

December  1969 

201,723,000 

207,485,000 

97.2 

111.8 

Department  Stores 

Januarv  1970 

40,171,000 

42,541,000 

94.4 

93.9 

December  1969 

64,069,000 

69,648,000 

92.0 

99.5 

General 

Januarv  1970 

17,850,000 

20,875,000 

85.5 

92.0 

December  1969 

21,745,000 

24,164,000 

90.0 

95.0 

Automotive 

Januarv  1970 

10,298,000 

11,571,000 

89.0 

88.8 

December  1969 

9,760,000 

9,327,000 

104.6 

108.0 

Financial 

Januai-y  1970 

9,569,000 

8,575,000 

111.6 

122.0 

December  1969 

7,036,000 

7,110,000 

99.0 

130.5 

Total  Display 

January  1970 

174,709,000 

178,924,000 

97.6 

104.2 

December  1969 

240,264,000 

248,086,000 

96.8 

110.3 

Classified 

January  1970 

72,903,000 

77,093,000 

94.6 

102.9 

December  1969 

66,924,000 

67,900,000 

98.6 

114.8 

Total  Advertising 

January  1970 

247,612,000 

256,017,000 

96.7 

103.8 

December  1969 

307,188,000 

315,986,000 

97.2 

111.2 

*  Index  is  percentage  of  current  figure  to  > 

average  for  last  five  years. 

EDITOR  Qi  PUBLISHER  for  March  7,  1970 


16 


Senate  inquiry  continues 


News  empires  safeguard 
French-Canadian  culture 


Compiled  from  reports  h\  The  ('.aiiadian  Cress 


Ottawa 

Th(*  organization  of  wide¬ 
spread  publishing  and  broad¬ 
casting  enterprises  under  Mon¬ 
treal  financier  Paul  Dasmarais 
is  designed  to  keep  them  in  Que¬ 
bec  hands  and  promote  “French- 
Canadian  awareness  and  cul¬ 
ture,”  the  Special  Senate  Com¬ 
mittee  on  Mass  Media  was  told. 

Les  Journaux  Trans-Canada 
Ltee.,  the  company  which  com¬ 
prises  part  of  the  Desmarais 
communications  interests,  also 
outlined  how  some  of  the  hold¬ 
ings  were  accumulated. 

Desmarais,  42,  who  set  out  in 
the  bus  business  in  Sudbury, 
Ont.,  has  substantial  financial 
interests  in  companies  which 
operate  four  of  the  10  French- 
language  daily  newspapers  in 
Quebec  province,  six  weekend 
journals,  11  weekly  newspapers 
in  the  Montreal  area  and  10  ra¬ 
dio  and  three  television  sta¬ 
tions  in  the  province. 

Acquired  in  years 

The  holdings  were  assembled 
in  a  span  of  just  over  two  years, 
beginning  toward  the  end  of 
lOfifi.  Along  the  way,  in  1968, 
Desmarais  gained  a  substantial 
holding  in  Power  Corp.  of  Can¬ 
ada  Ltd.  and  became  chairman 
and  chief  executive  officer  of  the 
Montreal  -  based  corporation, 
which  has  assets  worth  more 
than  $200  million  in  chemicals, 
petroleum,  paper,  manufactur¬ 
ing,  insurance,  finance,  real  es¬ 
tate,  transportation,  recreation 
and  broadcasting. 

( Power  Corp.  two  months  ago 
announced  it  had  effectively  di¬ 
vested  itself  of  its  broadcasting 
holdings  in  Quebec.  It  said  con¬ 
trol  over  radio  and  tv  interests 
was  sold  to  Philippe  de  Gaspe 
Reaubien,  former  director  of  op¬ 
erations  for  Expo  ’67,  who  also 
took  over  the  company  title 
Telemedia  Quebec  Ltee.,  for¬ 
merly  a  Power  Corp.  subsid¬ 
iary.) 

Ideals  which  led  to  the  forma¬ 
tion  and  growth  of  Journeaux 
Tran.s-Canada  were  traced  in 
the  company’s  submission.  It 
said  that  far  from  seeking  a 
monopoly  to  stifle  the  free  flow 
of  information  in  Quebec,  the 
company  gave  financial  strength 
to  enterprises  which  were  in 
danger  of  disappearing  “or  even 


— and  here  is  perhaps  the  worst 
that  threatened  them — falling 
into  hands  less  knowledgeable  of 
Quebec’s  information  needs  than 
are  the  directors”  of  the  com¬ 
pany. 


Journeaux  Trans  -  Canada’s 
board  of  directors  includes  the 
company’s  four  owners — Paul 
Desmarais,  with  almost  47  per¬ 
cent  of  the  shares;  Jean  Pari- 
sien,  executive  vicepresident  of 
Power  Corp.,  with  almost  16  per¬ 
cent;  Montreal  publisher  Jac¬ 
ques  Francouer,  the  company 
president  with  one-third  of  the 
.shares,  and  Trois-Rivieres  pub¬ 
lisher  Pierre  Dansereau,  now 
president  of  La  Presse,  Mon¬ 
treal,  with  almost  five  percent. 

The  report  traced  the  begin¬ 
nings  of  the  company — and  the 
entry  of  Desmarais  into  the 
news  field — from  1966.  That 
summer,  the  daily  Lii  Tribune 
of  Sherbrooke  and  its  commer¬ 
cial  printing  and  local  radio  and 
television  stations,  were  bought 
by  Power  Corp.’s  subsidiary, 
Quebec  Telemedia  Inc.  That  was 
before  Desmarais  was  connected 
with  Power  Corp. 

Power  Corp.  wanted  only  the 
broadcasting  interests  and 
.sought  a  buyer  for  the  news¬ 
paper  and  the  printing  firm. 

Francouer,  publisher  of  the 
Montreal  Sunday  newspapers 
Dituanehe-Mntin  and  Demiere- 
Heure,  and  a  string  of  weekly 
newspapers  distributed  in  Mon- 
treal-area  neighborhoods,  ap¬ 
proached  Desmarais  for  help  in 
buying  the  Sherbrooke  ))rop- 
erties. 

Desmarais  agreed  to  buy  two- 
thirds  of  La  Tribune  and  to  help 
Francouer’s  company  raise 
funds  to  buy  the  other  one-third. 
Their  November  purchase  offer 
of  $2,()46,()0()  was  the  only  one 
to  Power  Corp.  and  the  sale  took 
effect  January  1,  1967. 

Iiiteresl  in  P«»wer  Corp. 

Soon  afterwards,  they  learned 
that  the  Dansereau  family 
wanted  to  .sell  the  daily  Le  \ou- 
velliste  of  Trois-Rivieres. 

Desmarais  and  Francouer 
formed  Journaux  Trans-Can¬ 
ada  in  April,  1967,  by  merging 
the  Dimanche-Matin  and  week¬ 
lies  interests  with  La  Tribune 


and  adding  Le  Nouvelliste. 

Desmarais,  in  a  separate  op¬ 
eration,  acquired  Montreal  La 
Presse  and  its  subsidiary  pub¬ 
lishing  and  radio  interests  Aug¬ 
ust  24,  1967.  The  following  year, 
he  gained  his  holding  in  Power 
Corp.  and  its  broadcasting  in¬ 
terests. 

Ownership  of  La  Patrie,  Sun¬ 
day  newspaper  acquired  with  La 
Presse,  was  transferred  by  sale 
to  the  Journeaux  Trans-Canada 
company.  Montreal  radio  sta¬ 
tion  CKAC,  another  La  Presse 
property,  was  sold  to  Power 
Corp. 

Journaux  Trans-Canada  ex¬ 
panded  its  holdings  December 
19,  1968,  with  the  purchase  of 
the  daily  La  Voix  de  TEst  of 
Granby;  another  Montreal-area 
weekly  paper,  L’Echo  des 
Monts;  radio  CHEF  in  Granby, 
and  three  Montreal-based  week¬ 
ly  publications — Le  Petit  Jour¬ 
nal,  Photo  Journal  and  Demiere 
Heure. 

Disirihiilion  ronipanv 

The  company  added  to  its 
holdings  last  summer  with  the 
purchase  of  Eclair  Ltee.  of  Mon¬ 
treal,  a  wholesale  distribution 
company  which  circulates  pub¬ 
lications  to  12,000  vendors  in 
Quebec  and  French-language 
centers  in  Ontario,  New  Bruns¬ 
wick  and  other  provinces. 

The  11  neighborhood  weekly 
papers  have  a  total  circulation 
of  about  240,000.  The  two  Sun¬ 
day  newspapers,  Dimanche- 
Matin  and  La  Patrie,  have  a 
combined  circulation  of  more 
than  300,000.  The  three  weekend 
journals — Petit  Journal,  Photo 
Journal  and  Derniere-Heure — 
have  combined  circulation  of 
more  than  500,000.  The  maga¬ 
zine  Perspectives,  a  weekend 
newspaper  supplement  with  a 
circulation  of  more  than  500,000, 
is  jointly  owned  by  La  Presse, 
the  three  Journaux  Tran.s-Can¬ 
ada  dailies  and  the  daily  Le 
Sole,  of  Quebec  City. 

Desmarais  exercises  control  of 
La  Presse — with  circulation  of 
more  than  220,000 — and  its  sup¬ 
plementary  entertainment  and 
television  weeklies  through  his 
personal  holding  company,  Gelco 
Enterprises  Ltd.,  and  person¬ 
ally. 

Gelco,  owned  75  jjercent  by 
Desmarais  and  25  percent  by 
Jean  Pai’sien,  entirely  holds  in 


turn  Gesca  Ltd.  and  Gesca  has 
all  the  common  shares  of  La 
Presse  Ltee.  In  addition,  De.s- 
marais  owns  personally’  and  di¬ 
rectly  all  the  preferred  voting 
.shares  of  La  Pres.se. 

Through  a  one-third  interest 
in  Prade  Inc.,  Desmarais  has  a 
financial  interest  in  CHAU-TV 
in  Carleton  on  the  Gaspe  Penin¬ 
sula  and  CHSM  radio  in  Sha- 
winigan  Falls. 

‘Vi'liy  support  M- pa  rat  is  III?’ 

Desmarais  told  the  committee 
he  would  intervene  in  the  oper¬ 
ations  of  his  newspapers  only’  in 
extreme  circumstances,  such  as 
an  editor’s  advocacy  of  Quebec 
.separatism. 

If  one  of  his  newspapers  sup¬ 
ported  separatism  he  would  call 
the  publisher  and  want  to  know 
why’.  He  might  do  the  same  if 
one  of  the  newspapers  was  fail¬ 
ing  to  pre.sent  the  news  objec¬ 
tively. 

Asked  whether  he  was  inter¬ 
ested  in  expanding  his  news¬ 
paper  holdings,  he  said  he  w’ould 
consider  any  purchase  oppor¬ 
tunities  individually  on  their 
merits.  He  added  he  would  be  as 
interested  in  buy’ing  any  news¬ 
paper  that  came  up  for  sale  out¬ 
side  Quebec,  including  western 
Canada  or  even  the  United 
States. 

In  Toronto? 

Certainly,  Demarais  said  eag¬ 
erly.  “Is  there  one  for  sale  in 
Toronto?” 

Business  ventures 

Answering  questions,  Desmar¬ 
ais  said  he  regarded  his  com¬ 
munications  holdings  —  which 
represent  about  seven  percent  of 
his  total  investments — primarily 
as  business  ventures.  But  be¬ 
cause  of  the  special  nature  of 
newspapers,  they'  require  spe¬ 
cial  treatment,  he  added. 

.Asked  about  the  possibility  of 
a  conflict  of  interests  between 
new’spapers  and  broadcasting  on 
one  hand  and  investments  in  fi¬ 
nancial  interests  on  the  other, 
Desmarais  said  he  supposed 
there  could  be  certain  conflicts 
between  the  owners  of,  say, 
mutual  investment  funds  and 
newspapers. 

Thus,  he  added,  when  he  be¬ 
came  head  of  Power  Corp.  in 
1968  he  decided  to  get  rid  of 
certain  investments,  including 
radio  and  television,  and  to  keep 
the  newspaper  interests  sepa¬ 
rate  from  Power  Corp.  in  his 
personal  holdings. 

Asked  if  the  newsjiapers  pro¬ 
vided  him  with  as  good  a  return 
as  the  other  investments,  Des¬ 
marais  said  it  was  difficult  to 
say,  but  some  were  better  some 
worse. 

(Continued  on  inii/e  34) 
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Newspapers’  management  told 
to  adapt  to  industry  change 

Bv  (ierald  B.  Healev 


Columbus,  O. 

With  the  key  to  profits  lying 
in  the  quality  of  newspapers’ 
managerial  skills,  systematic 
thinking  is  going  to  be  forced 
on  publishers  and  editors  to  ac¬ 
commodate  the  new  techniques. 

That  was  the  nature  of  some 
of  the  impressions  left  with 
members  of  the  Ohio  Newspaper 
Association  by  B.  E.  Wright, 
vicepresident  of  staff  operations, 
Lindsay  -  Schaub  Newspapers, 
chairman  of  the  Inland  Daily 
Press  Association’s  Cost  Study 
Committee. 

“It  is  a  great  temptation  in 
1970  to  sweep  the  question  of 
managerial  skill  under  the  table. 
.\fter  all,  our  track  record  has 
been  pretty  good,”  Wright  said. 
“So  why  worry?” 

Wright  suggested  that  before 
the  question  is  ignored  publish¬ 
ers  and  editors  take  a  closer 
look  at  the  future,  because  the 
name  of  the  game  is  change. 

Wright  discussed  computer 
centers,  the  trend  toward  public 
ownership  and  the  various 
threats  to  managerial  obsoles¬ 
cense. 

Sees  new  breed 

“Public  ownership,”  he  said, 
“is  going  to  bring  a  new  breed 
of  professionalism  into  this  in¬ 
dustry  and  the  new  techniques 
are  going  to  force  systematic 
thinking  of  you  and  your  news¬ 
room.” 

Wright  said  the  only  way  to 
prepare  for  technological  and 
social  change  is  repeatedly  to 
set  aside  periods  of  life  for  or¬ 
ganized  educational  activity. 

“No  one  who  is  more  than  10 
years  from  retirement,”  he  said, 
“can  expect  to  live  on  his  ex¬ 
isting  intellectual  capital  with¬ 
out  grave  risk  of  losing  the  race 
between  obsolescence  and  retire¬ 
ment.” 

He  suggested  that  top  man¬ 
agement  people  take  a  couple  of 
weeks  off  each  year  to  learn 
about  their  equipment.  He  espe¬ 
cially  mentioned  telephone 
equipment,  which,  he  said,  is 
costing  a  lot  of  money  and  could 
probably  be  reduced  with  proper 
study. 

Suggests  actions 

This  is  necessary,  he  said,  be¬ 
cause  it  is  certain  that  operating 
costs  will  increase,  as  will  rev¬ 
enues,  problems  with  labor,  gov¬ 
ernment,  competition,  etc. 


Wright  suggested  these  ac¬ 
tions  “a  good  executive”  of  the 
newspaper  can  take: 

A  test  of  self-history  and 
what  the  newspaper’s  objectives 
are;  selling  up  a  one-year  oper¬ 
ating  budget,  including  a  budg¬ 
et,  a  forecast  and  a  plan;  sur¬ 
veying  the  industry’s  pitfalls 
and  departmental  specializa¬ 
tions;  improving  circulation  cov¬ 
erage  in  weak  communities; 
meeting  page  schedules; 

A  one-year  capital  expendi¬ 
ture  forecast;  a  quarterly  esti¬ 
mate  of  deviations  from  fore¬ 
casts,  with  a  indication  of  the 
action  being  taken ;  a  long-range 
(5  to  10-year  plan)  for  product 
and  distribution  development  in 
written  and  visual  form;  a  writ¬ 
ten  forecast  of  conditions  (eco¬ 
nomic,  industry,  labor,  ma¬ 
terial)  under  which  objectives 
must  be  attained;  written  posi¬ 
tion  descriptions  for  all  man¬ 
agement  jobs,  and  a  reporting 
system  for  supplying  vital  in¬ 
formation  at  all  levels. 

Richard  C.  Steele,  publisher, 
Worcester  (Mass.)  Telegram 
and  (kizette,  and  president  of  the 
American  Newspaper  Publishers 
Association  Research  Institute, 
pointed  up  Wright’s  observa¬ 
tions  by  remarking: 

“Your  responsibilities  are 
great.  You  are  relied  upon  to  in¬ 
vest  millions  of  dollars  in  new 
equipment  and  processes.  With 
the  rapidity  of  technological  in¬ 
novation  taking  place  in  the 
newspaper  industry  .  .  .  your  de¬ 
liberations  must  be  intelligent, 
and  they  must  be  timely.  An  in¬ 
vestment  made  today  can  prove 
obsolete  within  a  few  months, 
but  you  cannot  defer  for  an  in¬ 
definite  period  a  decision  to 
move  forward  and  to  take  ad¬ 
vantage  of  the  inventive  genius 
available  to  you.” 

ANPA/Kl  is  guide 

Steele  said  that  somewhere  in 
between — in  tbe  twilight  zone — 
the  ANPA/RI  role  is  to  guide 
management  in  important  de¬ 
cisions. 

He  pointeil  to  a  recent 
ANPA/RI  study  of  the  present 
and  future  trends  of  oflFset  and 
letterpress  and  said  it  indicated 
that  28.5  percent  of  all  U.S. 
daily  newspapers,  representing 
approximately  8  percent  of  the 
total  circulation,  are  being 
printed  offset  (500  of  the  1,753 
dailies) . 


“Our  projections,”  he  said, 
“forecast  that  in  1978  approxi¬ 
mately  87  percent  of  the  dally 
newspapers  will  be  printing  by 
offset  and  will  account  for  33 
percent  of  the  total  circula¬ 
tion  .  .  . 

rules  explained 

Separate  ownership  and 
strong  competition  in  areas 
where  newspapers,  radio  and 
television  confront  each  other 
are  matters  of  renewed  and  in¬ 
creased  concern  of  the  Federal 
Communications  Commission, 
Kenneth  A.  Cox  told  the  Ohio 
group. 

“In  a  country  where  we  place 
great  value  on  competition,” 
Commissioner  Cox  said,  “I  think 
it  is  not  unnatural  that  the  Com¬ 
mission,  to  varying  degrees  at 
different  times,  has  toyed  with 
the  notion  that  the  public  inter¬ 
est  would  best  be  served  if  these 
media  were  separately  owned 
and  competed  strongly  ...” 

Cox  mentioned  the  two-year- 
old  rule  by  the  FCC  proposing 
to  bar  anyone  owning  a  fulltime 
station  in  a  particular  commu¬ 
nity  from  acquiring  another  sta¬ 
tion  in  that  community. 

Orderly  divei^lilure 

“But,”  he  said,  “as  is  all  too 
often  the  case,  our  proceeding 
has  bogged  down.  One  of  the 
principal  factors  contributing 
to  that  delay  was  the  suggestion, 
in  the  comments  filed  by  the 
Justice  Department,  that  we 
should  include  newspapers  in 
our  considerations — and  should 
not  just  give  grandfather  status 
to  existing  cross-ownerships  un¬ 
til  their  owners  decided  to  sell 
them,  but  should  move  to  re¬ 
quire  orderly  divestiture  where 
the  same  interests  own  two  or 
more  media. 

“At  long  last,  I  think  we  are 
approaching  the  point  where  we 
can  take  the  next  step — though 
I’m  afraid  I  can’t  tell  you  in 
what  direction  that  step  will 
take  us.” 

Cox  said  he  believes  newspa¬ 
pers  have  to  improve  their  pres¬ 
entation  of  the  news,  making  it 
clearer,  more  reliable  and  easier 
to  find  and  he  suggested: 

“Perhaps  you  should  capital¬ 
ize  on  your  advantages  by  pub¬ 
licizing  that  people  must  turn 
to  their  newspapers  for  the  com¬ 
plete  story  about  that  item  they 
heard  mentioned  on  television, 
in  a  form  they  can  read  at  their 
leisure,  and  cut  out  for  future 


reference. 

“In  short,  I  think  our  prob¬ 
lems  are  so  enormous  that  we 
are  going  to  have  to  have  more 
information,  discussion,  and  edi¬ 
torial  prodding  than  ever  before 
if  we  are  going  to  find  adequate 
solutions  for  them.  Radio  and 
television  will  help,  but  I  think 
that  much  of  the  raw  material 
for  our  processes  of  public  deci¬ 
sion  must  continue  to  come  from 
the  print  media.” 

I)iscll!i^<■^  cubic  !<y>lciii 

Concerning  CATV,  Cox  said 
that  unless  the  FCC  rever.ses  its 
present  policies,  or  is  faced  with 
copyright  legislation  which  com¬ 
pels  a  different  approach,  more 
and  more  of  C.ATV  program¬ 
ming  will  be  generated  on  the 
cable.  He  spoke  of  the  possibil¬ 
ity  CATV  channels  will  be  used 
to  produce  newspapers  in  home 
of  CATV  subscribers  and  of 
facsimile  reproduction  of  news¬ 
papers,  and  added: 

“Others  look  for  a  system  in 
which  the  individual  subscriber 
will  be  able  to  edit  his  own  pa¬ 
per,  sitting  down  at  his  ter¬ 
minal  to  scan  an  outline  of  the 
news  and  then  calling  up  more 
information  as  to  stories  on 
which  he  wants  full  details. 

“No  one  has  explained  how 
advertising  could  be  made  to  pay 
part  of  the  cost  in  such  a  sys¬ 
tem,  because  I  don’t  think  ad¬ 
vertisers  will  pay  enough  for 
exposure  only  to  those  who 
would  voluntarily  seek  a  chance 
to  read  their  ads.” 

However,  he  said,  one  of  the 
more  difficult  elements  to  calcu¬ 
late  is  the  basic  cost  of  the  cable 
system  of  the  future,  including 
the  self-edited  paper,  which 
would  require  a  much  more  so¬ 
phisticated  cable  system  than 
any  now  in  operation.  He  con¬ 
tinued  : 

“It  (.such  a  sophisticated  sys¬ 
tem)  would  have  to  have  two- 
way  capability  plus  at  least 
limited  switching  capacity,  both 
of  which  would  add  substan¬ 
tially  to  present  cable  costs.  Tbe 
more  the  present  CATV  indus¬ 
try  approaches  a  nationwide 
two-way,  switched  network  the 
more  it  looks  like  a  higher  ca¬ 
pacity  telephone  system. 

Difficult  policy  questiems 

“This  obviously  poses  some 
difficult  policy  questions  as  to 
the  relationship  between  these 
these  systems,  and  in  my  opin¬ 
ion  means  that  the  ultimate 
cable  network  will  have  to  be 
regulated  as  a  common  carrier. 
Indeed,  it  seems  likely  that  the 
proprietor  of  such  a  fully  de- 

(Continiied  on  page  20) 


EDITOR  ac  PUBLISHER  for  M.nrch  7,  1970 


18 


pim 


"dy-  °  sieep«a"“"8 

,T-rbeSaehehas 

;&  y»“  "“J 


dea'^  ^ 

vear  or  so 
doing  nror« 
Know  ti^at . 
sieepy 
tion.  Is  th* 
this'? 

dea'^ 

dy’s  age, 
i  ihere 


The  Wonderful 
World  of  Animals 

By  Dr.  Frank  Miller 
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Management 

(Conthnied  from  puye  18) 


veloped  system  will  not  be  per¬ 
mitted  to  own  or  operate  any  of 
the  various  businesses  conducted 
over  his  facilities,  but  will  sim¬ 
ply  be  a  provider  of  channels 
like  our  present  telephone  and 
telejfraph  utilities. 

Ollier  cable  p«>>sibililie> 

“We  have  for  some  time  been 
considering  a  rule  to  bar  news¬ 
papers  and  tv  stations  from 
owning  cable  systems  in  their 
primary  markets.”  Perhaps  the 
ultimate  thrust  of  our  policy 
would  logically  require  that  one 
individual  or  company  can  own 
radio  or  tv  or  a  newspaper  or  a 
CATV  system  in  a  given  area, 
but  not  more  than  one  in  each 
medium.  This  is  given  added  im¬ 
portance  as  CATV  moves  into 
origination  of  programming,  be¬ 
cause  the  commission  has  long 
sought  greater  diversity  in  con¬ 
trol  of  the  means  of  influencing 
the  public.  Our  duoply  rules  pro¬ 
hibit  the  ownership  of  two  am, 
two  fm,  or  two  tv  stations  in 
the  same  area,  and  to  some  of 
us  the  joint  ownership  of  radio 
and  tv  seems  anomalous,  not  to 
mention  newspaper  ownership 


^Boston  ^ 


Then  you’ll  need 
WORCESTER 
Here’s  Why! 

Boston — Worcester 
is  one  market 
sharing  finance, 
transportation, 
warehousing  and 
distribution. 

But,  Boston  and 
Worcester  are 
separate  newspaper 
markets. 

Buy  accordingly. 


WORCESTER  TELEGRAM  &  GAZETTE 


Daily  Over  150  000  Siihday  over  105.003 

Represented  by  Cresmer, 
Woodward.  O'Mara 
and  Ormsbee,  Inc. 


of  bioadcasting  stations,  hal¬ 
lowed  though  the  practice  may 
be.” 

In  the  cable  field,  Cox  said, 
the  FCC  hopes  to  deal  with  the 
problem  before  it  becomes  seri¬ 
ous.  The  FCC  has  indicated,  he 
added,  that  some  newspapers 
now'  in  the  business  will  not  be 
given  grandfather  status  if 
cross-ownership  is  barred.  In¬ 
stead,  if  the  FCC  adopts  such  a 
rule,  newspapers  will  be  given 
a  reasonable  time  to  divest 
themselves  of  their  cable  prop¬ 
erties,  as  is  true  of  the  FCC’s 
order  to  the  telephone  com¬ 
panies. 

He  classified  as  unrealistic 
the  pleading  of  newspaper 
groups  that  since  cable  may  be¬ 
come  the  basis  for  the  newspa¬ 
per  technology  of  the  future, 
they  should  be  given  a  chance 
to  develop  new  methods  of  dis¬ 
seminating  the  news. 

“They  fear  that,  otherwise, 
they  may  someday  be  confronted 
by  a  cable  operator  who  will  an¬ 
nounce  he  is  going  to  use  his 
facility  to  put  the  local  news¬ 
paper  out  of  business.  They  do 
not  believe  their  problem  can  be 
met  by  giving  them  a  right  of 
access  to  cable  channels  on  a 
common  carrier  basis.” 

Cox  emphasized  that  if  the 
FCC  will  not  allow  the  news¬ 
paper  of  today  to  own  a  cable 
system  in  the  same  area,  “it 
seems  clear  to  me  that  it  will 
not  permit  today’s  cable  oper¬ 
ator  to  own  the  newspaper  of 
tomorrow. 

-Advantage  willi  papers 

“It  seems  to  me  rather,  that 
cable  channels  will  be  made 
equally  available  for  facsimile 
use  to  existing  newspapers  and 
to  those  who  may  wish  to  enter 
the  newspaper  field  once  the 
problem  of  printing  and  dis¬ 
tribution  facilities  is  resolved. 
If  the  costs  of  the  new  technol¬ 
ogy  are  favorable,  it  may  be 
that  it  will  make  new  entry  into 
the  newspaper  field  easier. 


“But  if  you  (newspapers) 
have  equal  access  to  the  tech¬ 
nology,  I  do  not  think  you  can 
complain — indeed,  I  think  the 
advantage  will  still  be  with  you. 
If  I  were  you,  I  would  consider 
seeking  acce.ss  to  cable  facilities 
for  the  purpose  of  experiment¬ 
ing  with  these  new  techniques, 
and  would  do  it  now.” 

Cox  said  that  whatever  action 
the  FCC  may  take  on  this  mat¬ 
ter,  he  was  sure  the  Commission 
will  take  due  account  of  the  con¬ 
cerns  of  the  newspaper  Industry 
“which  have  been  called  to  our 
attention.” 

Donald  C.  Rowley,  president 
of  Rowley  Newspapers,  Ashta¬ 
bula,  was  elected  ON  A  president 
for  1970,  succeeding  Charles  W. 
Staab,  retired  executive  vice- 
president  of  the  Chicin.nnti  En¬ 
quirer,  who  was  president  the 
past  two  years.  E.  W.  Lampson, 
publisher  of  the  Jefferson  Ga¬ 
zette,  was  named  vicepresident. 

Members  of  the  Buckeye  Press 
Association  of  weekly  newspa¬ 
pers  elected  Kieth  Howard, 
Yellow  Springs  News,  president. 
• 

Jury  fails  to  act 
on  Vriiiiiiial  libel’ 

Athens,  Ohio 

A  grand  jury  here  refused  to 
indict  Barbara  Troy  for  crim¬ 
inal  libel. 

The  20-year-old  former  Ohio 
University  student  was  charged 
with  criminal  libel  last  Septem¬ 
ber  after  she  was  arrested  while 
handing  out  a  flyer  critical  of 
the  Athens  police  and  courts. 

The  flyer,  which  also  offered 
advice  on  what  to  do  in  case  of 
a  police  drug  raid,  referred  to 
the  “Fascist-racist  Sheeter- 
Cochran  power  structure.” 
Frank  Sheeter  is  municipal 
court  judge,  and  Charles  Coch¬ 
ran  is  police  captain. 

The  fact  that  County  Prosecu¬ 
tor  Claire  M.  Ball  Jr.  released 
an  apology  by  Miss  Troy  may 
indicate  that  he  did  not  press 
hard  for  indictment. 


Everything  in  Baltimore  evolves  around  The  Sun 


...that’s  why  Baltimore 
clothing  stores 
place  71%  of  their 
newspaper  advertising 
in  Hie  Sunpapers  W 

National  Representatives;  Cresmer,  Woodward.  O'Mara  &  Ormsbee  •  Los  Angeles,  K 
New  York,  San  Francisco,  Chicago.  Detroit.  Atlanta,  Philadelphia,  Minneapolis,  Boston  ^ 


Crime  news 
code  receives 
full  approval 

San  Francisco 

Leading  bench,  bar  and  media 
organizations  of  California  have 
voted  approval  of  a  voluntary 
joint  declaration  of  principles 
and  policy  regarding  news  cov¬ 
erage  of  criminal  proceedings. 

.Acting  separately  within  10 
days,  supporting  declarations 
were  adopted  by  the  California 
Freedom  of  Information  Com¬ 
mittee,  the  California  Newspa¬ 
per  Publishers  .Association, 
California  Broadca.sters  Asso¬ 
ciation,  Radio  and  TV  News 
Directors,  the  State  Bar  Board 
of  Governors  and  the  executive 
board  of  the  Conference  of  Cali¬ 
fornia  Judges. 

The  voluntary  agreement  was 
developed  as  an  alternative  plan 
to  the  American  Bar  Associa¬ 
tion’s  Reardon  Report  recom¬ 
mendations.  California  is  be¬ 
lieved  to  be  the  twentieth  state 
to  take  such  action. 

Chilton  R.  Bush,  director  of 
the  American  Newspaper  Pub¬ 
lishers  Association  news  re¬ 
search  center,  will  work  with  an 
advisory  committee  to  develop 
a  special  program  for  the  mu¬ 
tual  education  of  press,  lawyers, 
judges  and  law  enforcement  of¬ 
ficials,  it  was  announced. 

Under  provisions  of  the  de¬ 
claration,  immediate  steps  w'ill 
be  taken  to  set  up  a  standing 
bench,  bar  and  media  commit¬ 
tee  to  review  problems  related 
to  news  coverage  and  criminal 
proceedings. 

The  prompt  adoption  of  the 
voluntary  plan  for  guidelines 
resulted  from  20  months  of  in¬ 
tense  committee  action  in  pre¬ 
paring  all  phases  of  the  pro¬ 
posal,  said  Richard  Fogel,  Oak¬ 
land  Tribune  and  media  chair¬ 
man  of  the  committee.  J.  Hart 
Clinton,  publisher.  Sail  Mateo 
Times  and  immediate  past  presi¬ 
dent,  CNPA,  headed  the  bar 
group  studying  the  proposal. 
(E&P  Feb.  14.) 

Representatives  of  California 
Sigma  Delta  Chi  chapters  have 
participated  in  the  discussions 
but  endorsements  will  require 
consideration  by  individual 
groups. 

• 

Buys  Golf  World 

The  New  York  Times  Com¬ 
pany  has  purchased  Golf  World, 
a  British  golf  magazine  with 
circulation  of  50,000.  The  Times 
Company  owns  Golf  Digest,  a 
U.S.  magazine,  w’ith  a  circula¬ 
tion  base  of  430,000. 
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Switching  to  offset? 

Have  you  heard  the  latest 
about  the  GOSS  COMMUNITY®? 


X’JM 


The  Community  is  a  pressman’s  press  . . .  easy  to  set 
up  .  .  .  easy  to  operate  and  easy  to  run  (letterpress- 
men  adapt  to  the  change  of  operation  easily). 

Look  at  the  page  capacity  ...  up  to  16  pages  broad¬ 
sheet  or  32  pages  tabloid  at  14,000  papers  per  hour. 
With  the  Goss  Suburban  folder,  24  pages  broadsheet 
or  48  pages  tabloid  can  be  handled  at  speeds  up  to 
16,500  papers  per  hour. 

You  can  depend  on  a  Goss  Community  to  meet  dead¬ 
lines  with  required  quality. 


GOSS  DIVISION,  MGD  GRAPHIC  SYSTEMS 
5601  West  31st  St.,  Chicago,  III.  60650 

Gentlemen:  Please  send  us  more  information  about  the  Goss  COMMUNITY". 
Name. _ _ _ ^Title. 


Company. 

Address. 


If  you’re  concerned  with  the  transition  from  letter- 
press  to  offset,  look  at  the  compact  offset  press  with 
big  newspaper  press  features;  the  Goss  Community. 

Included  in  the  rugged  construction  are  solid  steel 
cylinders  and  frames  the  same  size  as  those  on  larger 
presses.  Another  feature  is  automatic  oil  lubrication. 

Acceptance? There  are  hundreds  of  Goss  Community 
presses  in  operation  all  over  the  world. 

Just  drop  us  a  line  and  we’ll  be  happy  to  make  ar¬ 
rangements  for  you  to  see  one  in  action. 


MGD  Graphic  Systems 

North  American  Rockwell 


5601  West  31st  St.,  Chicago,  lllmois  60650 


THE  CLASSIFIED  CLINIC 


In  a  time  of  slump,  classified 
sellers  view  upsurge  of  linage 


By  Stan  Fineness 

C4M,  Pro\idence  Journal  and  Bulletin 


Although  there  was  general 
assent  that  Classified  volume  is 
off  noticeably  (I  came  across 
losses  of  from  4  to  20  per  cent), 
there’s  no  dimming  of  enthusi¬ 
asm  and  no  loss  of  confidence  in 
this  industry’s  growth  over  the 
decade  ahead. 

This  main  point  came  through 
in  Chicago  at  the  32nd  Missis¬ 
sippi  Valley  Classified  Confer¬ 
ence  and  the  National  Telephone 
Sales  Managers  sessions. 

The  usual  comment  was, 
“What  the  heck.  Sure  we’re 
down,  but  that  doesn’t  mean 
we’re  going  to  stay  down.  After 
all,  we’ve  l>“en  running  ahead 
for  a  long  time.” 

The  main  reasons  cited  for 
the  downward  trend  are  losses 
in  the  employment  classifica¬ 
tions,  tight  financing,  a  slump  in 
automotive,  cutbacks  in  housing 
starts,  which  in  turn  affects  the 


of  the  newspapers  which 
have  written  for  sample 
issues  of  the  MacDonald 
Classified  Service  have 
made  unpressured  deci¬ 
sions  to  become  regular 
subscribers.  That  is  why 
we  have  well  over  600 
clients  in  the  U.S.,  Can¬ 
ada  and  England. 

We  must  be  doing  some¬ 
thing  right. 

If  you  haven't  seen  our 
Service,  why  not  get 
your  sample  issue  now? 

There  is  nothing  at  stake 
except  a  more  profitable 
Classified  operation  at 
your  newspaper. 

Harrison  C.  MacDonald 
&  Sons  Inc. 

Box  225  Lafayette,  Ind. 


CD 


rental  market — all  major  classi¬ 
fications. 

338  at  meetings 

Maybe  it’s  because  business  is 
off  that  these  popular  meetings 
attracted  more  registrants  than 
ever  before — wdth  338  CAMs, 
assistant  CAMs  and  supervisors 
in  on  the  sessions — and  almost 
25*^  attending  for  the  first 
time. 

(Incidentally,  if  anyone  who 
did  attend  from  any  distance 
has  trouble  explaining  this  to 
his  accounting  department,  just 
mention  that  at  the  present 
time  the  “Mississippi  Valley” 
takes  in  24  states  and  Washing¬ 
ton,  I).  C.,  plus  a  considerable 
portion  of  Canada.) 

Most  of  the  CAMs  are  look¬ 
ing  for  improvement  by  spring 
and  expect  a  fairly  good  second 
half  for  the  year.  Here  are  some 
facts  and  projections  passed 
along  by  Ray  Greene,  president 
of  ANCAM  and  classified  man¬ 
ager  of  the  Bnlthnore  (Md.) 
Xeu'S-American. 

“My  ‘State  of  the  Union’ 
message  is  that  Classified  is 
more  vibrant,  thriving,  alive  and 
profitable  than  ever  before. 
That  ‘Quiet  Giant’  in  the  back 
pages  of  your  newspaper  has 
been  making  noises  that  have 
become  too  hard  to  ignore  .  .  . 
the  Classified  cash  register  bell 
rang  so  loud  in  the  past  year 
that  its  annual  dollar  volume 
reached  an  octave  over  $700  mil¬ 
lion  higher  than  at  the  begin¬ 
ning  of  the  decade.  Classified 
gained  over  $200  million  last 
year  for  a  149f^  increase  to 
reach  $1,664,300,000,  an  all-time 
high  in  not  only  newspaper  per¬ 
cent  of  field,  but  also  in  total 
advertising. 

Projection  for  1980 

“The  Bureau  of  Advertising 
projections  show  Classified  gains 
up  7.59^  to  9.5%  per  year  for 
between  213%  and  275%  by 
1980.  1  say  that’s  a  conservative 
average  ...  at  least  for  many 
papers. 

“In  1969,  Classified  had  its 
biggest  percent  increase  of  the 
60’s  ov'er  a  previous  year.  A 
14%  increase  on  top  of  a  5.2% 
increase  in  1968  .  .  .  and  we 
were  having  problems  .  .  .  seri- 


86%  increase  in  vacation  land 
and  homes,  an  $800  million 
hobby  market. 

“Put  it  all  together  properly,” 
Greene  asserted,  “and  I’m  sure 
there  will  be  papers  that  will 
run  a  345%  gain  in  this  next 
decade,  providing  50%  of  local 
newspaper  advertising  revenue.” 

If  Ray  is  right,  there’ll  be 
some  big  years  ahead.  Right 
now,  while  things  aren’t  quite  so 
hectic,  might  be  a  good  time  to 
plan  for  them,  to  expand,  re¬ 
model,  be  ready  to  effectively 
handle  this  business. 

Kxira  bu;>iness  available 

Even  though  most  of  us 
would  say  we’re  getting  maxi¬ 
mum  production  in  the  .•Auto¬ 
motive  classification,  Jim  Allen, 
Classified  sales  manager  at  the 
Detroit  Xews,  doesn’t  think  so. 
“We  hav’e  not  shifted  into  ‘high 
gear’  for  maximum  selling  po¬ 
tential.” 

Allen  feels  we’re  not  getting 
the  co-op  that’s  available.  Be¬ 
sides  selling  campaigns  to  the 
factory  representatives  of  U.S. 
products,  Allen  reported  being 
“extremely  successful”  in  ob¬ 
taining  linage  from  Datsun, 
Toyota,  Austin  America  and 
MG.  He  says,  “In  smaller 
markets,  this  may  not  be  prac¬ 
tical,  so  in  some  geographic  lo¬ 
cations  dealers  of  all  brands  will 
form  associations  to  promote 
their  immediate  area.  In  towns 
with  only  a  few  dealers,  get 
them  together  for  special  pro¬ 
motions,  even  if  they  are  com¬ 
petitors.  I  have  yet  to  see  a  deal¬ 
er  who  is  not  interested  in  an’ 
idea  that  will  sell  cars.” 

Allen  also  pointed  to  the  local 
agencies  and  the  need  to  edu¬ 
cate  them  regarding  the  merch¬ 
andising  strengths  of  Classi¬ 
fied.  “Let  them  know  where  the 
action  is.  Too  many  times  these 
agency  people  think  of  Classi¬ 
fied  in  terms  of  used  merchan¬ 
dise  only.  They  don’t  realize  it 
sells  and  will  work  for  them.” 

Besides  foraging  for  automo¬ 
tive  co-op,  both  from  factory 
and  dealer  group  funds,  .Allen 
says  the  same  thing  can  be 
done  in  classifications  like  snow¬ 
mobiles,  motorcycles,  boats,  ap¬ 
pliances  and  home  building. 

“When  I  mention  the  home 
building  field,  this  also  covers 
apartment  complexes,”  he  said. 
“Many  local  Edison  companies, 
as  well  as  Gas  companies,  will 
co-op  advertising  for  a  builder 
who  features  an  all-electric  or 
all-gas  subdivision.  Also  many 
manufacturers,  such  as  G.  E., 
Hotpoint  and  Frigidaire,  wnll  co¬ 
op  a  builder  vv’hen  he  uses  their 
product  exclusively  in  a  partic¬ 
ular  subdivision  or  apartment 
complex. 

(Continued  on  page  24) 
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ous  problems  that  affected  our 
major  big  3  classifications.  New 
home  starts  hit  a  low  that  sent 
the  National  Association  of 
Home  Builders  en  masse  to 
Washington  screaming  for 
money  .  .  .  apartment  vacancy 
rates  hit  a  new'  all-time  low  and 
used  home  transactions  were  re¬ 
ported  by  NAREB  to  be  as 
much  as  9.7%  under  1968. 

“The  automotive  market  took 
cuts  and  our  employment  classi¬ 
fications  were  suffering  losses 
due  to  cutbacks  in  space  and  de¬ 
fense  contracts.  1970  isn’t  going 
to  be  a  repeat  of  1969  .  .  .  but, 
now’s  the  time  to  plan  for  that 
next  surge  that  I’m  predicting 
will  start  later  this  year,  when 
the  adjusted  gross  national  pro¬ 
duct  w'ill  exceed  the  trillion  dol¬ 
lar  mark. 

“Let  me  show  you  where  that 
12%  a  year  or  345%  will  be 
coming  from:  your  basic  classi¬ 
fications  are  going  to  literally 
soar  in  space  because  of  sex.  By 
1973,  new  mairiages  are  going 
to  grow'  past  the  2.3  million 
figure  of  1946,  when  World  War 
ended.  Weddings  are  predicted 
to  keep  climbing  each  year  to 
over  2.6  million  in  1979.  This 
could  present  a  problem  bigger 
than  you  imagine  if  the  housing 
industr>'  and  its  rapidly  chang¬ 
ing  concepts  don’t  do  something 
better  than  last  year.  If  w'e 
don’t  do  something,  you’re  go¬ 
ing  to  find  from  150,000  to  500,- 
000  newlyweds  w'ithout  a  j)lace 
to  sleep! 

Other  markets  to  eye 

“The  automotive  market  will 
take  another  astounding  jump. 
Henry  Ford  has  predicted  a 
50%  in  the  number  of  new  cars. 
Two-car  households  are  expect¬ 
ed  to  jump  from  17  million  to 
26  million  by  1979. 

“Our  employment  columns 
will  provide  an  exciting  picture 
if  national  planning  economist 
Leonard  Lecht  is  right.  He  says, 
‘We’ll  need  10  million  more 
people  than  are  now'  being  fore¬ 
cast  as  being  available  in  the 
labor  force  by  1975’.” 

Plus  the  “Big  3”  of  automo¬ 
tive,  real  estate  and  employ¬ 
ment,  Greene  pointed  to  the 
leisure  market,  w'hich  jumped 
from  $58  billion  in  1965  to  $83 
billion  in  1969  ...  a  67%;  in¬ 
crease  in  the  second  home  mar¬ 
ket  over  the  past  5  years,  an 
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The  sound  of  silence. 


The  telephones  in  our  Service  Departments  don’t  ring  very  often. 
Compugraphic  phototypesetting  equipment  is  so  reliable  "it  just  keeps 
on  going  and  going"  as  one  of  our  customers  so  aptly  put  it.  We  do 
the  job  right  when  we  build  Compugraphic  phototypesetters  so  you  can 
get  your  job  done  right  without  having  to  worry  about  field  service.  If 
you  do  need  help  occasionally,  we  can  settle  75  to  80  percent  of  service 
details  over  the  phone  seven  days  a  week.  And  we  also  have  highlyi 
capable  technicians  at  dozens  of  locations  around  the  country.  Remem-j 
ber,  when  you  buy  Compugraphic  equipment,  you  get  reliable  perfor-( 
mance.  We  wouldn’t  build  it  any  other  way!  | 

compugraphic  corporation 

INDUSTRIAL  WAY,  WILMINGTON,  MASS.  01887,.TEL.  (617)  944-6555 


pea 


Classified 

(Coutititied  from  page  22) 


“Therefore,  it’s  possil)le  for 
many  newspapers  to  double 
their  real  estate  and  apartment 
linage  by  selling'  the  various 
supplying  manufacturers.  In 
Detroit,  we  have  l)een  success¬ 
ful  with  Detroit  Edison,  Michi¬ 
gan  Consolidated  Gas  Company, 
as  well  as  G.  E.,  in  co-op  par¬ 
ticipation.” 

One  of  the  latest  trends  in 
Employment,  according  to  Al¬ 
len,  is  the  successful  use  of  fac¬ 
simile  transmission,  at  least  in 
large  mai'kets.  .Allen  says  that 
during  the  latter  part  of  1969, 
the  Detroit  Xeii's  installed  a 
sy.rtem  on  a  trial  basis.  “It 
worked  out  very  well.  Starting 
.lanuary  1  of  this  year,  we  went 
into  a  permanent  in.stallation  of 
the  Magna  fax  8.50  to  be  used  by 
Classified  as  well  as  editorial. 
As  of  the  first  of  the  year, 
many  of  the  larger  recruitment 
advertising  agencies  joined  us 
in  the  Facsimile  Transmission 
program.  It  has  worked  out  well 
and  eliminates  the  possibility  of 
error  due  to  poor  verbal  com¬ 
munications.” 

• 

Close  to  SI  million 
donated  forneetly 

The  .58th  annual  appeal  of  the 
New  York  Times  Neediest  Cases 
Fund  ended  February  28  close 
to  the  million  dollar  mark  again. 
The  total  of  $9.53,228.60  from 
15,578  contributors  was  second 
only  to  the  $987,063.95  raised  in 
1968.  The  latter  fund,  the  Timea 
noted,  was  helped  by  more  than 
$50,000  given  in  memory  of 
Arthur  Hays  Sulzberger,  chair¬ 
man  of  the  board  of  the  Times, 
who  died  December  11,  1968. 


^  ...for  Your  AdverttaerM  J 


ADVERTISING  DYNAMICS 

80  Madison  Awe.,  N.Y..  N.Y.  10016 
Your  Color-Conscious  Service 


Big  dip  continues 
in  help  wanted  index 

The  help-wanted  advertising 
index  dropped  sharply  in  Janu¬ 
ary  for  the  fourth  consecutive 
month,  the  National  Indu.strial 
Conference  Board  reports.  At 
202  (’.57-’.59=100) ,  the  index 

stands  15  points  below  Decem¬ 
ber’s  reading.  It  is  22  points  be¬ 
low  its  level  of  a  year  ago.  The 
drop  represents  the  largest 
month-to-month  decline  ever  re¬ 
corded  by  the  Board’s  index. 

The  index  has  been  on  a  down¬ 
ward  trend — slipping  a  total  of 
33  points  from  September’s  all- 
time  high  of  235.  It  fell  8  jioints 
in  October,  5  points  in  Novem¬ 
ber,  5  points  in  December  and 
15  points  in  January. 

Want-ad  volume  declined  in 
all  of  the  nine  regions  measured. 
The  largest  drop  was  reported 
in  both  the  West  North  Central 
and  South  Atlantic  regions 
where  27  points  were  pared 
were  pared  from  their  Decem¬ 
ber  figures. 

The  help-wanted  index  meas¬ 
ures  the  volume  of  classified  ad¬ 
vertising  in  52  newspapers 
across  the  country. 

• 

New  official  quits 
after  daily’s  expose 

Hackensack,  N.J. 

Stories  in  the  Record  led  to 
the  resignation  January  6  of  the 
county  treasurer  of  Bergen 
County,  N.J.,  just  five  days  after 
his  appointment. 

An  afternoon  of  research  by 
the  Record  staff  showed  that  the 
credentials  of  Richard  L.  Cal¬ 
laghan,  newly  appointed  to  the 
$12,000-a-year  job  of  overseeing 
a  county  budget  that  will  total 
more  than  $52  million  in  1970, 
could  not  be  substantiated. 

Confronted  with  the  evidence, 
Callaghan  resigned — 15  hours 
after  he  was  told  of  the  Record’s 
disclosures  and  within  three 
hours  after  the  story  of  his  un¬ 
documented  credentials  was 
published. 


For  consumer  protection 

Nixon’s  aide  urges 
ad-news  segregation 


Minneapolis 

While  paying  her  respects  to 
the  reporters  on  the  new  “Con¬ 
sumer”  lieat,  Virginia  H. 
Knauer  had  words  of  caution 
for  publishers  in  a  talk  at  the 
104th  convention  of  the  Minne¬ 
sota  Newspaper  Association 
here  February  27. 

First,  said  President  Nixon’s 
Special  Assistant  for  Consumer 
Affairs,  “don’t  let  the  advertis¬ 
ers  have  anything  to  do  with 
your  news  pages.” 

Secondly,  beware  of  canned 
editorials  from  associations 
which  repre.sent  business  clients. 

All  ads.  Miss  Knauer  advised, 
should  be  reviewed  with  a  very 
critical  eye.  In  the  news  col¬ 
umns,  she  urged,  readers  should 
lie  told  of  product  problems. 

16(1  cover  llic  ttilicc 

Currently  her  office  in  Wash¬ 
ington  is  covered  by  about  160 
reporters.  On  a  weekly  basis. 
Miss  Knauer  said,  “we  hear 
from  about  60,  either  in  person 
or  by  telephone.” 

Among  the  “first-rate”  report¬ 
ers  on  consumer  affairs  she  men¬ 
tioned:  A1  McConagla,  Mhiue- 
a polls  Tribune;  Sue  Hovic,  Min¬ 
neapolis  Star;  Trudy  Lieber- 
man,  Detroit  Free  Press;  Judy 
Jacobs,  Detroit  Xews;  Gail  Jan- 
nesch,  Louisville  Times;  Lucia 
Mouat,  Christian  Science  Moni¬ 
tor;  John  Morris,  New  York 
Times;  Paul  Hencke,  Kiplinger 
Newsletter;  Jim  Bishop,  News¬ 
week;  and  Morton  Mintz,  Wash¬ 
ington  Post. 

“The  girls  are  right  up  there 
competing  with  the  boys,”  Miss 
Knauer  said.  “Hence,  an  editor 
shouldn’t  be  an  editor  if  he 
turns  down  a  woman  for  the 
-  consumer  beat  because  she  is  a 
woman.  Quality  in  reporting  is 
not  limited  to  the  male  species.” 

In  her  view,  the  outstanding 
consumer  reporter  “goes  beyond 
the  factual  recitation  of  a  series 
of  events  to  some  nitty-gritty 
digging.” 

editorials 

Various  organizations.  Miss 
Knauer  said,  provide  “free”  edi¬ 
torials  to  newspapers  in  behalf 
of  clients.  She  asked,  “Does  the 
reader  have  the  right  to  know 
that  the  editorial  was  provided 
by  an  interest  group?  Is  the 
newspaper  giving  the  consumer 
an  honest  bargain — if  it  does 
not  name  the  source  of  the  ma¬ 
terial?” 


“Beyond  a  doubt,”  the  Presi¬ 
dent’s  aide  declared,  “the  best 
policy  is  for  the  news  depart¬ 
ments  and  the  advertising  de¬ 
partments  to  remain  segregated. 
Yet,  from  time  to  time  we  hear 
complaints  by  reporters  about 
stories  that  get  killed,  post¬ 
poned,  or  changed  because  of 
advertising  influence.” 

As  Springtime  nears,  she 
added,  newspaper  management 
should  screen  ads  carefully  so 
that  “home  repair  racketeers 
don’t  begin  their  annual  fleecing 
of  consumers.” 

She  called  on  the  press  to 
identify  deceptive  schemes  and 
to  keej)  readers  informed  of  the 
public  and  private  agencies  that 
can  protect  them  against  fraud. 
• 

Compuler  reports 
help  woiiieii  to  shop 

Dayton,  O. 

The  Dayton  Daily  News  has 
put  its  office  computer  to  work 
on  a  survey  of  grocery  prices 
being  conducted  for  the  new.s- 
paper  by  the  Dayton  League  of 
Women  Voters. 

Staff  writer  Linda  Heffley’s 
analyses  of  the  results  are  being 
featured  on  the  front  page  of 
the  women’s  section. 

Women’s  Editor  Beverly  Mor¬ 
ales  said  the  survey  is  expected 
to  help  women  shop  more  wisely. 
Price  comparisons  are  made  in 
various  sections  of  the  city  and 
in  various  store  chains. 

Managing  Editor  Arnold 
Rosenfeld  said  the  newspaper 
and  the  women’s  league  will  de¬ 
cide  at  the  end  of  a  three-month 
period  whether  to  extend  the 
project. 

• 

Newhoiise  abduction 
suspect  is  arrested 

Springfield,  Mass. 

Springfield  police  have 
charged  Robert  Scott,  21,  with 
kidnapping  the  daughter  of  the 
general  manager  of  the  Spring- 
field  Newspapers. 

Police  said  Scott  also  was 
charged  with  assault  and  bat¬ 
tery  in  the  December  19  abduc¬ 
tion  of  Miss  Rosalyn  Newhouse, 
daughter  of  Donald  R.  New¬ 
house. 

Miss  Newhouse  was  taken 
from  her  car  near  her  home  as 
she  returned  from  a  night  shift 
job  at  the  Springfield  Union. 

Scott  was  held  in  $25,000 
bail. 
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The  De  Kalb,  Illinois 
CHRONICLE 

A  Scripps  League  Newspaper 
has  been  completely  converted  to 

COLD  TYPE  COMPOSITION 

and 

PHOTO  OFFSET  REPRODUCTION 


Conversions  have  now  been  completed 
in  all  Scripps  League  markets. 

With  S9  members,  the  Scripps  League  group 
of  newspapers  is  the  first  of  its  size  to 
use  these  processes  exclusively. 


Scripps  League  Newspapers,  Inc.  131  Mercer  St.,  Seattle,  Wash. 


CIRCULATION 

Street  corner  newsie 
as  scarce  as  a  nickel 


By  Rolierl  ('arey 

I'niled  Prt'ss  Inirrnatioiial 


Everyone  likes  him,  the  shab¬ 
by  but  spunky  fellow  standing 
on  the  corner  in  winter  and 
summer,  hawking  headlines.  He 
was  the  delight  of  cartoonists, 
the  inspiration  for  newspaper 
columnists  and  every  politician 
alive  would  say  if  he  could, 
“Yes,  that’s  the  way  I  got 
started.” 

He  was  the  street  corner 
newsboy,  and  he  is  disappearing 
from  the  American  scene. 

There  are  newsstands  operat¬ 
ing  and  doing  nicely  in  the  big 
cities,  but  not  many  newsboys 
of  the  old  school.  The  shouts  of 
“extra,  extra,  read  all  about  it” 
are  only  echoes  of  the  past. 
Home  delivery  is  the  mode  to¬ 
day. 

“I  used  to  get  laryngitis  in 
the  old  days,”  said  Phillip  Vi- 
tello,  65,  who  shouted  headlines 
in  Newark  when  they  delivered 
ice  to  homes  in  horsedrawn 
wagons.  He  has  a  kiosk  now  on 
Broad  Street.  “The  papers  sell 
themselves,”  Vitello  .said.  “You 
don’t  have  to  say  a  word.” 

There  are  only  three  or  four 
news  vendors  in  Sacramento  and 
only  one  who  yells  out  the  head¬ 
lines,  and  he  works  at  the  gate 
of  McClellan  .4ir  Force  Base. 
“People  just  don’t  have  the  time 
to  listen  anymore,”  said  Dick 
Chaney,  circulation  manager  of 
the  Snerametito  Ununi. 

State  Street  Sam  Simone,  who 
is  83,  has  been  hawking  news¬ 
papers  in  Chicago  for  60  years 
on  the  northwest  corner  of  State 
and  Monroe.  “I’m  the  oldest 


newsboy  in  the  world,”  he  said. 
Simone  seldom  shouts  the  head¬ 
lines  anymore.  “It  doesn’t  pay  to 
yell.  The  people  already  have 
heard  it  on  the  radio  in  the 
morning,”  he  said. 

The  news  vending  busine.ss  is 
good  in  Chicago.  The  Newspaper 
Publishers  Association  estimates 
about  700  independent  news¬ 
stand  dealers  are  on  Chicago 
streets.  The  picture  varies  from 
city  to  city. 

“Business  is  really  down,” 
said  Leo  Silva,  70,  who  has  been 
selling  newspapers  in  dowmtown 
Boston  since  1935.  He  sells 
about  90  newspapers  a  night. 

“The  thing  it  comes  down  to 
is  that  there  are  fewer  people 
around,”  he  said.  “There  used  to 
be  a  lot  of  people  walking 
around.  Now  everything  is 
closed  up.  There  isn’t  even  a 
good  all  night  restaurant  in 
town.” 

A  67-year-old  Minnesotan  who 
identified  himself  as  “Carl”  sells 
newspapers  at  the  corner  at 
Wool  worth’s  in  downtown  Se¬ 
attle.  He  said  he  nets  $7  to  $10 
a  night. 

“Fifteen  or  20  years  ago  a 
fellow  could  do  okay  making  two 
cents  off  each  nickel  paper  he 
sold,”  said  Huey  Stin.son,  circu¬ 
lation  director  of  the  Atlfinta 
Journal  and  Constitution.  “Now 
they  get  about  three  cents  for 
a  dime  paper.  In  this  day  and 
time  you  can’t  make  a  living  on 
that.”  Stinson  says  Atlanta  has 
about  10  street  vendors. 

About  the  only  newspaper 


TAYLOR-MADE  NEWSSTANDS 
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FOR  DEPENDABLE  SERVICE 
BETTER  THAN  EVER! 

NOW! 

'69  Salesmaster  Jam  Proof 
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TAYLOR-MADE  NEWSSTANDS,  INC. 

Coin-Trolled  EQUIPMENT  CORPORATION 

11486  Hart  Street  •  North  Hollywood,  California 
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vendors  yelling  the  headlines  in 
Los  Angeles  are  those  who  sell 
the  underground  weekly  Free 
Press.  “A  good  headline  can 
double  their  sales  here,”  said 
Kennedy  Burger  of  the  Echo 
Park  newsstand. 

In  Coos  Bay,  Ore.,  newsboys 
from  9  to  13  years  of  age  range 
the  city  selling  the  afternoon 
IVorld.  Circulation  manager 
Lois  Tindell,  a  man,  said  12  to 
30  youngsters  sell  1,100  news¬ 
papers  a  day  on  the  streets. 

“We  tell  ’em  how  to  holler 
and  send  them  out,”  Tindell 
said.  The  boys  are  instructed  to 
accept  only  coins,  and  to  be 
courteous  at  all  times. 

There  haven’t  been  any  news¬ 
boys  shouting  the  headlines  on 
the  streets  of  New  York  since 
the  1920s  and  most  of  the  sub¬ 
way  kiosks  have  been  torn  down 
to  make  room  for  w'ider  streets. 

Almost  all  of  the  street  sales 
in  New  York  are  made  from  600 
licensed  stands  in  the  city. 
Sometimes  though,  some  small 
fry  entrepreneurs  will  buy  some 
8-cent  newspapers  and  try  to  sell 
them  to  rushing  commuters. 

In  many  other  parts  of  the 
country,  the  work  of  the  news¬ 
boy  is  done  by  “silent  sales¬ 
men,”  newspaper  racks  that  take 
change  and  surrender  a  paper 
with  mechanical  and  impersonal 
efficiency. 

In  Dallas,  most  of  the  city’s 
newspaper  circulation  is  home 
delivered,  though  there  are  vend¬ 
ing  machines  on  downtown  cor¬ 
ners  and  in  shopping  centers 
all  over  town.  The  few  “news¬ 
boys”  left,  mostly  handicapped 
persons,  don’t  shout  headlines 
anymore  because  the  city  council 
took  a  stand  against  it  years 
ago. 

There  are  special  occasions 
when  newsboys  reappear  on  the 
streets.  In  some  cities  they’ll 
hawk  Sunday  morning  papers  at 
busy  Saturday  night  intersec¬ 
tions,  catching  late  nighters  who 
don’t  want  to  get  up  in  the 
morning  to  go  buy  a  paper.  But 
these  are  usually  men  who  have 


AMERICA  NEEDS 
MORE  FLAG  WAVERS! 


Piitriotism  is  in  danger  of  becoming 
a  dirty  word.  The  Pledge  of 
Allegiance  is  questioned.  Students 
refuse  to  sing  the  Star  Spangled 
Banner.  Where  does  it  all  end?  Start 
the  counter  attack.  Offer  U.S.  F'lag 
Sets  at  cost  as  a  public  service. 
Sample  without  obligation. 

Write  for  yours. . . 

TAMM-VOGT  CX).  T/ic  Ftug  People' 
2200  Olive  St.  Louis.  Mo.  63103 


other  jobs  and  only  turn  news¬ 
boys  for  a  couple  of  hours  to 
make  a  quick  few  dollars. 

Occasionally,  in  the  old  days, 
there  were  characters  like  the 
man  in  Pittsburgh  who  used  to 
holler  during  a  period  of  three 
major  strikes,  “Read  all  about 
Pittsburgh,  the  city  of  misery 
and  shame.” 


<;.\>.4DIAN  PKK'.E.S 

Depending  on  where  you  live 
in  Canada,  the  local  weekend 
newspaper  can  cost  5c  or  25c. 
In  the  majority  of  the  communi¬ 
ties,  the  price  is  still  a  dime. 

Most  editions  through  the  rest 
of  the  week  cost  10c. 

Montreal’s  French-language 
La  Presse  has  the  highest  single¬ 
copy  price  among  Canadian 
daily  newspapers  for  its  Satur¬ 
day  edition — 25c. 

Four  other  papers  charge  20c 
Saturdays.  They  are  Toronto 
Star,  Toronto  Telegram,  St. 
John's  (Nfld.)  Telegram  and 
Vancouver  Sun. 

Of  nine  papers  with  weekend 
editions,  22  are  priced  at  15c 
and  62  are  10c.  Nova  Scotia’s 
Truro  AJev's  is  8c. 

Statistics  from  the  Canadian 
Daily  Newspaper  Publishers  As¬ 
sociation  show  that  the  two 
nickel  weekenders  are  the  Lind- 
sag  (Ont.)  Post  and  the  Port¬ 
age  la  Prairie  (Man.)  (iraphic. 
Each  sells  for  5c  during  the 
week. 

The  other  5c  daily  newspaper 
is  the  Port  Hope  (Ont.)  Guide, 
which  has  no  Saturday  edition. 
Truro  News  and  .Amherst  News, 
another  Nova  Scotia  newspaper, 
sell  for  8c  through  the  week, 
but  Amherst’s  Saturday  paper 
costs  10c. 


Siiiiduy  price  raised 

Miami 

The  newsstand  price  of  the 
Sundag  .Miami  Herald  was 
raised  March  1  from  25c  to  30c, 
-  with  the  seven-day  home  deliv- 
!  ery  service  price  advancing  from 
i  65c  to  75c.  The  daily  Herald 
remains  at  10c.  Subscribers  who 
have  paid  in  advance  through 
I  the  Herald’s  Pay-by-Mail  service 
j  will  not  be  affected  by  the  price 
change  until  their  subscriptions 
expire. 

.May  revive  paper 

San  Francisco 
K.  D.  Chun,  a  Honolulu  busi¬ 
nessman,  plans  to  revive  the 
Chinese  World,  79-year-old 
newspaper  that  suspended  pub¬ 
lication  last  September  because 
of  debts.  At  an  auction  he  paid 
$42,000  for  the  printing  plant, 
subscription  list  and  furniture. 
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How  does  it  feel 
to  pay  more  than  your  share 
of  federal  taxes? 


Perhaps  it's  news  to  you  that  many  people  do. 

This  is  happening  because  government  is  in  the 
electric  power  business  in  a  very  big  way. 

On  the  one-hand,  investor-owned  electric  light  and 
power  companies  serve  about  80%  of  electric  users  in 
the  U.S.A.  and  are  among  the  largest  payers  of  federal 
taxes  in  the  nation. 

Government  power  projects,  on  the  other  hand, 
though  they  sell  hundreds  of  millions  of  dollars  worth 
of  electricity  that  goes  to  millions  of  residential, 
commercial  and  industrial  users,  do  not  yield  any  tax 
revenue  to  our  national  treasury.  For  example,  from 
1953  to  1968,  more  than  $4,41 1,000,000  in  federal 
tax  revenues  were  lost  through  this  situation. 

This  is  because  consumers  who  use  government 


electric  power  are  not  required  to  pay  in  their  electric 
bills  the  same  taxes  that  other  Americans  pay. 
Obviously,  everyone  else  has  to  make  up  the  difference. 
That  is  one  reason  why  so  many  people  are  paying 
more  than  their  share  of  federal  taxes. 

What  is  suggested  is  that  government  electric  power 
businesses  assume  federal  tax-paying  responsibility, 
as  do  the  investor-owned  electric  power  companies. 
This  would  spread  the  federal  tax  more  fairly  among 
electric  users  and  open  an  added  source  of  revenue  to 
help  meet  the  costs  of  government. 


Investor-Owned  Electric  Light  and  Power  Companies 


For  names  of  sponsoring  companies,  write  to:  Power  Companies, 
1345  Avenue  of  the  Americas,  New  York,  New  York  10019 
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Avalanche  of  coupons 
from  toy  catalog 


Each  year  the  American  Toy 
Fair  comes  to  New  York,  and 
each  year  it  seems  P]&P  gets  its 
share  of  handouts  and  calls 
from  public  relations  men  plug¬ 
ging  a  client’s  television  cam¬ 
paign.  And  as  a  rule  they  are 
tos.sed  aside  or  turned  down  with 
a  polite,  “Call  us  when  you  do 
something  in  newspapers.” 

This  year  started  out  a  little 
differently. 

“Hi,  this  is  Boh  Will — remem¬ 
ber  me — I’m  the  guy  you  told 
three  years  ago  to  call  hack 
when  Mattel  had  a  newspaper 
ad  story  to  tell  you  about.  It’s 
fanta.stic!  How  about  sending 
someone  up  to  see  Jack  Jones, 
the  ad  director,  tomorrow  morn¬ 
ing?” 

“Sure,”  the  editor  replied. 

The  story  is  all  about  a  Ifi- 
page  full  color,  rotogravure  Toy 
Catalog  supplement  that  Car- 
•son,  Roberts  prepared  for  the 
Hawthorne,  California  -  based 
toy  company  which  ran  last  No¬ 
vember  in  about  70  Sunday 
newspapers. 

The  PR  man  from  the  Harshe- 


Rotman  &  I  (ruck  office  was 
right.  The  results  were  fantas¬ 
tic.  So  succe.ssful,  in  fact,  it  got 
to  be  downright  embarassing  for 
Mattel. 

The  measure  of  the  catalog’s 
success  or  at  least  the  reason  for 
all  the  elated  feelings  is  a  cou¬ 
pon  that  offered  membership  in 
the  Hot  Wheels  Fan  Club,  the 
Hot  ir/(ee/j5  magazine,  a  special 
car,  or  membership  in  the  Rai'- 
bie  Fan  Club,  Ilorhie  magazine, 
and  a  doll  dress  for  $1. 

Jones  said  approximately  one 
million  coupons  have  been  re¬ 
ceived.  The  avalanche  of  respon¬ 
ses  began,  he  said,  almost  im¬ 
mediately  after  the  catalog  ap¬ 
peared  in  New  York  and  Pitts¬ 
burgh  papers  on  November  9 
and  November  Ifi  elsewhere. 

“They  are  still  coming  in,”  he 
reported. 

“The  resi)onse  was  .so  great 
that  it  completely  out-stripped 
our  pre-campaign  expectations. 
People  were  pressed  into  over¬ 
time  to  i)rocess  the  backlog  of 
orders,  and  new  production  of 
the  special  Hot  Wheels  car  of¬ 


fer»‘(l  in  the  cou|)on  was  re- 
<iuired.” 

(Jetting  caught  short  like  this 
as  a  result  of  a  newspaper  ad 
was  not  a  good  thing,  especially 
for  a  company  which  prides  it¬ 
self  as  being  the  first  toy  manu¬ 
facturer  to  u.se  network  tele¬ 
vision  on  a  year-round  basis  to 
promote  its  j)roducts. 

While  it  was  trying  to  fill  the 
orders  as  fast  as  it  could,  many 
of  the  takers  who  had  ordered 
the  items  to  give  as  Christmas 
pre.sents  began  to  get  impatient, 
wondering  what  was  taking  so 
long.  Letters  and  phone  calls 
started  to  come  in  from  every¬ 
where,  including  newsi)apers, 
Jones  said. 

“We  wrote  to  the  newspapers, 
explaining  our  difficulty  and 
asked  if  they  would  helj)  us  out 
with  stories  to  their  readers, 
which  they  did.  I  can’t  say  how 
much  we  at  Mattel  appreciated 
this  assistance.” 

One  of  the  best  things  about 
the  Toy  Catalog  is  that  it  has 
convinced  Jack  Jones  and  Mat¬ 
tel  that  newspaper  advertising 
brings  results. 

“Now,”  says  .lones,  “newspa¬ 
pers  are  a  very  significant  part 
of  our  advertising.  Print,  and 
this  includes  magazines,  is  one 
of  the  most  effective  ways  to 
show  our  products  in  a  natural 
way  and  in  color.”  The  catalog. 


he  points  out,  was  designed  just 
for  newspapers  to  show  parents 
its  new  line  of  jire-school  toys 
and  ahso  the  toys  that  their 
children  were  seeing  on  tv  and 
asking  them  about. 


Milinesotu 
\\’iii  ill  H(‘arht  tost 

Two  University  of  Minnesota 
students  won  top  awards  in  the 
fourth  of  six  national  news 
writing  competitions  of  the  Wil¬ 
liam  Randolph  Hearst  Founda¬ 
tion’s  Journalism  Awards  Pro¬ 
gram. 

First  ])lace  and  an  $800 
scholarship  went  to  Jon  A. 
Greer,  and  Paul  S.  Bris.sett  re¬ 
ceived  $300  for  third  place.  In 
addition,  they  earned  matching 
grants,  totaling  $1,100,  for  their 
school  of  journalism.  Greer  also 
became  eligible  to  compete  for 
larger  scholarships  in  the  cham¬ 
pionship  competition. 

The  winning  article  rejmrted 
the  results  of  a  trial  involving 
three  black  students  who  took 
part  in  a  sit-in  on  the  Minne¬ 
sota  camjjus.  Brissett  submitted 
a  story  with  a  local  angle  on 
the  Supreme  Court  decision  to 
strip  draft  boards  of  the  power 
to  speed  up  the  induction  of 
Vietnam  war  protestors. 


Typeset  -8  Turns  on 
Already  Tuned-in,  Sa^  Marvie 


Dear  Marvie: 

Got  my  TYPESET-8.  Discovered  I  didn’t  have 
to  know  a  thing  about  programming  or  com¬ 
puters.  Just  turned  it  on  and  it  worked.  That 
wasted  a  lot  of  my  studying  and  made  me  mad. 

Computerman 
Dear  Computerman: 

Sorry  it  made  you  mad,  but  that’s  the  way 
it  is.  DIGITAL  has  nine  people  doing 
nothing  hut  typesetting  applications  pro¬ 
gramming.  When  you  pay  your  money, 
you  get  your  machine  ready  to  turn  on, 
tuned  in  to  your  fonts,  your  styles,  custom 
designed  for  your  newspaper. 


Dear  Marvie: 

I’m  the  kind  of  guy  that  flies  first  class,  drives 
a  Cadillac,  eats  at  the  best  restaurants.  That’s 
the  way  1  live.  Now,  why  should  1  buy  my 
typesetting  system  from  DIGITAL. 

Dear  Bis;  Bis  Time 

Because  you’ll  begoing  first  class.  DIGITAL 
is  the  largest  manufacturer  of  small  com¬ 
puters  in  the  world!  It’s  the  safest  huy  you 
could  make.  Most  experience.  Most  detail. 


Most  support.  The  only  thing  that’s  econ¬ 
omy  class  is  the  price.  And  with  the  sav¬ 
ings,  you  can  get  to  fly  more,  drive  more, 
eat  more. 

Dear  Marvie: 

Did  you  people  really  knock  the  price  down 
on  your  TYPESET-S?  1  got  a  small  newspaper 
and  didn’t  think  1  could  afford  one. 

Dear  Weakly:  Weakly 

TYPESET-8  now  costs  a  mere  $16,900  — 
more  than  $13,000  cheaper  than  last  year. 
But  it  isn’t  a  fire  sale.  The  equipment  still 
puts  out  12,000  lines  per  hour.  Just  great 
redesign,  specifically  for  typesetting  appli¬ 
cations. 

Mari’ie  u'ill  he  glad  to  help  you  uith  your  problems. 
Send  them  on  a  postcard,  or  if  more  personal,  in  a 
letter,  to  Marvie,  Digital  Equip¬ 
ment  Corporation,  Maynard, 
Mass.  If  they’re  urgent,  call 
(617)  897-5111. 
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You  ve  said  it:  I  don't  care  if  it's  a  boy  or  a  girl,  just  so  everything's  O  K."  But . . .  how  can  we  be 
certain  a  newborn  is  healthy  ?  •  For  some,  the  first  few  hours  of  life  reveal  critical  medical  problems. 
A  part  of  the  tiny  body  may  not  have  formed  properly.  Or,  something  vital  to  normal  life  and  growth 
may  be  missing  or  displaced.  •  In  such  cases,  your  personal  physician  consults  a  radiologist,  physi¬ 
cian  specializing  in  the  use  and  interpretation  of  x-ray.  His  training  and  experience  are  directed 
toward  discovering  and  diagnosing  hidden  defects. 

Then,  he  consults  with  your  pediatrician  or  surgeon 
to  determine  treatment.  •  Throughout  childhood 
—  by  early  detection  of  disease,  pinpointing 
injuries  resulting  from  ever-active  lives,  and 
more  — the  radiologist  and  x-ray  continue 
their  contributions.  And  beyond 

childhood,  too.  As  we  age  and  change,  \ 

our  own  personal  physicians  can  call 
on  the  special  training  and  skills  of  the 

radiologist  for  diagnosis  and  treatment.  ^  , 

That's  the  radiologist's  way  of  helping 

each  of  us  become  and  remain  active,  'Si. 

productive  adults.  •  General  Electric 

is  proud  to  help,  too,  by  supporting 

radiologists' skills  with  quality  -  ^ 

medical'x-ray  equipment.  4  ^ 


ELECTRIC 


GENERAL 


MEDICAL  SYSTEMS  DEPARTMENT 


news-people 


GOVERNOR'S  Achievement 
Awards  bring  smiles  to  Ben  Hayes, 
left,  columnist  of  the  Columbus 
(O.)  Citizen-Journal,  and  Si 
Burick,  sports  editor  of  the  Dayton 
(O.)  Daily  News,  at  Ohio  News¬ 
paper  Association  dinner  in  Col¬ 
umbus. 

WiLUAM  Grkik,  advertising 
staff,  San  Mateo  (Calif.)  Times 
— ^to  Jerry  Steimle  &  Co.,  ad 
agency  of  Palo  Alto,  Calif. 

*  ♦  • 

Willi A.M  Millkr,  sports  de¬ 
partment,  San  Jose  (Calif.) 

Mercury —  to  spoi*ts  editor, 

Santa  Monica  (Calif.)  Outlook. 
*  *  * 

Joe  R.  Patrick  resigned  as 
state  editor  of  the  I>es  Moines 
(Iowa)  Register  and  Tribune  to 
be  an  assistant  professor  of 
Journalism  at  Drake  University. 
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ALLEN  KANDER 

(August  20,  1888— Feb.  24,  1970) 

Newspaperman,  broker  and  con¬ 
sultant  and  our  associate  for  over 
twenty  years  has  negotiated  his 
last  transaction. 

During  his  over  40  years  of  service 
to  the  Fourth  Estate  he  established 
benchmarks  for  newspaper  nego¬ 
tiations  which  will  long  survive. 

We  will  continue  to  render  the 
same  personalized  professional 
services  to  newspaper  publishing 
interests  in  keeping  with  his  high 
standards. 

George  J.  Cooper 


270  Park  Ave. 

New  York,  N.  Y.  10017 
Phone  A.C.  212-687-3727 
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Princeton  awards 
Woodrow  Wilson 
Prize  to  Oakes 

Princeton,  N.J. 

At  the  Princeton  .41umni  .As¬ 
sociation  meeting  here  February 
28,  the  Woodrow  Wilson  Prize 
was  conferred  on  John  B.  Oakes, 
editor  of  the  editorial  page  of 
the  New  York  Times,  who  was 
graduated  from  Princeton  Uni¬ 
versity  in  1934. 

The  prize  is  the  highest  honor 
given  to  a  graduate.  Robert  F. 
Goheen,  Princeton’s  president, 
read  the  Oakes  citation  which 
accompanied  a  $1,50(1  ca.sh 
grant. 

“Almost  all,”  it  stated,  “will 
concur  that  in  the  past  seven  or 
eight  years  the  editorial  page  of 
the  Times  has  been  one  of  the 
liveliest  and  most  thought-pro¬ 
voking  in  our  nation,  and  never, 
perhaps,  has  a  people  more 
needed  to  have  its  thoughts  pro¬ 
voked. 

“It  is  entirely  fitting  that  the 
first  Woodrow  Wilson  Prize  to 
be  awarded  to  an  alumnus  in 
the  field  of  journalism  should 
go  to  a  person  who  has  de¬ 
voted  his  life  to  conveying  hon¬ 
est  news  and  discerning  edi¬ 
torials  to  his  fellow  citizens.” 

*  *  * 

James  W.  Sasser,  a  former 
promotion  director  of  the  New 
York  Journal  American  who  has 
been  news  director  of  WNEW- 
tv,  has  joined  Underwood,  Jor¬ 
dan  Associates,  New  York,  as 
director  of  media  relations. 

*  *  ♦ 

Scott  Sanger,  secretarj'- 
treasurer  of  the  National  For¬ 
ensic  League-Thespians,  is  writ¬ 
ing  for  the  Youth  Page  of  the 
Oklahoma  City  (Okla.)  Times. 

♦  ♦  ♦ 

James  F.  McGlinchy,  who 
was  with  the  New  York  Herald 
Tribune  for  four  years — named 
public  relations  director,  Amer¬ 
ican  Optical  Corp.,  Fiaming- 
ham,  Mass. 

*  *  ♦ 

J.ACK  B.  Hess,  staff  member 
of  Craw  fords  ville  (Ind.)  Jour¬ 
nal-Review  for  12  years — named 
assistant  managing  editor. 

*  ♦  * 

Richard  .A.  Garvey,  formerly 
with  the  Chicago  Tribune — ap¬ 
pointed  creative  director  of  the 
Chicago  office  of  Fuller  &  Smith 
&  Ross  Inc. 


Erwin  R.  Potts 


Kilifilit  names  Potts 
as  gteneral  exeeutive 

Miami 

Erwin  R.  Potts,  an  assistant 
managing  editor  of  the  Miami 
Herald,  became  a  general  ex¬ 
ecutive  of  Knight  Newspapers 
Inc.  on  March  2.  He  will  work 
in  Miami  with  Alvah  H.  Chap¬ 
man  Jr.,  executive  vicepresident 
of  KNI  and  president  of  the 
Herald. 

Potts,  37,  began  as  a  Charlotte 
(N.C.)  News  reporter  after 
graduation  from  the  University 
of  North  Carolina  in  1954.  He 
served  three  years  in  the  Mar¬ 
ines  reaching  the  rank  of  First 
Lieutenant.  Upon  discharge  in 
1958  he  joined  the  Miami  Her¬ 
ald  Broward  Bureau  as  a  re¬ 
porter.  A  year  later  he  moved 
to  the  Herald  city  staff  as  a  re¬ 
porter  and  in  1963  was  pro¬ 
moted  to  state  editor. 

In  1964  he  went  to  the  North 
Dade  Journal  as  editor  and  pub¬ 
lisher.  Potts  returned  to  the 
Herald  in  1967  as  city  editor 
and  last  December  was  pro¬ 
moted  to  assistant  managing 
editor  for  special  projects  and 
features. 

*  ♦  ♦ 

W.  Hodding  Carter  III,  edi¬ 
tor  and  associate  publi.sher  of 
the  Greenville  (Miss.)  Delta 
Democrat-Times — nominated  for 
alumni  trustee  of  Princeton 
University. 

*  *  * 

Sti'art  Underhill,  deputy 
general  manager  of  Reuters,  will 
become  assistant  publisher  of 
the  f^inancial  Times  of  Canada, 
a  Southam  newspaper,  on  May 
1. 

John  J.  Madigan,  UPI  news 
editor  for  Southern  California 
the  ))ast  seven  years — to  re¬ 
gional  manager  for  Business 
Wire,  a  public  relations  service. 


Flxeculives  are  jjiven 
new  respoiitsihililies 

Minneapolis 

New  responsibilities  were  as¬ 
signed  to  vicepresidents  of  the 
Star  and  Tribune  Company. 
They  include: 

Gale  W.  Freeman,  vicepresi¬ 
dent-operations,  continues  as  in¬ 
dustrial  relations  director  and 
will  oversee  manufacturing 
plans  and  operations  of  the 
Minneapolis  Star  and  the  Min¬ 
neapolis  Tribune. 

Philip  Von  Blon — named  vice- 
president  for  finance  and  en¬ 
vironment. 

Robert  Witte — vicejiresident- 
administ  ration. 

Other  appointments  announc¬ 
ed  by  John  Cowles  Jr,  president, 
were:  Donald  Koppel— from  op¬ 
erations  director  to  planning  di¬ 
rector;  Calvin  C.  Thomas,  mar¬ 
keting  director  responsible  for 
circulation  sales,  promotion  and 
market  research;  Norton  Arm¬ 
our,  assi.stant  secretary. 

♦  ♦  * 

William  P.  Hobby  Jr,  presi¬ 
dent  and  executive  editor  of  the 
Houston.  Post — elected  president 
of  the  Texas  Daily  Newspapers 
Association. 

*  ^  ^ 

Marc  Meng,  fonner  sports 
editor  of  the  Durango  (Colo.) 
Herald — now  editor  of  the  Trin¬ 
idad  (Colo.)  Chronicle-News. 

*  *  * 

Richard  R.  J.  Morin,  classi¬ 
fied  advertising  manager,  Port¬ 
land  (Me.)  Press  Herald,  Eve¬ 
ning  Express  and  Sunday  Tele¬ 
gram — named  professor  in  de¬ 
gree  credit  course  on  advertis¬ 
ing  in  the  evening  division.  Uni¬ 
versity  of  Maine,  at  Portland. 

*  *  * 

Dr.  Anne  Lorimor,  a  Univer¬ 
sity  of  Wisconsin  Ph.D.  in  mass 
communications  —  now  teaching 
advertising  courses  at  East 
Texas  State  University  after 
two  years  in  Nigeria  and  Spain. 
*  *  ♦ 

Don  Allen — promoted  to  as¬ 
sistant  sports  editor  of  the 
Bradenton  (Fla.)  Herald,  suc¬ 
ceeding  Jim  Rathgeber,  re¬ 
signed.  Frank  Hcdgens,  former 
tech  writer  for  .Miller  Trailers, 
joined  the  sports  staff. 

*  *  * 

Dick  Fry,  sports  information 
director  at  W'a.shington  State 
University  since  1957 — named 
manager  of  the  university’s 
news  bureau.  Fry  formerly 
worked  for  UPI  and  was  editor 
of  the  Chehalis  (Wash.)  .Advo¬ 
cate. 
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JEAN  PEARSON,  Detroit  News 
science  writer,  became  the  first 
American  newspaperwoman  to 
reach  the  South  Pole  last  Novem¬ 
ber.  She  made  the  trip  with  five 
women  scientists.  Jean  is  pictured 
on  a  warm  day  at  the  South  Pole 
— only  51  degrees  below  zero. 


Donna  Swayzk,  administra¬ 
tive  a.ssistant  and  secretary  to 
Otis  Chandler,  publisher,  Loa 
Anf/elea  Tiiiiea  —  elected  presi¬ 
dent,  Los  Angeles  chapter.  Ex¬ 
ecutives’  Secretaries,  Inc. 

*  ♦  * 

Wayne  Kelly,  Los  Angeles 
Times — named  associate  picture 
editor,  a  new  position,  with  Dick 
Oliver  his  successor  as  chief 
photographex’. 

*  *  * 

Edward  Lehman,  publisher 
and  editor  of  the  Longmont 
Doily  Times-Coll — elected  presi¬ 
dent  of  the  Colorado  Pi-ess  As.so- 
ciation. 

♦  *  * 

Marilyn  .Mull  —  ajxpointed 
editor  of  Leisuretime,  the  Colo¬ 
rado  Springs  Gazette  Tele- 
graph's  weekend  magazine  sec¬ 
tion,  succeeding  Ray  Herst,  re¬ 
signed.  Mrs.  Mull’s  father, 
Harry  C.  Hamm,  is  editor  of  the 
Wheeling  (W.Va.)  \eirs-Regis- 
ter. 

*  *  * 

Donald  C.  Jepson,  six  years 
with  UPI  bureaus  in  Salem  and 
Portland,  Ore.,  has  been  named 
as  press  secretai’y  to  U.S.  Rep. 
Wendell  Wyatt  (R-Ore.). 
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San  Francisco 

Charles  Raymond  Dahl,  48,  is 
the  newly  elected  president  and 
chief  executive  officer  of  Ci’own 
Zellerbach  Corpoi'ation.  For¬ 
merly  executive  vicepx’esident, 
he  succeeds  the  late  Francis  O. 
Hoylon,  who  had  Ixeen  in  office 
only  since  April.  Dahl  joined 
('Z  in  as  an  industrial  en¬ 

gineer. 

ie  * 

Clief  Smith — from  medical 
writer  to  science  writer.  Son 
Diego  (Calif.)  Union,  succeed¬ 
ing  Bryant  Evans,  retired. 
Smith  joined  the  newspaper 
staff  in  IboT  after  graduating 
from  the  Copley  Newspapers’ 
editorial  training  program. 

♦  *  * 

Ver.ne  R.  Bonette — promoted 
to  compti’oller  of  McClatchy 
Newspapers,  Sacramento,  Calif., 
succeeding  L.  R.  Matushak — 
named  compti’oller  emeritus. 

*  *  * 

Dick  Dean,  city  editor  of  the 
Xorristoien  (Pa.)  Times-Heroltl 
— honored  in  a  Senate  i-esolution 
on  his  4')  years  of  newspaper 
work. 

4:  ^  ^ 

Sam  .Adkins — named  to  new 
position  of  assistant  I'etail  ad¬ 
vertising  manager  of  the  Or¬ 
lando  (Fla.)  Sentinel  and  Star. 
*  ♦  * 

Denis  Harvey  —  from  editor 
of  the  Canadian  Magazine  to 
executive  editor  of  the  Montreal 
Gazette.  Michael  Hanlon — 
(xromoted  to  editor  of  the  maga¬ 
zine. 

♦  *  * 

Oscar  D.  Norling,  a  former 
Des  Moines  (la.)  Register  and 
Trihnne  staff  member  who  joined 
Gardner  Advertising  Company 
in  1948  for  liai.son  with  the  .Air 
Force  in  W'ashington  and  then 
handled  the  Ralston  Purina  ac¬ 
count,  has  retii’ed. 

William  0.  Walker,  editor- 
publisher  of  the  Cleveland  (O.) 
Call  and  Rost  Newspapers,  will 
be  honoi'ed  March  15  at  a  testi¬ 
monial  dinnei’  marking  his  50 
years  in  Negro  Journalism. 

♦  ♦  * 

loNE  Quinby  Griggs,  Mihran- 
kee  Jonrnal  columnist — named 
Newswoman  of  the  Year  by  the 
local  Theta  Sigma  Phi  chapter. 

*  *  * 

Ralph  H.  Markham,  advei-- 
tising  director  of  the  ^'an  Nags 
Sen's — named  president  emeii- 
tus  of  the  California  Newspaper 
.Advertising  Executives  .Associa¬ 
tion. 
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Robert  A.  Otto,  Clnei)niati 
(O.)  Enquirer  I’eporter,  joined 
the  administi-ative  .staff  of  Gen¬ 
eral  Hospital  i-ecently;  not  his 
father,  Robert  L.  Otto,  who  re¬ 
mains  with  the  En(|uirer. 

#  :1c 

Irwi.n  Maier,  chairman  of 
the  boai’d  of  the  Journal  Com- 
jxany,  Milwaukee — awarded  the 
Gold  Medal  for  Good  Citizen.ship 
of  the  Wi.sconsin  Society  of  the 
Sons  of  the  American  Revolu¬ 
tion. 

♦  *  * 

Ernie  Brown  —  promoted  to 
advertising  manager  of  Te.ras 
Magazine  in  the  Houston  Chron¬ 
icle. 

*  *  * 

Robert  J.  Ristino,  a  former 
Lowell  (Mass.)  Snn  reportei- — 
named  editor  of  the  news  bureau 
at  Bentley  College,  Waltham, 
Mass. 

*  *  * 

John  R.  Healey,  head  of  the 
Jouimalism  Department  at  Cali¬ 
fornia  State  Polytechnic  College, 
i-eceived  a  citation  fi-om  the 
California  Newspaper  Publi.sh- 
ers  Association  as  the  outstand¬ 
ing  college  Journalism  teacher 
in  the  state. 

*  *  * 

Larry  Littman,  previously 
special  pi’ojects  editor  of  Travel 
Weekly,  has  joined  the  public 
I’elations  department  of  the  Bu- 
I'eau  of  Advertising,  .ANP.A. 

*  *  * 

Ray  Dyer,  ixublisher  of  the 
El  Reno  (Okla.)  Trihnne — first 
president  of  the  Oklahoma  City 
(iridiron  Club. 

♦  *  * 

.Albert  B.  Robillard,  a  for¬ 
mer  classified  advertising  di- 
I'ector  of  tbe  Newhouse  News¬ 
papers  and  consultant  to  the  de¬ 
funct  Suffolk  Sun — now  business 
manager  of  the  Willonghhy  (O.) 
Sews-Herald. 


Yoi^reonTV 
every  time 
you  call  Delta 
for  a  seat. 

Not  broadcast,  of  course. 
But  our  own  coast-to-coast 
closed  circuit  network. 

It's  Deltamatic’— an  instant 
communications  device  that's 
tied  in  to  a  giant  IBAA  computer 
system.  Our  agent  records  your 
name,  phone  number  and  de¬ 
tails  of  your  trip.  Then  the  com¬ 
puter  "remembers"  it  all  for  in¬ 
stant  reference.  And  flashes  it 
to  a  TV  screen  on  command. 

Deltamatic^  never  forgets 
a  name  (even  though  it  can't 
remember  a  face).  Another  in¬ 
novation  that  helps  us  be  ready 
when  you  are.  Call  Delta  direct 
or  see  your  Travel  Agent. 


Delta  is 
ready  when 
you  are! 
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Penney-Mo — three  winners 
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IJy  HowanI  B.  Taylor 

Kdilorial  (ion^ullanl,  (lopl<->  Inlornalional  C.orp. 


THE  Si-Bl^RBAN 


Village  Club  Glistened  As 
An  Island  Mood  Prevailed 


Another  J.  C.  Penney-University  of  Missouri 
workshop  for  women’s  editors  is  taking  place  March 
15-20  in  Columbia,  Mo. 

The  Penney-Mo  workshops  and  awards,  conducted 
by  the  School  of  Journalism,  have  contributed  signifi¬ 
cantly  to  improved  Women’s  sections? — content  and 
typography.  The  contests  and  the  workshops  are  in 
good  hands  under  the  direction  of  Prof.  Paul  L. 
Myhre,  a  pro  with  many  years  of  experience  on  new's- 
papers. 

The  three  shown  here  won  the  typograjshy  awards 
in  the  weekly  newspaper  category. 

The  lioca  Raton  (Fla.)  Newa,  Sandra  Wesley, 
women’s  editor,  won  first  place  and  $1,000. 

The  (Mich.)  Eccentric,  Ti.sh  Myers, 

won  .second  and  $500. 

The  Ketterin(j-Oakicood  (Ohio)  Times,  Anne  Doll, 
won  third  and  $250.  Miss  Myers  won  second  place 
in  1007. 

Four  of  this  year’s  winners  are  from  Florida  and 
two  are  from  California.  In  addition  to  the  cash 
awards,  Penney-Mo  foots  winners’  expenses  to  the 
worksho)).  Thus  the  event  should  interest  women’s 
editors  everywhere. 

Miss  Doll  does  well  with  her  full  page.  And  notice 
the  announcement  that  the  Times  is  going  to  make 
a  charge  for  wedding  pictures.  Both  the  Times  and 
the  News  use  the  all-down  head  style. 

The  Times  and  the  Eccentric  should  be  convincing 
testimony  that  a  Women’s  department  needs  a  wide- 
open  .section  page.  Women’s  news  is  that  important. 


tr<  bo«»w>9<.  ftvy»«g 

Families  Find  Housefio/d  Budgeting  Difficult 


Mdkmori  Pksyi  Cupkt 
for  Soruar  Cihgtns 


(Communications  may  be  addres.sed  to  .Mr.  Taylor 
at  7776  Ivanhoe  Avenue,  Ea  Jolla,  Calif.  92637.  His 
Layout  and  Design  feature  now  appears  every  other 
week  in  E&P.) 
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DtRECTORY  Ol  PRESS  CONTACTS 


PR/ INDEX  appears  in  EDITOR  &  PUBLISHER  as  a  ducing  response  from  newsmen  for  more  than  a  score 

monthly  feature,  and  can  be  found  in  the  first  issue  of  organizations  who  have  published  listings  in  PR 

of  each  month.  INDEX. 

This  classified  directory  of  press  contacts,  published  as  If  you  mail  press  contact  lists  to  newspapers,  your 

advertising  by  the  companies  and  organizations  listed,  advertisement  belongs  in  PR  INDEX.  Write  to  E&P  for 

has  proved  its  usefulness  to  E&P's  readership  of  news-  complete  kit  showing  exactly  what  PR  INDEX  can  do 

paper  editors  and  writers,  and  its  efficiency  in  pro-  for  your  company  or  industry. 


AGRICULTURE 


FARM  FACTS  &  PHOTOS— Photos,  slides,  mo¬ 
tion  footage,  background  information  on  farm 
equipment  and  mechanized  farming.  B&W 
prints  readily  available;  others  may  take  a  little 
longer.  Dept.  382-EP,  New  Holland  Div.  of 
Sperry  Rand,  New  Holland,  Pa.  17557.  (717-354- 
2121).  We're  never  too  busy  to  check  the  file! 


BEEF  CATTLE  PICTURES— Photos,  drawings, 
4x5  color  transparencies,  35mm  slides  of  Angus 
cattle  on  farms  and  ranches  or  individual  ani¬ 
mals.  Also  feature  stories  on  beef  cattle  & 
Angus  cattlemen.  Write  for  information  or  to 
inspect  file  of  50  black  and  white  8X10  photos. 
American  Angus  Assn.,  3201  Frederick,  St. 
Joseph,  Mo.  64501. 


AIRLINES 


ALLEGHENY  AIRLINES — Major  airline  serving 
106  cities  in  17  states  and  Toronto,  Canada. 
Photos.  B&W  and  color,  on  request.  Ready  to 
assist  in  feature  development,  hard  news  gather¬ 
ing,  TV  and  Radio  spots.  Jack  King,  vice  presi¬ 
dent — Public  Affairs:  Dave  Shipley,  director — 
Public  Relations:  Pete  Wasoner,  manager — 
News  Bureau:  c/o  Allegheny  Airlines.  Washing¬ 
ton  National  Airport,  Washington.  D.C.  20001 
202/347-9660 


AVIATION 


aircraft  OWNERS  AND  PILOTS 
ASSOCIATION  lAOPA) 

Largest  general  aviation  organization  repre¬ 
senting  150,000  members.  News  and  comment 
about  general  aviation,  the  largest  segment  of 
air  transportation.  Contact  Charles  Spence, 
Director  Public  Relations,  AOPA  Box  5800, 
Washington,  D.C.  Telephone  (301)  654-0500. 


CONSTRUCTION 


B&W  PRINTS  &  color  transparencies  of  con¬ 
struction  machines  in  work  situations — crawlers, 
excavators,  industrial  wheel  tractors,  wheel 
loaders.  Robert  E.  Caskey,  Public  Relations 
Manager,  Massey  Ferguson  Inc.,  1901  Bell  Ave¬ 
nue,  Des  Moines,  Iowa  50315,  phone  (515)  284- 
2247. 


EDP-COMPUTER 


DIGITAL  EQUIPMENT  CORPORATION— In¬ 
formation  on  small-,  medium-,  and  large-scale 
digital  computers  and  electronic  circuit  modules, 
the  basic  building  blocks  of  automation.  Con¬ 
tact  Mark  Nigberg,  manager,  public  relations. 
Digital  Equipment  Corp.,  146  Main  Street, 
Maynard,  Mass.  01754.  Phone  (617)  897-5111. 


_ INSURANCE _ 

AETNA  LIFE  &  CASUALTY — News  specialists 
at  nation's  largest  all-lines  insurance  company 
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will  provide  quick  response  to  inquiries  about 
insurance  marketing  and  investment  trends,  all 
forms  of  family  and  business  insurance,  vari¬ 
able  annuities,  pension  plans,  personal  and  in¬ 
dustrial  safety,  driver  education  and  training. 
Tim  Bigelow,  Superintendent,  News  Bureau, 
Hartford,  Connecticut  06115.  Phone  (203) 
273-3049. 


ALLSTATE  INSURANCE  COMPANIES— In¬ 
formation  on  automobile,  boatowners,  home¬ 
owners,  health,  life  insurance;  traffic  safety 
driver  education,  travel.  Contact  Raymond  P. 
Ewing,  Assistant  Public  Affairs  Director,  Allstate 
Plaza  Northbrook,  III.  Phone  (312)  291  5086 


INSURANCE  COMPANY  OF  NORTH  AMER¬ 
ICA —  Information  on  insurance  coverages,  with 
particular  emphasis  on  innovations  in  the  areas 
of  rehabilitation,  MEND  and  the  INA  MEND 
Institute:  safety;  loss  prevention  control  and 
defensive  driving;  and  all  lines  of  property 
liability,  life,  health  and  accident  insurance 
Contact;  Stephen  R.  Lawrence,  Director  o* 
Public  Relations,  1600  Arch  Street.  Philadelphia 
Pa..  I9I0I. 


INSURANCE  INFORMATION  INSTITUTE- 

Prompt,  authoritative  information  on  automobile, 
home  and  other  forms  of  property  and  liability 
insurance  through  a  network  of  twelve  offices 
located  around  the  country.  For  a  Fact  Book 
about  insurance,  write  to  the  Institute  at  110 
William  Street,  New  York,  N.Y.  10038.  For 
answers  to  your  questions  about  property  and 
liability  insurance,  call  (212)  233-7650. 


THE  TRAVELERS  CORPORATION— Information 
on  financial  planning,  mutual  funds,  variable 
annuities,  all  personal,  business  insurance: 
mortgage,  real  estate  investing,  investment 
management,  data  processing  systems.  Paul  D. 
Schmanska,  Manager.  Public  Information  Dept., 
One  Tower  Square.  Hartford,  Conn..  06115 
(203)  277-2779. 


NEW  PRODUCTS 


NEW  INDUSTRIAL  AND  CONSUMER  prod¬ 
ucts  from  Holland.  Press  releases  and  8x10  B-W 
photos  are  yours  for  the  asking.  Products  are 
designed  specifically  for  the  American  and 
Canadian  markets.  These  releases  and  special 
press  articles  are  written  for  new  product 
columns,  features,  featurettes  and/or  fillers  in 
all  communications  media.  Write  or  call.  Pub¬ 
licity  Department,  Netherlands  Consulate  Gen¬ 
eral,  10  Rockefeller  Plaza,  New  York,  N.Y. 
10020;  Phone  (212)  246-1429. 


NUCLEAR  ENERGY 


FOR  FACTS.  BACKGROUND  ON  NUCLEAR 

industry  developments,  call  on  the  Atomic  Indus¬ 
trial  Forum,  an  international  clearinghouse.  Tech¬ 
nical  staffers  and  information  specialists  can 
arrange  press  briefings,  tours,  interviews.  Are 
you  on  our  mailing  list?  Contact  Carl  Goldstein, 
assistant  public  affairs  manager,  AIF,  850  Third 
Ave.,  New  York  10022  or  call  212/PLaza  4-1075. 


To:  Editor  &  Publisher 

850  Third  Avenue,  New  York,  N.  Y.  10022 

Please  insert  the  following  copy  beginning  next  month  for . 

monthly  PR/INDEX  listings,  and  invoice  at  the  lowest  appropriate  rate,  under 
category  heading . 

COPY: 


This  hereby  authorizes  Editor  &  Publisher  to  publish  copy  indicated  in  PR/INDEX 
at  frequency  and  rates  indicated  below. 

NAME . COMPANY . 


ADDRESS  . 

RATES:  Six-line  minimum  insertion,  $3  per  line  for  12  PR/INDEX  issues,  (first 
issue  of  the  month),  $216  total  for  1-year  minimum  listing.  Listing  for  less 
than  12  months,  $4  per  line  for  6-line  minimum  listing.  Listings  of  35 
lines  or  over  in  one  issue  earn  10%  discount  on  either  rate. 
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News  empires 

(Cttntbtued  from  page  17) 


Gptierally  speaking,  he  added, 
he  looked  for  an  average  return 
on  investment  of  10  percent,  but 
with  interest  rates  as  high  as 
they  are  he  probably  should  get 
more. 

Senator  Prowse  asked  what 
Itesmarais  would  do  if  one  of  his 
newspaper  editors  decided  to 
write  an  (Klitorial  criticizing  the 
pulp  and  paper  industry  or  some 
other  industry  in  which  Des- 
marais  has  financial  interests. 

Desmarais  replied:  “If  it  does 
not  coincide  with  our  interests, 
it  is  just  too  bad  for  us.  The 
newspaper  has  to  serve  the  com¬ 
munity.” 

Desmarais  said  he  could  not 
foresee  that  hapi)ening,  but  if  it 
did  he  would  have  to  leave  the 
decision  to  “the  people  who  run 
our  newspapers.” 

There  was  no  way  he  could 
change  the  system  of  publi.shing 
autonomy. 

Senator  Prowse  asked  what 
would  prevent  him  from  chang¬ 
ing  it. 

Desmarais  said  he  could  but 
he  would  not. 

In  other  words.  Senator 
Prowse  said,  the  public  depends 
on  the  continuing  goodwill  of 
Desmarais  not  to  interfere  with 
the  editorial  attitudes  of  the 
publications. 

Mll^l  >ali>fy  public 

Desmarais  said  no,  becau.se 
to  interfere  would  also  be 
against  his  interests.  The  pub¬ 
lications  have  to  run  themselves. 
He  chose  the  men  who  serve  as 
publishers  of  the  various  pub¬ 
lications  becau.se  they  were  good 
at  their  jobs. 

He  said  the  i)ublications  have 
to  satisfy  the  ))ublic  or  they 
would  fall.  There  are  other 
checks,  including  the  fact  that 
the  public  has  other  sources  of 
news. 

Senator  Keith  Davey,  commit¬ 
tee  chairman,  asked  Desmarais 
if  he  could  give  examples  of  any 
editorials  to  which  he  had  taken 
exception. 

Desmarais  .said  no. 

In  the  later  appearance  of 
Trans-Canada  executives,  Yvon 
Dube,  president  of  La  Tribune, 
was  asked  what  changes  he  had 
seen  between  the  present  and  the 
previous  ownership. 

Dube  said  it  was  awkward 
for  him  to  comment,  bccau.se  the 
previous  owner  is  Senator  Paul 
Desrui.s.seaux.  Rut  he  added  that 
he  used  to  see  the  previous 
owner  every  day  but  he  had  not 
seen  the  present  owner — Des¬ 
marais — for  two  years.  If  the 
owner  comes  in  every  day,  you 
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get  daily  interference,  he  said. 

.A  local  owner  is  more  likely  to 
subject  the  newspajier  to  edi¬ 
torial  pressures.  Citing  other  ad¬ 
vantages  of  the  group  owner¬ 
ship,  Dube  said  La  Tribune  was 
in  the  red  financially  when  it 
changed  hands  and  the  new 
ownership  told  the  newspaper 
how  to  overcome  the  problem. 

I'nioii  cttiiflicis 

Le  Presse  executives  cited 
possible  conflicts  of  interest  be¬ 
tween  unionized  journalists  as 
news  writers  and  as  members 
of  unions  involved  in  jKjlitics. 

-Andre  Bureau,  vicepresident 
of  La  Presse,  said  the  commit¬ 
tee,  showing  concern  about  con¬ 
centrated  group  ownership  of 
newspapers  as  a  potential  threat 
to  the  free  flow  of  information 
to  the  public,  should  be  as  much 
interested  in  developments 
among  journalist  unions. 

Observing  that  the  current 
contract  with  journalists  at  La 
Presse  covers  aspects  of  jour¬ 
nalistic  standards  as  well  as 
working  conditions.  Bureau  said 
further  union  influence  over 
news  content  could  conceivably 
cause  concern. 

.lean-Robert  Gauthier,  per.son- 
nel  manager  of  La  Presse,  said 
the  newspaper’s  contract  with 
journalists  is  unique  in  North 
•America. 

In  addition  to  dealing  with 
pay  and  physical  working  condi¬ 
tions,  the  contract  includes 
agreements  designed  to  main¬ 
tain  standards  of  integrity  in 
both  copy  and  advertising,  to 
protect  the  journalist  against 
substantial  editorial  changes  in 
his  articles,  and  to  make  clear 
distinction  between  the  produc¬ 
tion  and  identification  of  adver¬ 
tising  and  news. 

Potent iiil  daiig<‘r« 

La  Presse  agrees  with  the 
contract  as  a  further  safeguard 
for  the  integrity  of  the  news¬ 
paper’s  content,  but  there  are 
potential  dangers,  Gauthier  said. 

Under  a  decentralized  organi¬ 
zation  in  La  Pres.se,  virtually- 
autonomous  section  heads  in  the 
editorial  department  are  union 
members,  he  said.  The  journal- 
i.sts’  union — Montreal  Journal¬ 
ists’  Syndicate,  is  affiliated  with 
the  Quebec’s  Confederation  of 
National  Trade  Unions  and  the 
CNTU’s  Montreal  council. 

The  union  constitution  re¬ 
quires  members  to  obey  union 
directives,  Gauthier  .said.  The 
journalists  thus  are  subject  to 
possible  conflicts  as  members  of 
an  organization  that  makes 
news — the  union — and  employ¬ 
ees  of  a  company  that  reports 
the  news,  the  newspaper. 

Further,  while  the  union  re- 
iiuires  obedience  to  directives, 
the  union  agreement  with  the 


newspaper  akso  requires  that 
editorials  and  news  commen¬ 
taries  “must  not  be  contrary  to 
the  employer  or  his  ideological 
orientation.”  The  union  recently 
gave  $500  to  help  separatist 
Charles  Gagnon  post  $2,500  bail. 

Tax  holidays  urged 

The  federal  government  ought 
to  encourage  the  establishment 
of  daily  newspapers  through 
three-year  tax  holidays  for  new 
ones,  Quebecor  Inc.  of  Montreal, 
a  publishing  house,  said  in  a 
brief. 

Quebecor,  which  began  two 
dailies  in  the  1960s,  told  the 
committee  that  the  proposed  ex¬ 
emption  is  an  “essential  stimu¬ 
lant”  for  the  industry. 

The  industry,  it  argued,  car¬ 
ries  great  risks  of  operation 
and  faces  the  danger  of  con¬ 
solidated  ownership  or  disap¬ 
pearance  of  independent  papers. 

The  two  Quebecor  dailies  are 
Lc  Journal  dc  Quebec  in  Quebec 
City,  begun  in  1967,  and  Le 
Journal  de  Montreal,  begun  in 
1964  just  after  La  Presse,  Mon¬ 
treal’s  biggest  newspaper,  was 
hit  by  a  newsroom  strike. 

Quebecor,  which  also  controls 
eight  weeklies,  said  the  dailies 
are  the  only  new  ones  to  survive 
in  Canada  in  the  last  decade. 
Principal  reason  for  their  suc¬ 
cess  was  their  membership  in  an 
integrated  enterprise. 

Quebecor  also  has  two  offset 
printing  shops  and  a  distribution 
agency. 

Help  fur  new  paptTs 

-As  a  result  of  its  experience, 
Quebecor  said  it  is  possible  to 
begin  a  profitable  newspaper  in 
a  community  which  already  has 
one. 

-Also  advocated  was  a  tax  rule 
permitting  the  new  publication 
to  return  invested  capital  to  in¬ 
vestors  for  a  five-year  period 
following  the  tax  holiday.  That 
would  encourage  investment  in 
new  newspaper  enterprises. 

“The  state  indeed  assumes  the 
rights  of  an  associate  when 
time  for  distribution  of  profits 
arrives,”  the  brief  stated.  “Why 
should  it  not  shoulder  part  of 
the  ri.sks  of  an  enterpri.se  which 
is  about  to  start?” 

Quebecor  al.so  suggested  the 
federal  government  follow  the 
Quebec  provincial  government’s 
lead  in  distributing  government 
advertising  widely  and  equit¬ 
ably  among  the  province’s  news¬ 
papers. 

Quebecor  publications  got  only 
a  few  fragments  of  federal  ad¬ 
vertising  and  had  to  struggle 
for  that. 

Apart  from  advertising,  the 
federal  government  ought  to 
lighten  the  tax  load  on  corpora¬ 
tions  publishing  newspapers,  the 
brief  said. 

EDITOR  8C  P 


It  also  contended  that  news¬ 
print  manufacturers  ought  to 
join  government  in  helping  new 
papers  get  started  with  price 
concessions  on  their  paper  to 
newly  -  established  newspapers. 
Too  often,  the  newsprint  manu¬ 
facturer’s  role  was  the  reaper 
of  benefits  with  no  risks. 

High  fee  for  UP 

Quebecor  also  complained  that 
it  had  found  that  The  Canadian 
Press  bore  a  resemblance  to  a 
private  club  that  discriminates 
in  selection  of  new  members. 

CP,  the  national  news  co-op¬ 
erative,  laid  down  impossible 
conditions  for  membership  of  a 
newly-established  Quebecor  daily 
in  1964,  the  brief  asserted. 

“Exaggerated  entrance  fees 
were  required  and  what  is 
worse,  transmission  costs  were 
also  over-valued,”  Quebecor  said. 

“We  thought  it  a  very  clear 
manner  of  indicating  to  us  that 
the  administrators  of  this 
agency  did  not  wish  to  supply 
us  with  their  services.” 

Quebecor  said  it  bought  the 
U.S.-owned  United  Press  Inter¬ 
national  service  for  Le  Journal 
de  Montreal. 

UPI  charges  were  high  but 
accessible,  Quebecor  said.  The 
entry',  installation  and  trans¬ 
mission  costs  were  less  than 
half  of  the  CP  level.  Le  Journal 
de  Montreal  still  u.ses  UPI. 

(John  Dauphinee,  CP  general 
manager,  said  that  in  1964  CP 
had  an  entrance  fee — payable  in 
a  lump  sum — equivalent  to  twice 
the  average  yearly  fee  for  news 
service  in  the  city  concerned.  In 

1966  the  entrance  fee  was  re¬ 
duced  to  the  equivalent  of  a  new 
member’s  annual  news-.service 
fee,  payable  over  five  years.  In 

1967  the  entrance  fee  was  dis¬ 
continued  in  favor  of  an  assess¬ 
ment  structure  under  which 
news  service  charges  ])aid  by 
new  members  are  reduced  by 
five  percent  each  year  for  five 
years  until  a  maximum  25  per¬ 
cent  discount  for  continuity  of 
service  is  in  effect.) 

Pierre  Peladeau,  president  of 
Quebecor  Inc.,  told  the  commit¬ 
tee  that  the  entrance  fee  sought 
by  CP  for  Le  Journal  de  Mon¬ 
treal  (60,000  circulation)  was 
$136,000. 

He  said  the  fee  for  Le  Nou¬ 
veau  Journal,  which  died  seven 
months  after  it  began  in  1961, 
was  $76,000. 

Peladeau  said  the  higher  fee 
was  an  “eloquent  way”  of  tell¬ 
ing  Le  Journal  de  Montreal  to 
I)rove  itself  first.  It  was  not  re¬ 
fused  membership  in  CP,  but 
the  i)rice  was  “prohibitive.” 

Le  Nouveau  Journal,  Pelade¬ 
au  said,  made  the  mistake  of 
trying  to  start  too  big  to  com¬ 
pete  immediately  with  La  Presse. 
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Photographers  prefer  plan 
to  lease  their  gear  to  paper 


Newspaper  photographers  ex¬ 
press  a  preference  for  owning 
their  equipment  and  leasing  it 
to  their  employer. 

Glenn  Evans  reports  this  as 
the  principal  finding  in  a  sur¬ 
vey  he  made  recently  with  the 
help  of  Dr.  C.  William  Horrell 
of  Southern  Illinois  University. 

The  survey  was  made  to  find 
out  what  the  various  photo- 
graphic-equipment  policies  of 
newspapers  are  and  what  pho¬ 
tographers  think  they  should  be. 
The  statistics  were  compiled 
from  the  88  questionnaires  re¬ 
turned  from  the  200  sent  to 
members  of  the  National  Press 
Photographers  Association  on  a 
random  basis. 

Evans  reported  the  following 
results  and  observations: 

*  *  * 

The  average  number  of  cam¬ 
eras  per  photographer  is  three; 
the  average  number  of  lenses  is 
six. 

51%  of  the  cameras  used  are 
35mm;  33%  are  2^4  x  2*4,  9% 
are  press  cameras  (although 
none  use  a  press  camera  exclu¬ 
sively),  and  7%  are  special  pur¬ 
pose  cameras,  such  as  view  cam¬ 
eras  and  panoramic  cameras. 

58%  of  the  photographers 
have  a  full  complement  of  lenses, 
from  extreme  wide-angle  to 
long  telephoto.  60%  of  the  cam¬ 
eras  and  lenses  used  by  press 
photographers  are  owned  by 
them  personally. 

Fiiiir  diflVreiil  polieies 

There  are  essentially  four  dif¬ 
ferent  photo-equipment  policies 
a  publication  might  have.  They 
are  listed  below  along  with  the 
percentages  of  publications  em¬ 
ploying  these  policies  and  the 
photographer’s  preferences : 


tographers  with  light  meters. 

In  reply  to  the  question,  “Do 
you  feel  you  have  the  equipment 
you  can  do  the  best  job  with?”, 
one  photographer  said,  “I  do, 
publication  doesn’t.”  Many  com¬ 
plained  that  their  publication’s 
policy  .  .  .  “Does  not  allow  for 
individual  preference.”  Others 
complained  that  there  was  .  .  . 
“Not  enough  specialized  equip¬ 
ment.” 

Causes  of  complaint 

Dissatisfaction  among  press 
photographers  arises  from  the 
necessity  of  providing  personal 
equipment  for  publication  use 
without  reimbursement.  The 
following  quotes  express  their 
feelings : 

“Situations  arise  often  in 
which  management  requests  pic¬ 
tures  requiring  an  extreme 
wide-angle  lens  or  an  extreme 
telephoto  lens  and  the  company 
does  not  furnish  this  gear.” 

“It  is  necessary  to  use  my  own 
equipment  to  do  the  job  ex¬ 
pected  of  me,  but  ...  I  receive 
no  lease  payment  or  insurance 
coverage  although  the  repair 
bills  are  paid.”  (His  publication 
has  only  a  2%  x  2*4  camera 
with  flash  for  his  use.) 

“Must  use  what  the  company 
has  or  take  chances  with  our 
own  equipment.” 

“Our  paper  is  a  large  sub¬ 
urban  daily  in  an  elite  city  of 
wealthy  citizens.  There  is  great 
stress  placed  on  quality  photog¬ 
raphy.  Without  proper  equip¬ 
ment  it  is  frustrating  to  com¬ 
pete  w'ith  metropolitan  dailies. 
Pressure  is  constant  on  our  staff 
for  quality,  arty  shots.  Yet  our 
pleas  for  proper  equipment  are 
turned  down.” 


Policy 

Publication’s 

preferred 

policy 

16% 

30%  ' 

30% 

12% 

53% 

26% 

1% 

32% 

Company-owned  equipment  all  of  the 
same  brand  chosen  to  conform  to  the 
desires  of  the  majority  of  staff  photog¬ 
raphers. 

Company-owned  equipment  chosen  by 
the  individual  photographer. 
Photographer-owned  equipment  leased 
or  rented  by  the  publication. 
Photographer-owned  equipment  used 
without  reimbursement  by  the  publica¬ 
tion.  .  -  — . 


87%  of  the  press  photogra¬ 
phers  use  some  of  their  own 
equipment  in  their  work;  26% 
receive  an  equipment  allowance. 
61%  use  their  own  equipment 
without  reimbursement  by  the 
newspaper.  Only  32%  of  the 
publications  supply  their  pho- 


“They  expect  a  job  done,  but 
won’t  supply  the  proper  equip¬ 
ment  to  do  it  with.” 

A  Midwestern  newspaper 
photographer  uses  three  35mm 
cameras  of  his  own  and  stores 
“2  company  Leicas  in  the  car 
trunk.”  He  feels  he  has  the 


equipment  he  can  do  the  best  job 
with  “only  because  I  (he) 
bought  it.”  He  is  dissatisfied 
with  his  publication’s  photo- 
equipment  policy  .  .  .  “Because 
the  only  way  to  have  the  right 
equipment  is  to  buy  it  yourself. 
The  newspaper  is  big  enough  to 
supply  the  correct  equipment 
but  is  just  Mickey  Mousing  it.” 

More  dissatisfaction  due  to 
photo-equipment  policies: 

“My  company’s  policy  is  fair, 
however,  a  lease  plan  would  be 
better.” 

“The  worker  should  not  have 
to  fight  for  what  is  needed  to 
help  him  make  a  better  prod¬ 
uct.” 

“No  real  personal  choice  of 
equipment.” 

“(5heap!” 

Press  photographers  express 
a  lot  of  dissatisfaction  with 
their  present  photo-equipment 
policies.  What  sort  of  a  photo¬ 
equipment  policy  would  they 
prefer? 

53%  indicated  they  would 
prefer  the  policy  of  photog¬ 
rapher-owned  equipment  leased 
or  rented  by  the  publication. 
Whereas  87%  of  those  not 
under  a  lease  plan  favor  a  pho¬ 
to-equipment  policy  other  than 
their  publication’s  present  pol¬ 
icy,  only  16%  of  the  photog¬ 
raphers  now'  under  a  lease  plan 
favor  a  change  to  a  different 
policy. 

Objections  In  least*  plan 

84%  of  the  photographers 
now’  under  a  lease  plan  still 
favor  the  lease  plan.  A  few  are 
not  satisfied  with  the  lease  plan. 
Generally  their  dissatisfaction 
arises  because  lease  payments 
do  not  cover  the  cost  of  pur¬ 
chases,  maintenance,  and  insur¬ 
ance  of  equipment.  Some  quotes 
from  photographers  concerning 
their  publication’s  lease  plans 
follow' : 

“Lacks  provision  for  purchase 
of  additional  equipment.” 

“Paper  should  own  specialized 
equipment.” 

“Not  enough  payment.” 

“Although  the  best  equipment 
isn’t  mandatory,  we  think 
enough  of  our  jobs  to  make  it 
necessary.  $5  monthly  allowance 
is  not  enough.” 

“Lease  does  not  cover  pur¬ 
chase,  maintenance  and  repairs 
($15/month).  Also,  insurance  is 
limited  to  $1500;  anything  over 
that  amount  we  cover.” 

“We  could  find  use  for  sev¬ 


eral  items  which  would  be  more 
practical  if  company  owned  and 
not  duplicated  among  seven  pho¬ 
tographers,  such  as  an  ex¬ 
tremely  long  lens,  motor  drive, 
roll  film  camera  with  full  com¬ 
plement  of  lenses  (i.e.,  items 
not  used  often  enough  to  merit 
individual  ownership.).” 

It  is  apparent  that  the  main 
reason  the  lease  plan  is  favored 
is  that  many  photographers  are 
already  supplying  photographic 
equipment  without  reimburse¬ 
ment  from  the  publication. 

Photographer-owned  equip¬ 
ment  leased  or  rented  by  the 
publication  is  logically  more  ef¬ 
ficient  besides  being  more  equi¬ 
table.  The  responsibility  of  pur¬ 
chases,  maintenance,  repairs, 
storage,  insurance  and  updating 
of  equipment  would  be  left  to 
the  photographer. 

The  publication’s  administra¬ 
tive  costs  would  be  lessened 
while  the  cost  of  the  equipment 
would  remain  the  same  for  the 
same  amount  of  equipment.  The 
photographer  would  have  his 
choice  of  equipment,  and  the 
equipment  would  probably  re¬ 
ceive  better  care  due  to  indi¬ 
vidual  ownership. 

Lease  of  rental  payments 
should  cover  the  cost  of  pur¬ 
chases,  maintenance  and  re¬ 
pairs,  insurance,  and  updating 
of  equipment.  But  it  w’ould  be 
inefficient  for  each  individual 
photographer  to  ow’n  specialized 
equipment.  Items  not  used  often 
enough  to  merit  individual  own¬ 
ership  should  be  ow’ned  by  the 
publication  and  made  available 
for  all  staff  photographers  to 
use. 

Even  if  the  publication  pres¬ 
ently  utilizes  the  photographer’s 
equipment  w'ithout  reimburse¬ 
ment,  it  might  consider  paying 
the  photographer  an  equitable 
equipment  allowance  and  sub¬ 
tracting  the  same  amount  from 
his  salary.  At  least  the  photog¬ 
rapher  w’ould  save  the  income 
tax  on  that  amount. 

• 

Hearing  on  franchise 
advertising  in  March 

A  U.S.  Senate  subcommittee 
on  urban  and  rural  economic  de¬ 
velopment,  of  w’hich  Senator 
Harrison  A.  Williams  of  New 
Jersey  is  chairman,  will  open  a 
hearing  in  New  York  on  March 
30  to  inquire  into  alleged  com¬ 
plaints  of  fraudulent  franchise 
advertising. 

Among  witnesses  who  have 
been  asked  to  testify  are  repre¬ 
sentatives  of  the  New  York 
Times  and  the  Wall  Street  Jour¬ 
nal,  who  will  be  questioned  as  to 
procedures  they  have  adopted  to 
screen  deceptive  or  misleading 
advertisements. 
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Free  with  every  Nikkormat 


Not  exactly.  Wfe  are  actually  showing  the  Photomic  FTN,  designed 
for  the  Nikon  F.  It  embodies  the  "center-weighted"  rrieter  system, 
acclaimed  as  the  most  effective  approach  to  thru-the-lens  exposure 
control  available  today. 

Our  point  is  that  the  meter  in  the  Nikkorrhat  FTN  uses  the  same 
'center-weighted" principle  and  assures  the  same  exposure  reliability. 

The  Nikkormat  also  shares  other  advanttages  with  the  Nikon  F.  In 
optics,  the  same  complement  of  more  than  30  interchangeable  Nikkor 
lenses.  And  it  accepts  most  of  the  accessories.  The  Nikkormat  even 
claims  an  advantage  of  its  own:  X  synch  at  1/125th  second. 

You  can  own  a  Nikkormat  FTN  with  50mm  Auto-Nikkor  f2  lens 
for  less  than  $270.  See  your  Nikon  dealer  or  write. 

Nikon  Incorporated,  Garden  City,  New  York  11530.  Subsidiary  of 
Ehrenreich  Photo-Optical  Industries,  Inc. 

•  There's  a  lot  of  Nikon  in  every  Nikkormat. 


The  Weekly  Editor 


SHE  KICKED  THE 
Hy  Crai^  Toinkiiisoii 

This  will  make  avid  card  fans 
blanch,  but  when  Mrs.  Mary 
Louise  Sprague  left  her  daily 
housewife  routine  two  years  ago 
to  become  publisher  of  the  Mill- 
huru-Short  Hills  (N.J.)  Item, 
one  of  her  first  reactions  was, 
“Now  I  don’t  have  to  play  bridge 
anymore!” 

Mrs.  Sprague  doesn’t  fit  into 
the  newspaper  publisher  image 
very  well.  In  fact,  she  looks  like 
she  would  be  more  at  home  be¬ 
hind  a  bridge  hand,  but  faint 
so. 

At  home  behind  desk 

She’s  most  at  home  behind  her 
desk  half-way  between  every¬ 
thing  in  the  Item’s  small  Miil- 
burn  office.  She’s  also  at  home 
tinkering  with  the  Item’s  new 
job-printing  shop  adjacent  to 
the  office.  She  admits  to  not 
knowing  much  about  the  new 
business,  but  she  will. 

Her  two-year  stint  at  the  Item 
is  the  full  extent  of  her  news¬ 
paper  career  but  she’s  married 
to  a  newspaper  family.  Her 
husband,  Wallace  A.  Sprague,  a 
vicepresident  of  Whitney  Com¬ 
munications  Corp.  in  New  York, 
is  publisher  in  absentia  of  the 
Salem  Oregon  Statesmnu.  His 
father,  Charles,  one-time  gov¬ 
ernor  of  Oregon,  was  editor  and 
publisher  of  the  Statesman  for 
many  years. 

It  doesn’t  stop  there.  Mrs. 
Sprague’s  older  son,  Charles,  is 
news  editor  of  the  Ynle  Dnilg 
Sews  and  a  younger  son,  John, 
is  editor-in-chief  of  his  prep- 
school  newspaper. 

Ouiility  M  eekly  president 

.Aside  from  her  tasks  as  pub¬ 
lisher  of  the  Item,  Mrs.  Sprague 
now  has  the  responsibilities  of 
])resident  of  Quality  Weeklies 
of  New  Jersey,  the  national  ad¬ 
vertising  sales  arm  of  a  group 
of  New  Jersey  papers.  Of 
the  53,  14  are  ownership  (char¬ 
ter)  members  and  3!)  are  asso¬ 
ciate  members. 

Begun  in  the  mid  1940’s, 
Quality  Weeklies  now  maintains 
an  office  in  Upper  Montclair, 
and  is  presided  over  day-to-day 
by  a  full-time  general  manager, 
Pat  Faiella.  The  53  member 
weeklies  claim  unduplicated  cov¬ 
erage  in  a  12-county  area  in 
Northern  New  Jersey  and  their 
combined  paid  circulations 
(they’re  all  paid)  reaches  just 
under  289,000.  Individual  circu¬ 
lations  range  anj^where  from 
1,101  to  17,408. 


BRHKiE  HABIT 


Mary  Louise  Sprague 


Mrs.  Sprague  described  the 
Quality  Weeklies  association  as 
a  national  advertising  rep  serv¬ 
ice  designed  to  bring  in  large 
market  ads  not  readily  available 
to  the  individual  newspapers. 

She  said  that  Quality  Week¬ 
lies  maintains  a  full-time  ad 
sales  staff  also,  but  indicated 
that  this  does  not  meet  demand 
and  she  fore.sees  expansion  of 
the  sales  staff. 

Lists  benefits 

Mrs.  Sprague,  in  further  de¬ 
scribing  Quality  Weeklies,  .said 
that  the  group  makes  it  as  easy 
as  possible  for  the  advertiser  to 
get  his  ads  in.  He  can,  with  a 
single  order,  place  ads  in  any 
one  or  combination  of  the  53 
papers  and  receive  a  single  bill. 
He  gets,  she  continued,  a  selling 
medium  in  weekly  newspapers 
because,  “surveys  have  shown 
that  w'eekly  newspapers  stay  in 
the  homes  for  upwards  of  five 
days  and  continue  to  sell.” 

A  major  selling  point  wdth 
Quality  Weeklies,  she  pointed 
out,  is  that  the  large  advertiser 
can  get  a  rich  market  since  each 
member  paper  is  circulated  in 
an  area  where  median  family  in¬ 
come  is  $15,280. 

('.f>iild  be  move 

She  said  that  although  Qual¬ 
ity  Weeklies  brings  in  “over  a 
million  lines”  of  advertising  a 
year,  the  i)er  paper  share  isn’t 
as  great  as  it  could  be. 

Contracts  are  not  offered  na¬ 
tional  advertisers  and  the  rates 
they  are  charged  are  higher 
than  for  a  local  advertiser  on 
contract.  Mrs.  Sprague  pointed 
out  that  selling  national  adver¬ 


tisers  means  going  through  an  quently  circulated  supplement  is 
advertising  agency  which  picks  printed  for  the  several  dozen 
up  a  17  percent  commission.  businesses  and  department 


Principal  advertisers 

The  principal  advertising 
placed  through  Quality  Week¬ 
lies  includes  Blue  Cross-Blue 
Shield,  some  airlines,  banks,  and 
brand  name  liquors.  Automotive 
linage  is  low,  Mrs.  Sprague  said, 
because  this  kind  of  advertising 
is  usually  handled  on  the  local 
level  between  the  paper  and  the 
dealer.  Quality  Weekly  mem¬ 
bers,  .she  went  on,  can  make 
more  money  selling  local  auto¬ 
motive  ads  than  through  the 
group. 

All  Quality  Weeklies  members 
agree  not  to  cross  town  or  coun¬ 
ty  lines  to  “pirate”  ads  in  an¬ 
other  member’s  area.  They  will 
sell  package  ads  in  combination 
with  other  members  if  the  ad¬ 
vertiser  requests  it  though. 

The  fee  paying  arrangement 
between  members  and  Quality 
Weeklies  is  that  associate  mem¬ 
bers  pay  25  percent  of  their  net 
linage  revenue  derived  from 
Quality  Weekly  solicitation, 
back  to  the  group.  The  charter 
members  then  share  the  net  pro¬ 
fits  derived  from  the  fees. 

Mrs.  Sprague's  paper 

Membership  in  Quality  Week¬ 
lies  is  not  open.  According  to 
Mrs.  Sprague,  many  more  news¬ 
papers  request  admission  than 
are  admitted.  This  is  partly  due, 
she  explained,  to  avoidance  of 
duplicated  circulation  areas  and 
the  fact  that  the  group  only  ac¬ 
cepts  paid  circulation  newspa¬ 
pers. 

In  her  own  newspaper,  Mrs. 
Sprague  features  several  im¬ 
pressive  supplements  a  year  and 
.she  is  increasing  the  number. 

Her  biggest  and  more  fre- 


Coiirl  lets  renewal 
of  lieeiise  stand 

Washington 

The  U.S.  Circuit  Court  of  .Ap¬ 
peals  for  the  District  of  Colum¬ 
bia  has  upheld  the  ruling  by  the 
Federal  Communications  Com¬ 
mission  that  a  hearing  on  the 
renewal  of  license  for  KSL  ra¬ 
dio  station  at  Salt  Lake  City 
was  unwarranted. 

The  FCC  had  held  that  two 
Salt  Lake  City  residents,  Ethel 
C.  Hale  and  Paul  Wharton,  had 
provided  insufficient  evidence  to 
challenge  the  renewal  of  license 
to  Bonneville  International 
Corp.,  a  business  affiliate  of  the 
Mormon  Church  which  also 
owns  a  television  station  and 
l»ublishes  the  Deseret  Sews. 

In  essence,  the  court  left  it  up 
to  the  commission  to  establish 
its  own  rules  on  multiple  media 
ownership. 
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stores  (including  major  New 
York  chain  stores)  at  the  Short 
Hills  Mall.  Printed  five  times  a 
year  on  heavy’  stock  paper,  the 
supplement  is  circulated  to  50,- 
000  homes.  The  additional  cir¬ 
culation  (the  Item  has  just 
under  6,000  itself)  is  achieved 
by’  paying  other  weeklies  to 
carry  the  supplement. 

Far>hiun  I4m> 

.A  similar  arrangement  is 
made  with  her  fashion  supple¬ 
ment  circulated  four  times  a 
year  to  24,000  homes.  Mrs. 
Sprague’s  once-a-year  supple¬ 
ments  focus  on  various  themes 
including,  industrial,  travel, 
bridal.  One  on  summer  living 
is  still  on  the  drawing  board. 

• 

Newsprint  supply 
outruns  Jan.  usa^e 

Production  of  newsprint  in 
North  .America  during  January’ 
amounted  to  1,030,277  ton.s — the 
largest  outturn  in  any  like 
month  to  date — and  was  4.1% 
above  that  in  January,  1969. 
Shipments  during  the  month 
totaled  922,418  tons  and  were 
0.9%  greater  than  January, 
1969  volume,  according  to  the 
.American  Paper  Institute.  Out¬ 
put  in  the  United  States  of 
279,416  tons  was  0.2%  below  the 
all-time  January  high  in  1969, 
while  shipments  totaled  261,212 
tons  and  were  down  from  the 
year-ago  level  by  3.1%.  Cana¬ 
dian  production  amounted  to  a 
record  January  high  of  750,861 
tons  and  was  up  by  5.8%  from 
January,  1969  while  shipments 
of  661,206  tons  rose  by  2.6%, 

Total  U.S.  newsprint  con¬ 
sumption  was  746,341  tons  in 
January’,  a  decrease  of  0.2% 
under  .lanuary  1969,  the  Ameri¬ 
can  Newspaper  Publi.shers  .As¬ 
sociation  reported. 

F«;iir  Sundays 

Total  U.S.  newsprint  con¬ 
sumption  for  January  1969  was 
747,668  tons.  There  were  four 
Sundays  in  January  1970  and 
1969.  ‘ 

Monthly  total  figures  are  de¬ 
rived  by  ANPA  from  a  constant 
y’ardstick  of  525  daily  newspa¬ 
pers.  In  January  1970  they  con¬ 
sumed  562,741  tons,  compared 
with  563,742  tons  in  January 
1869. 

The  average  stocks  of  news- 
l)rint  for  daily  newspapers  re¬ 
porting  to  the  ANPA  at  end  of 
January  were  32  days’  supply  on 
hand  and  9  days’  supply  in  tran¬ 
sit,  compared  with  28  days’  sup¬ 
ply  on  hand  and  7  days’  supply 
in  transit  at  end  of  January 
1969. 
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What  every  ad  man 
should  know 
by  heart 

“It’s  a  solid,  sound  study.  It  goes  to  the  nub 
Of  our  selling  problem.  And  it  contributes,  like 
the  other  studies  sponsored  by  NIC,  to  the 
growing  professionalism  of  newspaper  selling.” 

That’s  the  judgment  of  Fred  W.  Pitzer,  former 
president  of  the  American  Association  of 
Newspaper  Representatives,  who  sells  for  57 
newspapers  as  vice  president  and  sales 
director  of  Jann  &  Kelley  Division, 

Branham-Moloney,  Inc.  And  he  adds: 

“Newspaper  salesmen  should  memorize  it, 
like  a  catechism.” 


A  report  from  the  Bureau  of  Advertising,  ANPA,  on  a  field 
experiment  by  Opinion  Research  Corp.  Sixth  in  a  series 
financed  in  behalf  of  newspapers  by  these  Canadian 
newsprint  producers  and  their  U.S.  service  organizations: 


Abitibi  Paper  Company,  Ltd.  Abitibi  Papers,  Inc. 

Anglo-Canadian  Pulp  &  Paper  Mills,  Ltd.  Montmorency  Paper  Company,  Inc. 
British  Columbia  Forest  Products,  Ltd.  The  Crofton  Paper  Company,  Inc. 
Consolidated-Bathurst  Limited  Consolidated  Newsprint,  Inc. 

Domtar  Newsprint,  Ltd.  Domtar  Pulp  &  Paper,  Inc. 

The  Great  Lakes  Paper  Company,  Ltd.  Lake  Superior  Newsprint  Co. 

James  Maclaren  Company,  Ltd.  Maclaren  Newsprint  Sales,  Ltd. 

MacMillan  Bloedel  Limited  Powell  River-Alberni  Sales  Corp. 
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PROMOTION 

Reps’  slide  show 
sells  food  ads 

By  (ieorfje  Wilt 


There’s  a  new  face  in  the 
newspaper  presentation  picture. 
When  the  American  Association 
of  Newspaper  Representatives 
took  the  wraps  off  its  new  slide 
show,  “Where  the  Action  is,’' 
.\ANR  showed  itself  as  a  new 
source  of  selling  tools  for  news¬ 
papers,  joining  individual  news¬ 
papers,  newspaper  g^roups,  and 
the  Bureau  of  .Advertising. 

AANR  has  taken  one  of  its 
annual  promotion  projects,  the 
Food  Editors  Confei-ence,  and 
used  it  as  the  basis  of  a  presen¬ 
tation  to  sell  food  and  grocery 
product  advertising.  It  was  de¬ 
signed  to  show  to  both  toj)  man¬ 
agement  of  food  company  par¬ 
ticipants  of  the  conference,  and 
food  brokers  jobbers,  and  dis¬ 
tributors  on  the  local-national 
level. 

The  A.ANR  has  sponsored  the 
Food  Editors  Conference  for  25 
years,  meeting  in  New  York, 


Chicago  or  San  Francisco.  Last 
year’s  meeting  was  attended  by 
126  editors,  representing  150- 
million  readers. 

51  participating  companies 
that  wined,  dined  and  enter¬ 
tained  the  food  editors  included 
•Aimour,  Pet,  Hunt- Wesson, 
Campbell  Soup,  General  Foods, 
Lipton,  Green  Giant,  Cosgrove, 
Pillsbury,  Kraft,  Kimberly- 
Clark,  Standard  Brands,  Borden 
and  Swift.  This  “who’s  who’’ 
list  of  food  industry  biggies 
gives  you  some  kind  of  idea  of 
how  important  newspaper  food 
pages  are  to  the  food  business. 

The  A.ANR’s  presentation 
uses  color  slides  with  a  taped 
narration  using  both  male  and 
female  v'oices,  plus  music.  It 
pi-esents  pictures  of  some  of  the 
food  editors,  mastheads  of  par¬ 
ticipating  newspapers,  and  tells 
some  of  the  success  stories  of 
newspaper  lood  pages.  (Polly 


ORDER  YOUR  OWN  SUBSCRIPTION  NOW.  MAIL  THIS  COUPON. 


EDITOR  &  PUBLISHER,  850  Third  Avenue,  New  York,  N.  Y.  10022  J 
Dear  Editor  &.  Publisher:  I 


Please  start  my  subscription  now,  addressed  to: 

Name  . 

Address  . . 

City  . State . Zip . 

Company  . 

Nature  of  Business  . 

□  Remittance  enclosed  $8  a  year,  U.S.  and  Canada— 

AM  other  countries,  $20  a  year. 
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Paffilas  of  the  Akron  Ueacon- 
Jonrnnl  gets  7,000  phone  calls 
and  6,000  letters  a  year  fiom 
readers!)  and  Ella  Elvin  of  tha 
Sew  York  Sewn  reports  10,- 
000  requests  for  a  recipe  booklet 
after  a  single  offer!) 

Results  of  a  survey  showing 
that  74  percent  of  American 
homemakers  read  the  food 
pages  regularly,  amounting  to 
a  total  of  50.4-million. 

The  presentation  also  makes 
a  pitch  for  color,  pointing  out 
availability  of  black-and-one 
and  black-and-three  colors,  giv¬ 
ing  the  numliers  of  papers  and 
linage  information.  Hi-fi  and 
preprints  are  also  described. 

Available  locally 

The  presentation  was  produc¬ 
ed  by  Chartmasters,  Inc.,  Chi¬ 
cago,  in  cooperation  with  the 
AANR’s  Chicago  chapter.  Each 
.AANR  chapter,  in  13  cities,  has 
the  responsibility  for  showing 
“Where  the  Action  Is’’  to  each 
of  the  companies  participating 
in  the  conference  from  their 
area,  as  well  as  to  local  food 
brokers,  wholesalers,  district 
and  regional  managers. 

While  the  presentation  is  less 
than  two  weeks  old,  the  Phila¬ 
delphia  chapter  reports  that  it 
has  already  shown  the  slides  to 
a  dozen  top  execs  at  Campliell 
Soup  Co.,  Camden,  N.  J.,  includ¬ 
ing  product  managers  and  ad 
managers  of  the  processed 
soups,  Swanson  frozen,  and 
:  special  products  Bounty  divl- 
!  sions,  as  well  as  the  complete 
home  economics  staff. 

If  your  newspaper  would  like 
to  show  food  advertisers  in 
your  market  the  AANR  “Where 
the  Action  Is”  show,  contact 
your  national  representativ'e,  so 
he  can  schedule  availability  of 
slides  and  tape. 

If  your  newspaper’s  food  ed- 
1  itor  participated  in  the  Food 
I  Editor’s  Conference,  you’ll  sure¬ 
ly  want  to  use  this  food  classi¬ 
fication  sales  aid.  And  if  you 
ask  her  nicely,  maybe  she’ll  even 
come  along  to  the  presentation. 

Maybe  she’ll  even  bake  a  pan 
of  brownies. 

*  ♦  ♦ 

TEMPEST  CONTEST  —  “It 
even  tops  last  Year’s  Spring 
Tempest  Contest,”  says  William 
I).  Wagner,  circulation  manager 
of  the  Sew  Bmnsteick  (N.  J.) 
Home  Sews,  as  he  announced  an 
unusual  new  subscription  con¬ 
test  for  Home  Newrs  carriers. 
First  prize  is  a  brand  new  1970 
Tempest  Sports  Coupe,  complete 
With  power  steering,  automatic 
transmission,  radio  and  heater. 
Other  prizes,  in  the  usual  order, 
are :  a  riding  lawn  mower,  table 
model  color  television,  room  air- 
conditioner,  black-and-white  tv, 
cassette  tape  recorder  and  radio, 
three  portable  stereo  record 
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players,  five  bicycles,  two  Times  ! 
electric  wrist  watches,  five 
camera  kits  and  five  transistor  ! 
radios.  Newspaperboys  need 
only  one  new  subscription  order 
lor  either  daily  or  Sunday  in 
order  to  have  their  route  num¬ 
ber  placed  in  the  special  draw¬ 
ing  box.  For  ev'ery  new  order 
they  obtain,  their  route  number 
is  again  placed  in  the  box,  in¬ 
creasing  their  opportunity  to 
win  the  top  prize. 

Carriers  may  request  cash  for 
each  order,  rather  than  partici¬ 
pate  in  the  prize  drawings. 
Those  not  winning  prizes  will 
also  receive  cash  amounts.  The 
l)oys  are  not  limited  to  th^'ir  own 
route  locations. 

• 

‘Cake-frosting  ’ 
award  hailed 

Oakland,  Calif. 

A  first-place  award  for  ex¬ 
cellence  in  California  Newspa¬ 
per  Publishers  Association  com¬ 
petition  was  hailed  as  “the  frost¬ 
ing  on  the  cake”  by  the  Oakland 
Tribune. 

Using  a  full-page  display,  the 
Tribune  presented  a  cake  deco¬ 
rator  completing  the  words:  “1st 
place,  CNPA,”  and  explained 
how  its  cake  has  grown  larger 
and  larger. 

In  1966,  the  Tribune  won  27 
awards  in  regional,  state  and 
national  competitions,  copy 
stated.  There  were  27  more  in 
1967  with  32  in  1968  and  then, 
last  year,  the  award  list  grew 
to  39. 

The  Tribune  won  two  honor¬ 
able  mentions  as  well  as  the  top 
CNPA  place  in  excellence  for 
newspapers  in  the  50,000  to  300,- 
000  -  circulation  classification. 
Paul  G.  Manolis,  executive  edi¬ 
tor,  accepted  the  awards  on  be¬ 
half  of  the  Tribune  and  William 
F.  Knowland,  editor  and  pub¬ 
lisher. 

10,163  visitors 

Denver 

The  Denver  Post  entertained 
10,165  persons  on  plant  tours  in 
1969,  according  to  the  piomo- 
tion  department.  Groups  are 
limited  to  20  members.  Hourly 
tours  are  conducted  from  noon 
to  4  p.m.  Monday-Friday  and 
from  10  a.m.  to  4  p.m.  Saturday. 
• 

New  UPI  oontraet 

A  new  agreement  betiveen 
United  Press  International  and 
the  United  Telegraph  Workers, 
providing  a  money  package  in¬ 
crease  of  $47.88  a  week  over 
three  years,  was  signed  this 
week,  following  a  ratification 
vote  by  the  union  members 
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Final  Call: 
Send  us  your  best 
UN  story  for 

1969. 


Deadline  Club  Award  statuette  by  Rube  Goldberg. 


If  you  wrote  about  the  UN  at  any  time  during  1969,  enter  your  story  for  Deadline  Club’s  UN  Award. 

Five  hundred  dollars  and  a  bronze  statuette  will  be  awarded  for  distinguished  UN  correspondence  by 
the  Deadline  Club,  New  York  Professional  Chapter  of  Sigma  Delta  Chi.  Deadline  for  entries  is  March  31, 
1970.  The  winner  will  be  announced  on  May  7,  1970. 

Any  person,  group  or  publication  assigned  permanently  or  tem¬ 
porarily  to  cover  a  UN  story  is  eligible.  Journalists  from  any  country 
may  submit  tear  sheets,  mounted  clippings,  scripts  or  memos  describing 
available  tapes  or  films.  (An  English  translation,  please,  with  entries  in 
another  language.) 

Enter  now  for  this  important  award  which  is  sponsored  again  this 
year  by  International  Telephone  and  Telegraph  Corporation.*  Send 
entries  to  Deadline  Club  Awards,  c/o  Robert  E.  Dallos,  Los  Angeles 
Times,  Room  4020,  866  United  Nations  Plaza,  New  York,  N.Y  10017. 

I  UN  Award  Deadline:  March  31, 1970 
The  Deadline  Club  of  Sigma  Delta  Chi. 
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The  linage  tabulation  shown  here  has 
been  compiled  by  Media  Records,  Inc. 
for  exclusive  publication  by  Editor  S 
Publisher.  They  may  not  be  printed  or 
published  in  any  form  without  explicit 
permission  from  Media  Records.  Inc. 

Except  where  other  figures  are  specifi¬ 
cally  shown  the  following  footnotes  apply 
to  Media  Records.  Jan.  1970  Linages 
'Includes  49.230  lines  FAMILY  WEEKLY 
lincludes  39.02&  lines  PARADE 
rrincludes  32.064  lines  WEEKEND 

1970  1969 

AKRON.  OHIO 

Beacon  Journal-e  2,435,188  2,451,985 

§Beacon  Journal-S  ..  1,002,266  963,399 

Grand  Total  .  3,437,454  3,415.384 


ALBANY,  N.Y. 

•Knickerbocker  News 

Union-Star-e  .  1,325,325  1,139,528 

Times  Union-m  .  1,096,711  1,150,429 

ITimes  Union-S  .  629,087  599,993 

Grand  Total  .3,051,123  2,889,950 


ALBUQUERQUE.  N.M. 

Journal-m  ...  1,722,146  1,695,501 

§Journal-S  .  535,401  503,894 

Tribune-e  .  1,679,987  1,699,728 

Grand  Total .  3,937,534  3,899,123 


ATLANTA,  GA. 

Constitution-m  ..  2,411,226  2,416,948 

Journal-e  3,008,845  3,008,047 

Journal  & 

Constitution-S  1,291,235  1,098,859 

Grand  Total  6,711,306  6,523,854 

NOTE:  Part  run  advertising  included; 
Journal-e  1970-3,008,845  includes  142,493 
lines;  1969—3,008,047  includes  105,383  lines. 


BALTIMORE.  MD. 

§News-American-S  641,462 

News-American-e  1,349,237 

Sun-m  .  107,978  1,449,482 

Sun-e .  14,572  1,899.973 

Sun-S  .  1,439,966 

Grand  Total  .  122,550  6,780.120 

NOTE:  News-American  did  not  publish 
Jan.  1-31.  1970  with  the  exception  of  a 
16-page  issue  on  Jan.  2  which  was  not 
distributed.  Sun-m  did  not  publish  Jan. 
3-31.  1970.  Sun-e  t  S  did  not  publish 
Jan,  1-31.  1970  with  the  exception  of  an 
abbreviated  edition  on  Jan.  2. 

BANGOR.  ME. 

News-m  .  882,998  859,684 

BATON  ROUGE.  LA. 

Advocate  (See  Note)  1,780,057  1,826,698 
§Advocate-S  .  457,298  394.462 

Grand  Total  2.237,355  2,221,160 

NOTE:  State-Times-e  t  Advocate-m 
sold  in  combination.  Linage  of  one 
edition.  Advocate-m  is  shown. 


BINGHAMTON.  N.Y. 

Press-e  1,279,129  1.285,328 

§Press-S  .  390,568  389,079 

Sun  Bulletin-m  .  313,877  353,729 

Grand  Total  ,  1,983,574  2,028,136 

BIRMINGHAM.  ALA. 

Post-Heraldm  978,657  1,048,468 

News-e  1,721,241  1,797,903 

§News-S  .  716,753  699,713 

Grand  Total  .  3,416,651  3,546,084 

NOTE:  Part  run  advertising  included; 
News-e  1970—1,721,241  includes  59.894 
lines;  1969 — 1,797,903  includes  50,541  lines. 

BOSTON.  MASS. 

Record  American-d  .  653,425  685,662 

Advertiser-S  .  371,891  382,937 

Globe-e  .  1.267.631  1.454.627 

Globe-m  .  1,615.503  1,659,571 

§Globe-S  .  1,529,425  1,560,398 

Herald  Traveler-m  .  1,214,691  1792.990 

Herald  Traveler-S  792,612  840,852 

Grand  Total  .  7,445,178  7,877.037 


1970  1969 

BUFFALO.  N.i. 

Courier  Express-m  ....  1.066,838  1,140,473 
fCourier  &pre$s-S  .  739,550  769,274 

Evening  News-e  .  2,379.046  2,450,278 

Grand  Total  .  4,185,434  4,360,025 

NOTE:  Part  run  advertising  included; 
Courier  Express-S  1970— 739,5M  includes 
9,856  lines;  Evening  News-e  1970 — 2,379,- 
046  includes  117,504  lines;  1969—2,450.278 
includes  117,504  lines. 


CAMDEN.  N.J. 

Courier-Post-e  .  1,793,827  1,813,249 


CHARLOTTE.  N.C. 

News-e  .  1,567,975  1.461,810 

Observer-m  .  2,129,256  2,071,948 

§Observer-S  741,950  712,898 

Grand  Total  4,439,181  4,246,656 


CHICAGO.  ILL. 

Tribune-m  .  3,919,620  3,794,758 

Tribune-S  1,774,330  1,701,006 

Daily  News-e  .  1,720,836  1,687,722 

Amer*can-e  941,330 

American-S  371,844 

Sun-Times-m  .  2,058,494  1,992,362 

§Sun-Times-S  1,010,516  983.876 

Today-e .  643,209  . 

Today-S  .  304,346 

Grand  Total  . 11,431.351  11,472  898 

NOTE:  Part  run  advertising  included; 

Tribune-m  1970—3,919,620  includes  897,930 
lines;  1969—3.794,758  includes  737,522  lines. 
Tribune-S  1970—1,774,330  includes  321.960 
lines;  1969—1,701,006  includes  302,780 

lines.  Sun-Times-S  1970 — I.()I0.5I6  includes 

196.047  lines;  1969—983.876  includes  176,- 
244  lines. 

NOTE:  American-e  &  S  ceased  publi¬ 
cation  Apr.  27.  1969.  Today-e  &  S  first 

publication  April  28,1969. 


CINCINNATI.  OHIO 

Enguirer-m  .  2,368,973  2,245,698 

Enquirer-S .  1,298.799  1,230,032 

Post  &  Times-Star-e  .  2,127,275  2,160,190 

Grand  Total  .  5,795  047  5,635,920 

NOTE:  Part  run  advertising  included; 
®ost  &  Times-Star  1970 — 2,127,275  includes 
14.112  lines;  1969—2,160,190  includes  28.- 
224  lines. 


CLEVELAND.  OHIO 

Plain  Dealer-m  .  2,610,559  2,818,971 

Plain  Dealer-S  .  1,487,357  1,505,779 

Press-e  .  2,522,068  2,706,891 

Grand  Total  .  6,619,984  7,031,641 

NOTE:  Part  run  advertising  included; 
Plain  Dealer-m  1970 — 2,610,599  includes 
80  644  lines;  1969-2.818,971  includes  34- 
796  lines.  Plain  Dealer-S  1970— 1.487, 3S7 
includes  49.326  lines;  1969— I  .S0S.779  in¬ 
cludes  52  250  lines.  Press-e  1970 - 2.522  - 

068  includes  418.296  lines;  1969-2,706,891 
includes  582,872  lines. 

COCOA.  FLA. 

Today-m  .  1,224,650  1,573,347 

•Today-S  .  383,731  434,950 

Grand  Total  1,608,381  2.008  297 

NOTE:  Part  run  advertising  included; 
1970  includes — m  14,400— S  14  400  lines; 
1969  includes — m  50,900— S  14,400  lines. 


COLUMBUS.  OHIO 

Disoatch-e  2,637,899  2,763.445 

Disoatch-S  .  1,454,610  1,445.259 

Citizen- Journal-m  .  1,119,431  1,099,881 

Grand  Total  5,211,940  5,308.585 


DALLAS.  TEX. 

News-m  .  3,008,967  2,783,076 

News-S  .  983,764  885,686 

Times  Herald-e  .  .  2,904.231  2,982,270 

ITimes  Herald-S  .  1,018,610  948,773 

Grand  Total  .  7,915,572  7,599.805 

NOTE:  Part  run  advertising  included; 
News-m  1970—3,008,967  includes  30,944 
lines;  1969-2,783,076  includes  87.840  lines. 
News-S  1970 — 983,764  includes  45,600  lines. 
Times  Herald-e  1970—2.904,231  includes 
114,119  lines;  1969—2,987,270  includes  208,- 
568  lines.  Times  Herald-S  1970— 1,018,610 
includes  20,948  lines;  1969—948,773  includes 
2,464  lines. 

DAYTON.  OHIO 

Journal-Herald-m  .  2.281,626  2,216,226 

News-e  .  2,298,894  2,270,986 

§News-S  .  724,985  593,495 

G-and  Total  .  5,305,505  5,080,707 


1970 

DENVER.  COLO. 


Rocky  Mt.  News-m 
$Rocky  Mt.  News-S 
Post-e  . 

Post-S 


2,477,411  2,346,369  Press-e 


1970  1969 

GRAND  RAPIDS,  MICH. 

.  2,502,628  2,480,131 


2,819,594  2,744,924 
1,045,213  1,058,285 


__  6,850,761  6.M3,022  HACKENSACK.  N.J. 

NOTE:  Part  run  advertisinq  included:  ^ 

Post-e  1970-2,819,594  includes  143,853  .  ^'Stnn’! 

lines-  1969— 7  744  974  includes  137  899  lines.  Record-S  .  510.066  430,968 


493,444  'Press-S  .  641,411 


Grand  Total  .  3.144.039  3,152,3171 


lines;  1969-2,744,924  includes  137,899  lines. 

DES  MOINES.  IOWA 

Register-m  568,198  551,228 

Tribune-e  1,055,803  961.932 

Register-S  567,554  573,264 

Grand  Total  .  2,191,555  2,086,424 

NOTE:  Part  run  advertising  included; 
Tribune-e  1970-1,055,803  includes  69.072 
lines;  1969-961,932  includes  47,200  lines. 
Register-S  1970—567,554  includes  80.839 
lines-  1969 — 573,264  includes  84,201  lines. 

DETROIT.  MICH. 

Free  Pre$s-m  1,462,949  1,469,321 

§Free  Press-S  536,199  546,660 

News-e  .  2,774,439  2,668,431 

News-S  .  1,271,104  1,212,167 

Grand  Total  6,044,691  5,896,579 

NOTE:  Part  run  advertising  included; 
Free  Press-m  1970 — 1,462,949  includes  63.- 
658  lines;  1969-1,469,321  includes  27.822 
lines.  Free  Press-S  1970  536,199  includes 

50,334  lines;  1969—546,660  includes  45,310 
lines.  News-e  1970—2,774,439  includes  404,- 
573  lines;  1969-2,668.431  includes  131565 
Mnes.  News-S  1970^ — 1,271,104  includes  165,- 
872  lines;  1969—1,212.167  includes  81,758 
lines. 

DULUTH.  MINN. 

Herald-e  636,791  674,652 

News-Tribune-m  .  637,724  658,901 

News-Tribune-S  524.922  535,167 

Grand  Total  .  1,799,437  1,868,720 

EL  PASO.  TEX. 

Times-m  1,377,255  1,424,811 

§Times-S  408,183  371,562 

Herald-Post-e  .  1,376,767  1,396,181 

Grand  Total  3,162,205  3,192,554 


Grand  Total  .  .  2,557,765  2,445,499 

NOTE:  Part  run  advertising  included 
Record-e  1970—2,047,699  includes  195,655 
lines;  1969— 2.014.531  includes  186,415  lines. 

HARTFORD.  CONN. 

Courant-m  .  1,554,569  1,628  742 

ICourant-S  .  885,296  855,471 

T<mes-e  . 1,537,044  1,730,855 

•Times-S  .  480,284  469.595 

G  and  Total  4,457,193  4,684,663 

NOTE:  Part  run  advertising  included; 
Times-S  1970—480,284  includes  119.808  lines; 
1969—469,595  includes  119,008  lines. 

HONOLULU.  HAWAII 

Advertiser-m  2,111,553  1,853,202 

Star-Bulletin-e  .  2,198,590  1.926,229 

§Star-Bulletin  & 

Advertiser-S  669.240  516,795 

Grand  Total  4,979,383  4,296,226 

NOTE:  Advertiser-m  did  not  publish 
Jan.  10  &  II,  1969.  Star  Bulletin-e  did  not 
publish  Jan.  9,  10  &  II.  1969,  due  to  strike 
conditions. 


ELMIRA,  N.Y. 


Star  Gazette-d 
•Telegram-S 


Times-e 

§Times-News-S 


1,092,237  1,273,069 

ERIE,  PA. 

1,126,706  1,116,362 
525,459  527,366 


Grand  Total  1,652,165  1,643,728 

NOTE:  News-m  &  Times-e  are  sold  in 
optional  combination.  Linage  of  one  edi¬ 
tion.  Times-e  is  shown. 


HOUSTON.  TEX. 


Chronicle-e 

Chronicle-S 

Post-m 

Post-S 


3,681,655  3.471,577 
1,458,662  1,139,489 
3,059,072  2,991,282 
1,057,267  881,745 


Grand  Total  9,256,656  8,484,093 

NOTE:  Part  run  advertising  included- 
Chronicle-e  1970—3,681,655  includes  406,607 
lines;  1969—3,471,577  includes  394,381  lines. 
Chronicle-S  1970—1,458,662  includes  138,724 
lines;  1969 — 1,139,489  includes  63,480  lines. 
Post-m  1970—3,059.072  includes  219,891 
lines;  1969—2.991.282  includes  308,935  lines. 
Posts  1970-1,057.267  includes  162,469 

lines;  1969 — 881,745  includes  80,120  lines. 

INDIANAPOLIS.  IND. 

News-e  2,078,740  1,997,895 

Star-m  .  1,983,544  1,972,930 

Star-S  .  1,063,677  1,124,718 

Grand  Total  5,125,961  5,095,543 

JACKSON,  MISS. 

Clarion  Ledger-m  1,138,338  I,I6I.SI6 

^Clarion  Ledger  t 

News-S  414,514  358,403 

Daily  News-e  1,115.954  1,145,723 

Grand  Total  .  2,668,806  2,665,642 


EVERETT.  WASH. 

Herald-e . 1,549,194  1,582,776 


FORT  LAUDERDALE.  FLA. 

News-e  .  3,159,208  2,904,321 

§News-S  .  1,241,320  1,057,259 

News-sat .  865,864  549,693 

Grand  Total  5,266,392  4,511,273 

NOTE:  News-e  published  5  days  a  week 
only. 


FORT  WAYNE.  IND. 

Journal  Gazette-m  1 ,474,739  1 ,426,458 

§Journal  Gazette-S  .  591,375  619.968 

News  Sentinel-e  .  1,837,167  1,850,435 

Grand  Total  .  3.903.281  3,896.861 

FORT  WORTH.  TEX. 

Star-Telegram-m  .  1,661,193  1,419,168 

Star-Telegram-e  .  2,306,008  2,221,784 

§Star-Telegram-S  .  952,344  878,346 

Press-e  .  561,133  465,231 

•Press-S  .  219,363  159,715 

Grand  Total  .  5,700,041  5,144,244 

NOTE:  Press-e  published  5  days  a  week 
only. 


JACKSONVILLE.  FLA. 

Times-Union-m  .  2,380,618  2,030,214 

Times-Union-S  .  713,427  654,634 

Journal-e  .  1,285,961  1,148,841 

Grand  Total .  4,380,006  3,833,689 

JERSEY  CITY.  N.J. 

Jersey  Journal-e  1,070,441  1.246,845 

NOTE:  Part  run  advertising  included; 
Jersey  Journal-e  1970 — 1,070,441  includes 
65,297  lines;  1969—1.246.845  includes  78.- 
659  lines. 

KANSAS  CITY.  MO. 

Times-m  .  2,018,819  1,945,194 

Star-e  .  1,326,319  1,428,088 


Star-S  .  1,020,647  1,048,890 

Grand  Total  .  4,365,785  4,422,172 

KNOXVILLE.  TENN. 

Journal-m  .  729,199  691,819 

News-Sentinel-e  1,046,552  1,060,440 

§News-Sentinel-S  375,964  364,231 

Grand  Total  .  2,151,715  2,116,490 

LAWRENCE.  MASS. 

Eagle-Tribune-d  1,048,332  1,092,218 


FRESNO.  CALIF.  LEVITTOWN  (BUCKS  COUNTY).  PA. 

....  1,471,086  1,500,295  Bucks  County  Courier 
.  514,094  565,019  Times-e  . 1.140.950 

’♦al  .  1,985,180  2,065,314  LITTLE  ROCK.  ARK. 


GLENS  FALLS.  N.Y. 

Post-Star  (See  Note)  .  6^,132  677,947 

NOTE:  Post  Star-m  S  Times-e  sold  in 
combination.  Linage  of  one  edition  Post 
Star-m,  is  shown. 


“S.Tig  LITTLE  ROCK.  ARK. 

Arkansas  Gazette-m  1,185,459  1,195,663 

§Arkansas  Gazette-S  . .  417,752  407,330 

677,947  Arkansas  Democrat-e  713.728  802,664 

old  in  'Arkansas  Democrat-S  290,422  315,201 


Grand  Total  .  2,607,361  2,720,858 
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1970 


1970 


1970 


1970 


LONG  BEACH.  CALIF. 

Independent-m  .  2,038,797  2,101,429 

^Independent  Press 

Telegram-S  .  414,931  4S5,36I 

Press  Teleqram-e  .  2,332,809  2,279,144 

Grand  Total  .  4,988,533  5,034,154 

NOTE;  Part  run  advertising  included; 
Independent-m  1970  —  2,038,793  includes 
248,304  lines;  1949—2,101,429  includes  219,- 
548  lines.  Press  ielegram-e  1970 — 2,332,809 
includes  248.304  lines;  1949 — 2,279,144  in¬ 
cludes  219,5^  lines. 

LONG  ISLAND.  N.Y. 

Newsdav  Suffolk-e  .  2,323,029  2,420,398 

Newsday  Nassau-e  ...  2,449,021  2,594,845 

Grand  Total  .  4,792,050  5,015,243 

LOS  ANGELES.  CALIF. 

Times-m  .  5,148,022  5,440,209 

Times-S  .  3,239,144  3,197,140 

Herald  Examiner-e  ....  1,074,145  1,274,978 
Herald  Examiner-S  ....  352,914  411,319 

Grand  Total  .  9,834,227  10,345,444 

NOTE:  Part  run  advertising  included; 
Times-m  1970 — 5,148,022  includes  844,005 
lines;  1949 — 5,440,209  includes  911,891  lines. 
Times-S  1970—3,239,144  includes  1,082,124 
lines;  1949  —  3,197,140  includes  1,033,574 
lines. 

LOWELL.  MASS. 

Sun-e  .  848,778  912.940 

•Sun-S  .  324,091  299,782 

Grand  Total  .  1,194,849  1,212,722 

LYNN.  MASS. 

Item-e  .  720,887  472,400 

MACON.  GA. 

Telegraph-m  .  873,119  927,254 

News-e  884.419  950,192 

^Telegraph  S  News-S  245,904  232,820 


Grand  Total  .  2,005,442  2,110.248 

MADISON.  Wise. 

Capital  Times-e  ...  1,432,090  1,577,722 

^Wisconsin  State 

Journal-S  .  517,089  448,372 

Grand  Total  .  2,149,179  2,044,094 

NOTE;  Capital-Times-e  &  Wisconsin 
State  Journal-m  sold  in  combination. 
Linage  of  only  one  edition — Capital 
Times-e — is  shown 

MANCHESTER,  N.H. 

Union  Leader-d  795,391  712,457 

*News-S  .  293,495  232,259 

Grand  Total  1,089,084  944,714 

NOTE:  Sunday  News  is  sold  in  optional 
combination  with  the  following  Monday 
Union  Leader. 

MEMPHIS,  TENN. 

Commercial  Appeal-m  1,885,523  2,049,595 
Commercial  Appeal-S.  770,109  842,717 

Press-Scimitar-e  .  1,414,348  1,415,755 

Grand  Total  .  4,072,000  4,548,047 

NOTE:  Part  run  advertising  included; 
Press-ScimItar-e  1970 — 1,414,348  includes 
85,378  lines:  1949—1,415,755  includes  72,201 
lines. 


MODESTO.  CALIF. 

Bee-e  .  1,088,327  1,041,493 

§8ee-S  .  291,399  242,001 

Grand  Total  .  1,379,724  1,283,494 

NOTE:  Bee-e  published  5  days  a  week 
only. 

MONTREAL.  CANADA 

rrStar-e  2.523,314  2,453,338 

Gaiette-m  .  1,354,314  1,379,378 

La  Presse-e  .  2,793,472  2,821,444 

Grand  Total  .  4,471,102  4,454,140 

NOTE:  Star-e  includes  Weekend  Maga¬ 
zine  linage. 

MORRISTOWN.  N.J. 

Necord-e  *84,549  930,979 

NOTE;  Effective  Nov.  I,  1949,  the 
medsurement  of  the  Morristown  Record 
was  reduced  from  9  columns  to  &  columns 
per  page  as  a  result  of  format  change. 

MUNCIE,  IND. 

Press-e  841,054  844,858 

Sta  .m  .  819,249  844,837 

ntlrS  .  2”.‘79  281,420 


OKLAHOMA  CITY  OKLA.  PROVIDENCE.  R.l. 

Oklahoman-m  .  1,508,514  1,333,777  Bulletin-e  .  1,538,372  1,487,421 

Oklahoman-S  .  408,730  542,353  Journal-m  .  1,444,743  1,750,943 

1,392,342  1,249,809  Journal-S  .  920,094  947,274 

888,253  941,405  -  - 

294.252  254,720  Grand  Total  .  3,925,229  4,405,838 


Oklahoman-S 

Times-e  . 

Journal-m 

*Journal-S 


Banner-e 

Tennessean-m 

Tennessean-S 


stal  .  1,957,984  1,995,315 

NASHVILLE.  TENN. 

1,543,354  1,497,249 
m  1,581,348  1,493,947 

S  .  421,154  449,784 

otal  .  3,745,840  4,041,000 


NEW  HAVEN.  CONN. 

Journal  Courier-m  ....  1,254,948  1,270,344 

Register-e  .  1,549,727  1,591,502 

Register-S  .  997,802  940,475 

Register  &  Journal- 

Courier-sat .  118.851  100,042 

Grand  Total  .  3,921,328  3,922,583 

NOTE:  Journal  Courier-m  &  Register-e 
published  5  days  a  week  only. 

NEW  ORLEANS.  LA. 

Times-Picayune-m  .  2,875,520  2,997.294 

Times-Picayune-S  .  1,110,525  1,105,851 

States  &  Item-e  .  1,710,095  1,825,211 

Grand  Total  .  5,494,140  5,928,354 

NOTE:  States  &  Item-e  1970—1,710,095 
includes  19,900  lines  of  part  run  adver¬ 
tising. 

NEW  YORK.  N.Y. 

Times-m  .  3,454,739  3,489,303 

Times-S  .  3,158,225  3,174,490 

News-m  .  2,039,295  2,049,410 

News-S  1,454,271  1,557,205 

Post-e  .  1,244,524  1,335,249 

Grand  Total  . 11.573,054  11,804,057 

NOTE:  Part  run  advertising  included; 
News-m  1970—2,039,295  includes  741,447 
lines'  1949 — 2.049,410  includes  817,875  lines. 
News-S  1970—1,454,271  includes  952,223 
lines;  1949—1,557,205  includes  828,979  lines. 

NEW  YORK  (QUEENS).  N.Y. 

Long  Island  Press-e  ...  1,301,934  1,444,030 
§Long  Island  Press-S  ..  505,472  547,410 

Grand  Total  .  1,807,404  2,011,440 


Grand  Total  .  4,492,113  4,344,244 

NOTE:  Part  run  advertising  included; 
Oklahoman-m  1970 — 1,508,514  includes  174,- 
880  lines-  1949—1,333.777  includes  120,858 
lines.  Times-e  1970—1,392,342  includes  142,- 
851  lines;  1949-1.249,809  includes  125,805 
lines.  Journal-m  1970—888,253  includes 
74,022  lines;  1949—941.405  includes  124,420 
lines.  Journal-S  1949 — 254,405  includes  33,- 
953  lines. 

OMAHA.  NEBR. 

World-Herald-d  .  1,395,919  1,413,542 

World-Herald-S  834,198  884,413 

Grand  Total  .  2,230,117  2,300,175 

ORLANDO,  FLA. 

Sentinel-m  .  2,518,498  2,454,441 

§Sentinel-S  .  944,070  817,194 

Star-e  2,300,713  2,225,223 

Grand  Total  .  5,783,281  5.498.878 

NOTE;  Part  run  advertising  included; 
Sentinel-m  1970 — 2,518,498  includes  478,580 
lines:  1949—2,454,441  includes  499,258  lines. 
Sentinel-S  197^—944,070  includes  149,754 
lines;  1949 — 817,194  includes  114,225  lines. 
Star-e  1970-2,300,713  includes  344,503 

lines;  1949-2,225.223  includes  395.901  lines. 

PALO  ALTO.  CALIF. 

Times-e  .  1,417,422  1,744,448 

PASADENA.  CALIF. 

Star  News-e  .  1,114,105  1,120,519 

§Star  News-S  278,104  293,489 

Star  News 

Independent-m  .  1,014,425  935,729 


MIAMI.  FLA. 

Herald-m  .  4,930,815  4,410,979 

Herald-S  .  2,134,004  1,821,482 

News-e  .  2,247,809  2,048,172 

Grand  Total  .  9,334,430  8,500,433 

NOTE:  Part  run  advertising  included; 
Herald-m  1970-^,930,815  includes  245,307 
lines;  1949—4,410.979  includes  197,453  lines. 
Herald-S  1970—2.134.004  includes  105,149 
lines;  1949 — 1,821,482  includes  131,052  lines. 
News-e  1970 — 2,247,809  includes  50,400  lines; 
1949-2.048,172  includes  50.400  lines. 

MILWAUKEE,  WIS. 

Sentinel-m  .  1,442,474  1,504,401 

Journal-e  .  2,849,009  2,997,223 

Journal-S  .  1,521,540  1,435,449 

Grand  Total  .  5,833,245  4,139,273 


Grand  Total  .  5,802,908  4,020,218 

NOTE:  Part  run  advertising  included; 


QUINCY.  MASS. 

Patriot  Ledger-e  ..  987,557  985,700 

NOTE:  Part  run  advertising  included; 
Patriot  Ledger-e  1970 — 987,557  includes 
22,337  lines;  1949—985,700  includes  22,447 
lines. 


READING.  PA. 

Eagle  (See  Note)  ..  .  1,174,729  1,147,125 

§Eagle-S  .  440,535  389,893 

Grand  Total  .  1,415,244  1,557,018 

Note:  Eagle-e  &  Times-m  sold  in  com¬ 

bination.  Linage  of  one  edition — Eagle-e — 
is  shown. 

RIVERSIDE.  CALIF. 

Press- Enterprise 

(See  Note)  .  1,417,947  1,787,778 

Press-Enterprise-S  .  394,243  345,759 

Grand  Total  .  2,014,210  2,153,537 

NOTE:  Enterprise-m  t  Press-e  sold  in 
combination.  Linage  of  one  edition,  En- 
terprise-m  is  shown. 

NOTE:  Part  run  advertising  included; 
Enterprise-m  1970—1.417,947  includes  21.- 
479  lines;  1949—1,787.778  includes  24,595 
lines. 


ROANOKE.  VA. 

Times-m  .  1,154,501  1,183,453 

§Times-S  .  377,524  373  358 

World-News-e  .  1,154,419  1.190,549 

Grand  Total  .  2,848,444  2,747,380 


Grand  Total  .  2,408,434  2,349,737  Democrat  & 

Chronicle-m 

PAWTUCKET.  R.l.  * 


ROCHESTER.  N.Y. 


1,478,454  1,591,472 


757  234  790  178  »  Chronicle-S  .  890.589  923,427 

757,23  7  0.  8  Times-Union-e  . 1.447.442  1.834  102 


NEW  YORK 

(EL  DIARIO-LA  PRENSA).  N.Y. 

El  Diario-La  Prensa-m..  331,924  355,811 

El  Diario-La  Prensa-S  .  90,021  83,075 

Grand  Total  .  421,945  438,884 

NEWBURGH.  N.Y. 

News-e  .  823,449  844,941 

NIAGARA  FALLS.  N.Y. 

Gaiette-e  .  979,175  928,201 

•Gazette-S  .  285,584  243,444 

Grand  Total  .  1,244,759  1,191,445 

NORWALK.  CONN. 

Hour-e  .  1,253,994  1,247,835 


PEORIA.  ILL. 

Journal  Star  (See  Note)  1,328,039  1,404,320 
§Journal  Star-S  .  449,508  441,774 

Grand  Total  .  1,777,547  1,844,094 

NOTE:  Journal  Star-m  t  Journal  Star-e 
sold  in  combination  Linage  of  only  one 
edition — Journal  Star-e — is  shown. 


PHILADELPHIA,  PA. 

Bulletin-e  .  2,379,044  2,498,444 

§Bulletin-S  .  902,419  982,942 

Inguirer-m  .  1,780,578  1,922,775 

Inguirer-S  .  1,774,434  1,804,392 

News-e  .  922,529  1,044,905 

Grand  Total  .  7,741,218  8.275,480 

NOTE;  Part  run  advertising  included; 
Bulletin-e  1970—2,379.044  includes  442.524 
lines;  1949—2,498.444  includes  457,902  lines. 
Bulletin-S  1970—902,419  includes  250.433 
lines;  1949 — 982,942  includes  339,459  lines. 
Inguirer-m  1970—1,780,570  includes  219,201 
lines;  1949—1.922.775  includes  140,293  lines. 
Inguirer-S  1970^1,774,434  includes  447,827 
lines;  1949—1,804,392  includes  404,245  lines. 

PHOENIX.  ARIZ. 

Republic-m  .  3,175,384  2,840,340 

Republic-S  .  1,052,580  935,111 

Gazette-e  .  3,115,422  2,871,842 

Grand  Total  .  7,343,388  4,447,333 


MINNEAPOLIS.  MINN. 

Tribune-m  .  1,743,085  1,838,031  OAKLAND.  CALIF. 

Tribune-S  .  1385  905  1382  450  Tribune-e  .  1,910,418  2,080,493 

Star-e  .  2i473i9l8  2J99i537  §Tribune-S  .  774,371  824,484 


Grand  Total  .  2,484,989  2,905,179 

NOTE:  Part  run  advertising  included; 


Star-e  1970—2,473,918  includes  448,284  lines;  Tribune-S  197(^774,371  includes  9.383  lines; 


1949—2,799,537  includes  450,218  lines. 


1949 — 824,484  includes  7,773  lines. 


PITTSBURGH.  PA. 

Post-Gaz.  S  Sun-Tel.-m  1,109,578  1,244,227 

Press-e  .  2,009,111  2,112,589 

§Press-S  .  1,198,534  1,149,314 

Grand  Total  .  4,317,223  4,504,130 

PLAINFIELD.  N.J. 

Courier-News-e  .  1,370,944  1,314,298 

PONTIAC.  MICH. 

Press-e  .  1,878.340  2,014,530 

PORTLAND.  ORE. 

Oregonian-m  .  2,350,483  2,244,059 

§Oregonian-S  .  991,342  924,495 

Journal-e  .  842,728  775,059 

Grand  Total  .  4,184,553  3,945,413 

NOTE:  Part  run  advertising  included; 
Journal-e  1970—842,728  includes  45,440 
lines;  1949 — 775,059  includes  50,241  lines. 


Times-Union-e  . 1,447,442  1,834,102 

Grand  Total .  4,014,507  4,349,001 

ROCKFORD.  ILL. 

Star  (See  Note)  .  1,293,474  1,304,312 
Register-Star-S  .  444,240  497,148 

Grand  Total  .  1,739,714  1.801,440 

NOTE:  Star-m  &  Register-Republic-e 
sold  in  combination.  Linage  of  only  one 
edition — Star-m — is  shown. 


SACRAMENTO.  CALIF. 

Bee-e  .  2,181,891  2,245,985 

§Bee-S  .  445,592  418,134 

Union-m  .  1,022,940  1148  305 

*Union-S  .  245,409  248,357 

Grand  Total  .  4,094,052  4,280,783 

ST.  LOUIS.  MO. 

Globe-Democrat-m  .  1,349,144  1,515,701 
Globe-Democrat-we  453,445  5^721 

Post-Dispatch-e  .  2,159,250  2,344  843 

§Post-Dispatch-S  .  1,507,808  1,527,394 

Grand  Total  .  5,449,447  5,952,459 

NOTE:  Part  run  advertising  included; 
Globe-Democrat-m  1970—1,349,144  includes 
218,704  lines;  1949—1,515,701  includes  277,- 
394  lines.  Post-Dispatch-e  1970—2  159  250 
includes  218,884  lines;  1949— 2,344,843  ’  in¬ 
cludes  355,071  lines. 

NOTE:  Globe-Democrat-m  published  5 
week  days  only. 


ST.  PAUL.  MINN. 

Pioneer  Press-m  .  1,089,947  1,088,293 

SPioneer  Press-S  .  989,222  947  380 

Dispatch-e  .  1,845,055  1,837,525 

Grand  Total  .  3,944,244  3,873,198 

NOTE:  Part  run  advertising  included; 
Dispatch-e  1970—1,845,055  includes  238  550 
lines;  1949—1,837,525  includes  240,995  lines. 


ST.  PETERSBURG.  FLA. 

Times-m  .  2,830,452  2,450  221 

ITimes-S  .  1,175,874  844,258 

Independent-e  .  1,833,529  1.434,183 

Grand  Total  .  5,839,855  5,150,442 

NOTE:  Part  run  advertising  included; 
Times-m  1970—2,830,452  includes  408,381 
lines;  1949 — 2,450,221  includes  241,489  lines. 
Times-S  1970-1,175,874  includes  209,832 
lines:  1949 — 844,258  includes  50,829  lines. 


EDITOR  &.  PUBLISHER  for  March  7,  1970 


1970  1969 

SALT  LAKE  CITY.  UTAH 

Tribune-m  2,035,963  1,940,102 

§Tribune-S  677,851  659,303 

Deseret  News-e  2,030,413  1,948,029 

Grand  Total  4,744,227  4,547,434 


SAN  ANTONIO,  TEX. 

E*press-npi  1,984,698  1,980,296 

•Express-News-S  702.730  752,928 

Express-News-sat  376,671  293,138 

News-e  1,885,725  1,952,866 

Liqht-e  2,053,703  2,093,195 

6Liqht-S  776,964  811,754 

Liqht'Sat  209,033  158,154 

Grand  Total  7,989,524  8,042,331 

NOTE:  Express-m,  News-e  4  Liqht-e  pub¬ 
lished  5  days  a  week  only. 

NOTE:  Express  News  S  1970—702,730 — 
includes  5,658  lines  of  part  run  advertis  nq. 

SAN  BERNARDINO,  CALIF. 

Sun-rr  1,911,460  1,919,586 

§Sjn-Teleqram-S  509,928  460,304 

G-and  Total  2,421,388  2,379,890 

NOTE:  Part  run  advertisinq  included; 
Sun-m  1970—1,911,460  includes  97,060  lines; 

1969— 1.919,586  includes  86,957  lines.  Sun-S 

1970— 509,928  inc  udes  10,611  lines;  1969— 
460  304  includes  9,190  lines. 

NOTE:  Sun-m  &  Teleqram-e  are  sold  in 
combination.  Linaqe  of  one  edition — 
Sun-m — is  shown. 

SAN  DIEGO.  CALIF. 

Union-m  1,891,469  2,065,02? 

6Union-S  1,007,296  883.322 

Tribune-e  2,562,757  2,692,786 

Grand  Total  5,461,522  5,641,137 

SAN  FRANCISCO,  CALIF. 

Chron'cle-m  1,834,556  1,942,862 

Examiner-e  1,922,159  2,005,209 

Examiner  & 

Chronicle-S  909,130  857,056 

Grand  Total  4,665,845  4,805,127 

SAN  JOSE.  CALIF. 

Mercury-m  3,316,382  3,323.296 

News-e  3.294.486  3.353,889 

§Mercury-News-S  1,000,272  1,053,109 

Gland  To*al  7,611,140  7,730,294 

NOTE:  Part  run  advertisinq  included; 
Mercury-m  1970 — 3.316.382  includes  168  - 
385  lines;  1969—3,323,296  includes  186,558 
lines.  News-e  1970—3.294,486  includes  168,- 

385  lines;  1969 - 3,353,889  includes  186,558 

lines. 


SAN  JUAN,  P.R. 


El  Mundo-m 

1,500  872 

1,485,904 

Star-m 

738  156 

696,819 

Star-S 

121,834 

106,637 

El  Imparcial-m 

508,227 

396,650 

El  Imparcial-S 

53,002 

35,895 

Grand  Total 

2,922,091 

2.721,905 

SAN 

RAFAEL,  CALIF. 

Independent- 

Journal-e 

1,358,849 

1,445,251 

SANTA  ANA.  CALIF. 

Register  (See 

Note)  2,848.130 

3,070,573 

•Register-S 

828,564 

847,985 

Grand  Total 

3,676,694 

3,918.558 

NOTE:  Reqister-e  &  Reqister-m  sold  in 
combination  Linaqe  of  one  edition 

Reqister-e — is  shown. 

SCHENECTADY.  N.Y. 

Gaiette-m  1,327,977  1,359,014 

Union  Star-e  .  753,584 

Grand  Total  1,327,977  2,112,598 

NOTE:  Union  Star  last  separate  publi¬ 
cation  Apr.  26.  1969.  Publication  con¬ 

tinued  in  association  with  Albany  Knicker¬ 
bocker  News. 

SEATTLE,  WASH. 

Post-Intelliqencer-m  1,626,881  1,634,966 

|Post-lntelliqencer-S  512,981  533,626 

Times-e  2,431,136  2,478,179 

Times-S  918,239  957,165 

Grand  Total  5,489,237  5,603,936 

SHREVEPORT,  LA. 

Journal-e  883,099  1,027.081 

Times-m  .  1,232,841  1,312,712 

Times-S  551,033  509,798 

Grand  Total  2,666,973  2,849,591 


1970 

1969 

SOUTH  BEND.  IND. 

Tribune-e 

Tribune-S 

1,405,705 

469.305 

1,418.268 

471,379 

Grand  Total 

1,875,010 

1 .889,647 

SPOKANE, 

WASH. 

Spokesman- Review-m 
§Spokesman*Review-S 
CHronicle-e 

860,564 

538,506 

1,025,811 

810,972 

483,043 

940,926 

Grand  Total 

2,424.881 

2,234,941 

STOCKTON, 

.  CALIF. 

Record-m 

•Record-S 

1 ,224,924 
264,468 

1,588,304 

Grand  Total  1,489,392  1,588,304 

NOTE  Record-S  first  publication  May 
4,  1969. 

SYRACUSE,  N.Y. 

Herald-Journal-e 
§Herald-American-S 
Post  Standard-m 

1,639,981 

652,915 

759,606 

1 .678,766 
630,135 
852,949 

Grand  Total 

3.052,502 

3.161,850 

TACOMA. 

WASH. 

News-Tribune-e 

News-Tribune-S 

1,700,097 

572,321 

1,639.821 

557,362 

Grand  Total 

2,272,418 

2,197,183 

TALLAHASSEE,  FLA. 

Democrat-e 

Democrat-S 

988,465 

354,797 

931,755 

289.741 

Grand  Total 

1,343,262 

1,221,496 

TAMPA. 

FLA. 

Tribune-m 

Tribune-S 

Times-e 

2,439,331 
.  854,139 

1 ,674.268 

2,346,373 

750,322 

1 .666,759 

Grand  Total 

4.967,738 

4,763,454 

NOTE:  Part  run  advertisinq  included; 
Tribune-m  1970—2,439,331  includes  195,092 
lines;  1969 — 2.346,373  includes  198,548  lines. 


TOLEDO,  OHIO 

Times-m  549,180  616,936 

Blade-e  1,759,511  1,794  026 

Blade-S  811,107  807,587 

Grand  Total  3,119,798  3,218,549 

NOTE:  Times-m  published  5  days  a 

week  only. 

TORONTO,  CANADA 

Globe  &  Mail-m  1,544,063  1,451,058 

iTeleqram-e  2,432,059  2,444,597 

Star-e  3,153,570  3,024,939 

Grand  Total  .  7,129,692  6.920,594 

NOTE:  Teleqram-e  includes  Weekend 
Magazine  linaqe;  and  Star-e  t  Globe  ft 
Mail-m  include  rotoqravure  section  linaqe. 

TRENTON.  N.J. 

Times-e  .  1,109,097  1,162,824 

•Times  Advertiser-S  730,551  708,666 

Trentonian-m  .  950.992  987,845 

Grand  Total  2,790,640  2,859,335 

NOTE:  Times-e  published  5  days  a 
week  only. 

TROY.  N.Y. 

Record  (See  Note)  1,019,840  1,078,248 
NOTE:  Record-m  ft  Times-Record-e  sold 
in  combination.  Linage  of  one  edition — 
Record-m — is  shown. 

TULSA,  OKLA. 

Tribune-e  .  1,641,126  1,636,608 

World-m  . 1,639,652  1,631,208 

World-S  557,795  539,079 

Grand  Total  .  3,838,573  3,806,895 

UNION  CITY,  N.J. 

Hudson  Dispatch-m  710,870  785,412 

UTICA.  N.Y. 

Observer  Dispatch-e  .  769,065  844,918 

•Observer  Dispatch-S  32,683  322  940 

Press-m  .  990,720  1,073,333 

Grant  Total  2,084,468  2,241,191 

WASHINGTON,  D.C. 

News-e  .  964,326  1,103,684 

Post-m  3.628,460  3  876  310 

SPost-S  1,422,664  1.479,672 

Star-e  1,821.086  2,093  961 

Star-S  858,403  906,504 

Grand  Total  8,694,939  9,460.131 


1970 

1969 

WATERBURY, 

,  CONN. 

American-e 

1,261,783 

1,250,363 

*Republican-S 

479,895 

432,041 

Grand  Total 

1 ,741 .678 

1,682.404 

NOTE:  American-e 

ft  Repu 

blican-m. 

sold  in  combination. 

Linage  of  Ameri- 

can-e  only  is  shown. 

WATERLOO, 

IOWA 

Courier-e  . 

1,117,623 

938,001 

•Courier-S 

518,370 

414,795 

Grand  Total 

1,635,993 

1,352,796 

NOTE:  Courier-e  published  5 

days  a 

week  only. 

WEST  PALM  BEACH.  FLA. 

Post-m 

2,295,202 

2,024,289 

Times-e 

1,846,596 

1,695,398 

§Post-Times-S  . 

827,723 

776,746 

Grand  Total 

4,969,521 

4,496,433 

NOTE:  Times-e  published  5 

days  a 

week  only. 

WESTCHESTER-ROCKLAND  GROUP. 

N.Y.  (10  CITIES) 

Mamaroneck  Times-e 

1,137,147 

1,150,400 

Mount  Vernon  Argus-e 

1,212,968 

1,219,995 

New  Rochelle  Standard 

Star-e 

1,270,702 

1,271,207 

Ossining  Citizen- 

Register-e 

1,216,612 

1,173,845 

Peekskill  Star-e 

881,774 

835.695 

Port  Chester  Item-e 

1,291,939 

1,293,818 

Tarrytown  News-e 

1,165,669 

1,148,927 

Yonke'^s  Herald 

Statesman-e 

1,402,359 

1,410,414 

White  Plains 

Reoorter  Dispatch-e 

1,488,091 

1,537,805 

Rockland  Journal 

News-e  . 

1,271,245 

1,229,972 

Grand  Total 

12,338.506 

12,272,078 

NOTE:  Part  run  advertising 

included; 

White  plains  Reporter 

Dispatch 

-e  1970— 

1.488.091  includes  II2.S34  lines; 

1969-1,- 

537,805  includes  105,891  lines. 

WICHITA, 

KANS. 

Eagle-m 

1 ,698.475 

1,695,303 

Beacon-e 

729,112 

851,469 

§Eagle  &  Beacon-S 

480,603 

552,522 

Grand  Total 

2,908,190 

3,099,294 

NOTE:  Beacon-e  published  5  days  a 
week  only. 

NOTE:  Part  run  advertisinq  included; 
Eagle-m  1970-1,698,475  includes  73,744 
lines;  1969—1,695,303  includes  9.360  lines. 
Eagle  ft  Beacon-S  1970—480,603  includes 
13,464  lines;  1969 — 552,522  includes  14,040 
lines. 


WILLINGBORO  (BURLINGTON 
COUNTY),  N.J. 

Burlinqton  County 
Times-e  993,181 

WILLOUGHSBY,  OHIO 

News-Herald-e  824,993  832,672 

WORCESTER.  MASS. 

Teleqram-S  .  512,936  513,728 

Teleqram-m  .  916,294  955,499 

Gazette-e  1,012,488  1,098,323 

Grand  Total  .  2,441,718  2,567,550 

NOTE:  Part  run  advertising  included; 
Telegram-m  1970 — 916,294  includes  18,506 
lines;  1969 — 955,499  includes  29,960  lines. 
Gazette-e  I970-— 1,012,488  includes  16,936 
lines;  1969-1,098,323  includes  29,877  lines. 

YOUNGSTOWN,  OHIO 

Vindicator-e  1,439,195  1,555.880 

§Vindicator-S  943,470  901,768 

Grand  Total  .  2,382,665  2,457,648 


A.L.S.  REPORTS 


1970 

1969 

BLUEFIELD. 

W.  VA. 

Telegram-m 

472,549 

538,654 

felegraph-S  . 

234,769 

183,888 

Grand  Total 

707,318 

722.542 

Telegraph-S  includes 

FAMILY 

WEEKLY 

49,927  (1970);  45,103  (1969). 

COLUMBIA.  S.C. 

State-m 

1,350,223 

1,295,705 

State-S 

403,905 

406,619 

Record-e 

1 ,297,646 

1.189,818 

Grand  Total 

3,051,774 

2,892,142 

State-S  includes  THIS  WEEK  discon¬ 
tinued  (1970);  37,310  lines  (1969). 


1970  1969 

PASSAIC,  N.J. 

Herald-News-e  1,268,799  1,202.415 

PATERSON.  N.J. 

News-e  1.255,737  1,211,040 

SCRANTON,  PA. 

Tribune-m  434,932  493,818 

Scrantonian-S  .  441,660  438.830 

Times-e  920,900  929,174 

Times-S  .  200,943  165,007 

Grand  Total  1,998,435  2,026.829 

Scranton!an-S  includes  PARADE  37,861 
lines  (1970);  41,563  lines  (1969)  FAMILY 

WEEKLY  Times-S  includes  49,927  lines 
(1970);  45,103  lines  (1969). 

WILKES-BARRE.  PA. 

Record-m  565,809  544.197 

Times-Leader-e  .  1,097,409  1,044  870 

Independent-S  .  473,732  435,759 

Grand  Total  2,136,950  2,024,826 

Independent-S  includes  PARADE  37,861 
lines  (1970);  FAMILY  WEEKLY  41,223  lines 
(1969). 


FIGURES  Sl'PPEIEI)  BY 
PUBLISHERS 

ABERDEEN,  S.D. 

American-News-e  357,000  359,928 

American-News-S  230,790  246,610 

Grand  Total  587,790  606.538 

ALTOONA.  PA. 

Mirror-e  1,051,554  1,126.440 

APPLETON-NEENAH-MENASHA.  WIS. 

Post-Crescent-e  993.622  963,648 

Post-Crescent-S  273,154  267,330 

Grand  Total  1,266,776  1,230,978 

BLOOMINGTON.  ILL. 

Pantagraph-AII  Day-S  1,252,580  1,275,596 
NOTE:  FAMILY  WEEKLY  linage  not  in¬ 
cluded  either  year. 


BURLINGTON.  VT. 


Free  Press-m 

961,945 

898,339 

CHAMBERSBURG,  PA. 

Public  Opinion-e 

730,800 

799,519 

CHILLICOTHE.  OHIO 

Gazette-e  814.446 

824.068 

CORPUS  CHRISTI,  TEX. 

Caller-m  . 

Timrs-e 

Caller-Times-S 

1,603,098 

1,360,170 

372,932 

1,564.640 

1,479,800 

363.230 

Grand  Total 

3,336,200 

3,407,670 

COVINGTON,  KY. 

Kentucky  Post  & 
Times-Star-e 

747,096 

750.288 

DANBURY. 
News-Times-e  . 

CONN. 

1,181,012 

1,072,554 

DAVENPORT 

,  IOWA 

Times- Democrat-m 
Times-Democrat-e 
Times-Democrat-S* 

874.944 

1,084,482 

446,152 

950,180 

1,155,322 

407,498 

Grand  Total 

2,405,578 

2,513,000 

NOTE:  'Includes  36,134  lines  PARADE. 

DAYTONA  BEACH.  FLA. 

News-e  689,196  571.121 

News-Journal-S  216,286  182,987 

Journal-m  .  801,612  843,539 

Grand  Total  1,707,094  1,777,647 

FALL  RIVER,  MASS. 

Herald  News-e  .  963,502  929,669 

FORT  MYERS.  FLA. 

News-Press-mS  1,728,609  1,536,599 

GRAND  FORKS.  N.D. 

Herald-aS  805,532  795,466 

HAGERSTOWN.  MD. 

Herald-m  916,468  922,236 

Mail-e  .  936.306  971,460 

Grand  Total  .  1,852.774  1,893,696 

HARRISBURG,  PA. 

Patriot-m  .  1,341,242  1,286.698 

Patriot-News-S  .  464,162  413,196 

Grand  Total  ..  1,805,404  1,699,894 

NOTE:  Patriot-News-S  does  not  include 
PARADE  linage. 
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HARRISBURG.  PA. 


Patriot-m  . 

1,341,242 

1,284,498 

Pdtrlot-News-S  . 

444,142 

413,194 

Grant  Total 

1 ,805,404 

1 ,499,894 

NOTE:  Pdtriot-NewS'S 

does  not 

include 

PARADE  lineace. 

HAVERHILL, 

MASS. 

Gdzette-e  . 

402,700 

444,824 

HUNTINGTON 

.  W.  VA. 

Advertiser-e  . 

483,018 

814,914 

Herald-Dispatch-m 

449,184 

781,130 

Herald-Dispatch  & 

Adv.  sat 

85,918 

80,528 

Herald-Advertiser-$ 

237,074 

255,444 

Grand  Total  . 

1,475,198 

1,934,014 

HUNTSVILLE 

:.  ALA. 

TImes-e 

947,274 

1,078  000 

Times-S  . 

*404,775 

*382.080 

Grand  Total  . 

1,374,049 

1 ,440,080 

NOTE:  ‘Includes  PARADE. 

HYANNIS, 

MASS. 

Cape  Cod  Standard- 

TImes-e  . 

459.148 

413.404 

Cape  Cod  Standard- 

Ttmes-S  . 

54,938 

45,982 

Grand  Total  . 

714,084 

479,588 

JOHNSON  CITY,  TENN 

Press-Chronicle-d  ...  . 

535,514 

558.442 

Press-Chronicle-S 

247,318 

215,144 

Grand  Total  . 

782.832 

773,788 

NOTE:  Includes  60.404  lines  (1970);  44- 

744  lines  (1949)  FAMILY  WEEKLY. 

KENNEWICK-PASCO-RICHLAND,  WASH. 

Tri-City-Herald-e  . 

778,344 

752,157 

Tri-City-Herald-S  . 

240,439 

143,135 

Grand  Total  . 

1,018,983 

915,292 

NOTE:  Does  not 

include 

FAMILY 

WEEKLY. 

KENOSHA. 

Wise. 

News-e  . 

1,182,132 

1,103,704 

KILLEEN  FT.  HOOD.  TEX. 

Herald-e  . 

420,483 

382,114 

KINGSTON 

.  N.Y. 

Freeman-e  . 

811,774 

895,984 

KOKOMO, 

IND. 

Tribune-e  . 

991,142 

1,010,457 

Fribune-S 

220,080 

181,499 

Grand  Total . 1,211,242  1,192,145 

NOTE:  Does  not  include  50,140  lines 
(1970);  45,284  lines  (1949)  FAMILY 
WEEKLY. 


1970  1949 

MERIDEN,  CONN. 

Record-m  877,488  905,224 

Journal-e  .  792,410  817,278 

Grand  Total  .  1,470,298  1,723,504 

MIDDLETOWN.  N.Y. 

Times  Herald-Record-m  779,084  884,408 

Times-Herald  Record-S  109,018 

Grand  Total  .  .  888,104  884,408 

MOLINE-ROCK  ISLAND,  ILL. 


Argus-e 

.  1,140,818 

1,003,422 

Dispatch-e 

.  1,224,188 

1,087,548 

MONROE.  LA. 

.  995,703 

984.030 

.  933,745 

954,843 

World-S 

.  273,494 

245,285 

Grand  Total  .  2,202,942  2,204.158 


MORGANTOWN.  W.  VA. 

Post-e  .  249,927  249,422 

Dominion-News-m  ....  249,927  249,422 

Dominion-Post-S  .  180,299  138,124 

Grand  Total  .  720,153  434,970 

NEWARK.  OHIO 

Advocate-e  .  1,104,400  1,097,304 

NEW  BEDFORD.  MASS. 

Standard-Times-e  .  929,502  1,034,402 

5tandard-Times-S  .  254,814  247,478 

Grand  Total  .  1,184,314  1,284,080 

NEW  BRITAIN,  CONN. 

Herald-e  .  835,400  899,051 

NEW  LONDON,  CONN. 

Day-e  .  993,492  1,180,814 

NORRISTOWN,  PA. 

Times-Herald-e  .  907,121  940,041 

NORTH  PLATTE.  NEBR. 

Telegraph-e  .  320,440  349,144 

NOTE:  Includes  FAMILY  WEEKLY  40,- 
744  lines  (1970);  55,118  lines  (1949). 

OGDEN,  UTAH 

Standard-E»aminer-e  ..  1,071,234  1,051,024 

5tandard-E«aminer-S  *340,998  *314,240 

Grand  Total  .  1,412,232  1,345,284 

NOTE:  ‘Includes  FAMILY  WEEKLY  49,- 
042  lines  (1970;  45,344  lines  (1949). 

OIL  CITY.  FRANKLIN.  PA. 

Derrick-m  .  445,398  424,758 

News-Herald-e  442,240  490,441 

Grand  Total  .  1,087,438  1,117,399 


LAKELAND.  FLA. 

Ledqer-e  S  &  sat  m  ...  1,231,214  1.112,958 

LANCASTER,  PA. 

New  Era-e,  Intelligencer 

Journal-m  .  1,214,010  1,198,472 

News-S  .  328,244  292,817 


Grand  Total  . 

1.544,254 

1,491,289 

NOTE;  FAMILY  WEEKLY  not 

included 

in  Sunday  linage. 

LA  SALLE.  ILL. 

News-Tribune-e  . 

,  755,482 

749,214 

LINCOLN. 

NEBR. 

Star-m  . 

1,057,534 

980,490 

Journal-e  . 

1,053,395 

981,374 

Journal  &  Star-S  . 

340,142 

328,184 

Grand  Total  . 

2,489,578 

2,329,522 

Includes  PARADE  38, SOS  lines 

(1970); 

39,270  lines  (1949). 

LOCKPORT,  N.Y. 

Union-Sun  &  Journal-e. 

530,838 

580,454 

LORAIN, 

OHIO 

Journal-e  . 

1,243,598 

1,313,473 

Journal-S  . 

238,402 

195,223 

Grand  Total  . 

1,502,200 

1,508,494 

LOUISVILLE,  KY. 

Courier-Journal-m  .... 

,  1,533,799 

1,537,143 

Courier-Journal  & 

Times-S  . 

850,359 

883,041 

Times-e  . 

.  1,751,404 

1,835,775 

Grand  Total  .  4,135,544  4,255,759 

NOTE:  Above  linage  is  actual  linage 
converted  to  8-column  basis.  ROP  display 
is  published  on  4-column  basis  and  classi¬ 
fied  on  9-column  basis. 


ONEONTA,  N.Y. 


Star-m  . 

. .  482,424 

440,320 

PADUCAH.  KY. 

Sun-Democrat-e  . . 

..  741,894 

742,804 

Sun-Democrat-S  . . 

250,304 

232,104 

Grand  Total  . 

. ..  1,012,200 

994,910 

PINE  BLUFF.  ARK. 

Commercial-e  . 

422,594 

448,884 

Comnnercial-S  . 

.  .  149,582 

172.018 

Grand  Total  . .  . 

.  792,174 

820,904 

NOTE;  Does  not 

include  49,686  lines 

FAMILY  WEEKLY. 

PLATTSBURGH.  N.Y. 

Press-Republican-m 

430,318 

454,874 

PORT  JERVIS,  N.Y. 

Union-Gazette-e 

245,154 

225,330 

PORTLAND,  ME. 

Press  Herald-m  . 

. .  .  834,470 

711,057 

Express-e 

.  . .  753,594 

434,070 

Telegram-S  . 

325,188 

300,477 

Grand  Total  . 

.  1,915,252 

1.445.804 

POUGHKEEPSIE,  N.Y. 

Journal-e . 

.  899,457 

918,473 

Journal-S 

*535,109 

•498,405 

Grand  Total 

1 ,434,744 

1,414,878 

NOTE;  ‘Includes 

FAMILY  WEEKLY  49,- 

792  lines  (1970);  47,101  lines  (1949). 

QUINCY,  ILL. 

Herald-Whig-e  .  492,844  445,232 

Herald-Whig-S  .  214,578  215,374 

Grand  Total  .  907,424  840,408 
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1970 

1949 

RAPID  CITY 

’.  S.D. 

Journai-e 

441,802 

448,010 

Journal-S  . 

231,728 

220,904 

Grand  Total  . 

873,530 

888,914 

RENO,  NEV. 

Journal-m  . 

915,152 

901,844 

Journal-S  . 

254,224 

340,074 

Gaiette-e  . 

1,003,994 

1,044,980 

Grand  Total  . 

2,173,374 

2,304,920 

RICHMOND 

I,  VA. 

Times-Dispatch-m  . 

1,454,039 

1,445,832 

News  Leader-e  . 

1,597,279 

1,718,405 

Times-Dispatch-S 

794,705 

822,824 

Grand  Total 

4,050,023 

4,187,243 

RUTLAND, 

1  VT. 

Herald-m . 

599,954 

571,744 

SALEM,  ORE. 

Statesman-m  . 

1,157,578 

1,049,413 

Statesman-S  . 

247,437 

281,823 

Capital  Journal-e  .  . 

1,384,184 

1,250,538 

Grand  Total  . 

2,791,399 

2,401,974 

SALISBURY, 

,  N.C. 

Post-e  . 

417,848 

424,412 

Post-S  . 

174,918 

174.344 

Grand  Total  . 

794,744 

802,954 

SANTA  BARBARA,  CALIF. 

News-Press-e  . 

1 ,445,703 

1,538,514 

News-Press-S  . 

423,199 

371,889 

Grand  Total  . 

1,848,942 

1,910,405 

SIOUX  FALLS,  S.D. 

Argus-Leader-e  . 

817,054 

739,144 

Argus-Leader-S  . 

307,144 

277,424 

Grand  Total  . 

1,124,200 

1,014,540 

STROUDSBURG,  PA. 

Pocono  Record-m  . 

492,534 

477,190 

SUPERIOR. 

Wise. 

Telegram-e  . 

530,782 

511,518 

TERRE  HAUTE.  IND. 

Star-m  . 

473,554 

748,144 

Tribune-e  . 

719,428 

820,722 

Tribune-Star-S  . 

429,714 

414,330 

Grand  Total  . 

1.822.898 

2,003,218 

TORRENCE, 

CALIF. 

South  Bay  Daily  Breeze  2,186,338 

2,272,954 

TOPEKA, 

KANS. 

Capital-m  . 

1,082,298 

1.104,728 

State  Journal-e  . . . 

834,122 

828,422 

Capital-Journal-S  . 

374,850 

350,112 

Grand  Total  . 

2,293,270 

2,285,242 

TUCSON, 

ARIZ. 

Star-m 

2,057,448 

1,911,998 

Star-S 

435,828 

421,001 

Citizen-e 

2,534,454 

2,133,922 

Grand  Total  . 

5.228,150 

4,444,921 

NOTE:  Star-S  includes  PARADE. 

VICTORIA, 

TEXAS 

Advocate-m  . 

777,812 

725,114 

Advocate-S  . 

143,338 

141,008 

Grand  Total 

941,150 

844,124 

WAUKEGAN,  ILL. 

News-Sun-e  . 

1,338,358 

1,358,924 

WILMINGTON,  DEL. 

News-Journal-me  . 

1,798,243 

1,459,390 

WILMINGTON,  N.C. 

Star-News-me 

737,574 

482,808 

5tar-News-S 

185,192 

218,302 

Grand  Total  . 

922,748 

901,110 

WINSTON-SALEM.  N.C 

Journal-m  . 

1,290,828 

1,294,554 

Sentinel-e  . 

1,149,288 

1,134,344 

Journal-Sentinel-S 

373,114 

350,994 

Grand  Total  . 

.  2,813,230 

2,783,914 

CANADA 

CALGARY,  ALTA. 

Herald-e  .  2,381,148  2,110,202 

EDMONTON,  ONT. 

Journal-e  .  2,272,077  2,003,982 


1970  1949 

HAMILTON,  ONT. 

Spectator-e  .  2,140,040  2,157,057 

KITCHENER-WATERLOO,  ONT. 

Record-e  .  1,854,424  1,788,924 

LETHBRIDGE,  ALTA. 

Herald-e  .  473,435  713,340 

LONDON.  ONT. 

Free  Press-me  1,994  058  1,930,843 

MONTREAL.  QUE. 

Le  Diamanche-Matin-S  .  197,449  200.773 

OTTAWA,  ONT. 

Citiien-e  .  1,902,951  1925  048 

Le  Droit-e  .  1,085,245  1,052,471 

QUEBEC,  QUE. 

Le  Soleil-e  .  1,937,799  1,734,154 

REGINA.  SASK. 

Leader-Post-e  .  1,374,938  1,380,404 

SASKATOON.  SASK. 

Star-Phoenix-e  .  1,071,814  1,004,425 

SYDNEY.  NOVA  SCOTIA 

Cape  Breton  Post-e  885,932  888,803 

VANCOUVER,  B.C. 

Sun-e  .  2,988,449  2,459,239 

Province-m  ...  1,301,031  1,081,559 

NOTE:  5un-e  includes  WEEKEND  MAG¬ 
AZINE  40,087  lines  (1970);  29,978  lines 
(1949). 

WINNIPEG.  MAN. 

Free  Press-e  .  2,251,442  2  143  973 

Tribune-e  .  1,455,433  I  452,918 

• 

Owens  is  added 
to  Ridder  board; 
dividends  voted 

Directors  of  Ridder  Publica¬ 
tions  Inc.,  meeting  in  New  York 
February  26  elected  Lee  E. 
Owens  a  director,  expanding  the 
board  to  14  members. 

Owens  is  president  and  treas¬ 
urer  of  the  Owens  Whittier 
Publishing  Co.,  which  publishes 
the  Whittier  (Calif.)  iMilif 
\ews. 

Prior  to  joining  the  Whittier 
Daily  News  in  19-54,  Owens  was 
with  the  Richmmid  IiidepeinleHt 
and  the  Fontana  HeraldSews, 
both  in  California. 

The  Ridder  directors  declared 
dividends  on  both  common  and 
preferred  stock. 

A  regular  quai’terly  dividend 
of  9c  a  share  was  declared  on 
common  stock. 

The  directors  also  declared  a 
dividend  of  $2.80  per  share  on 
preferred  stock  of  which  $2  is  a 
regular  quarterly  dividend  and 
80  cents  is  accrual  from  1969. 

The  dividends,  the  first  of 
Ridder  Publications  as  a  pub¬ 
licly  held  company,  are  payable 
March  31  to  .shareholders  of  rec¬ 
ord  March  9.  There  are  6,217,323 
common  and  79,-500  preferred 
shares  of  stock  outstanding. 

Headquartered  in  New  York, 
Ridder  Publications  is  traded 
over-the-counter.  The  company 
publi.shes  daily  newspapers  in 
13  cities,  and  has  interests  in 
television  and  radio  stations, 
CATV  and  wire  services. 
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Ad  agencies 
set  goals  for 
newspapers 

Chicago 

Newspapers  are  poing  to  have 
to  act  drastically  to  keep  pace 
with  marketing  factors  that  are 
expected  to  dominate  this  dec¬ 
ade. 

That  is  the  opinion  of  12  Chi¬ 
cago  media  directors  out  of  20 
in  a  poll  taken  by  Ronald  B. 
Kaatz,  manager  of  media  re- 
.search  of  .1.  Walter  Thompson 
Co.,  Chicago.  He  reported  the 
findings  to  the  Midwest  Chapter 
of  the  American  Association  of 
Newspaper  Representatives. 

Of  the  12  agencies,  all  seven 
billing  $5(1  million  or  more  re¬ 
plied.  Kaatz  heard  from  60  per¬ 
cent  of  the  S26-$49  million  shops 
and  25  percent  of  those  billing 
under  $25  million. 

col<»r  adviM'd 

Kaatz’  first  question  dealt 
with  changes  in  format  and  edi¬ 
torial  content  that  newspapers 
will  have  to  make  in  the  70’s  to 
attract  and  maintain  an  inter¬ 
ested  audience.  The  answers 
were  in  terms  of  what  the  news¬ 
paper  .says,  what  it  looks  like 
and  how  it  reaches  people. 

As  for  content,  the  reporting 
agencies  said;  Faster,  more 
depth  in  reporting,  better  writ¬ 
ing,  separation  of  fact  from 
opinion. 

Looks:  More  color,  more  illus¬ 
tration;  smaller  size,  as  with 
tabloids,  better  layout;  facsim¬ 
ile,  mass  pre-prints  and  elec¬ 
tronic  reproduction. 

delivery:  More  splits,  local¬ 
ized  sections,  editions,  independ¬ 
ent  roto  sections. 

The  frosting  in  the  agencies’ 
opinions,  would  be  more  com¬ 
munity  involvement  apd  more 
attention  to  youth. 

Idea<>  for  >elliiig 

As  for  changes  in  the  way  ad¬ 
vertising  is  sold  to  make  news¬ 
papers  a  more  attractive  me¬ 
dium,  four  answers  stood  out. 
They  were: 

More  localized,  demographic 
editions;  .sell  the  medium  first, 
not  just  the  market  and  paper; 
establish  a  single  rate,  more 
newspaper  networks  and  dollar 
incentives  to  make  newspapers 
an  attractive  national  buy;  cre¬ 
ate  more  flexibility  and  economy 
in  use  of  color,  various  sized  and 
various  shapes  .  .  .  and  consider 
the  value  of  “thinner”  papers. 

Reaction  to  answers  to  a 
question  regarding  Sunday  sup¬ 
plements,  Kaatz  said,  was  that 


newspapers  could  meet  a  real 
marketing  need  by  shifting 
supps  from  Sunday  to  Saturday 
or  even  Friday  because  of 
greater  reading  time  and  adver¬ 
tisers  would  reach  prospects 
prior  to  Sunday  shopping  which 
has  now  become  commonplace. 

The  thinking  on  this,  Kaatz 
said,  appeared  to  be  that  Sun¬ 
day  newspapers  are  so  big  they 
are  not  read,  they’ve  merely 
seen.  They’re  too  bulky  to  be 
read  at  brunch,  he  said,  and 
Sunday  night  leads  the  week  in 
television  viewing. 

• 

Weeklies’  news 
via  phone  cuts 
into  radio  ads 

Newspapers  Inc.,  a  Kentucky- 
based  corporation  which  owns 
and  operates  19  papers  in  Ken¬ 
tucky  and  one  in  Indiana,  has 
installed  Tele-News,  a  tele¬ 
phonic  news  service,  in  six  com¬ 
munities  served  by  the  company. 

The  company’s  president,  Wil¬ 
liam  E.  Matthews,  said  Tele- 
News  was  successfully  tested  in 
Shelbyville,  Kentucky,  where 
one  of  the  corporation’s  news¬ 
papers,  the  Shelhy  Sentbiel,  is 
published.  Response  to  the  serv¬ 
ice,  whereby  telephone  subscrib¬ 
ers  receive  the  latest  local  news 
on  a  24-hour  basis  by  dialing  a 
telephone  number,  has  been  re¬ 
markable,  he  added.  An  average 
of  3200  calls  per  days  are  being 
received,  and  the  Sentinel  re¬ 
cently  added  a  fifth  line  to  meet 
the  demand. 

A  15-second  commercial  mes¬ 
sage  precedes  every  news  mes¬ 
sage  which  is  recorded  on  a 
Model  200  Code-a-phone  answer¬ 
ing  machine.  Newscasts  are 
changed  four  times  daily,  with 
bulletins  as  the  occasion  war¬ 
rants. 

(lonimercial  time  sold  out 

All  commercial  time  has  been 
sold  through  1970.  The  paper 
charges  each  sponsor  $75  for  one 
day  each  week  in  the  month. 
Thus,  the  local  Ford  dealer 
spon.sors  Monday,  an  insurance 
agency  the  Tue.sday  newscasts,  a 
funeral  home  the  Wednesday 
news,  etc. 

Three  Tele-News  sponsors 
were  formerly  heavdly  commit¬ 
ted  to  radio,  Matthews  said. 

Tele-News  is  now  being  car¬ 
ried  by  the  Lebanon  Enterprise, 
the  Springfield  Snn,  the  Cnr- 
rollton  Kews-Democrat,  the  East 
Kentucky  Voice  at  Hazard,  and 
the  Anderson  News  at  Law- 
renceburg.  Installations  in  sev¬ 
eral  other  towns  ai'e  being 
])lanned  for  the  late  spring,  Mat¬ 
thews  said. 


32  papers  send 
ad  executives 
to  API  seminar 

Newsjiapers  in  22  states  and 
two  Provinces  of  Canada  are 
represented  at  a  two-week  Sem¬ 
inar  for  Advertising  Executives 
that  began  Jlonday  (March  2) 
at  the  American  Press  Institute, 
Columbia  University. 

The  members  are: 

Neal  R.  Altland,  Cambridge 
(Ohio)  Daily  Jeffersonian. 

Richard  J.  .Anthony,  Neiv 
Bedford  (Mass.)  Standard- 
Times. 

Mark  R.  Atkinson,  Eaii  Claire 
(Wise.)  Lender  and  Daily  Tele¬ 
gram. 

Richard  Bailey,  Delaware 
State  News,  Hover. 

Robert  G.  Beard,  Asheville 
(N.C.)  Citizen  and  Times. 

Charles  I).  Bennett,  Schenec¬ 
tady  (N.Y.)  Gazette. 

Bruce  Bulman,  Henderson 
(Ky. )  Gleaner-Journal. 

Earl  G.  Capper,  Riverside 
(Calif.)  Press  and  Daily  Enter¬ 
prise. 

Gordon  F.  Connor,  Owen 
Sound  (Ont.)  Sun-Times. 

Floyd  Dormire,  Virginia 
Beach  (Va.)  Beacon. 

Keith  M.  Edinger,  Pocono 
Record,  Stroudsburg,  Pa. 

Howard  J.  Foster,  Brockton 
(Mass.)  E)tteri)rise. 

John  D.  Hammond,  Yakima 
(Wash.)  Herald-Republic. 

Richard  A.  Heath,  St.  Joseph 
(Mo.)  News-Press  and  Gazette. 

James  R.  Hendricks,  Camden 
(N.J.)  Courier-Post. 

Donald  William  Hunt,  Gulf¬ 
port  (Miss.)  Daily  Herald. 

Victor  W.  Hussey,  Everett 
(Wash.)  Herald. 

William  W.  Hyvonen,  Bur¬ 
lington  (Vt.)  Free  Press. 

Ross  T.  Keeping,  St.  John's 
(Nfld.)  Evening  Telegram. 

Charles  Cyrus  Kennel,  Hag¬ 
erstown  (Md.)  Morning  Herald 
and  Daily  Mail. 

Francis  C.  Krupp,  Springfield 
(Ohio)  Daily  News  aiid  Sun. 

Melvin  C.  McBride,  Wilming¬ 
ton  (Del.)  Morning  News  and 
E ve ning  Jou  rna  1. 

Orley  M.  McCune,  Cedar 
Rapids  (Iowa)  Gazette. 

James  A.  Needham,  Yonkers 
(N.Y.)  Herald-Statesman. 

Eldon  R.  Nichols,  Alexandria 
(La.)  Daily  Town  Talk. 

Nicholas  Rosati,  Hackensack 
(N.J.)  Record. 

B.  Maurice  Sparby,  Duluth 
(Minn.)  Herald  and  Neivs-Trib- 
une. 

George  W.  Spaulding,  Austin 
(Texas)  American  and  States¬ 
man. 

Perry  J.  Spinelli,  Bristol 
(Conn.)  Press. 


Ralph  W.  Stepp,  Washington 
(Pa.)  Observer-Reporter. 

David  E.  Tansey,  Waterloo 
(Iowa)  Daily  Courier. 

• 

New  century 
preview  given 

Walla  Walla,  Wash. 
The  story  of  the  people  who 
live,  work  and  play  in  the  Walla 
Walla  country  is  presented  in 
the  morning,  evening  and  Sun¬ 
day  Union-Bulletin  as  these 
newsjiapers  start  their  101st 
year. 

This  is  the  one  comprehensive, 
special  edition  the  U-B  publishes 
each  year.  Donald  Sherwood  is 
publisher. 

Eight  sections  of  the  210-page 
Sunday,  February  15  edition 
hav'e  color  covers  and  carry  full- 
page  color  ads  on  their  back 
pages.  The  edition’s  theme  is: 
“Progress  is  ours  together.” 

The  edition  gives  a  detailed 
picture  of  the  food  pi'oeessing, 
agricultural,  livestock,  recrea¬ 
tional  and  cultural  oppoidunities 
of  Southeastern  Washington 
and  Northeastern  Oregon,  re¬ 
ports  Dale  A.  Dixon,  general 
manager. 

Now  the  offset,  cold  tyjie  prod¬ 
uct  of  a  40-page  Goss  Urbanite, 
the  Union  started  as  a  weekly  in 
1869  and  liecame  a  daily  in 
1883.  J.  G.  Kelly,  ovvmer  of  the 
Bulletin,  purchased  the  Union 
from  the  late  W.  H.  Cowdes,  pub¬ 
lishers  of  the  Siwkane,  Wash., 
papers,  in  1931.  The  dailies  were 
merged  in  1934. 

Kelly  and  his  successor  pub¬ 
lishers — Roland  Miller,  Frank 
G.  Mitchell  and  Sherw'ood — have 
each  received  the  Chamber  of 
Commerce  Award  of  Merit. 

• 

First  student  signed 
for  Florhla  seliool 

Palm  Beach,  Fla. 
John  Foster  Moale  Jr.,  of 
Hollywood,  Florida,  is  the  first 
student  registered  in  the  new 
College  of  Journalism  and  Com¬ 
munications  of  the  University  of 
Palm  Beach.  He  will  start  in 
September. 

The  college,  which  will  open 
in  the  fall,  will  be  headed  by  Dr. 
Benjamin  Fine,  former  educa¬ 
tion  editor  of  the  New  York 
Times.  Dr.  Fine,  in  1960  set  up 
and  directed  the  school  of  jour¬ 
nalism  for  Point  Park  College 
in  Pittsburgh. 

• 

In  promotion  post 

Donald  C.  McDermid  has  been 
appointed  assistant  public  rela¬ 
tions  and  promotion  manager  of 
the  Calgary  Herald,  effective 
April  1.  He  has  experience  in 
the  radio  and  television  fields. 
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NEA  will  broaden 
its  science  reporting 


P^iiteri)rise  Science  Service 
has  been  created  by  the  News¬ 
paper  Enterprise  Association  as 
a  separate  division  to  help  meet 
the  needs  of  newspapers  in  the 
science  and  technology  areas. 

The  announcement  was  made 
by  Boyd  Lewis,  NEA  president 
and  editor,  who  said: 

“After  a  year’s  experience  as 
the  distributor  of  Science  Serv¬ 
ice,  the  Washington  organiza¬ 
tion  which  produces  the  weekly 
Science  News  Magazine,  we  con¬ 
cluded  that  our  coverage  of  sci¬ 
ence  should  be  broadened  so  that 
we  could  offer  even  more  com¬ 
prehensive  services  to  other 
publications.” 

Among  the  new  features  are: 
“Warren  Kornberg  on  Sci¬ 
ence,”  a  weekly  commentary  by 
the  editor  of  Science  News,  ex¬ 
plaining  the  relevance  of  an  area 
of  science  to  the  citizen. 

“Man  and  His  World,”  a 
weekly  column  on  environment 
and  the  quality  of  life,  by  David 
Hendin,  ESS  news  editor,  who 
is  also  a  biologist  wdth  a  Mas¬ 
ter’s  degree  in  science  writing 
from  the  University  of  Missouri 
School  of  Journalism. 

Science  Cartoons  —  weekly 
panels  with  a  point  of  view  on 
science  by  artist  John  Lane. 

ESS  will  also  distribute  ar¬ 
ticles  by  the  experts  in  science, 
industry,  and  government.  They 
include  Dr.  Lee  DuBridge, 
j)residential  science  adviser;  U. 
S.  Sen.  Gaylord  Newson,  D- 
Wis. ;  Dr.  H.  LeRoy  Scharon, 
professor  of  earth  sciences  at 
Washington  University,  St. 
Louis;  Dr.  Paul  Ehrlich,  author 
of  “The  Population  Bomb,”  and 
Dr.  Albert  Sabin,  of  the  Weiz- 
mann  Institute  in  Israel. 

-Another  feature  is  Enterprise 
Science  Specials,  running  ac¬ 
counts  of  scientific  explorations 
on  the  .same  scale  of  Thor  Hey¬ 
erdahl’s  “Voyage  of  Ra,”  which 
was  distributed  last  year. 

ESS  continues  the  following 
features: 

Science  Newsfeatures,  two  or 
three  times  weekly. 

Science  in  Focus,  monthly 
stories  by  specialists. 

Charting  the  Stars,  monthly 
reports  by  James  Stokley. 

The  Scientific  Photographer, 
regular  ])ortfolios  of  color  and 
black  and  white  pictures. 

That’s  a  Good  Idea,  by  Thad 
Potter,  a  weekly  illustrated 
round-up  of  time-saving  and  in¬ 
teresting  gadgets  for  students, 
homemakers,  hobbyists  and 
sportsmen. 


-twice- 


weekly 

briefs 


T(Klay’s  Medicine,  a 
weekly  column. 

Science  Briefcase,  a 
potpourri  of  research 
and  scientific  items. 

Science  Quarterly,  major 
treatments  in  series  form  of 
significant  scientific  questions 
and  challenges,  illustrated  in 
color  and  written  by  experts. 


Hoffer  ends 
syndication 

San  Francisco 

Eric  Hoffer,  longsl  oreman- 
philosopher,  has  discontinued 
writing  his  columns  to  more 
than  100  newspapers  by  Ledger 
Syndicate. 

He  also  has  ended  lectures 
and  television  appearances  and 
next  July  1  will  drop  his  educa¬ 
tional  duties  with  the  University 
of  California  philosophy  depart¬ 
ment,  he  told  friends  at  the  Snn 
Francisco  Examiner,  one  of  the 
newspapers  carrying  his  col¬ 
umns. 

Instead  he  will  devote  himself 
to  writing  books,  but  he  will  not 
even  permit  a  publisher  to  com¬ 
pile  his  columns  into  a  book, 
Hoffer  declared. 

Aaron  Wildavsky,  dean  of  the 
school  of  graduate  affairs  at 
UC,  Berkeley,  wdll  take  over  his 
Ledger  assignment  when  col¬ 
umns  now  prepared  in  advance 
are  published,  Hoffer  said. 

.As  to  why  he  is  ending  his 
column,  Hoffer  said  he  is  70, 
very  tired,  spent,  and  wants  to 
stop  writing  regularly  because 
he  has  become  a  pessimist. 

• 

Zephyr  appoiuteil 
^yiKlieate  editor 

Washington 

Aubrey  E.  Zephyr  has  been 
appointed  associate  editor  of 
Reporters’  News  Syndicate  here. 
Announcing  the  appointment, 
Robert  G.  Spivack,  editor  and 
president,  said  that  Zephyr,  a 
2r)-year-old  native  of  Guyana, 
will  help  to  develop  stories  and 
features  in  urban  affairs,  prob¬ 
lems  of  pollution,  civil  rights, 
politics  and  news  of  Congress. 

He  will  also  assist  in  the  di¬ 
rection  of  the  “Living  Journal¬ 
ism  Training  Program”  con¬ 
ducted  by  the  syndicate  to  de¬ 
velop  rejwrtorial  and  writing 
skills  among  men  and  women 
from  majority  groups  who  are 
seeking  jobs  in  the  news  media. 


P-H  8ales  director 

William  T.  McGehee  has  been 
appointed  sales  director  of  Pub- 
lisher.s-Hall  Syndicate,  a  sub¬ 
sidiary  of  Field  Enterprises  Inc. 
He  joined  the  syndicate  sales 
staff  in  June  1963,  after  work¬ 
ing  for  newspapers  in  Alabama 
and  Mississippi. 


Court  sustains 
Figaro  staffers’ 
claim  to  title 

Paris 

A  court  has  upheld  the  right 
of  five  senior  journalists  on  Le 
Figaro  to  continue  publishing 
the  newspaper. 

The  court’s  decision  came 
after  deliberations  lasting  sev¬ 
eral  weeks  in  a  case  brought 
by  15  members  of  the  Society  of 
Journalists  on  the  newspaper  to 
prevent  the  proprietors  from 
taking  over  the  right  to  the 
newspaper’s  title  to  the  detri¬ 
ment  of  the  editorial  team  set 
up  by  Pierre  Brisson,  former 
editor  and  director  who  died  in 
1964. 

The  court’s  verdict,  however, 
said  the  right  to  use  the  title — 
Le  Figaro — was  limited  to  the 
five  senior  journalists,  and  did 
not  extend  to  all  the  15  mem¬ 
bers  of  the  Society  who  brought 
the  action  to  prevent  editorial  ] 
control  of  the  paper  fi'om  fall-  ' 
ing  into  the  hands  of  the  pro¬ 
prietors. 

Since  just  after  World  War 
II  Le  Figaro  has  been  almost 
entirely  owned  by  two  share- 
holder.s — Jean  Prouvost  and 
Ferdinand  Beghin — while  the 
right  to  jiublish  a  newspaper 
called  Le  Figaro  was  accorded 
to  Brisson  in  1944  by  a  govern¬ 
ment  decision.  i 

The  Society  of  Journalists  has 
contended  that  the  right  to  use 
the  newspaper’s  name,  at¬ 
tributed  personally  to  Brisson, 
passed  automatically  to  his  edi¬ 
torial  team  on  his  death. 


United 

FEATURE 

SYNDICATE,  INC. 


COLUMNS 


MARQUIS  CHILDS 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 
VIRGINIA  PAYETTE 
NORTON  MOCKRIDGE 

MARY  McGrath 


specialty  columns 


BUSINESS  TIPS 
Tested  Sales  Ideas 
BY  GEORGE 

Humorous  Advice 
CHARLES  J.  ELIA 
Daily  Investor-Mutual  Funds 
MOLLY  MAYFIELD 
Personal  Problems 
MARGARET  DANA 
Consumer  Guide  Lines 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Daily  Horoscope 
JEAN  ADAMS 

Teen-age  lovelorn, 
etiquette,  grooming 
MARIAN  CHRISTY 
After  a  Fashion 


INTERNATIONAL  NEWS 


LONDON  EXPRESS 
News-Feature  Service 
LONDON  EXPRESS 
.  News  Report 


VARIETY  FEATURES 


D/S 


1 HT  farrier  seliolars 

Oklahoma  City 
The  Dailif  Oklahoman  and 
Oklahoma  Citg  Times  said  134 
young  businessmen  have  quali¬ 
fied  for  scholarship  certificates 
under  their  Carrier  Scholar.ship 
Program. 


75e  for  si.x  days 

The  ninffton  (Ind.)  Evening 
News-Banner  (Monday  -  Satur¬ 
day),  has  increased  its  weekly 
carrier  jjrice  from  70  to  75  cents 
and  its  per  copy  price  from  12 
to  15  cents. 


LIHLE  PEOPLE'S  PUZZLE 
SPOTLITE  SERIES 
WHERE  IN  THE  WORLD...? 
CROSSWORDS  D/S 
HEALTHCAPSUlf^^^^ 

ABBIE  an*  SLATS  D/S 
DAVY  JONES  D 
EB  and  FLO  D/S 
FERD'NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
CAPTAIN  AND  THE  KIDS  S 
EMMY  LOU  D/S 
GINGER  D 
PIXIES  D/S 
STEESSEES  W/S 
TARZAN  D/S 
THE  DROPOUTS  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS — 
ANTIQUES  FAIR  S 
THERE  OUGHTA  BE  A  LAW 
D/S 
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Earnings 

reports 


COWLES  COMMUNICATIONS,  INC. 

I9<>9  1968 

Yr.  revenues  . $171,176,000  $167,221,000 

Net  loss  .  al. 883,000  b888,000 

a-After  an  extraordinary  loss  of  $2,174,- 
000  mainly  from  suspension  of  publication 
of  the  Suffolk  Sun  and  provision  for  esti¬ 
mated  costs  and  losses  incurred  from  dis¬ 
continuance  of  substantial  segments  of 
the  franchised  subscription  dealer  or- 
ganiiation. 

b-After  an  extraordinary  gain  of  $421,- 

000. 


ABITIBI  PAPER  COMPANY,  LTD. 

1969  1968 

Yr.  sales  . $287,000,000  $255,588,000 

Net  profit  .  12,141,000  11,028,000 

Shr.  earns .  64c  60c 

Company  said  newsprint  production 
was  up  16  per  cent  to  a  record  1,078,000 
tons. 


CAPITAL  CITIES  BROADCASTING 

Year  Dec.  31;  bl969  1968 

aShr  earns  .  $1.65  $1.34 

Revenues  .  85,187,000  72,350,058 

Net  income  .  11,383,000  9,171,000 

a-On  average  common  shares  and 
equivalents  outstanding  during  each 
period.  b-Preliminary;  includes  opera¬ 
tions  of  the  Pontiac  Press  from  May  20, 
1969,  the  date  of  purchase. 

Assuming  full  dilution,  and  on  average 
common  shares  outstanding  during  each 
period,  per-share  earnings  were  $1.55  in 
1969  and  $1.24  in  1968. 

GANNETT  CO. 

Year  Dec.  28:  1969  1968 

aShr  earns  .  $1.37  c$l.2l 

Revenues  .  148,986.668  123.738  688 

Income  9,751,422  8,624,451 

Extra  gain  313,880  . 

Net  income  .  blO.065.302  8.624.451 

a-Based  on  income  before  extraordinary 
gain.  b-Equal  to  $1.42  a  share.  c-Adjusted 
to  reflect  three-for-two  stock  split  in 
October  1969. 

NEW  YORK  TIMES  CO. 

Year  Dec.  31:  a  1969  1968 

Shr  earns  .  $1.71  $1.64 

Revenues  .  238,197,311  217,573,138 

Net  income  .  14,853,380  14,204,671 

a-Preliminary. 


TIMES  MIRROR  CO. 

Year  Dec.  31;  1969  bl968 

aShr  earns  .  $2.15  $1.90 

Revenues  .  396.109,877  362,505,699 

Income  .  27,779,117  24,549.021 

Spec,  credit  ..  c4, 641, 053  . 

Net  income  .  e32,420,l70  24,542,021 

puar  shr  .  .60  .58 

Revenues  .  109,069,599  97,545.863 

Net  income  .  7,801,197  7,507,612 

a-Based  on  income  before  special 
credit.  b-Restated  to  reflect  acquisitions 
on  a  po'oling-of-interests  basis.  c-Gain  on 
sale  of  Sun  Co.,  San  Bernadino,  Calif. 
e-Equal  to  $2.51  a  share. 


WELLS.  RICH.  GREENE  INC. 


Year  Oct.  31 
Shr  earns  . . 
Billings  . . 
Net  income 
Shares  . 


1969 

$1.02 

77,371.000 

1.586,700 

1,555,216 


1968 

$.72 

53,299.000 

861.000 

1,191,898 


HARRIS-INTERTYPE  CORP. 


Ouar  Dec.  31 
Shr  earns  ... 

Sales  . 

Net  income 
Avg.  shares 
6  mo  shr  . 
Sales 

Net  income 
Avg.  shares 


1969 

$.82 


a  1 968 
$.80 
82,294,000 
5.041,000 
6,286,215 
1.47 


93.284.000 
5,217.000 
6,350,684 
1.54 

172.963.000  154.196  000 
9.762,000  9,197,000 

6,345,696  6,266,378 

^  a-Restated  to  include  RE  Communica¬ 
tions  Inc.,  merged  on  a  pooling-of-in¬ 
terests  basis  in  February  1969. 


INMONT  CORP. 

Year  Dec.  31:  1969  1968 

Shr  earns  .  $1.17  $1.78 

Sales  .  329,452,000  316,936,000 


Net  income  .  9,490,000  14,229,000 

puar  shr  .  .17  .60 

Sales  .  78,775,000  83,518,000 

Net  income  .  1,435,000  4,783,000 

DAYCO  CORP. 

Year  Oct.  31:  al969  1968 

Shr  earns  .  $2.82  b$2.02 

Sales  .  321,364,623  163,796,319 

Net  income  .  8,482,108  6,004,064 

a-Final  report.  b-Adjusted  for  three- 
for-two  stock  split  in  July  1969. 

Assuming  full  dilution,  share  earnings 
would  be  $1.85  in  1969  and  $1.70  in  1968. 

MILGO  ELECTRONIC  CORP. 

Puar  Dec.  31:  1969  1968 

aShr  earns  .  $.41  $.02 

Sales  .  2,985,000  1,378,000 

Income  .  311,000  16,000 

Spec  credit  .  333,000  214,000 

bNet  income  .  ..  644,000  230,000 

Backlog  .  5,032,000  2,749,000 

a-Based  on  income  before  special 
credit.  b-Equal  to  85  cents  a  share  in 
1969  and  32  cents  a  share  in  1968. 

WOOD  INDUSTRIES,  INC. 

pua'  Dec.  31:  1969  1968 

Shr  earns  .  $.38  $.23 

Sales  .  3,686,067  2,854,890 

Net  income  .  205,757  126,680 

6  mo  shr  .  .54  .37 

Sales  .  6,122,291  4,634,247 

Net  income  .  290,884  198,915 

REPUBLIC  CORP. 

Year  Oct.  31:  1969  al968 

Shr  earns  .  $2.00  b$I.S2 

Revenues  .  216,876,000  206,976,000 

Net  income  .  15,827,000  11,709,000 

Com  shares  .  7,909,000  7,687,000 

a-Restated  to  reflect  acquisition  on  a 
pooling-of-interests  basis.  b-Adiusted  for 
a  three-for-two  stock  split  in  February 
1969. 

GREAT  LAKES  PAPER  LTD. 

Year  Dec.  31:  1969  1968 

Shr  earns  .  $1.40  $.86 

Sales  .  75,200,000  66,100,000 

Net  income  .  5,039,000  3,089,000 

INTERNATIONAL  PAPER 

Year  Dec.  31:  al969  bl968 

Shr  earns  .  $2.59  $2.23 

Sales  . 1,777,251,000  1,574,285,000 

Net  income  ....  115,614,000  99,979,000 

Puar  shr  .  .75  .68 

Net  income  .  33.652,000  30,617,000 

a-Estimated.  b-Restated  to  reflect  the 
acquisition  of  the  Donald  F.  Bren  Co.  in 
January  1970  on  a  pooling-of-interests 
basis. 

DOMTAR.  LTD. 

Year  Dec.  31:  1969  1968 

Shr  earns  .  $1.18  $.72 

Sales,  etc  .  471,900,000  432,100,000 

Net  income  .  17,800,000  10,800,000 

Puar  shr  .  .44  .25 

Sales,  etc .  124,600,000  112,100,000 

Net  income  .  6,700,000  3,700,000 

Com  shares  .  14,827,300  14,700,700 

CROWN  ZELLERBACH  CORP. 

Year  Dec.  31:  1969  1968 

aShr  earns  .  $2.29  b$2.55 

Sales  .  919,282,000  865,470,000 

Income  .  53,963,000  59,492,000 

Spec  credit  .  c5, 820,000 

Net  income  .  53,963,000  e65,3l2,000 

Puar  shr  .  .65  b.80 

Sales  .  237,294,000  233,879,000 

Income  .  15,375,000  18,647,000 

Spec  credit  .  20  000 

Net  income  .  15,375,000  18  667,000 

Com  shares  ...  23,243,055  b23,OI9,l4l 

a-Based  on  income  before  special 
credit.  b-Adjusted  for  three-for-two  stock 
split  in  June  1969.  c-From  divesture  of 
timberlands  less  the  loss  from  the  sale 
of  unprofitable  facility.  e-Equal  to  $2.80 
a  share. 

DOREMUS  &  CO. 

1969  1968 

Year  revenues  ...$  6,586,000  $  5,571000 

Net  profit  .  457,000  447  000 

Billings  .  43,460,000  36,519,000 

SOUTHAM  PRESS,  LTD. 

^  1969  1968 

Year  revenue  . $104,844,000  $  78,487,000 

Net  income  .  8,070,000  7,520  000 

2.60  2.50 

MEDIA  GENERAL 

1969  1968 

Year  revenue  . $  53,296,935  $  43,956,229 

Net  income  .  2,949,083  2,363,347 

Shr  earnings  .  1,82  1.64 


KNIGHT 

NEWSPAPERS  INC. 

Year  Dec.  31 

1969 

1968 

Shr  earns 

.  $2.47 

$1.42 

Revenue  .... 

.  .  164,930,000 

117.644,000 

Net  income 

.  12,661,000 

7,578,000 

Quar  shr 

.  .72 

.63 

Revenue  .... 

.  45,115,000 

38,750,000 

Net  income 

.  3,655,000 

3,224,000 

BOISE 

CASCADE  CORP. 

Year  Dec.  31: 

1969 

a  1968 

eShr  earns 

$2.85 

b$2.ll 

Sales  . 

..  1,726,000,000 

1,533,000,000 

Op  inco  ... 

76,050,000 

61,336,000 

cGn  secs  . . . 

7,960,000 

12,217,000 

Spe  chg  .... 

dl2.263.000 

Net  inco  . . . 

84,010,000 

61,290,000 

Com  shrs 

29,421,221 

b28.98 1,781 

eQuar  shr 

.46 

b.l6 

Op  inco  ... 

13,650,000 

11,846,000 

cGn  secs  ... 

2,090,000 

6,837,000 

Spe  chg  ... 

d  12,263,000 

Net  inco 

15,740,000 

6,420,000 

Past  week’s  raii^se 
sl<M*k  priees 

Feb.  25  Mar.  4 

(New  York  Stock  Exchange) 


a-Restated  to  include  operating  re¬ 
sults  of  companies  acquired  on  a  pool¬ 
ing-of-interests  basis.  b-Adjusted  for  2% 
stock  dividend.  c-Gain  on  sale  of  securi¬ 
ties  from  the  Ebasco  Industries  portfolio. 
d-Loss  on  disposition  of  two  subsidiaries 
by  a  company  subsequently  merged  with 
Boise  Cascade.  e-Based  on  net  income 
and  on  average  shares  outstanding,  in¬ 
cluding  contingent  issue  considered 
equivalent  to  common  shares  outstanding. 

DAYCO  CORP. 

Puar  Jan.  31:  1970  1969 

Shr  earns  .  $.63  a$.62 

Sales  .  76,161,000  64,871,000 

Net  income  .  .  1,970,000  1,865,000 

Com  shares  . .  2,962,451  a2.804.53l 

a-Adjusted  for  a  three-for-two  stock 
split  m  July  1969. 

Share  earnings,  assuming  full  conver¬ 
sion,  were  45  cents  in  1970  compared 

with  42  cents  in  1968. 

TIME  INC. 

Year  Dec.  31:  1969  1968 

aShr  earns  .  $2.81  $3.76 

Revenues  .  618,489,000  567.811,000 

Income  .  20,358,000  27,069,000 

Spec  credit  .  3,558,000  5,031,000 

bNet  income  .  .  23.916,000  32,100.000 

aPuar  shr  1.49  1.35 

Revenues  . 181,208,000  162,502,000 

Income  .  10,770,000  9,770,000 

Spec  items  .  d  1, 705, 000  c24,000 

bNet  Income  .  9,065,000  9,794,000 

a-Based  in  income  before  special  items. 
b-Equal  to  $1.25  in  the  quarter  and  $3.30 
for  the  year  in  1969,  compared  with  $1.35 
and  $4.46,  respectively.  In  like  1968 
periods.  c-Credit.  d-DebIt. 


Berkey  Photo  . 

Boise  Cascade 

13% 

14 

65% 

69'/, 

Capital  Cities  Bdestg.  . 

35 

35% 

Cowles  Communications  . 

TV? 

8''2 

Crowell  Collier 

25'/, 

26% 

Crown  Zellerbach  . 

29% 

34'/. 

Cutler  Hammer 

2t'k 

25% 

21% 

Dayco  Corp . 

20% 

Eastman  Kodak 

//% 

81 

Eltra  Corp . 

24'/, 

25 

Fairchild  Camera 

87% 

83% 

Foote,  Cone,  Belding  . 

10'/. 

10% 

Gannett  Co.  .  . 

27% 

28 

Georgia  Pacific  . 

50'/, 

53 

Great  Northern  Paper 

45% 

49'/, 

Harris  Intertype 

66% 

68% 

Inmont  . 

13% 

16 

International  Paper 

36% 

36'/, 

Kimberly  Clark 

72'/, 

75',/, 

Knight  Newspapers  . 

36% 

36 

North  American  Rockwell 

17'/, 

17'/, 

Republic  Corp . 

19% 

19% 

Richardson  Co. 

1/'/. 

16% 

J.  W.  Thompson 

29 

29'/. 

Time  Inc .  . 

35'/, 

35'/, 

Times  Mirror 

37 

36 

White  Consolidated  . 

17% 

20'/. 

(American  Stock  Exchange) 

Digital  Equipment 

1 14'/, 

104'/. 

Domtar  . 

14% 

14% 

Ehrenreich  Photo 

25'/, 

23V, 

Mllgo  Electronics 

63'/, 

68'/, 

New  York  Times 

33% 

32% 

PKL  . 

8% 

’% 

Southwest  Fo'-est  Ind . 

19 

21'/, 

Wood  Industries 

14 

14'/, 

(Over  the  Counter) 

Booth  Newspapers  . 

36 

— 

Boston  Herald-Traveler  . 

41 

40 

Cincinnati  Enquirer 

38 

38 

ComCorp. 

12'/. 

12'/, 

Dow  Jones 

46'/, 

46'/, 

Downe  Comms  . 

13'/. 

13 

Doyle,  Dane,  Bernbach 

21 

22% 

Federated  Publications 

28 

28 

Grey  Advtg. 

II'/. 

12'/, 

Hurletron 
Lee  Enterprises 
Media  General 
Ogilvy,  Mather 

Panax  . 

Photon 

Post  Corp.  (Wise) 
Bidder  Pubs. 

Wells,  Rich,  Greene 


5%  5% 

20'/,  - 
32'/2  291/4 
193/4  213/4 


2 

12 

143/4 

IT% 

121/s 


1 3/4 
ll'/2 
14/4 

17  V, 
12% 


(Canadian  Exchanges) 


12/4  12  V, 
32'/,  33'/4 


Abitib 

8.  C.  Forest .  ^.,,4 

Great  Lakes  Paper  .  23'/,  2V/i 

MacMillan.  Bloedel  .  32  31V, 

southam  Press .  59'/2  59 

Thomson  Newspapers  2234  22 


FAIRCHILD  CAMERA  &  INSTR. 

Year  Dec.  31:  1969  1968 

Shr  earns  .  a$.23 

Sales  .  250,659.000  $198,470,000 

Income  .  985,000  d4,325,000 

Spec  cred  .  b  1, 7 1 1,000  c4,898,000 

eNet  jnco  .  2,696,000  573,000 

a-Based  on  Income  before  special  credit. 
b-Principally  from  the  sale  of  the  bench  ^ 
instrument  and  printing  press  product 
lines,  exchange  gain  on  the  revaluation  of  , 

the  German  mark,  and  the  recovery  of  Al>puilltllieilti»  Iliatle 
excess  reserves,  established  in  prior  years.  *  ' 

c-From  sale  of  interest  in  an  affiliated  oil  LoO  llCH*8|>H|ICrS 
foreign  company  and  credit  for  prior  year  *  I 

provision  for  losses  from  disposition  of  MiSSOULA,  Mont, 

discontinued  operations.  d-Loss.  e-Equal  *  tf  i  i  . 

to  62  cents  a  share  in  1969  and  13  cents  T-irWin  A.  Holnies,  advertising 
a  share  in  1968.  manager  of  the  Mia^oitlidn  for 

MACMILLAN  BLOEDEL  LTD.  year.s,  has  been  pro- 

Year  Dec.  31:  ai969  1968  nioted  to  the  position  of  market- 

Shr  earns  .  $2  04  “  ing  director  for  the  newspaper, 

Sales,  etc  .  644,466,779  584,490,606  j  ,  j  r-  o  u  i 

Net  income  .  42,550,721  38,799,447  Idoyd  G.  bchermer,  publisher, 

Ouar  shr  .  .42  .67  announced. 

Sales,  etc  .  163.369,429  160,014,132  „  ,  .  •  j  4  .• 

Net  income  .  8,711,630  14,012,361  bchemier,  a  vicepresideiit  ot 

a-Fourth  quarter  results  were  adversely  Lee  EnteiUtrises,  Inc.,  of  which 
affected  by  a  six  week  strike  of  British  ...  ,  , 

Columbia  longshoremen.  the  Mis.soulian  IS  a  member,  also 

announced  the  appointment  of 
Yea^°DeJ^3i‘^°'^'  1968  Wayne  E.  Schile  as  retail  ad- 

Shr  earns  .  a$.99  $.93  vertising  manager,  and  of  Jim 

.  ^^I'U^'nyn  Gunderson  as  production  man- 

Net  income  ..  2,128,021  1,992,070  .  ^  ^  _ 

a — After  allowing  for  a  loss  of  six  Ugf^r  01  tllP  OttU  }UW(l  (lowa) 

cents  per  share  on  the  company's  CATV 

activities,  b — Preliminary.  /  i 

Gunderson  came  to  the  Mis- 
BOSTON  HERALD-TRAVELER  soulian  as  a  management  trainee 

Sh^'ear'iis' $4*94  $A68  Deceiulxtr  1967,  from  the  La 

Revenues  .  46,387,192  41,433,197  Crossc  (Wis.)  Tribune,  where 

Net  income  .  2,833,033  2,666,343  sports  editor,  A  year 

BOWATER  PAPER  CORP.  LTD.  ago  he  was  appointed  to  the  po- 
YearDec3i:  sition  of  production  coordinator 

Sales  . $751,441,000  $613,574,000  ,  . ,  ,4.'  ,. 

Net  income  .  22,334,000  21,900,000  Of  the  MlSSOUlian. 
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For  35  years,  newspaper  promotion,  public  rela¬ 
tions  and  research  directors  have  submitted  their 
outstanding  efforts  in  E&P’s  annual  promotion  con¬ 
test.  The  competition  has  grown  both  in  volume 
and  stature.  The  awards  add  to  the  prestige  and 
importance  of  promotion  and  the  promotion  execu¬ 
tive  within  the  newspaper  industry.  The  exhibit  of 
entries  provides  a  free  interchange  of  promotion 
ideas  and  techniques. 

This  year,  20  First  Prizes  and  40  Certificates  of 
Merit  will  be  awarded  in  ten  classifications  and  two 
circulation  groups.  An  entry  fee  of  $5.00  per  entry 
is  required  in  all  classifications,  except  audio-visual 


presentations,  which  has  a  $10.00  entry  fee.  Checks, 
payable  to  INPA,  should  not  be  enclosed  with  en¬ 
tries,  but  mailed  separately.  Mail  entry  fees  to  INPA 
Convention  treasurer,  c/o  Vancouver  Sun,  2250 
Granville  St.,  Vancouver  9,  B.  C. 

U.S.  newspapers  must  ship  entries  to:  E«S:P  Promo¬ 
tion  Contest,  Attn:  Hy  Clark,  Oregonian  Publishing 
Co.,  1320  SW  Broadway,  Portland,  Oregon  97201. 
Canadian  Newspapers  should  send  entries  to  E&P 
Promotion  Contest,  Attn.  A1  McLellan,  Vancouver 
Sun,  2250  Granville,  Vancouver,  B.  C. 

Audio-visual  entries  should  be  sent  to  Editor  &  Pub¬ 
lisher,  850  Third  Ave.,  New  York,  N.Y.  10022. 


-COMPETITION  RULES  AND  GENERAL  INFORMATION- 


CLASSIFICATIONS: 

A  first  prixe  plaque  and  two 
Certificates  of  Merit  will  be 
presented  to  newspapers  with 
over-100,000  circulation  and 
newspapers  under-1 00,000,  in  the 
following  categories: 

1.  Trade  Paper  Advertising:  En¬ 
tries  to  consist  of  a  series  of  six  or 
more  advertisements  published  dur¬ 
ing  1969  in  one  or  more  trade  or 
business  publications,  submitted 
mounted  on  white  board  measuring 
18  by  24  inches. 

2.  Direct  Mail  Promotion:  Entries 
to  consist  of  either  a  single  direct 
mail  piece  or  a  complete  campaign, 
to  sell  national,  retail  or  classified 
advertising  during  1969.  Submit 
mounted  on  white  boards,  18  by  24 
inches. 

3.  Advertising  presentations:  En¬ 
tries  to  consist  of  printed,  hand- 
lettered  or  other  graphic  presenta¬ 
tions  (other  than  film  or  slides)  de¬ 
signed  to  sell  national,  retail  or 
classified  advertising,  to  a  single  ad¬ 
vertiser  or  a  complete  classification, 
during  1969.  Submit  unmounted. 

4.  Audio-visual  presentations:  En¬ 


tries  to  consist  of  slide,  stripfllm  or 
motion  picture  presentations  to  ob¬ 
tain  national  or  retail  advertising, 
produced  and  used  during  1969. 
(There  is  a  $10  entry  fee  per  entry 
in  this  classification,  checks  made 
payable  to  INPA.)  Send  entries  to 
E&P.  New  York. 

5.  Retail  Promotion:  Entries  to 
include  any  efforts  (including  in¬ 
paper  advertising)  to  obtain  retail 
advertising  during  1969,  exclusive  of 
direct  mail,  presentations  or  audio¬ 
visuals. 

6.  Classified  Promotion:  Entries 
to  consist  of  a  campaign  designed 
to  obtain  classified  advertising  dur¬ 
ing  1969,  in  your  own  newspaper  or 
other  local  media,  excluding  direct 
mail  or  presentations. 

7.  Circulation  Promotion:  (includ¬ 
ing  product  or  editorial  promotion) 
Entries  to  consist  of  promotional  ma¬ 
terial  direct  to  newspaper  readers 
and  prospective  subscribers  in  own 
or  other  media.  (For  broadcast  or 
tv  promotion,  submit  scripts  and 
storyboards  or  photos.  Do  not  send 
films  or  tapes.) 

8.  Circulation  Carrier  Promo¬ 
tion:  Entries  to  consist  of  1969  cir¬ 
culation  promotion  activities  directed 


exclusively  to  the  newspaper's  own 
carrier  and  internal  sales  organiza¬ 
tion.  Submit  mounted  on  white 
mounting  board,  18  by  24  inches. 

9.  Public  Relations  Promotion: 

Awards  for  the  most  outstanding 
single  public  relations  or  community 
service  activity  or  program  sponsored 
and  performed  by  a  newspaper  dur¬ 
ing  1969.  Submit  in  scrapbook  form. 

10.  Research  Awards  for  the  best 
research  projects  performed  by  or 
for  a  newspaper  during  1969,  sub¬ 
mitted  in  scrapbook  or  portfolio 
form. 

GENERAL  RULES: 

All  entries  must  have  been  created 
and  used  during  calendar  year  1969. 
Keep  all  entries  simple,  and  observe 
rules  as  to  size  and  mountings.  Docu¬ 
ment  all  entries  to  include  purpose 
of  promotion,  results,  and  other  per¬ 
tinent  Information. 

Continuing  themes  or  programs  that 
have  won  first  awards  during  the 
past  three  years  are  not  eligible. 

All  entries  must  be  labelled  with 
official  entry  blanks,  showing  name  of 
newspaper,  circulation  group,  and 
classification  number.  Official  entry 
blanks  are  available  from  E&P  and 
INPA. 


U.S.  NEWSPAPERS  must  send  en¬ 
tries  to:  E&P  Promotion  Contest,  c/o 
Hy  Clark,  Oregonian  Publishing  Co., 
1320  SW  Broadway,  Portland,  Ore. 
97201. 

CANADIAN  NEWSPAPERS  must 
send  entries  to:  E&P  Promotion  Con¬ 
test,  Attn:  Al  McLellan,  Vancouver 
Sun,  2250  Granville  St.,  Vancouver  9, 
B.C. 

AUDIO-VISUAL  ENTRIES  must  be 
sent  to:  E&P  Promotion  Contest,  c/o 
Editor  &  Publisher,  850  Third  Avenue, 
New  York,  N.Y.  10022. 

ENTRY  FEES  ($5  per  entry,  except 
audio-visuals,  $10  per  entry).  Make 
checks  payable  to  INPA,  and  send 
to  INPA  Convention  Treasurer,  c/o 
Vancouver  Sun,  2250  Granville  St., 
Vancouver  9,  B.C.,  under  separate 
cover.  Do  NOT  enclose  entry  fee 
checks  with  entries. 

Ship  all  entries  pre-pald,  either  by 
post  or  express.  Collect  packages 
will  be  rejected.  Entries  must  arrive 
by  March  23,  1970. 

No  entries  will  be  returned,  but  en¬ 
tries  may  be  picked  up  at  the  INPA 
Conference  following  exhibit,  and  en¬ 
trants  may  make  their  own  arrange¬ 
ments  for  shipment  from  Vancouver. 


About  acronyms  and  initialisms 

You’ll  join  STOP  THAT 
after  you  have  read  this 


(Homer  W’.  KiiiR  is  senior  edi¬ 
torial  writer  for  the  Rochester 
Dem«)crat  and  Chronicle  and  the 
author  of  I’ulitzer’s  Prize  Edi¬ 
tor:  John  A.  Cockerill,  published 
by  Duke  I'niversity  Press.) 


Uy  Hitiner  ^  .  Kin;! 

Fed  up  with  the  popular  pen¬ 
chant  of  condensing  long  names 
into  capsule  terms,  an  upstate 
New  York  newspaper  reader  hit 
back  with  one  of  his  own :  STOP 
THAT,  for  the  Society  to  Stop 
Proliferating  Those  Horrible 
Acronymic  Titles. 

Annoyance,  facetious  or  real, 
will  not  stem  the  heavy  flow  of 
acronyms  and  initialisms  into 
common  usage.  These  word- 
makers  are  irrepressible.  News¬ 
papers,  if  not  the  incubators, 
are  certainly  the  proving 
grounds  for  this  neological  phe- 
Tiomenon. 

For  headline  writers  abbre¬ 
viations  are  a  godsend.  SALT 
is  manageable  in  a  caption  that 
could  not  accommodate  Strategic 
Arms  Limitation  Talks.  Appar¬ 
ently  without  loss  of  dignity, 
presidential  monikers  have 
yielded  to  headline  initialisms 
and  nicknames,  notably  FDK, 
JFK  and  LBJ.  Theodore  Roose¬ 
velt  didn’t  mind  “Teddy”  in 
l)rint  but  John  F.  Kennedy 
vetoed  “Jack.” 

.Most  copy  chiefs  limit  the  use 
of  acronyms  (words  formed 
from  the  first  letters  of  related 
words)  and  initialisms  (unpro¬ 
nounceable  combinations  of  let¬ 
ters)  to  those  readily  under¬ 
stood.  .^s  one  of  them  said, 
“Readers  do  not  buy  newspapers 
to  be  confused  or  my.stified.”  A 
check  of  five  major  newspapers 
.seems  to  show  that  initialisms 
are  more  popular  with  headline 
writers  than  acronymns.  .■Ap¬ 
pearing  often  were  AFL,  AAA, 
ACLU,  HEW,  DC,  NASA, 
AB.M,  AF,  GI,  LIRR,  TWA, 
US,  UN,  NAACP,  FTC,  GE, 
NFL,  IRS,  GOP,  CAB,  GM, 
.MIGs,  CAB,  MIRV,  NATO,  and 
SAMS. 

7Li>0B  ill  diclioiiary 

The  harvest  of  acronymns  is 
abundant  and  growing  furiously, 
and  cannot  be  ignored.  Since  is¬ 
suing  the  first  .•Arconyms  Dic¬ 
tionary  in  Iflfil,  a  Detroit  pub¬ 
lisher  (Gale  Research  Com- 
jiany),  with  a  third  edition 
slated  for  this  year,  will  have 
listed  more  than  71,5((()  entries. 

.Acronyms,  from  incessant  use, 
batter  their  way  into  the  lan¬ 
guage.  Not  everyone  may  know 
that  R.AD.AR  originally  meant 


Radio  Detection  and  Ranging, 
SCUB.A  was  short  for  Self-Con¬ 
tained  Underwater  Breathing 
.Apparatus,  POSH  meant  Port 
Outward,  Starboard  Homeward 
(best  quarters  on  a  cruise  ship), 
and  SONAR  was  a  condensation 
of  Sonar  Sound  Navigation  and 
Ranging  device. 

The  yen  for  brevity  isn’t  new 
— abbreviations  have  an  ancient 
origin.  But  they  took  firm  root 
early  in  United  States  history, 
gathered  speed  in  the  New  Deal 
era  of  “alphabet  soup”  (NY.A, 
CCC,  PW’A,  etc.),  increased 
their  pace  during  the  World 
War  II  emphasis  on  secret  codes, 
and  erupted  in  the  electronic- 
aerospace-computer  age. 

Ellen  T.  Crowley,  assistant 
editor  of  “Acronyms  and  Initial¬ 
isms,”  attributes  the  current 
flair  for  brevity  to  the  break¬ 
neck  progress  in  electronics, 
space  research,  new  concepts, 
new  instruments  and  new  wea¬ 
pons.  “These  factors,”  she  said, 
“brought  forth  acronyms  to  save 
precious  newsprint  .  .  .  ,  to 
serve  as  cloaks  of  military  se¬ 
crecy,  as  spotlights  on  products, 
ideas  and  programs  which  the 
public  is  expected  to  support, 
admire  or  purcha.se.” 

H.  L.  Mencken  referred  to 
acronyms  as  the  “characteristic 
.American  habit  of  reducing 
complete  concepts  to  starkest  ab¬ 
breviations.” 

Tap  into  feelings 

Controversy  over  social  prob¬ 
lems  has  loosened  an  avalanche 
of  capsulated  titles.  Psychologist 
Helen  Nowlis  says  that  “pro¬ 
testors  look  for  short  terms  that 
convey  their  sense  of  urgency 
and  indignation ;  they  look  for  a 
word  with  which  they  can  tap 
into  the  people’s  feelings.” 

The  organization  with  a  short 
word  that  capsulates  or  strongly 
suggests  its  goal  hits  paydirt. 
Its  title,  especially  if  its  pur- 
jiose  is  serious,  shows  up  soon 
in  the  press,  provided  it  does 
something  newsworthy. 

Sex  education,  pollution, 
schools,  smoking,  taxes,  politics, 
race  relations — all  have  spawned 
glossaries  of  conciseness. 

For  Parents  Against  Unac¬ 
ceptable  Sex  Education  — 
P.AUSE — and  Mothers  for 


Robert  Lovett,  during  his  ten¬ 
ure,  rejected  SGD  as  a  job  title, 
noting  that  only  careful  enun¬ 
ciation  would  prevent  confusing 
him  with  an  unflattering  triad 
of  initials  (SOB).  The  word 
most  often  used  to  denote  mili¬ 
tary  confusion — snafu — is  firmly 
en.sconced  in  the  ilictionary.  It  is 
.said  to  have  been  lifted  from 
the  U.S.  apology  for  bombing  a 
North  Korean  jiower  plant  with¬ 
out  fir.st  notifying  its  allies.  The 
Secretary  of  State  explained: 
“There  was  a  snafu  situation 
normal  all  fouled  up).”  The 
Pentagon’s  Special  brand  of  lan¬ 
guage  is  called  PENTENG, 
Pentagon  English. 

liiiprovis«-d  lerM‘in‘>>. 

The  military  and  aerospace 
programs  run  neck  and  neck  in 
improvising  ter.seness.  .Among 
fiO  Vietnam  war  terms  li.sted  by 
the  Associated  Press  are  Blue 
Max,  a  Cobra  helicopter  gun- 
ship;  C-Rats,  Army  combat  ra¬ 
tions;  V-C,  Sir  Charles,  the 
Viet  Cong;  DEROS,  date  of  e.s- 
timated  return  from  overseas; 
R  and  R,  rest  and  recuperation 
leave. 

.As  millions  of  tv  watchers 
and  readers  of  accounts  of  the 
historic  landing  on  the  moon  and 
other  segments  of  this  historic 
flight  last  July  can  attest,  acro- 
njrms  sprinkled  the  astronauts’ 
conversations  with  Apollo  Con¬ 
trol  in  Houston.  Prominent  was 
LEM,  the  lunar  module.  Others: 
EVA  (Extra  Vehicular  .Activ¬ 
ity),  PLSSes  (Portable  Life 
Support  Systems),  LOI  (Lunar 
Orbit  Insertion),  LOS  (Loss  of 
Signal),  AOS  (.Acquisition  of 
Signal),  and  T1  (First  Step  in 
Lunar  Operation  U  The  e.ssen- 
tially  crisp  dialogue  between 
earth  and  spaceci’aft  would  bog¬ 
gle  without  such  conciseness. 

Showing  that  acronyms  can 
have  a  religious  connotation,  the 
West  Memorial  Baptist  Church 
of  Houston,  Texas,  promotes 
TOUCH  as  a  symbol  of  Trans¬ 
forming  Others  Under  Christ’s 
Hand. 

Exploilalioii 

The  endless  combinations  of  a 
26-letter  alphabet  lend  them¬ 
selves  generously  to  countless 
exploiters,  many  sincere,  not  a 
few  courting  jiublicity,  and  a 
handful  clowning  it  up. 

The  Society  for  the  Nouri.sh- 
ment  of  Body  and  Soul,  a  gour¬ 
met  club,  doesn’t  mind  being 
(Continued  on  page  51) 
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Moral  Stability— MOMS,  their 
acronyms  iier.sonify  opposition 
to  such  jirograms.  The  laconic 
ajiproach  is  well  reflected  in 
.ASH,  an  anti-smoking  group 
known  as  .Action  on  Smoking 
and  Health,  and  G.ASP,  for 
Greater  .Alliance  to  Stop  Pollu¬ 
tion.  COSTS  (Citizens  on  Sen¬ 
sible  Taxing  and  Sjiending)  and 
SO.S  (Stretch  Out  Spending)  are 
at  war  on  high  taxes.  M.AW 
( Mothers  for  Adequate  Wel¬ 
fare)  and  R.AWR  (Rochester, 
N.Y.,  Action  for  Welfare 
Rights)  evolved  from  demands 
for  incieases  in  welfare  grants. 

The  luiigesi  one 

With  a  UNI()UEness  of  its 
own.  United  Now  for  Integrated 
Quality  Urban-Suburban  Educa¬ 
tion,  and  SPAN  (School  Parent 
Advisers  for  the  Neighborhood) 
dot  the  heavy  roster  of  education 
boosters.  .As  might  be  expected, 
politics  hatched  possibly  the 
longest  truncation:  NCASP.AI- 
PAPIPCPCPCP.  It  .stands  for 
the  National  Committee  of 
.Autonomous  State  Parties 
known  as  the  .American  Inde¬ 
pendent  Party,  .American  Party, 
Independent  Party,  Con.serva- 
tive  Party,  Constitution  Party, 
Courage  Party  (a  right  wing 
group). 

Grievances  and  goals  of  ra¬ 
cial  texture  have  generated  a 
passel  of  abridged  terms.  CUBS 
speaks  for  the  Congre.ss  for  the 
Unity  of  Black  Students, 
NEGRO  for  National  Economic 
and  Growth  Reconstruction  Or¬ 
ganization,  FIGHT  for  Free¬ 
dom,  Independence,  God,  Honor, 
Today. 

RITA  is  a  peace  movement 
urging  followers  to  Resist  In¬ 
side  the  Army. 

Of  all  humanitarian  agencies 
C.ARE  probably  best  reflects  the 
purpose  of  its  sponsor,  the  Co¬ 
operative  for  .American  Remit¬ 
tances  to  Everywhere.  Hardly 
less  appropriate  is  N.AG,  for 
Neighborhood  .Action  Group.  In 
sponsoring  fix-up  programs,  it 
does  just  that. 

It  is  not  surprising  that  em¬ 
barrassment  and  chagrin  should 
occur  in  this  sustained  empha¬ 
sis  on  brevity.  For  a  while  in 
1941  the  commander-in-chief  of 
the  U.S.  Fleet  was  known  as 
CINCUS,  pronounced  “Sink 
U.S.”  This  horror  was  ((uickly 
“erased.”  Secretary  of  Defense 


50 


Reporters  ask  confidence  law  in  Florida 


Acronyms 

(Continued  from  puge  50) 


Selection  of  Boyle 
coliiinns  in  AP  book 

Hal  Boyle  has  written  more 
than  6,000  columns  for  the  AP 
in  the  past  25  years,  and  many 
of  them  have  been  compiled  into 
a  book,  titled,  “Help!  Help!  An¬ 
other  Day!”  The  317  page  hard¬ 
cover  book  is  being  sold  by  about 
200  AP  member  newspapers. 
Price  is  $3. 


lor  law  eniorcement,  ne  said.  He  said  he  would  not  issue 

citizens  will  expect  a  drop  in  orders  to  curb  the  press  “except 
statistics.  ifj  unusual  circumstances”  and 

But,  he  cautioned,  the  oppo-  then  only  after  attempting  to 
site  is  true.  The  initial  effect  come  to  agreement  with  the 
of  increased  spending  will  be  press. 

an  increase  in  arrests,  and  an  “I  think  in  almost  all  cases 
apparent  increase  in  the  rate  judges  and  lawyers  obtain  fair 
of  crime.  The  apparent  increase  and  impartial  juries,”  Judge 
will  only  be  better  rejiorting  of  Adkins  said.  “I’m  not  convinced 
crime  and  more  knowledge  of  that  everytime  something  is 
it.  publicized  about  a  crime  there 

Purdy  symjiathized  with  the  should  be  a  change  of  venue.” 
reporters.  “I  know  you  are  in  There  were  11  men  and  one 
the  middle  between  what  your  woman  in  attendance  at  the 
editor  demands  and  what  the  seminar.  All  but  two  had  at 
{lolice  feel  is  appropriate,”  he  least  two  years  of  college;  five 
said.  “For  this  reason,  I  think  had  studied  journalism, 
you  should  urge  your  jiapers  Participants  were:  Dave 

and  your  police  officials  to  get  Schmirler,  Fort  Myern  Xeivfi- 
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CRIME  REPORTING  received  special  attention  at  the  Florida 
Seminar  for  Police  Reporters  and  Crime  Reporting.  George 
O'Connor,  chief  of  the  Police  Operations  Division,  Law  Enforcement 
Assistance  Administration,  Department  of  Justice,  talks  with  Jack 
Owen  (center),  of  Palm  Beach  Post,  and  Dave  Schmirler  (right), 
Fort  Myers  News-Press. 


3  cases  may  define 
scope  of  libel  rule 


Hy  Luthi'r  A.  Huston 

Washington' 

The  Supreme  Court  has  been 
asked  in  three  pending  cases  to 
clarify  the  application  of  its 
ruling  in  Xeu'  York  Timea  v. 
Sullivan  to  libel  actions  in  lower 
courts.  The  result  of  its  deci¬ 
sions  may  be  a  broadening  of 
the  base  for  libel  judgments 
which  would  raise  new  questions 
of  the  relationship  of  First 
Amendment  rights  of  freedom 
of  speech  and  of  the  press  to 
libel  laws  in  general. 

.Although  none  of  the  cases  is 
a  Cftiifie  rrleire  the  Court  evi¬ 
dently  felt  that  issues  were 
raised  in  each  one  that  required 
adjudication  for  the  gxiidance  of 
lower  courts  and  litigants.  A 
liarticular  jioint  is  whether  proof 
of  “actual  malice”  or  “reckless 
disregard  of  truth”  is  essential 
to  judgments  for  libel  damages. 

In  Times  v.  Sullivan  the  Su- 
jjreme  Court  laid  down  the  rule 
that  a  public  official  or  a  public 
figure  could  not  collect  damages 
unless  he  could  prove  that  the 
libel  was  uttered  with  malice 
and  knowing  disregard  of  false¬ 
hood. 

One  of  the  pending  ca.ses, 
which  has  V)een  argued  before 
the  Court  involves  a  court  find¬ 
ing  that  a  plaintiff  was  libeled 
hy  a  charge  a  ijublisher  knew  to 
he  false.  The  other  two,  which 
the  Court  has  agreed  to  hear 
later  in  the  current  terni  in¬ 
volve  alleged  mi.sapplication  of 
the  Times  rule  to  the  facts  and 
circumstances  of  the  cases. 

Sizeable  damage  verdicts  are 
involved  in  each  of  the  actions. 

\\  t-ekly  paper  is  sii<-d 

The  argued  case  awaiting  de¬ 
cision  is  Greenbelt  Cooperative 
Publishing  .Association  Inc.,  and 
.Alfred  M.  Skolnik  v.  Charles  S. 
Kresler.  Bresler  won  a  $17,5(10 
judgment  again.st  Greenbelt, 
which  publishes  the  dreoihelt 
■Vcn-.s  Review,  a  weekly  newspa¬ 
per  in  Greenl>elt,  Maryland. 
Bresler  based  his  suit  on  a 
charge  that  an  article  in  the 
newspaper  had  accused  him  of 
"blackmail”  in  negotiations  with 
the  Greenl>elt  city  council  over  a 
change  in  zoning  regulations  aj)- 
plicable  to  a  tract  of  land  he 
])lanned  to  develop  into  a  high 
density  residential  area.  News 
Review  is  the  appellant. 

Skolnik,  editor  of  the  News 
Review,  contended  that  the  term 
“blackmail”  was  not  used  in  a 
criminal  sense  but  rather  in  the 


collwiuial  sense  of  using  pres¬ 
sure  on  the  council  to  get  what 
Bresler  wanted.  The  Maryland 
court  of  appeals,  however,  up¬ 
held  a  trial  court’s  instructions 
to  the  jury  that  the  article 
charged  the  crime  of  blackmail 
and  that  the  newspaper  pub¬ 
lished  it  knowing  the  charge 
was  false. 

In  their  petition  to  the  Su- 
pi'eme  Court  for  a  writ  of  cer¬ 
tiorari,  Greenbelt’s  attorneys 
said  that  the  trial  judge’s  in¬ 
structions  amounted  to  “nothing 
less  than  a  mockery  of  the  New 
A'ork  Times  rule.” 

Pear>>on  column  involved 

.A  column  written  in  1960  by 
the  late  Drew  Pear.son  is  the 
basis  of  the  case  of  Monitor 
Patriot  Company  and  North 
.American  Newspaper  Alliance 
Inc.,  V.  Roselle  .A.  Roy,  executrix 
of  the  will  of  Alphonse  Roy.  The 
column,  dealing  with  New 
Hampshire  politics,  referred  to 
Roy,  who  was  a  candidate  for 
the  Democratic  nomination  for 
United  States  Senator  as  a  “for¬ 
mer  small  time  bootlegger  and 
later  a  United  States  marshal.” 

The  Pearson  column  was  dis¬ 
tributed  by  NAN.A  and  printed 
in  the  Coneurd  Monitor,  of  which 
Monitor  Patriot  Co.,  is  the  pub¬ 
lisher.  Both  N.AN.A  and  the 
Monitor  were  defendants  in 
Roy’s  suit  for  liliel.  The  Roys 
won  judgments  of  $10,()()0 
against  each  of  the  defendants 
and  the  New  Hampshire  Su¬ 
preme  Court  affirmed.  The  ap- 
peal  is  from  that  decision. 

.Although  he  held  no  office  at 
the  time,  Roy  had  been  active  in 
New  Hamp.shire  politics  and  had 
held  several  public  offices.  The 
trial  court,  in  its  instructions  to 
the  jury,  held  that  Roy  was  a 
public  official  within  the  mean¬ 
ing  of  Times  v.  Sullivan  and 
the  jury  could  return  a  verdict 
in  his  favor  without  a  finding  of 
“actual  malice”  or  “reckless  dis¬ 
regard  of  truth.  Rut  is  said  that 
the  jury  could  find  for  the  Mon¬ 
itor  and  N.ANA,  if  it  determined 
that  the  reference  to  “boot¬ 
legger”  was  a  “purely  private 
libel”  unrelated  to  Roy’s  can¬ 
didacy  for  public  office. 

(^iie>li<m  of  rights 

.A  ((uestion  posed  in  the  ap¬ 
peal  to  the  Supreme  Court  is 
whether  the  action  of  the  trial 
court  in  permitting  a  libel  ver¬ 


dict  without  evidence  of  either 
knowing  falsehood  or  reckless 
disregard  of  truth  deprived  the 
Monitor,  and  NANA,  and  their 
readers  of  rights  of  freedom  of 
speech  and  of  the  press  guaran¬ 
teed  by  the  First  Amendment. 

“The  point  is  whether  Roy 
could  recover,  despite  his  status 
as  a  public  official,  without  proof 
of  malice,”  lawyers  for  the  pub¬ 
lishers  said  in  their  appeal  pe¬ 
tition. 

The  New  Hampshire  high 
court  held  that  the  trial  court’s 
ruling  permitting  the  jury  to 
find  that  it  was  a  “purely  pri¬ 
vate  libel”  jilaced  the  case  out¬ 
side  the  scope  of  the  constitu¬ 
tional  privilege  created  in  Times 
V.  Sullivan.  The  Supreme  Court 
will  decide  whether  this  was  a 
correct  application  of  the  rule. 

S2.'>0,0()0  verdict 

In  another  case  the  high  court 
has  agreed  to  hear  the  question 
presented,  as  stated  in  the  ap¬ 
peal  petition,  is; 

“Should  the  rule  in  Times  v. 
Sullivan  be  broadened  to  pro¬ 
hibit  a  private  citizen  who  is 
neither  a  public  official  or  a 
public  figure  from  recovering 
damages  for  a  defamatory  false¬ 
hood  relating  to  his  involvement 


in  a  matter  of  public  interest  if 
he  proves  that  the  statement 
was  made  with  ‘actual  malice’.” 

The  case  arises  out  of  a  drive 
by  Philadelphia  authorities 
against  alleged  purveyors  of 
pornography  and  obscenity.  In 
the  course  of  the  drive  George 
A.  Rosenbloom,  a  small  inde¬ 
pendent  distributor  of  magazines 
promoted  by  nudist  groups,  was 
arrested  and  his  magazines 
seized.  He  was  acquitted  of  the 
charges  of  purveying  obscenity 
and  pornography. 

Metromedia  Inc.,  in  a  radio 
broadcast  from  its  Philadelphia 
station,  referred  to  Rosenbloom 
as  a  “smut  distributor”  and 
“girlie  book  peddler”  and  called 
him  the  main  distributor  of  ob¬ 
scene  material  in  Philadelphia. 
Rosenbloom  sued  and  the  case 
was  tried  before  a  jury  in  1968. 
The  jury  returned  a  verdict  of 
actual  damages  of  $25,000  and 
punitive  damages  of  $725,000. 
The  trial  judge  reduced  the  ver¬ 
dict  to  $250,000. 

The  Federal  court  of  appeals 
reversed.  “We  conclude,”  said 
the  court,  “that  the  First 
.Amendment  standard  of  actual 
malice  is  applicable  to  the  case 
and  the  evidence  was  constitu¬ 
tionally  insufficient  to  suppoi't  a 
judgment”  for  Rosenbloom. 


‘Detested’  reporter  is  richer 


Vancouver 

hid  Murphy,  former  member 
of  the  Press  Gallery  at  Ottawa, 
was  awarded  $2,5()0  and  costs 
in  his  libel  suit  against  Judy  Le- 
Marsh,  former  Canadian  Sec¬ 
retary  of  State. 

Murphy,  now  with  a  Van¬ 
couver  radio  station,  claimed 
damages  against  Miss  LeMarch 
and  her  publishers,  McClelland 
&  Stewart  Ltd.,  for  a  statement 
in  her  Ixiok,  “Memoirs  of  a  Bird 
In  a  Gilded  Cage,”  that  he  was 
“brash”  and  “heartily  detested” 
by  most  MP’s  and  members  of 
the  Press  Gallery. 

Chief  Justice  J.  O.  Wilson  of 
the  British  Columbia  Supreme 
Court,  said  the  description  of 
Murphy  was  unnecessary  and 
careless,  but  he  doubted  if  the 
reference  was  harmful  to  Mui'- 
phy  in  his  work. 

“On  the  surface  he  appears  to 
have  ])rospered”,  the  Chief 
Justice  said. 

Murphy’s  lawyer  said  there 
was  no  objection  to  the  descrip¬ 
tion  of  him  as  lieing  “brash”, 
but  the  judgment  took  it  into 
consideration. 

“I  do  not  say  that  brashness 
cannot  ai'ouse  detestation,”  said 
the  Chief  Justice.  “Brash  in 
Canada  l>ears,  I  think,  more 
the  .American  meaning  of 
‘bumptious’,  ‘tactless’,  ‘loudly  as¬ 


sertive,’  rather  than  the  English 
meaning  given  in  the  Oxford 
dictionary  of  ‘Indd,  rash  or  im¬ 
prudent.’  .  .  , 

“I  have  no  doubt  that  the  or¬ 
dinary  reader  would  after  read¬ 
ing  this,  think,  there  must  be 
something  wrong  or  bad  about 
this  man  Murphy  to  make  these 
people  detest  him. 

“Since  I  think  this  is  the  test 
to  be  applied,  I  think  the  words 
are  defamatory.” 

The  Chief  Justice  .said  that 
in  assessing  the  amount  of 
damages  he  gave  consideration 
to  testimony  by  Jack  Webster, 
a  radio  “open  line”  host  that 
for  a  reporter  to  be  heai'tily 
detested  by  a  politician  “was  al¬ 
most  a  badge  of  honor”. 

The  Chief  Justice  said  he 
“wondered  a  little”  about 
Murphy’s  conduct  since  initiat¬ 
ing  the  action.  He  said  Murphy 
was  i)resent  when  the  writ  was 
seived  on  Miss  LeMarsh  and 
photographs  of  the  service  of 
the  writ  apjieared  on  the  front 
page  of  the  Vancouver  Province. 

“This  appears  to  me  strange 
conduct  for  a  man  who  thought 
he  had  been  wronged  and  who 
might  reasonably  have  consid¬ 
ered  at  that  stage  the  possi¬ 
bility  that  a  retraction  might 
be  made  and  that  his  suit  might 
be  settled  without  fuidher  pub¬ 
licity,”  said  the  court. 
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Allen  Kander  dies 
at  81;  broker  in 
big  transactions 

Allen  J.  Kander,  81,  a  foiTner 
newspaper  executive  and  media 
broker,  died  February  24  in 
Miami  Beach,  Fla. 

Kander  was  born  in  Kansas 
City,  Mo.,  and  went  to  work  at 
18  at  the  Emporia  (Kans.)  Ga¬ 
zette.  From  1909  to  1914  he 
had  editorial  jobs  at  the  Kan.’ias 
City  Star  and  the  Chicago  Trib¬ 
une.  Fi’om  191.0  to  1927  he  held 
various  posts  with  the  Hearst 
Newspapers. 

One  of  the  earliest  negotia¬ 
tors  of  newspaper  sales,  Kander 
was  the  broker  or  consultant  in 
several  major  transactions 
which  added  to  the  S.  I.  New- 
house  organization,  notably  the 
Birmingham  News,  the  St.  Louis 
Globe  Democrat  and  the  New 
Orleans  Times-Pica  yune  and 
States  Item. 

In  association  with  Geoi-ge  J. 
Cooper  in  the  brokerage  busi¬ 
ness,  Kander  remained  active  in 
this  field  until  recently.  In  1956 
the  University  of  Missouri  con¬ 
ferred  a  distinguished  service 
medal  on  him  for  his  work  as  a 
newspaper  broker.  Cooper  said 
he  will  continue  the  business. 

Survivors  include  his  widow, 
the  fonner  .Jeanette  Unger;  a 
son,  Kenneth,  of  Seattle;  two 
daughters.  Dr.  Carol  Smith  of 
Santa  Fe,  N.M.,  and  Mrs.  Mar¬ 
garet  Weisselberg  of  Glen  Cove, 
N.Y.;  and  eight  grandchildren. 


Deaths 

•Joseph  Barnes,  62,  a  former 
foreign  news  editor  of  the  New 
York  Herald  Trilnnie;  New 
York  World  repoi-ter  in  the 
Soviet  Union;  Office  of  War  In¬ 
formation  dejjuty  director;  edi¬ 
tor  of  the  New  York  Star;  ex¬ 
ecutive  editor  at  Simon  & 
Schuster;  Feb.  28. 

*  *  * 

Georce  N.  Crocker,  64,  at¬ 
torney  and  San  P'rancisro  Ex¬ 
aminer  columnist;  Feb.  20. 

♦  ♦  ♦ 

Emma  Harrison,  48,  a  New 
York  Times  reporter  from  1952 
to  1965;  previously  with  the 
Oregon  Jonrnul  and  PM;  wife 
of  Alfred  Russell,  former  .Ve?e 
York  World-Telegram  &  San 
financial  i-eporter  now  in  PR 
work ;  Feb.  27. 

*  ♦  * 

Harris  L.  Walsh,  85,  retired 
(1954)  editor  of  the  St.  Cath¬ 
erines  (Ont.)  Sta)tdard;  Feb. 
26. 

*  *  * 

Harry  A.  Loftus,  66,  Hon.s- 
ton  (Tex.)  Post  circulation  ex¬ 
ecutive;  Feb.  23. 


Ray.mond  M.  Bancroft,  70, 
president  of  Collingswood 
(N.J.)  Publi.shing  Co.;  Feb.  18. 

*  ♦  * 

John  M.  Baer,  83,  former 
member  of  Congress;  cartoonist; 
Feb.  18. 

*  * 

Howard  I.  Comstock,  70,  foi-- 
mer  city  editor  and  managing 
editor  of  Bridgeport  (Conn.) 
newspapers;  Feb.  21. 

♦  *  * 

William  Tyler  Arms,  65,  for¬ 
mer  Christian  Science  Monitor 
and  Neiv  York  Times  staffer; 
novelist;  Feb.  23. 

*  *  * 

Sigmund  Kauffmann,  63,  a 
news  editor  with  the  Voice  of 
America;  Feb.  26. 

*  *  ♦ 

Albert  P.  Schirm,  a  former 
mechanical  superintendent  of 
the  Hartford  (Conn.)  Courant, 
Hartford  Times  and  Scranton 
(Pa.)  Scrantonion-Tribune;  re- 
tii’ed  (1956)  Scranton  Times 
printer;  Jan.  28. 

♦  ♦ 

Walter  N.  Carley,  64,  City 
Hall  reporter  for  the  Camden 
(N.J.)  Courier-Post;  recently. 

*  * 

J.  E.  Heinricks,  63,  editor 
and  publisher  of  the  Washita 
County  (Okla.)  Enterprise; 
Feb.  16. 

*  *  * 

J.  Clayton  Hughes,  66,  city 
editor  of  the  Goshen  (Ind.) 


Democrat  1927-1943;  retired 
(1968)  executive  secretary  of 
the  Indiana  Educational  Asso¬ 
ciation;  Feb.  17. 

*  *  * 

George  Armoi:r,  40,  a  former 
political  writer  for  the  UPI  and 
Milwaukee  Jounial;  Feb.  17. 

*  *  * 

George  L.  Denny,  79,  former 
editor  and  co-publisher  of  the 
Greenville  (Ill.)  .Advocate ;  Feb. 
16. 

*  *  * 

Mary  E.  Hyre,  54,  Pt.  Pleas-  , 
ant  (W.  Va.)  bureau  chief  of 
the  Athens  (Ohio)  Messenger; 
Feb.  15. 

*  4* 

Earl  M.  Reed,  76,  associate 
editor  of  the  Reading  (Pa.) 
Eagle;  recently. 

*  ♦  # 

Charles  W.  Flodin,  84,  pub¬ 
lisher  of  the  weekly  Rio  Vista 
(Calif.)  News  for  50  years; 
Feb.  12. 

*  *  ♦ 

Clarence  A.  Burley,  49,  for¬ 
mer  owner  of  the  Menlo  Park 
(Calif.)  Recorder;  Feb.  15. 

*  *  * 

Paul  B.  Ricks,  southeastern 
director  of  Visual  Education 
Consultants;  former  assistant 
city  editor  of  the  St.  Louis 
(Mo.)  Post-Dispatch  and  public 
relations  director  for  the  Mer¬ 
chandise  Mai’t  in  Chicago;  Feb. 
14. 


ANNOl  NCEMENTS 

Newspaper  Brokers 

NEGOTIATORS  for  transfer  of  news¬ 
paper  properties — sale  or  purchase. 
Dixie  Newspai>ers,  P.O.  Box  490,  Gads¬ 
den,  Ala.  35902.  Ph:  (AC  205)  546-3357. 


JOSEPH  A.  SNYDER.  BROKER 
Western,  Mid-Western  Newspapers 
2234  E.  Romneya.  Anaheim,  Ca.  92^06 


Newspaper.^  For  Sale 

LONG  ESTABLISHED  DAILY 
You  can  own  it  with  $50,000  down 
plus  working  capital  at  2%  times  gross 
if  you  have  experience  to  make  most 
of  it.  Complete  rotary  letterpress  plant. 
Goo4l  Area  3  county-seat.  Box  228, 
Editor  &  Publisher. 

NO  POLLUTION.  SMOG 
OR  CONGESTION  HERE 
But  in  Northern  New  England  there 
is  a  modern,  offset  weekly  that  is  very 
profitable.  Gross  in  1969  was  over 
$140,000.  Circulation  over  5,000  ABC. 
Paper  was  built  on  modern  ideas  and 
is  largest  in  its  county.  Box  245,  Editor 
&  Publisher. 


WEEKLY  serving  military  base.  $38M 
i  gross — net  10  percent.  Editorial  mat- 
I  ter,  distribution  provided.  Printed  on 
,  contract.  Excellent  man/wdfe  opera¬ 
tion.  $30M  with  $5M  down.  Zone  5. 
Bo.k  302,  Editor  &  Publisher. 


EXCLUSIVE  COirNTY  WEEKLY  and 
real  estate;  $7,500  down:  gross  $48M. 
SELLERS  &  HOGUE.  1415  E.  Univer¬ 
sity  Dr.,  Mesa,  Ariz. — 85201. 

I  STRONG  MIDWEST  WEEKLY  offset 
j  newspaper:  gross  $80,000:  printed  in 
’  central  plant:  also  does  commercial 
;  printing  with  new  11  x  17  offset  press 
'  with  camera  and  plate  burner.  Good 
;  money-maker:  other  interests  for  sell- 
I  ing.  Box  314.  Editor  &  Publisher. 


AVAILABLE 
Newspapers.  Magazines.  Broadcast 
and  Printing  Facilities.  Write; 

J.  N.  WELLS  COMPANY 
513  W.  Roosevelt  Rd..  Wheaton.  III. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


NEWSPAPER  GROUP.  Northern  Ohio, 
offset:  printing  own  and  outside  pub¬ 
lications.  $90,000  gross — nets  $23,000 
before  depreciation.  Price:  $80,000: 
$15,000  down.  B(JX  306.  Editor  &  Pub¬ 
lisher. 

!  78-YEAR-OLD  WEST  TEXAS  offset 
j  weekly  for  sale — $5dM  class;  excellent 
■  net.  Only  paiier  in  county.  R<tx  323, 
Eilitor  &  Publisher. 


Appratsers~^(’<nisiiliaiits 

APPRAISALS  FOR  ESTATE.  TAX. 
partnership,  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  M.  R. 
Krehbiel,  Box  88  Norton,  Kans.  67654. 

Newspaper  Management  .Available! 
Phil  Turner  Associates 
130  E.  Verdugo  .\ve..  Suite  T 
Beautiful  Ibiwntown  Burbank  91501 

A1M*KAISALS  for  all  imrposes.  News- 
paiier  Service  Company.  Inc..  P.O. 
Drawer  12428,  Panama  Cit.v,  Florida 
32401. 


Business  Opportunilies 

START  CyFFSET  PAPER  or  shopper 
with  our  ecjuipment  on  rent-lease  basis 
if  you  have  know-how  an<l  modest 
capital.  NAPSCO.  Berlin,  Wise.,  and 
18  W.  22nd  St.,  New  York.  N.Y.  10010. 

NEWSPAPER-JOB  PRINTING  PLANT 
wantetl  to  print  for  long  established 
tra<le  DAILY  pa|K»r.  Printer  must  have 
fiat  l>e<l.  letterpress  equipTnent  plus  the 
usual  Liullows  and  Linotyiies;  should 
have  at  least  4  Linos.  Paper  is  printed 
on  coaUsl  stock,  trim  size  9*4  X  12*4: 
some  color.  Please  write  immediately. 
Box  4o7,  E<litor  &  Publisher. 


ypivspaper  Brokers 

HARRIS  ELLSWORTH.  Licensed  Bkr., 
Serving  the  Pacific  Northwest 
Box  509,  Roseburg,  Oregon  97470 


IKetvspaper  Brokers 

Th«  DIAL  Agency.  1503  Nazareth, 
Kalamazoo.  Mich.llHiOl.  Ph:  .‘M9-7 122. 
“America's  No.  1  Newspaper  Broker.” 


PAINE 

Daily  New’spajiers — Natifuiwide  Service 
AblsJtt  E.  Paine.  Ph :  (714)  SS6-4319 
Vernon  V.  Paine,  Ph :  (714)  624-8735 
Monte  M.  Miller,  Pat  Miller,  salesmen 

305  Taylor,  Claremont,  Calif. — 91711. 

SYD  S.  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers’* 
SALES,  SERVICES.  MANAGEMENT 
134  S.  Panama  St.  P.O.  Box  7267 
Montgomery  Ala.  (205)  262-2411 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential  ne- 
gotiation.s  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  news¬ 
papers  in  the  country.  Before  you  con¬ 
sider  sale  or  purchase  of  a  property, 
you  should  call  (AC  813)  446-0871  day- 
,  time:  (AC  813)  733-8053  nights:  or 

;  write  Box  3364,  Clearwater  Beach. 
Florida  33515  No  obligation,  of  course. 

IT’S  NOT  THE  BOWS  PAYMENT 
that  buys  the  newspaper — it’s  the  per¬ 
sonality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGF.SCY 
Box  189,  Mount  Pleasant,  Mich.  4S858 

MEL  HODELL,  Broker 
Sales-A]>praisals-Consultation 
191  N.  Euclid.  Upland.  Calif.— 91786 


IOWA  OFFSET  WEEKLY,  county- 
seat  exclusive.  Gross  $50,000:  sell  $45.- 
000  $12  500  down.  Uses  central  jdant. 

High  profit.  Krehbie!-B<dith<J.  Box  133, 
Emporia,  Kans.  -OHsol. 


SMALL  DAILY,  Zone  2.  long  estab¬ 
lished,  Complete  plant,  mfslern  e<iuip- 
menl.  '69  volume  $4  40,000.  Priced  2L7 
times  gross.  13  times  net  Inffore  taxes. 
Box  393.  Eilitor  &  Publisher. 

ILLINOIS  OFFSET  WEEKLY,  ex¬ 
clusive  in  t<jwn  4.500.  Uses  central 
plant.  Gross  over  $60.000:  sell  $37,500 
$8.0o0  <lown.  Excellent  :  growth. 
Krelibiel-Holitho,  Box  133.  Emporia. 
Kans.  66S01. 


DAILIES— CHOICE  OK  TWO.  Chart 
Area  6  or  7.  $200. ooo  or  .$75.000  down, 
b'inancial  referenres.  J.  A.  Snyder. 
Hkr.,  2234  E.  Romneva  Dr,  .Anaheim. 
Calif.— 92806. 


SMALL  DAILIES  like  this  seldf.m 
available.  70  years'  cjmtimious:  j»nly 
<laily  in  6O.0OO  county  -16,000  county- 
seat:  county  has  50'r  growth  since 
I960,  no  defense  industry,  in  metro 
area  but  not  suburban.  ARC  circula¬ 
tion  up  2.5'''^  last  6  months.  Non-union: 
offset.  Unique  situatirm  of  owner  makes 
feasible  purchase  with  basic  capital  in¬ 
vestment  of  ZO'/r,  balance  on  expensed 
payout.  Only  principals  with  rated 
references.  Area  6.  H*>\  410,  Editor  vt 
Publisher. 

FLORIDA  DAILY  OFFSET  publication. 
Gross  over  $100,000.  Well  €*stablished, 
departmentalize<l :  with  or  without 

building.  Krehbiel-Boiitho.  Box  133, 
Enii>oria,  Kans. — 66'<0l. 
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ANMH  NCKMKM  S 

ISeti'spapers  Tf  anted 

KXI'KKIKNCEI)  PrBLISHER  wants 
weekly  or  small  daily  in  Zone  5 — 
SUmMKIU  minimum  ttross.  Will  buy 
51';  -retain  active  management.  Ki- 
nani<'ally  responsible.  .All  information 
confidential.  Ib>.x  371,  E<litor  &  Pub¬ 
lisher. 


NKVV.'^PAPKH  .SKKVICKS 

Features  Available 

WBIEKLY  HORO.^COPE  BY  OLGA  will 
increase  your  readership.  In  over  150 
newspapers.  Repro.  proof  form.  First 
month  trial  FREE.  Write:  Queen  City 
Publishers.  724  S.  Braun  St.,  Denver, 
Colo.— S022S. 

■'CHIC  CH.AT" — Proven  on  metro  daily 
for  two  years:  (troominK,  fashion, 
make-up  hints.  Rates  on  request.  Box 
322,  Editor  &  Publisher. 

_ _ Fillers 

FIVE  COLUMN.S-A-VVEEK.  Re|)ros. 
too!  Sample  free.  SN.APPY  FILLERS. 
610  Watasa  Dr..  Louisville,  Ky.  402ofi. 


NEViSPAPEK  SERVICES 

Press  Flnffineers 

Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON,  INC. 
55-59  Fourth  Street 
Brooklyn.  N.Y.  11231 
(AC  212)  JAckson  2-6105 


MACHI NEK Y  &  SI  PPIJES 

Comprising  Room 

JUSTOW'RITERS — Large  selection  of 
excellent  trade-ins  for  rent-lease,  or 
for  sale  easy  terms.  NAPSCO  Berlin, 
Wise.,  and  18  W.  22,  N.Y.C.— 10010. 

ALL  MODELS 

Linotypes — Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street,  N.  Y.,  N.Y.  10007. 


JUSTOWRITERS.  rebuilt  by  Friden 
trained  personnel.  Large  selection  of 
type  styles.  Flexowriters — Input  units 
for  computers.  FHN  Business  Products, 
1500  Kings  Highway,  Cherry  Hill,  N.J. 
—08034.  (AC  609)  428-3223. 


CLASSIFIED  ADVERTISING 
Order  Blank 


=  Name- 


Address- 


i  City- 


=  State- 


-Zip  Codc- 


.MACHINERY  &  .SIPPI.IE.S 

(Utmposinf!  Room 

ATF  Model  B  Keyboard,  Photo  Unit 
and  6  Type  Fonts.  Recently  overhauled. 
Best  otter.  Ph:  (312)  438-2398. 

THREE  LINOTYPES:  Comet— Sitl37 
— one_  magazine,  two  molds;  model  31 
— S#59647 — four  magazines,  four 
molds;  model  14 — S2t42012 — three  mag¬ 
azines,  four  molds.  All  microtherm 
electric  pots,  Margach  feeders,  etc.  In 
excellent  condition  and  in  daily  pro¬ 
duction  until  our  recent  conversion. 
Attractively  priced.  The  Daily  Reflec¬ 
tor.  Greenville  N.C.  (AC  919)  752-6166. 

3  FRIDEN  JUSTOWRITERS:  two  12- 
pt.  recording  machines  and  one  8-pt. 
reproducer:  all  three  in  e.xcellent  con¬ 
dition.  Friden  serviceman  will  verify. 
Priced  at  Jl.lOO  each,  or  three  for 
{3,000.  Can  be  seen  in  t  Deration.  Del- 
marva  News.  Selbyville,  Dela. — 19975  : 
or  ’phone  (302)  436-8284,  or  (301)  352- 
5225. 

LINASEC  I  COMPUTER  with  all  nec¬ 
essary  attachments  for  Linofilm  Quick 
and  hot  metal  Tape  processing — $16.- 
000 :  one  Fairchild  2-magazine  Justify¬ 
ing  Perforator;  one  SP  15  Repro  Press. 

J.  D.  Vail  Jr.,  Vail-Balloii  Press, 
Inc.,  Binghamton.  N.  Y. — 13902. 

FOR  S.ALE— 9  Star-Parts  Auto-Perfs, 

7  non-counting,  2  counting — $1,200 
each.  Write  or  call  (Tharles  Kiser,  ’ 
Weaverville,  N.  C.  (AC  704)  645-3533. 

COMPUGRAPHIC  MACHINES  avail-  ' 

I  able  on  our  leases  or  easy  pay  con- 
I  tracts.  W'e  stock  supplies  for  cold  type 
composing  machines.  National  Pub¬ 
lishers’  Supply  Corp.,  Box  29.  Berlin. 
Wise.  54923  or  18  W.  22.  N.  Y.  10010. 

NEAR-NEW  $3500  Fisher  i>rocessor  for  | 
photo-typesetting  paper.  Mislel  A  (12")  i 
i  $22.50;  Autotypist  with  TTS  coding,  ' 

,  near  new— $1350;  assorted  Photon  71.3  1 
'  t.vi)e  strips — $75  each;  Photon  713  I 
Matrix  drum — $750:  Photon  713  point  ! 
size  lenses,  6  and  14-point  $195  each:  ; 

^  Welch  3852  tran-smission  light  source  ^ 
$400.  Justowriter  reproducers,  under  ' 

'  maintenance.  8  Galvin.  8  Bell  Gothic, 
10  Book — $1000  each,  available  April.  | 
Write  Northwest  Photo  Type.  4308  \ 
Jones  Ave.,  N.E.,  Renton,  Wash. —  i 
98055.  ‘ 


MACHINERY  &  SI  I*PMES 

Composing  Room 

JUSTOWRITERS— 12  pt.  and  10  pt. 
Recorders,  9  pt.  Reproducers  (2),  1 

Motor  Punch.  Both  Recorders  have  card 
readers  and  rewinds.  4  Tables.  Perfect 
for  small  weekly  looking  to  offset.  Will 
sell  as  '.Package  $4400;  pair  for  $2500 
with  Motor  Punch  or  other  pair  $2200. 
Call  or  write  Leader,  Box  1771,  Point 
Pleasant  Beach.  N.J.  08742.  (201)  899- 
1000. 


PRINT  SHARP!  Stay  sharp  with  non- 
compressible  Jm. Duralumin  Base.  Ask 
Jack  M(K)re,  R.  1,  Meilina  Ohio — 44256. 


Material  For  Sale 

SAVE  MONEY  on  Headliner  paper  and 
litho  films.  Order  from  Nat’l  Publish¬ 
ers’  Supply  (NAPSCO),  Berlin,  Wise., 
and  18  W.  22  St.,  N.Y.,  N.Y.  10010. 


■  By- 


Classificatlon 
Copy  - 


□  Assign  a  box  number  and  mail  my  replies  daily 

To  Run:  -  Weeks  -  Till  Forbidden  B 

Mail  to:  g 

EDITOR  $t  PUBLISHER  •  850  Third  Avenue  •  New  York,  New  York  10022  § 


PHOTON  560  phototypesetting  machine 
j  -  -excellent  condition — right  and  wrong 
:  reading  prisms — pi  mat  attachment — 
2  film  magazines — 2  paper  tape  readers 
■  —spare  parts.  5  eight  (8)  channel 
I  Friden  Flexowriters  with  Formaliners 
I  —1  year  old.  2  Teletype  DRPE  240 
cha’-acters  per  second  paper  tape 
punches.  1  Digitronic  autom.atic  tape 
spooler  for  photoelectric  reader.  Con- 
I  tact  Joseph  Dupre.  Inforonics  Inc.,  146 
I  Main  St..  Maynard.  Mass. — 01754— Tel: 
i  617-89'-8815. 

JUSTOWRITERS — new  1969,  lOpt.  re- 
!  corder-8pt.  reproducer — $2400  each  : 

$4400  pair.  M  az.  Box  266,  Leominster, 
Mass. — 01453. 

HEADLINER  FONTS 
Bought — Sold — Exchanged 
I  Send  for  details.  TypeMaster  Ex- 
I  change.  4842-G  Dempsey,  Encino,  Calif, 
j  —91316. 


PASTE-UP  BORDERS 
All  solid  border  material  from  1-pt.  to 
18-pt;  65c  per  roll:  volume  discounts 
on  top  of  this  low  price.  All  shipments 
prepaid  and  all  orders  filled  promptly 
from  our  fresh  inventory.  Write  Mc- 
Gann  &  Marsh.  Inc.  62  14th  St., 
Wheeling.  W.  Va.— 26003. 


Miscellaneous  Machinery 

BEST  OFFER  TAKES  ALL 
Goss  Giant  Mat  Roller 
Nolan  full  i>age  Flat  Caster 
Hammond  Plate  Shaver 
Hoe  stereo  plate  Proof  Press 
Metal  Pot,  36"  I.D.,  Gas  Fired 
Hartzell  Spaceband  Cleaner 

Contact  Bob  Terry  (213)  625-2345 
Los  Angeles  (Calif)  Times 

WOOD  PONY  AUTOPLATE.  22%" 
cutoff,  water-cooled,  $1,250 ;  also  Nolan 
.3-ton  gas  stereo  pot  with  pump  for 
autoplate,  side  spout,  $1,250;  both 
$2.250 :  Model  D  Intertypc  display  pig 
feeder,  two  full  magazines,  6  lower 
splits,  9  fonts  mats.  18  to  36  pt.,  $.500; 
Hrod.  pig  feeder,  10  molds.  $300: 
curved  plate  router,  works  fine,  for 
2294"  cut-off.  $195:  curved  mat  scorch¬ 
er.  $50  ;  Sta-Hi  scorcher,  $50 ;  Hoe  mat 
roller.  3  HP.  full-page,  with  humidty 
tight  mat  cabinet,  $125;  Rouse  vertical 
mitre.  $75 ;  Nolan  plate  finisher,  used 
about  18  months,  $225;  approximately 
$  pages  plastic  base  .765,  for  mounting 
shell  casts.  .30%  of  cost:  type  and 
cases:  190  capacity  galley  cabinet.  2 
and  3  col. :  several  tons  stereo  metal. 
The  Bryan,  Ohio,  Times,  419-636-1111. 
Ford  Cullis. 


PHOTON  200 


SEE  THIS  HONEY  IN  OPERATION  i 
Lenses:  Standard  lenses  in  5,  6,  7, 
8,  9.  10.  11.  12,  14.  18.  24 
and  28-pt.  Special  L*-nses  in 
36-|>t.  and  48-pt.,  slip-in 
lenses  with  lense  case's. 
Magazines:  Two  (2)  9"  stanelard  mag¬ 
azines.  Maximum  film  width  10’’ — 
maximum  type  width  9".  Excellent 
condition.  Trouble-sh<K)ting  lights; 
built-in  trouble-shoejting  lights  which 
greatly  aid  in  locating  machine  prob- 
1  lems,  such  as  lockups  and  general  ma¬ 
chine  stop-pages.  They  pin-ix>int  area 
I  of  the  problem.  Electrical:  120-volt  AC 
>  60-cycle.  Machine  anil  above  listed 
\  equipment  is  in  excellent  oi>erating 
'  conditiim  and  used  daily  in  actual  type¬ 
setting  proiluction. 

THE  JOSEPH  SHELDON  CO..  INC. 
26200  Greenfield.  Suite  ^8 
Oak  Park,  Michig.an — 48237 
i  Phone  (313  .399-2.525 


HEADLINER,  model  800— $400 :  David¬ 
son  offset  iob  press.  10  x  1.5 — $300. 
News-Bulletin,  Brookfield.  Mo. — 64628. 

FOR  SAl.E 

NEWSPAPER  STACKERS 
2  Sta-Hi  Metro  Models 
1  C-H  Counter-Stacker 
Excellent  condition — reasonably  priced 
Write  or  call: 

INLAND  NEW.SPAPER  MACH.  CORP. 
1720  Cherry  St.,  Kansas  C’ty,  Mo.  64180 
(AC I  816)  221-9060 

Following  good  eguipment  'retired' 
by  odsel  conversion: 

Tntertype  B  with  ’ITS — $745;  Rotary 
Shaver— $495;  Router-Planer — $145  : 

Hammond  Glider  Saw- — $195;  Univers.al 
Monotabular  Broach — $195.  The  Ex¬ 
press.  Red  Oak,  Iowa — 51566. 

FOUR  HAMMOND  GLIDER  SAWS: 

Mislel  G4.  SJtl9.)3  (floor)  . $  495. 

Model  G22B.  .Sir4736  (table)  - $  395. 

Mixlel  G22.  S2rl59  (fl(K)r)  . $  495. 

Moilel  BC..S  78.  S*I0046  I  table)..  $  395. 
Vandercook  full-page  PrcMif 

Press,  Mislel  325  . $  29. >. 

'  Vandercook  Prixif  Press  Mixlel 
325.\,  220-volt.  3-|)hase,  Ix'il 

is  24  X  36  .  .  .  a  lieauty  . $2900. 

j  Call  H.  Styles  collect  (313)  962-3703. 

Perforator  Tape 

NEW  ST.ATIC-FREE  pref  tapes  at  our 
same  prices — lowest  in  USA.  All  colors. 
Top  quality. 

Call  or  write 
PORTAGE  (215)  PO  2-3555 
25  E.  Exchange  St..  Akron,  Ohio  44308 
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MACHINKKV  &  SI  1‘1'LIES 

Presses  &  Machinery 

24  pace  DXTPLEX  STD.  TUBULAR  I 
press  No.  T-633,  all  or  part,  available 
al>out  April  15.  Quarter  folder.  Two 
color  fountains.  Side  retrister  top  deck. 
Extra  rollers,  roll  shafts,  spare  parts, 
complete  Stereo.  Basic  press  installed 
new  in  1947.  Excellent  condition,  regu-  , 
lar  Goss  inspection.  Write  Hal  Tanner  I 
Goldsboro  News-Argus,  Goldsboro,  N.C.  ' 
27330  or  phone  (919)  734-4401. 


5  CLINE  reels,  tensions,  pasters,  col¬ 
umnar  mounted  to  be  removed  from 
Goss  Anti-Friction  press,  available  im¬ 
mediately. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St.,  N.Y.  17,  N.Y.  OX  7-4590 

GOSS  HEADLINER  Double  Balloon 
Formers  for  Mark  II  press;  fits  22%" 
or  23  9/16"  cut-off.  George  Oxford,  Box 
8483,  Boise,  Idaho — 83707. 


Stercatypc  Equipment 

WOOD  PONY  AUTOPLATES 
23>A"— 22%  "-23-9/16" 

STA-HI  MASTER  FORMERS 
New  Style 

TEFLON  SCREENS— 22%"— AC 
BEN  SHULMAN  ASSOCIATES 
60  E.  42nd  St..  N.Y.  17,  N.Y.  OX  7-4590 


MACHINKKV  &  SUPPLIES 
Wanted  To  Ituy 

HOE-CLINE  REEL.  Tension  and  Cry 
glue  Paster  (R-T-P)  approximately  15 
to  20  years  old.  Serial  numbers  vintage 
of  ,#1986  to  #1996.  Serial  numl)er  is 
on  reel  shaft.  Call  collect  (213)  787- 
4103,  John  Vondersaar. 


MAKEUP  TURTLES  Contort  Paul 
Lizotte.  Attlelsiro  Sun.  34  S.  Main  St., 
AttlelMiro,  Mass.  -M27o3.  Ph :  (617) 

222-7900. 


HEI.P  V*  AMEI> 

Academic 


MESA  COLLEGE  needs  Graphic  Arts 
Instructor.  Minimum:  B.A.  degree  and 
five  years’  work  experience  with  offset 
printing.  Contact  A1  Goffredi,  Mesa 
College.  Grand  Junction,  Colo. — 81.701. 


AMBITIOUS  PERSON  wanted  to  join  ! 
two  other  faculty  members  in  building 
Journalism  Department  at  rapidly-ex¬ 
panding  Midwest  college.  Prefer  M.A. 
with  several  years’  experience  in  com- 
,  munity  suburban  area.  Reply  to  Box 
I  39,  Mankato  State  College,  Mankato. 
Minn. — 56001. 


Help  Want  ed — A  d  m  i  n  ist  rat  ire 


• 
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= 

GENERAL 

Here’s  an  opimrtunity  for  the  ripht 
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■ 
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MANAlii  K 

floor  with  an  organization  that  is 

= 

irimiiTULii 
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— 
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'■  ■ 

Daily 
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BOX  333, 

EDITOK  &  ri  BLISHEK 
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Metro  Area 

Your  confidence  respected 

. 

of  Zone  A 

= 

= 

• 

lllllllllllllllllilllllllllllllllllllllllllll 

GENERAL  MANAGER  I 

Excellent  opportunity  for  man  with 
capability  and  experience  to  administer  , 
a  rotary  offset  printing  plant  specializ-  | 
ing  in  newspapers  and  circulars,  i 
Unique  opportunity  with  large  growth 
potential.  Send  resume  and  salary  de¬ 
sired  to;  President,  Allied  Ptg.  Corp., 
183  Willi.am  St..  Englewood,  N.J. — 
07631.  (.\C  201)  567-8200. 


SUBURBAN  WEEKLY  in  Western  Pa. 
can  offer  top  earnings  to  a  young,  ag¬ 
gressive  manager.  Must  have  previous 
management  experience  in  radio,  tele¬ 
vision  or  newspapers.  $25,000  base  plus 
incentives.  Send  resume  to  Box  244, 
Editor  &  Publisher. 


FLORIDA  CALLING  for  a  young  man 
ready  to  manage  a  beach  area  weekly. 
Strong  on  sales,  circulation.  No  back- 
shop  worries.  $150  week.  Box  9457, 
Treasure  Island,  Fla. — 33740. 


CONTROLLER  with  t)otential  to  move 
into  general  management.  Nee<ls  solid 
accounting,  knowleilge  of  departments, 
and  lalK>r  relations.  Pleasant,  clean 
Zone  2  city.  Send  resume  and  salary 
reciuired.  Box  405.  Elitor  &  Publisher. 


I  NEW  ENGLAND  DAILY  circulation 
I  8,500  -  netsls  experienced  general  man¬ 
ager  to  run  paiier  for  absentee  owner. 
Must  sui>ervise  ad  department.  Coni- 
plete,  resi>onsil>ility.  $17,000  starting 
salary.  Position  available  immediately. 
Tell  all  in  first  letter.  All  wdl  l)e  an- 
swer*Hl.  Box  370  Eilitor  &  Publisher. 


Circulation 


CITY  CIRCULATION  MANAGER 
Large,  fast-growing  Southeast  morning 
paper  is  seeking  a  City  Circulation 
Manager.  Job  will  involve  total  respon¬ 
sibility  for  circulation  in  the  city  in¬ 
cluding  authority  for  personnel. 

Job  is  open  because  of  promotion  and 
requires  a  hard-driving  person  with 
proven  track  record. 

Write,  giving  full  details  of  past  ac¬ 
complishments  and  salary  requirements 
to  Box  360,  Editor  &  Publisher. 


ARE.A  1 — Exceptional  opportunity  with 
morning  and  evening  daily  and  Sunday 
newspaper  for  experienced  circulation 
manager.  Excellent  potential  with  es¬ 
tablished  independent  newspaper  in 
still  growing  industrial  northeastern 
city.  Carriers,  motor  routes  and  U.S. 
mail  delivery.  Latest  modern  mechani¬ 
cally  equipped  department.  Send 
resume  with  full  particulars.  Box  354, 
Editor  &  Publisher. 
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HELI^  ANTED 

Circulation 

OPPORTUNITY  for  experienced  cir¬ 
culator  who  has  successful  background 
preferably  on  more  than  one  newspa¬ 
per.  ME&S  operation  in  Zones  1  and 
2.  Interesting — challenging.  Salary: 
bonus:  expense  allowance.  Good  future. 
Give  full  information  in  your  reply. 
Confidential.  Box  266,  Editor  &  Pub¬ 
lisher. 


J^EU’J^  ANTED 

Classifi ed  Adrertising 


CIRCULATION  MANAGER,  a  self¬ 
starting  go-getter,  for  an  offset  d:iily 
in  Michigan.  $20o  weekly  ~  $10  i)er 
week  for  each  100  new  sul)scril)ers  .  .  . 
a  chance  for  real  money.  Excellent 
fringe  l>enefits.  No  floaters,  pleas*'. 
Give  full  information  in  reply  to  Box 
382,  Editor  &  Publisher. 


OPPORTUNITY! 


One  of  the 
nation’s 
greatest 
newspapers 


CIRCULATION  OFFICE  MANAGER 
for  a  metropolitan  newspa|)er  in  Chart 
.Area  2.  Your  circulati(»n  background 
should  be  strong  In  customer  relations. 
Box  406,  Editor  &  Publisher. 


Classified  Advertising 


CLASSIFIED  AD  MANAGER 

witn  good  achievement  record 
for  daily  in  beautiful  resort 
Lake  Area  of  Central  New 
York  State. 

We  are  in  a  most  attractive, 
old  established  community  of¬ 
fering  excellent  school,  col¬ 
lege.  cultural  and  recreational 
facilities: 

AND,  ’THE  COST  OF  LIVING 
IS  AMAZINGLY  LOW! 

Couple  the  foregoing  with  an 
active.  lusty  business  area, 
with  loads  of  shopping  facili¬ 
ties,  and  it  adds  up  to 
"IDEAL  LIVING.’’  WVll 
move  into  a  new  modern  offset 
plant  this  summer,  and  are  a 
progressive,  growing  organi¬ 
zation  in  the  communications 
field.  Loads  of  potential  for 
the  right  man  for  advance¬ 
ment  into  top  management 
level  on  one  of  our  several 
enterprises. 

We’ll  consider  second  man  on 
a  larger  paper  who  is  ready 
to  move  up.  Starting  salary 
can  bo  in  the  five-figure 
bracket,  plus  incentive,  bo¬ 
nuses. 

Please  send  complete  resume 
including  educational  back¬ 
ground,  salaries  earned,  and 
all  references  to  Box  287,  Edi¬ 
tor  &  Publisher. 


for  a  dynam¬ 
ic,  aggressive 
classified  ad¬ 
vertising  man¬ 
ager.  He  must 
be  a  winner 
with  that  in¬ 
born  instinct 
to  always 
come  out  on 
top.  no  matter  how  tough  the  en¬ 
counter. 

If  you  think  you  can  fill  the  job 
and  have  proven  yourself  in  a 
comi)etitive  market,  we  want  to 
hear  from  you.  Confidential  han¬ 
dling  assured  by  one  of  the 
nation’s  greatest  newspapers  in 
an  exciting,  soaring  market — 
Zone  6. 

Send  full  resume  and  salary  re¬ 
quirements  to 

Box  353 

Editor  &  Publisher 


CLA.SSIFIED  MANAGER-  Offset  dally 
in  MiehiK^n  needs  a  Ket-up-and-jro  man 
with  3  to  4  years’  ex|)erience.  Excel¬ 
lent  startinjf  salary  plus  big  incentive  : 
terrific  potential.  Write  all  in  letter 
to  Hox  373,  E<litor  &  Publisher. 


CLASSIFIED 
AD  MANAGER 


wanted  for  18,r»U0  r>-afterruM)n  and 
Sunday  Indiana  daily.  Ideal  oppor¬ 
tunity  for  younK  man  who  is  now 
an  assistant  manayrer  or  exjieri- 
enced  staff  man.  to  move  up  to 
full  responsibility  for  running 
small  department. 

Excellent  compensation,  plus  many 
frin^res.  Fine  city  of  2J.UU0  to  live 
in.  Write,  jfivinff  full  background, 
to: 

J.  M.  Druck,  Publisher 
PHAROS-TRIBUNE  &  PRESS 
Logansport,  Ind.  46947 


E&P  Employment  Zone  Chart 

Use  zone  number  to  Indicate  location  without  specific  Identification 
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Career  Opportunities 

THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  AND  RELATED  FIELDS 


Display  Adrerlisiiig 


EXCITING  CHALLENGE 
AND  OPPORTUNITY 
ns  part  of  the  management  team  ' 
AIlVEHTlSING  DIKECTOR  for  West¬ 
ern  Division,  PIONEER  PRESS,  INC. 
13  well-established  weeklies  in  boomintt  i 
western  and  northwestern  suburbs  of 
Chicago.  E-\cellent  salary  and  fringes. 
.Man  we  are  looking  for  must  have  a 
proven  space  sales  record,  be  grounded 
in  classified  be  strong  on  local  retail 
promotions,  be  vested  in  planned  ad¬ 
vertising,  layout  and  copywriting.  He 
will  head  department  which  includes  i 
two  area  managers  for  retail  display, 
classified  manager,  ’phone  room  su¬ 
pervisor  and  a  sales  staff  of  2.").  For¬ 
ward  resume  in  strict  confidence  to 
John  Hooiier.  Assistant  to  Publisher, 
100  S.  Kenilworth,  Oak  Park,  Ill. — 
60302;  or  call  (312)  38.3-3200. 

The  Papers  of  PIONEER  PRESS 
A  subsidiary  of  Time  Inc. 

DISPLAY  AD  SALESMAN— Young, 
aggressive,  experience,  strong  in  lay¬ 
out.  for  a  10,500-plus  in  Southern 
Of-egon.  Must  have  management  po¬ 
tential.  Salary  commensurate  with  abil¬ 
ity.  Position  available  April  1.  Write 
C.  J.  Moore  Grants  Pass  Daily  Cour¬ 
ier.  Grants  Pass,  Oreg. — 97526. 


ADVERTISING  SALES— FLORIDA 

Prospering  S.  E.  Florida  daily  seeking 
someone  with  2  to  3  years’  newspaper 
(lispla.v  experience  to  grow  with  us. 
Resume  and  salary  to  Box  S19,  Editor 
&  Publisher. 

CALIFORNIA  OFFSET  DAILY  on  the 
move.  Expanding  market — outstanding 
growth — chain  newspaper  affiliation  add 
up  to  exceptional  opportunity  for  the 
right  young  man  wanting  to  carve  a 
successful  future.  Write  Box  362, 
Eiiitor  &  Publisher. 

OPPORTUT’JITY  KNOCKING ! 
Seldom  will  you  find  an  oi>ening  of 
this  type  .  .  .  challenge?  You  bet! 
Wonderful  living  conditions,  fantastic  i 
salary  -+-  liberal  bonus  and  excellent 
fringe  l)enefits  to  right  person.  Op¬ 
portunity  to  advance  into  management 
as  this  is  one  of  the  fa.stest-growing 
groups  in  the  country.  Person  selected 
will  handle  established  .accounts  and 
establish  new  ones  in  un-tapped  mar¬ 
ket  of  over  75.000  population.  If  you 
think  you  are  good  anti  w.ant  to  prove 
it.  write  today  1  Box  332.  Editor  & 
Publisher.  You’ll  lie  .a  happier  man 
tomorrow . 

NEWSPAPER  advertising' 
ACCOUNT  EXECUTIVES 

The  retail  advertising  department  of 
The  Daily  Oklahoman  and  Oklahoma 
City  Times  is  expanding:  its  account 
executive  staff  to  keep  pace  with  the 
tremendous  growth  now  lieing:  experi¬ 
enced  in  the  Oklahoma  area.  Selected 
men  with  two  or  more  years  exi>eri- 
ence  in  advertising:  sales  will  receive 
an  excidlent  starting:  salary  with  op¬ 
portunity  for  additional  incentive 
income:  the  finest  working?  conditions 
available  plus  generous  Ifcnefits  which 
include  two  weeks’  p.aid  vacation  after 
one  year,  sick  leave,  hospitalization 
and  major  me<lital  insurance  and  re¬ 
tirement  plan.  If  you  are  qualified  and 
ready  to  join  a  i»r(»fpssional  team  on 
these  rewspapers  that  are  nationally 
known  as  leaclers  in  the  imlustry.  write 
or  apply  in  person  to:  Personnel  Man- 
ag:er.  The  Oklahoman  &  Times.  r.On  X. 
Hrojidway,  P.O.  Box  2ol2o,  Oklahoma 
City.  Okla.— 73125. 

^ALKSV1AN  OR  WOMAN  for  ajtvrres- 
sive  fi.OiMi  ABC  daily.  Excellent  base 
1m»iuis4*s  and  future.  Fine  city  of  ll.Ono 
close*  to  metro  area.  Write  complete 
backurouml.  Daily  I,^ader.  F’ontiac,  III. 
—  tilTrtl. 

CALIFORNIA 
ADVERTISING 
SALES  MANAGER 

Experiences!  .  .  .  qualifie<l  .  .  .  ajr>rres- 
sive.  Salary  IS  25M  .  .  .  ]*lus  Ininuses. 
fringes.  1070  |H>tential  35  4oM.  Avail¬ 
ability  an<l  complete  resume  first  letter. 
Box  23(1,  E<litor  &  Publisher. 


Display  .iilrerti.sitig 


ADVERTI.SING  MANAGER  for  two 
otfset  wet'kiies  in  adjacent  towns.  Ex¬ 
cellent  money,  lovely  growing  com¬ 
munities;  gix-at  opportunity  for  future 
with  dynamic.  progressive  grouii. 
Stephen  Neal,  Community  Press.  Inc., 
P.O.  Box  .‘il.i.  King,  N.C. — 27U21. 

TOP  SALESMAN  for  16,000  six-day 
afternoon  daily.  Salary  plus  lilieral  in¬ 
centive  idan  for  exiieriencisl,  capable 
man  w-ho  can  handle  key  accounts  and 
is  willing  to  accept  resiionsihility  with 
advancement.  Writi*  full  particulars 
or  ’iihone  Gene  Lofton,  Sun-Star, 
Merced  Calif.  U.'j310. 

YOUNG  PU"BLISHEl{  of  small,  on-the- 
move  wei'kly  group  seeks  exjierienced. 
mature  hustler  to  take  over  as  ad 
manager  -I  man  joh.  as  well  as  help¬ 
ing  in  offset  production.  Fantastic  op- 
IMirtunity.  Fringe  lienefits.  Beautiful, 
small,  country  community  living  30 
minutes  from  large  city.  Box  217,  Ed¬ 
itor  &  Publisher. 


ADVERTISING  SALES  PERSON  with 
layout  skills;  urganir.ation  anil  en¬ 
thusiasm  imiKirtant.  New  Canaan  .\il- 
verti.ser.  lO.'i  Elm  St..  New  Canaan, 
Conn.— 06S4O.  (203)  966-9541. 

.\l)  .SPACE  S.\LESM.\N 
Ex|>erienced  space  salesman  for  Chi¬ 
cago  olhee  of  leading  traile  magazine 
to  cover  eslablisheil  accounts  and  de¬ 
velop  new  business.  .\iiproximately 
hO'/r  travel.  Salary  and  lommission, 
e.\|K‘r,ses.  and  other  lienefits.  Send  re¬ 
sume.  O'Ur  emiiloyees  know  of  this  ad. 
Box  11  1,  Editor  &  Publisher. 

.7.000  CIRCUL.VTION  DAILY  in  North¬ 
ern  Indiana  neeils  an  adverti.sing  sales¬ 
man-manager.  We’ll  jiiiy  .815o-a-wc'ek 
or  sal.ary  commensciirate  with  ability 
exiierience.  Paiier  is  growing;  in¬ 
dustrial  park  development;  water  rec¬ 
reation  iKiuntiful;  close  to  city.  Genuine 
opportunity  for  someone  who  wants  to 
gniw  with  the  business.  Box  303,  Ed¬ 
itor  &  Publisher. 


PROFESSIONAL  NEWSMAN,  pre¬ 
ferably  with  reporting  and  editing  ex¬ 
perience.  One  who  is  a  good  copy- 
reader  likes  research,  writes  carefully, 
clearly,  concisely.  Must  be  imaginative 
enough  to  see  programs  and  projects 
that  will  make  news  and  create  good¬ 
will,  Wfiat  we  really  need  is  that  rare 
amalgam  of  competent  reporter  and 
publicist.  Good  job,  good  salary,  good 
future  with  fast-growing  company  in 
Atlanta.  Georgia.  Write  Box  190,  Ed¬ 
itor  &  Publisher. 


EXPERIENCED  D£>iKMAN  as  night 
city  editor  for  50,000  afternoon  daily 
in  Philadelphia  area.  Starting  salary 
$218  for  37>7-hour  week.  Present  hours 
12:30  to  8:30  p.m.  Tuesday  through 
Friday,  7  a.m.  to  3  p.m.  Saturdays. 
Direct  two  reporters,  photographer, 
community  correspondents.  Select,  edit, 
head  copy  and  lay  out  inside  pages. 
Excellent  opportunity  for  advance¬ 
ment.  Paper  has  won  award  as  best 
medium-size  daily  in  Pennsylvania 
three  times  in  past  four  years.  Send 
resume  to  Box  254,  Editor  &  Pub¬ 
lisher. 


SPORTS  EDITOR  for  11,700  daily 
30-miles  from  Lake  Erie  vacationland 
area.  College  community.  Competitive 
salary  with  excellent  fringe  benefits, 
chance  for  advancement.  Write  Per¬ 
sonnel  Director,  The  Advertiser- 
Tribune,  Tiffin,  Ohio  44883  or  phone 
(419)  447-4455,  8:30  a.m.  to  4  p.m. 
EDITOR  FOR  BI-WEEKLY  tabloid 
trade  newspaper  serving  marketing 
field.  Knowledge  food  industry  or  agri¬ 
culture  helpful.  Ability  to  write,  do 
layouts,  plan  issues  essential.  Moilern, 
cold-type  oiieration.  Some  travel.  Write 
fully,  with  calary  desired,  to  Editorial 
Director,  Trade  Publishing,  P.O.  Draw-er 
A.  Vineland,  New  Jersey — 08360. 
SHARP~HEADLINES  and  functional 
make-up  with  flair  your  forte?  News¬ 
paper  with  four  major  news  services 
ne^s  wire  editor  with  good  education, 
solid  exjierience  and  a  desire  to  be  a 
key  member  of  professional  staff.  Circ¬ 
ulation  is  32.000  in  growing  Midwestern 
city  of  50.000.  Fringe  benefits  include 
free  life,  hospital  and  meilical  insur¬ 
ance,  profit-sharing.  Christmas  bonus 
and  two-to-five-weeks  vacation.  Goml 
salary  for  5-d,ay.  43-iiour  work  week. 
Write  Bo.x  300,  Editor  &  Publisher. 


WANTED :  MANAGING  EDITOR  for 
7,000  computer  photocomposition  offset 
newspaper  in  10,000  popuhation  city  in 
north  central  Michigan  to  manage  staff 
of  six  and  work  towards  full  editorship 
in  .a  few  years  ...  a  challenging  op¬ 
portunity  in  a  4-season  recreation  area. 
Write  Evening  News,  P.O.  Box  616 
Cadillac,  Mich. — 49601. 

NO  2  MAN  NEEDED  by  progressive 
6-day  p.m.  of  12,500  circulation  in 
I  Texas  university  city  of  50,000.  The 
right  person  will  have  at  least  a  year 
!  or  two  experience  and  be  capable  of 
handling  any  reporting  assignment  or 
:  desk  job.  The  future  is  here!  Salary 
o|ien.  Bo.x  304,  EJditor  &  Publisher. 

,  VIRGINIA  A.M.  DAILY  has  immediate 
opening  for  reporter  with  experience. 
Good  pay  fringe  benefits.  Chance  for 
advancement.  Write  Bo.x  294,  ^itor 
&  Publisher. 

TIME  TO  MOVE?  If  you  have  2-4 
years’  experience  as  a  reporter,  you 
should  be  ready  for  assistant  city  ed- 
'  itor’s  seat  on  suburban  daily.  Plenty  of 
copyreading,  special  projects,  layouts, 
'  Zone  2.  Box  280,  Editor  &  Publisher. 


j  EDITOR  for  well-equipped  letterpress 
2,800-circulation  county-seat  weekly. 
■Must  be  sober.  S-day  week:  3  week’s 
'  paid  vacation  after  first  year.  Free 
'  Blue  Cross-Blue  Shield.  Will  work  with 
I  four  excellent,  cooiierative  employees 
and  owner.  Send  references,  siunples  of 
I  work,  salary  requirements  to  News- 
I  Herald,  Owenton,  Ky. — 40359. 


industrial  editor 


One  of  the  nation’s  largest  corporations  needs  an  industrial 
editor  for  20,000  circulation  employee  newspaper.  Duties 
include  gathering  and  writing  news  and  features,  directing 
photography  and  layout,  and  overseeing  production  and  dis¬ 
tribution.  Also,  producing  special  publications  for  the  company 
and  its  subsidiaries. 

As  a  member  of  the  Corporate  Communications  staff,  will 
also  have  opportunity  to  work  on  a  wide  variety  of  public 
relations  projects.  Position  calls  for  college  graduate  with 
two  to  three  years  newspaper  reporting  experience  and 
ability  to  judge  good  photographs,  graphics  and  layout. 

Excellent  benefit  package  and  salary  commensurate  with  ex¬ 
perience.  Send  resume  and  salary  requirements  to;  Paul  R. 
Watson,  Personnel  Representative,  R.  J.  Reynolds  Tobacco 
Company,  Winston-Salem,  North  Carolina  27102. 

R.  J.  REYNOLDS  TOBACCO  COMPANY 
and  SUBSIDIARIES 


TOBACCO  PRODUCTS  •  PC 
INDUSTRIAL  CORN  PRODUCTS 


ALUMINUM  PRODUCTS 


PACKAGING  MATERIALS 

AN  EQUAL  OPPORTUNITY  EMPLOYER 


WE  WANT  a  balanced  news  product 
utilizing  our  30-man  local  staff.  40 
area  correspondents,  and  The  AP,  UPI, 
New  York  Times  and  Copley  wire,  as 
well  as  UPI  Telephoto.  'Think  you 
qualify  as  world  news  editor?  Contact 
(ieneral  Manager  Kankakee  Daily  Jour¬ 
nal,  Kankakee,  Ill. — 60901. 

SPORTS  EDITOR  for  award-winning 
Illinois  daily.  Broad  freesiom  and  re¬ 
sponsibility  for  imaginative  young  writ¬ 
er  who  can  use  camera  and  do  layout: 
some  general  reiiorting.  Top  salary  and 
unlimited  opportunity  for  right  i>erson. 
Box  10,  Editor  &  Publisher. 

(’ONNECITCUT  NEWSPAPER  offers 
excellent  opportunity  for  highly  moti 
vated  newspaperman  to  concentrate  in 
depth  on  ke.v  town  issues.  Knowletlge  of 
Connecticut  helpful.  $10.000— plus  liene- 
fits.  to  start.  Write:  Editor,  'The  Trum 
bull  Times,  Trumbull.  Conn. — 06611. 

SPORTS  DESK  MAN,  experienceil  in 
careful  editing,  liright  headline  writing 
for  progressive  morning-Sunday  metro 
politan  paper — -Area  3.  Must  be  willing 
to  accept  responsibility.  Excellent  op 
ivirtunity — top  lienefits.  Write  Box  352 
Editor  &  Publisher. 

PHILADELPHIA  SUBURBAN  .50.000- 
plus  p.m.  daily  has  immediate  openings 
for  news  and  sports  reporters.  Modem 
building.  Good  salary  and  fringe  Iiene 
fits.  Prefer  some  new.spaper  experience, 
but  will  consider  talenteil  beginners 
Write  Box  348,  Editor  &  Publisher. 

SPORTS  WRITER— Our  No.  2  man 
has  gone  to  metro  job.  Need  someone 
with  writing  ability  and  some  experi 
'  ence  in  make-up  and  desk  w^ork.  O^set 
p.m.  paper  in  excellent  sports  area. 
Fine  working  conditions  and  generous 
'  fringe  lienefits.  Contact  Bob  Vosburg, 
Sports  Editor,  New  Castle  (Pa.)  News 

POLITICAL  REPORTER— Bright, 
aware  permanent  correspondent  to 
cover  state  government  in  Columbus. 
Ohio,  for  four  excellent  dailies.  Duties 
will  consist  of  (1)  cover  state  govern 
ment  news  of  interest  in  area;  (2)  re¬ 
port  in-depth  items  not  covered  by  wire 
services.  Must  be  objective  but  suspi 
j  clous,  without  party  bias,  dedicated  to 
honest,  independent  reiiorting.  Invest! 
gative  reporting  experience  desirable. 
Send  complete  resume  and  present 
salary  in  confidence  to  Box  34.0, 
Editor  &  Publisher. 

M.AKE-UP  EDITOR — Expanding  met¬ 
ropolitan  New  Jersey  A.M.  daily  seeks 
exiierienceil  make-up  editor.  Box  334, 
.  Editor  &  Publisher. 
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Operators — Machinists 


NEWSPAPERMAN,  OR  WOMAN.  INDUSTRIAL  EDITOR/WRITER  —  COMPOSING  ROOM  MACHINIST—  ,  MACHINIST  WANTED:  Night  situa- 
nterested  in  joining  a  public  affairs  Your  ability  to  communicate  with  lay-  shift;  ijermanent  tion,  35  hours.  8  paid  holidays,  union. 

•eix)rting  team  covered  state  and  local  "“--n  and  to  handle  a<lministrative  situation.  Must  be  experienced  in  TTS,  i  industrial  pension — other  lienefits.  Elec- 

rovernments  and  community.  J-degree,  duties  while  e<liting  and  writing  <iuali-  Comets  an^d  Linotype  Mixers,  tron.  Comets.  Justape.  TTS-Fairchild 

ir  other  degree  with  e.xperience.  Con-  lies  you  for  this  iwsition.  We  are  a  1";0  shifts  as  mimhinist  three  shifts  and  G-4-4.  $198.00.  Write  or  call  Corn- 

act:  Personnel  Dir.,  Illinois  State:  Chicago  olucational  publisher,  known  monitoring.  Scale  $166.10  for  35  |  posing  Room  Supt.  Gib.son  Publica- 

tegister,  313  S  Sixth  St..  Springfield,*  around  the  world.  We  offer  you  hard,  hours  plus  many  fringe  benefits.  Send  tion,  Vallejo,  Calif.— 94590.  (AC  707) 

-  ’  ”  •  •  e  t.  .  - .....  _  1. — .  ..  .  .  resume  to  Earl  Svendsen.  Head  Ma- 


satisfying?  work  in  a  key  e<iilorial 


—  :  sition.  Startinj?  salary  oin*n,  y:enerous  Statesman-Journal  Co. 


)HIO  DAILY— 50,000  circuUition.  No  |  profit-sharing^  plan  and  other  outstand- 
shortage  of  liodies.  but  talent  lack  in  I  ing  lienefits.  Write  giving_ background 

iome  ixisitions.  Will  consider  anyone  and  experience  to  IIox  375.  Blitor  &  *  f-triMic-r  r-  ~  ■  d  »«  '  ..^.Yopaiiei  piam,  wiin  an 

or  any  position;  few  untouchables  Publisher,  .hi  cqtiul  opportmuty  em-  MALHlINlbl  Composing  Room  Ma-  .  four  Bluestreak  Linotypes  serviced  by 
lere.  Box  343,  Editor  &  Publisher.  |//o.v<r.  a  f*  right  Matrix  contract  company.  $3.80  per 

_  _ _ _  .  _ ! - person.  Afternoon  shift.  Permanent  ‘  hour  with  overtime  usually  available. 

yOPY  RE.YDER — I.eading  Boston  daily  SPORTS  WRITER — This  is  an  unusual  situation.  Must  be  experienced  on  TTS  No  job  printing.  Hospital  and  surgery 

las  an  otiening  on  the  copy  desk  for  opiKirtunity  for  a  sjiorts  reporter  who  Oitertype  Mixers.  Ludlow  and  Elrods.  |  insurance;  full  pay  while  sick;  com- 

i  bright  young  man.  Must  have  some  thrives  on  variety.  You’ll  join  a  con-  ^xcellent  working  and  living  condi-  pany-paid  liberal  group  life  insurance 

ixperience  on  a  daily  newspaiier.  genial  3-man  .staff  on  an  aftermsm  Vc*!*/®’ Union,  ^ale  $174.25  for  :  and  excellent  pension  plan.  Ideal  work- 

Union  contract  increa.ses,  night  dif-  daily  small  enough  to  offer  opisirtunities  nour  wwk.  tull  fringe  benefits,  ing  conditions  in  clean,  well-equipped 


Church  Street,  N.  E.  Salem,  Oreg. — 


LINOTYPE  OPERATOR— Modern,  air- 
conditioned  newspaper  plant  with  all 


genial  3-man  .staff  on  an  aftermsm  o'Pw®’ .  .  5174.25  for  ;  and  excellent  pension  plan.  Ideal  work- 

daily  small  enough  to  offer  opisirtunities  hour  w^k.  Full  fringe  benefits  .  ing  conditions  in  clean,  well-equipped 


union  contract  increases,  iiignt  on-  ..on.,  .^.....,.0-  ,__i;,j;_„  „•  1,  ,•  ”  .  —  .  r -  ■  .-.d..,  vrc.-ciuipijevi 

•erential,  excellent  fringe  benefits,  for  covering  many  sisirts,  writing  a  'deluding  sick  pay,  retirement,  three  |  plant.  Circulation  5,500.  Ideal  city  of 
send  resume  in  confidence  to  Box  column  and  handling  the  sisjrts  desk  in  i  miles  south  of  Fort 


158,  Editor  &  Publisher. 


THE  PROVIDENCE  .lOURNAL  neeils 
a  gocsl  writer-copy  eilitor  to  round  out 


your  turn;  large  enough  to  cover  near-  1  u^uiis  to  Mr.  william  A.  bchi 
iiy  professional  and  collegiate  sisyrts.  Jne  Waukegan  News-Sun,  100  Mt 
We  offer  goisl  salary  and  lienefits  and  ’  street,  Waukegan,  Illinois  60085. 
chances  for  advancement.  We  insist  on 


details  to  Mr.  William  A.  Schaefer  ]  Wayne.  Write:  James  C.  Barbieri, 
The  Waukegan  News-Sun,  100  Madison  ■  Evening  News-Banner  Bluffton,  In- 
Street,  Waukegan,  Illinois  60085.  1  diana  46714.  Ph:  (219)  824-0322. 


its  active,  growing  financial  news  ile-  quality  writing,  enthusiasm  and  a  iiro- 
partment  .  .  .  one  of  the  largest  in  i  fessional  outlisik.  Investigate  this  ad  by 


GOOD,  SOLID  NEWS  WRITER 
CHANCE  TO  STEP  UP— P'or  a  writer 


the  East.  Contact  Joseph  Day.  75  '  writing  to  Box  416,  Eilitor  &  Publisher,  j 

Fountiiin  St.,  Providence.  R.I. — 02902.  - - 

-  -  —  -  MANAGING  EDITOR  who  has  seen 

GOOD,  SOLID  NEWS  WRITER  the  city  and  smelled  the  smog  and  is  1 
CHANCE  TO  S'rEP  UP — P'or  a  writer  readv  to  fulfill  his  lifes  ambition  on  a  i 
with  from  two  to  five  years’  newspaper  small,  growing  daily  in  a  vital  uni-  . 
experience  (small -town  background  versity  community  in  the  Northwest, 
would  lie  fine)  who  would  like  to  fill  Box  363,  Editor  &  Publisher. 

a  news  writing  sisit  with  a  large  Ohio - - _  -  ; 

company.  This  is  a  press  relations  job  YOUNG  WRITER  Recent  J-Scho<il 
covering  a  wide  area  of  Ohio,  requiring  graduate  for  eilitorial  staff  iiosition  on 
ability  to  deal  with  newspaiier  people  successful  national  magiizine  for 
at  their  own  level,  and  accurate  writ-  f.amily  dwtors.  Write  full  length 
ing.  Knowledge  of  photography,  ad-  articles,  interview  doctors,  attend  med- 
vertising.  riulio  and  television  would  lie  ical  mer-tings;  some  travel,  (kxxl  chance 
helpful.  Resident  of  Ohio  or  neighlior-  1  to  enter  magazine  field  with  fast-grow¬ 
ing  state  preferi-ed.  Send  facts  alxiut  i  ing  young  company.  Modern  offices  in 
yourself,  including  educational  back-  attr.active  suburban  Connecticut.  Write, 
ground  and  experience,  present  salary  with  resume,  to  Norman  Richards. 


Personnel  Management 


and  references,  to  Box  400,  Editor  &  I  Managing  Editor  Miller  &  Fink  Pub-  I 
Publisher.  I  lishing  Corp..  165  W.  Putnam  Ave., 

- I  Greenwich,  Conn. — 06830. 

WE  OFFER  A  t:Rt)WIN<:  and  new  1  -  - - - I 

city,  the  nearness  of  the  lieaches  and  j  EXPERIENCED  WIRE  EDITOR  for  j 
I»s  Angeles  without  the  smog,  a  good  semi-weekly  with  plans  to  go  daily 
sjtlary  and  a  bright  future  for  the  ex-  i  very  soon.  Starting  salary  $150  iier  | 
perienced  news  eilitor  we  seek.  Contact  \  week.  We  will  share  in  moving  and  | 
Dennis  Morefield.  Simi  Valley  Enter-  intei-view  cost.  Send  resume  to  Pecos 
prise-Sun  and  News  Box  457,  Simi,  1  Enterprise,  Box  113,  Pecos,  Texas —  I 
Calif.— 93065.  (805)  526-6211.  i  79772. 


PERSONNEL  DIRECTOR 


Kven  if  you  are  well  established  .  .  . 

There  is  a  wonderful  opportunity  awaiting  the  man  who 
can  take  oyer  personnel  and  labor  negotiations  at  a 
firmly  established,  well  organized  daily  newspaper  in  the 
fastest-growing  area  of  Virginia.  Details  and  salary  will 
be  discussed  with  the  right  person.  Give  references.  We 
will  respect  your  confidence. 

SEND  resume  and  EXPERIENCE  TO: 

BOX  345,  EDITOR  &  PUBLISHER 


ASSISTANT  CITY  H)IT()R.  young  ag-  '  CAPE  COD  —a  giKsl  place  to  live  and 
ffressive.  for  Zono  1  morning  daily  over  i  Cai>e  Cod’s  “most  interesting  news- 
20, ihm)  circulation,  Kxcellent  chance  for  j  i>a|)er’’'  a  gootl  place  to  work.  Tell  us 
advancement.  Write  liox  415,  Kilitor  i  what  you  olfer  our  newsroom.  Write: 
&  Publisher.  Falmouth  I  Mass.  02541)  Enterprise. 


l*hotitf>raphy 


Pressmen — Stereatrpers 


COMBINATION  s|)orts  and  straight  *  NE/WSMAN-E1)1T()U  for  5-day  after-  |  ^  ^ 

news  rei>orter-fenturo  writer  for  even-  |  noon  pai>er.  Must  be  exi>erience<l  in  all  |  OPENING  FOR  PHOTOGRAPHER  on  BErMITIFUL  SARASOTA,  FLORIDA 

ing  shift.  Progressive  phot o<*omp-off set  |  phases  writing,  wire,  heads:  some]  J-day  week  daily  newspaper.  Oppor-  has  much  to  offer  for  year-round  liv- 

full  color  pai>er.  Profit-sharing,  retire-  I  ]>hoto  background  helpful.  Want  per- j  al^so  for  combination  with  sales,  ing.  Need  experienced  man  for  com¬ 
ment  plan.  Times  Journal.  Vineland,  i  son  with  qualifications  to  l)ecome  man-  |  ^tails  on  background.  '  bination  department  with  3-unit  HOE. 

N.J, — 0S360.  Call  collect  fAG  609)  691-  i  aging  editor  in  short  time.  Permanent  $ ji  Daily  |  $145.00  for  37^^  hour  week  (nights). 


5000:  ask  for  Ben  Lauchter  or  Marvin  i  position. 


WE  NEED 
Deskman 
Copy  Editors 

for  night  work  on  major  afternoon 
daily  in  Zone  2.  close  to  New  York,  i 
Good  salary,  fringe  l>enefits.  Write  in  | 
confidence  to  Box  392,  Elitor  &  Pub-  j 
lisher.  ! 

GENERAL  ASSIGNMENT  REPORTER 
^me  experience,  for  afternoon  daily  in 
pleasant  winter-sumer  resort  area.  Goo«l  | 


i  starting  salary  exiH*cte<l.  Dally  Journal, 
'  Devils  Lake,  No.  Dak. — 5S301. 


COMBINATION 
STEREO-ROTARY  PRESSMEN 


WRITERS.  ARTISTS  for  assignments 
tor  commercial  publications.  Editor. 
Box  530  No.  Hollywood.  Calif.— 91603. 


(Ppernlors^— Machinists 


News,  Middlesboro.  Ky.— 49065.  ■  Fringe  benefits.  Contact  Personnel 

- Office,  The  Herald-Tribune  &  Sarasota 

CREATIVE  PHOTU  JOURNALLST  1  P-O'. 

needed  by  the  Public  Relations  Itivision  '  33578  or  phone  (813)  9o8-7755. _ 

of  H.allmark  Cards,  Inc.,  Kansas  City.  COMBINATION 
Mis.souri.  Assignments  woulil  incluile  STEREO-ROTARY  PRESSMEN 
creative  one-shot  “stoppeis,”  attention-  Experienced  daily  newspaper;  1  day 
claiming  photos  using  company  prod-  opening:  1  night  opening.  Opportu- 
ucts,  processes  or  social  communcation  ;  nities  for  right  men;  36^4  hour  week 
themes:  writing  al>out  and  photograph-  days;  35-hour  week  nights.  Pleasant 
ing  in  color  outstanding  retailing  j  working  and  living  conditions.  Contact: 
ventures  for  the  full  color  retailer  mag-  Edward  Toll,  The  Waukegan  News-Sun, 
azine  ’CARDS’;  and  a  variety  of  other  100  W.  Madison  St.,  Waukegan,  III. 

writing  Jind  photographing  projects.  — 60085. _ 

We  are  not  looking  for  a  photographer  ;  LETTBRPRESSMAN  —  Circulation 


pay,  benefits,  5-day  work  week.  Con-  COMPOSING  ROOM  MACHINISTS —  we  neetl  a  man  who  is  extremely  ere-  11,500.  Exceptionally  nice  small  corn- 
tact  E<litor  B'ader-Herald.  Glovers-  |  Need  two  machinists  for  day  and  eve-  ative  in  both  writing  and  photography,  munity  with  college.  Good  starting 


ville.  N.Y.— 12078. 


EDITOR/MAKE-UI 


ning  chapels.  Permanent  situations. 
35-hour  week.  Day  scale  $183 ;  night 
scale  $189.25.  Must  be  experienced  in 


metropolit.an  new^pai-er.  Omrt  TTS,  Monarchs,  Comets.  TOU  and  TTS 


and  who  could  serve  the  division  as  |  salary  with  fringe  benefits.  Opportuni- 
counselor  in  pictorial  needs  and  quality,  ty  for  advancement.  Write:  The  Ad- 
rrefer  university  graduate  in  photo  vertiser-Tribune,  Tiffin,  Ohio— 4883;  or 
journalism  with  1  to  3  yenrs’  exi>eri-  I  'nhone  f419)  447-4455. 


i.<arvre  iiieiruiK/*iiiLii  nt* » ,  v  n.ti  i.  i  -  /»i'  ,  .  .  •  ,  i  i ,  r.  ,  phone  (419)  447-4455. 

1  imncyin-tfiv**  Operating:  UHits.  Linofilm  or  elcctronics  I  ence  in  the  fiekl.  Salary  commensurate  wi?  xTT?T?r> 

Bor  to  hHp^  ,™rSund;T  l  experience  helpful.  Excellent  fringe  with  ex,.rience  and  talent.  Please  send  ^E  S^X  newspa^r  vveb  p^ 

cetiee,  V.veellent  emr.lovee  i,pnpfits.  benefits  and  Opportunity  to  advance  for  !  resume.  photography  and  writing  i,  eiRo  nn  re¬ 


sections.  Excellent  employee  lK>nefits.  tienents  ana  opportunity  to  aavance  tor  resume.  pnotogr.-ipny  .amt  writing 
Send  resume  to  Box  390,  Editor  &  !  ?be  right  man.  Call  or  write:  Compos-  samples  to  Edw.  L.  Lander.  Hallmark 


ing  Room  Supt.,  San  Diego  Union- 
Tribune  Pub.  Co.,  919  2nd  Ave.,  San 
Diego,  Calif.— 92112.  (AC  714)  234- 

7111. 


REPORTER  who  can  handle  a  diversity  7111,  ’ 

of  assignments:  gener.al  news  plus  _ ! - - - - - - 

some  sports,  on  agg^ssive.  growing  i  ljno  OPERATOR  (display,  heads  ad 
offset  daily  of  6.000.  Gooil  salary  and  1  vertisements) .  All  fringe  benefits  free 
future.  Write  fully. _  General  Manager.  |  including  retirement:  relocation  ex 
D:iily  Iveader,  Pontiac,  III. — 61764.  pense ;  also  make-up  opening.  Hand! 


Cards,  Inc.,  Kansas  City,  Mo.- -64141. 


Pressmen — Stereotypers 


(Goss  presses).  Scale  is  $162.00  for 
37’^  hours.  Usual  fringe  benefits  plus 
an  excellent  employee  saving  plan.  All 
situations  are  guaranteed.  Write:  Press¬ 
room  Supt.,  Tampa  Tribune.  Box  191, 
Tampa.  Florida,  33601— or  pbone  813- 
224-7968. 


offset  daily  of  6.000.  Gooil  salary  and  j  vertisements).  All  fringe  benefits  free,  j  WEB  OFFSET  PRESSMAN  producing  _ _ _ _ _ _ 

future.  Write  fully.  Gencr.al  Manager.  |  including  retirement:  relocation  ex-  j  weeklies  and  other  newspapers  produc-  '  p  •  , 

D:iily  Iveader,  Pontiac,  III. — 61ifi4.  pense:  also  make-up  opening.  Hand!-  ]  tion.  Opportunity  to  also  work  on  let-  '  rrinters 

- cappeil?  O.K.  Marvin  Burts,  Mgr.,  terpress  producing  our  daily  newspaper.  I  - - - 

TOP-NOTCH  REPORTER  with  rewrite  Anderson  (S.C.)  Independent  &  Daily  35-hour  week;  full  fringe  benefits  in- |  APPLICATIONS  BEING  ACCEPTED 

experience  wbo  can  handle  features  Mail.  (1 — 803 — 244 — 4321).  eluding  sick  pay,  retirement  and  three  |  for  printers  and  pressmen  to  work  in 

with  flair,  news  stories  and  variety  of  -  - - - |  week’s  vacation  after  three  years.  I  our  group  in  Kansas  and  California. 

assignments  with  ease.  W’e’re  looking  |  WORK  in  a  h^utiful  small  East  Texas  i  Pleasant  community  with  year-round  ,  Apprentices  with  time  in  the  trade 

for  a  young,  aggressive  writer.  W'e  .  city.  Progressive  letterpress  afternoon  recreational  opportunities.  Contact:  j  will  be  given  consideration.  Contact 

nee<I  someone  now  Send  resume  and  1  newspaper  is  looking  for  operator  or  Mrs.  C.  Crother,  Personnel  Dept.,  1  Jim  Cooper,  Publishing  Enterprises, 

sample  of  work.  P.M.  dailv  in  lovely  j  doorman.  Contact  C.C.  Davis  or  Wayne  Santa  Barbara  News-Press,  Drawer  Inc.,  300  W.  Second,  Hutchinson.  Kans. 
Ohio  city.  Box  368,  Eilitor  &  Publisher.  I  Sellers.  Palestine  (Tex.)  Herald-Press.  NN,  Santa  Barbara,  Calif. — 93102.  ■  — 67501.  Ph:  (AC  816)  662-3311. 
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HKI.I*  W  ANTKI) 


CONVERTING  TO  OFFSET 
Combination  press-stereo  foreman  for 
night  shift  in  letterpress  operation  that 
will  be  converted  to  Metro  offset  in  12 
months.  This  is  an  excellent  oppor¬ 
tunity  for  the  right  man.  E.  G.  Hei- 
berger.  Times-News,  Kingsport,  Tenn. 
-37662. 

ALL-AROUND  PRINTERTliffset  and 
letterpress.  40-hour  week  $135.  Carter 
Waid,  News-Bulletin  Helen.  N.  Mex. — 
&7002. _ 

EXPERIENCED  COMBINATION  MEN 
for  6-day  afternoon  18,000  circulation 
daily  locat^  in  Southern  tri-state  dis¬ 
trict  in  Ohio.  Attractive  scale  with 
fringe  benefits  including  life  insur^ce, 
hospitalization,  etc.  All-day  situations : 
37>/»!-hour  5-day  week;  hot  metal.  Call 
or  write:  G.  A.  Shaw.  Publisher  East 
Liverpool  Review,  210  E.  Fourth  St., 
East  Liverpool,  Ohio— 43920.  Phone 
(216)  385-4545. 


CLASSIFIED 

Advertisins  Rates 


"SITUATIONS  WANTED" 

I  Payable  wifli  order) 

4-weeks . $1.00  per  line,  per  Issue 

a.weeks . $1.10  per  line,  per  Issue 

2-wteks  $1.20  per  line,  per  Issue 

1-week  . $1.30  per  line. 

Count  five  average  words  per  line 
3  lines  minimum 
(No  abbreviations) 

Add  50c  for  box  service 
Air-mail  service  on  box  numbers  also 
available  at  $1.00  extra. 


Hesitant  about  answering 
a  blind  ‘help  wanted'  ad? 
Respondents  desiring  to  avoid  send¬ 
ing  a  resume  to  specific  newspapers 
or  organizations  can  st'll  do  so  by 
placing  same  in  an  envelope  ad¬ 
dressed  to  "Classified  Department" 
along  with  a  note  listing  the  com¬ 
panies  you  do  not  wish  your  appli¬ 
cation  to  reach.  We  will  screen  the 
matter  for  you. 


"ALL  OTHER  CLASSIFICATIONS" 
IKemltfanee  should  accompany  clas¬ 
sified  copy  when  submifted  for  pub¬ 
lication  unless  credit  has  been  es¬ 
tablished.) 

4-weeks . $1.50  per  line,  per  Issue 

3-weeks . $1.60  per  line,  per  Issue 

2-weeks . $1.70  per  line,  per  Issue 

1-week  .  $1.80  per  line. 


HKI.P  WAMKI) 


The  use  of  borders,  boldface  type,  cuts 
or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display- 
classified  is  $3.15  per  agate  line — $44.10 
per  column  inch  minimum  space. 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM 

Box  numbers,  which  are  mailed  each  day 
as  they  are  received,  are  valid  for  1-year. 

Editor  &  Publisher 
850  Third  Ave.,  N.  Y..  N.  Y.  10022 
(AC  212)  Plaza  2-7050 


MECHANICAL/PRODUCTION  Super¬ 
intendent  wanted  for  publishing  com¬ 
pany.  Rotary  letterpress,  engraving  and 
bindery  plant.  Excellent  salary  plus 
stock  plan  for  qualified  production- 
oriented  man.  Write :  Edw.  J.  Roy,  ' 
Pres.,  National  Publishing,  Box  213, 
North  Andover,  Mass. — 01845. 

☆  ☆  ☆  ☆  "dr  ☆ 
NEWSPAPER  PHOTOENGRAVERS 

LARGE  METROPOLITAN  DAILY  IS 
EXPANDING  COLDTYPE  OPERA-  I 
TIONS.  NEED  ENGRAVERS  CAP-  1 
ABLE  OF  WORKING  ALL-AROUND  , 
OR  WILLING  TO  LEARN.  HIGHEST  ' 
SCALE.  VACATIONS  AND  PENSION. 
EXCELLENT  WORKING  CONDI¬ 
TIONS.  MUST  BE  ABLE  TO 
QUALIFY  WITH  UNION.  5  YEARS’ 
MINIMUM  EXPERIENCE. 

BOX  315,  EDITOR  &  PUBLISHER 

☆  ☆☆☆☆☆ 

WORKING  FOREMAN  (Web  offset) 
For  new  6-unit  Goss  Suburban.  Some 
experience  with  color  work  necessary. 
Must  join  Printing  Pressman’s  Union. 
Blxcellent  opportunity  for  a  qualified 
man.  Contact  Mr.  Lowrey  at  Western 
Newspaper  600  2nd  Ave..  Pittsburgh, 
Pa.  15219. 


I'rtinuilitui 


Wha+  Would  You  Sav 
To  a  Six-Month  Sabbatical? 

We  have  just  made  a  substantial  in¬ 
vestment  in  an  English  lan^ruajfe  news 
ma^razine  published  overseas,  in  one  of 
the  world’s  most  dynamic  republics. 

Now  we’re  lookinjj  for  a  very  spe¬ 
cial  man,  with  very  s|>ecial  talents, 
to  help  develop  the  magazine  and  its 
sister  publications. 

The  man  we  seek  will  lie  well  jrround- 
e<l  in  advertising,  marketing,  and 
promotion  t(*chniques.  He  will  l>e 
yount?,  respt'ctably  e<lucate<l,  and, 
al)Ove  all,  intellectually  etjuipped  to 
:  lie  an  ofien-minded  ^uest  in  a  little- 
understfMMl  land* 

Ideally,  we  would  like  to  find  a  man 
able  to  take  a  six-month  leave  of 
absence  from  his  present  responsible 
position.  ComiKmsation  will  include  a 
fair-to-m<Klest  salary,  travel  and  per- 
diem  exi>enses.  anil  a  bonus  upon  suc¬ 
cessful  completion  of  assiRnment. 

If  you  think  you’re  the  man  we  want, 
write  at  once  and  tell  us  why. 

Box  383,  Editor  &  Publisher 


HKI.P  W  AMKI) 

Puhlic  Keliitions 

UNIVERSITY  PR— Young  news  sp- 
cialist  to  handle  variety  of  assign¬ 
ments:  news  releases,  publications, 
special  events.  TV  and  radio  and  work 
with  students.  Box  238,  Editor  &  Pub¬ 
lisher. 


Public  IMations 

PR  EDITORIAL  ASSOCIATE 
Experienced  writer  with  news  media 
background  wanted  for  staff  of  leading 
national  professional  organization  lo¬ 
cated  in  Chicago,  Will  have  broad 
,  duties  in  writing,  editing  and  special 
events.  Media  contact,  travel  and 
chance  to  work  with  some  of  the 
country's  top  newsmakers.  Resume  and 
I  present  salary  data,  in  confidence,  to 
I  Box  355,  Editor  &  Publisher. 

Ebctraordinary  Opportunity 
For  Combination 
PRESS  AGENT,  AD  MAN 
PR  SPECIALIST 
($10,000  to  $12,000  bracket) 

I  Strong  Democratic  organization  in 
Southern  Indiana  needs  full-time,  year 
'round  Campaign  Coordinator  NOW  I 

If  you  know  all  media:  can  write  press 
'  releases,  speeches,  position  papers;  can 
plan  special  events  and  get  along  with 
PEOPLE,  you’re  our  man  (or  woman)  I 

YOU  concentrate  on  campaign — we’ll 
furnish  volunteer  workers  and  av 
agency.  Together  we’ll  win! 

Write: 

B.  L.  WILKERSON 
P.O.  Box  3,  Evansville,  Ind.  4771* 


.M4NAGER  OF  COMMUNICATIONS 
Reporting  to  Vice-President.  Industrial 
Relations.  with  res|M)nsil>ility  for 
monthly  house  organ  and  managers’ 
news  letter;  community  and  public  re¬ 
lations.  College  degri-e,  minimum  five 
years’  r<‘late<l  exiierience.  ExiK>sure  to 
advertising  desiralde.  Fast-growing 
North  Central  Ohio  company  of  2  Odd. 
loc.ate<l  in  desir.-d)le  community.  Salary 
oi>cn.  Box  367.  Editor  &  Publisher. 

PROFESSIONAL  WRITER  WANTED 
Large,  diversifitsi  company  based  in 
Chii-ago  seeks  i-reative  and  exception¬ 
ally  skilled  writer  for  wide  variety  of 
research  and  writing  assignments  com¬ 
parable  to  opiK)rtunities  at  major  mag¬ 
azines  and  newspaiiers.  Position  in 
progressive  public  relations  department 
involves  assignments  in  coriHuate  com¬ 
munications.  urban  affairs,  financial 
communications,  employee  iiublications, 
and  s|>e<*ch  writing  for  top  corporate 
officers.  Experience  in  this  kind  of 
writing  and  or  laisiness  journalism  re- 
quireil.  Company  offers  excellent  liene- 
fits,  including  profit-sharing,  and  is 
an  equal  opi>ortunity  employer.  Send 
resume,  including  current  salary,  in 
confidence  to  Box  364.  Eilitor  &  Pub¬ 
lisher. 


Salesmen 

AGGRESSIVE  SALESMAN 

Rewarding  sales  position  with  a  future. 
Available  immediately.  We  need  a 
mature  individual  willing  to  travel.  A 
man  who  can  organize  and  plan.  Job 
requirements  as  follows: 

•  Newspaper  Advertising  Sales 
Experience 

•  Understand  Newspaper  Meth¬ 
ods 

•  Experience,  Layouts,  Ideas. 
Planning 

•  Presentations.  Develop  New 
Accounts 

•  Work  with  Existing  Accounts 

•  Locate  in  Illinois — Medium 
Size  City 

Long-established  firm  with  important 
list  of  national  accounts.  This  is  not  a 
newspaper  position.  Involves  agency 
and  manufacturer  contacts  and  sales. 
Employee  benefits.  Furnish  resume, 
family  etc.  Write  Box  226,  Editor  & 
Publisher. 


SALESMAN — Nation’s  leading  manu¬ 
facturer  of  typesetting  equipment  has 
ojiening  for  young  aggressive  sales¬ 
man  to  travel  exclusive  territory  in 
Areas  3  and  4.  Production  or  super¬ 
visory  composing  room  experience  help¬ 
ful  with  knowledge  of  photocomposi- 
ti(>n.  Full  expenses  —  auto  —  liberal 
fringe  lienefits.  Salary  -)-  commission. 
Send  resume  to  Box  350,  Editor  & 
Publisher.  An  Equal  Opportunity  Em¬ 
ployer. 


PERSONNEL  AVAILABLE 


JOURNALISM  INSTRUCTOR  avail¬ 
able  summer  or  fall  '70,  Journalism 
M.A.  Two  years’  experience  at  ac¬ 
credited  J-School.  Box  331,  Elitor  & 
Publisher. 

VETERAN  NBW.«;MAN  w.-ints  J- 
School  teaching  jol>.  Exiierienced  all 
phases  iihotography  through  managing 
editor.  BA  with  some  graduate  work. 
Box  369,  Edih>r  &  Publisher. 

NEWS  i‘iioT()r.n.\pnv  ixstiiiotor. 
34,  M.A.  Photojournalism.  Exi>erience: 
5  years’  teaching.  10  years,  professional 
media,  including  management  and  su¬ 
pervision.  Dedicated  teacher  .and  photo¬ 
journalist.  Prefer  Zone  9.  Box  398 
I  Editor  &  Publisher. 


PKK.SONNEL  AVAII.ABI.E 

Administrative  , 

NEWSPAPER  DEVELOPMENT 

is  my  forte’.  Suburbans,  dailies  and 
specialized  fields  including  commercial 
work.  Long  record  of  successful  experi¬ 
ences  enhancing  property  values  andl 
providing  profitable  sales.  Share  of  im¬ 
provement  and/or  interest  sought.  ’Top 
recommendations.  Available  90  days  due 
to  another  profitable  turnover.  Box 
258.  Editor  &  Publisher. 

JOURNETYMAN  EDITOR/PUBLISHER 
Seeks  opportunity  as  publisher,  general 
manager  or  editor.  Knows  letteri)ress. 
and  offset:  14  years’  all  phases  protluc- 
tion;  emphasis  advertising,  circulation; 
top  awards  editorial  writing,  commun¬ 
ity  service.  Puts  opportunity  aliove 
salary.  Available  immediately!  Box 
310.  Editor  &  Publisher. 

YOUNG  FORMER  PUBLLSHER  — 
Knows  all  phases  offset — wishes  to. 
join  establishe<l  older  weekly  laiblisher 
in  Zone  3,  4,  5,  6.  Desire  opportunity 
to  buy  in  eventually  after  probation¬ 
ary  iieriiMl.  Send  area  hrm-hure  with 
reply.  (asHi  family  man  with  to|i  back¬ 
ground  and  references.  Box  412,  E<litor 
&  Puldisher. 

BUSINESS  MANAGER-CONTROLLER 
Strong  financial  background  with  well, 
rounded  newspa|>er  exiierience  in  all 
departments,  desires  t«>  relocate  with 
aggressive  daily  or  chain  o|ieration 
Resume  ui>on  request.  Box  Sfi.'i,  Editor 
&  Publisher. 

GENERAL  MANAGER 
Managing  eilitor  of  five  outstanding 
metropolititn  are:i  weeklies  doing  double 
duty  as  offset  plant  manager  for  six 
years  availalde  June  15.  Earnings  of 
$2(i  099  in  l!t6((  but  diKir  to  top  has 
lieen  closed  by  merger.  Other  creiiits 
include  managing  eilitor  medium-sizeil 
daily;  reisirting.  promotion  writing 
metropiditan  daily :  anil  advertising 
manager  for  current  emplo.ver,  fivi 
years.  Very  strong  on  directing  and 
ki*eping  giaid  iiersonnel.  Some  publisher 
is  going  to  get  a  top-flight  general  man 
ager  iiy  writing  Box  402,  Editor  &  Pub 
lisher. 

EXPERIENCED  MANAGER.  lioth 
daily  and  weekly,  seeks  challenge  oi 
weekly  or  shopiier  (offset).  Nine  years 
solid  all  departments.  S.V  years-old. 
Zone  1  or  2.  Write  Box  409,  Eilitor  & 
Puldisher. 


.■trli.sts— Cartoonists 

creative  advertising  layout 

,  art.  cartoons;  also  experienced  process 
cameraman.  Now  with  large  publishing 
firm;  seeking  place  in  creative  advertis¬ 
ing.  or  camera  on  good  publication. 
Box  342  Falitor  &  Publisher. 


C.irrulatiem 

CIRCULATION  AND  PROMOTION 
Manager :  20  years’  experience  from 
weekly  through  100.000  daily.  Ebccellent 
references.  Box  325,  Editor  &  Pub¬ 
lisher. 

CIRCULATION  MANAGER,  presently 
employed,  looking  for  growth  lOOM  or 
potential.  Have  increased  present  cir¬ 
culation  by  1,000  ABC  per  month 
every  month.  Midwest  high  altitude 
does  not  agree  with  my  wife.  Increased 
revenue — lowered  complaints.  Elx 
perience  on  metro  and  non-metro 
papers:  "Little  Merchant.”  racks 

dealers,  agencies,  promotion,  .ABC, 
voluntary-pay — all  phases  of  circula 
tion.  Prefer  East  or  AVest  Coast.  Box 
327,  Editor  &  Publisher. 

YOUNG  GO-GEHTE7R  with  proven 
record  seeking  circulation  managership 
or  assistant’s  position  on  medium-sized 
daily.  Do'Jbled  circulation  on  last  paper 
in  18  months.  Interested?  Write  ^x 
341,  Eklitor  &  Publisher. 


CIRCULATION  MANAGER,  presintly 
i-mployeil,  desires  directorship  or  com¬ 
parable  position  on  t>rogressive  puli- 
iication.  10  years’  exiierience  on  ME&S 
meilium  comlxis  as  well  as  group  week¬ 
lies  (paid  and  controlleil) .  Aggressive. 
Prefer  Zones  1,  2  or  3  but  others  con¬ 
sidered.  Confidential.  Reply  to  Box 
.397.  Eklitor  &  Pulilisher. 
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Personnel  Avalleble 

IN  ALL  NEWSPAPER  DEPARTMENTS  AND  ALLIED  CRAFTS 


Circulation 

(•IKCl"LATU)N  MANACKK  of  most 
proHtiil)U-  new.spiiixT  in  laiire  I'h.iin  ile- 
sires  l•elo<■^ltion.  (Aer  lU  years'  exiieri- 
enre  in  Imildintr  'Home  Helivery’  oie 
eration  fi'om  >rroiin(l  up.  Assets:  c*oni- 
l>etenl  aclmini.strator :  trained  to  selei-t, 
test  and  evaluate  i)ersonnel  :  creative 
promoter  of  carriers  and  leader  of  men. 
Thoroutfh  knowledge  of  tslitorial,  ad- 
vertisin^r,  business  anil  mechanical  de¬ 
partments.  Hox  Eilitor  &  Pub¬ 

lisher. 


lUsplny  Adrcriising 

ONE  WITH  EXTENSIVE  KNOW-HOW 
and  experience  in  sales,  layout,  copy 
including  spot  and  full  color.  Zone  1. 
Degree.  Family.  Administrative  in¬ 
clined.  Box  316,  Editor  &  Publisher. 

23  YEARS’  EXPERIENCE,  mature, 
marrieil.  Retail  and  national  advertis¬ 
ing  representative.  Assistant  Advertis¬ 
ing  Director,  offset  15M  daily,  desires 
No.  1  spot.  Strong  on  department 
direction,  copy,  layout,  public  relations 
sales.  Desire  to  liecome  General  Man¬ 
ager.  Prefer  Zones  1,  2,  3,  5.  Minimum 
acceptable:  $13,500.  Box  321,  Editor  & 
Publisher. 

SPIRITED  AD  DIRECTOR  seeks  paper 
to  build  into  retail  market  place  .  .  . 
This  is  a  small  ad,  but  there  is  a  lot 
behind  it.  Box  346,  Editor  &  Publisher. 

AD  MANAGER  POSITION- 
SI:  adverti.sing  art  backgrounil.  Busi¬ 
ness  Degree  in  June — advertising  public 
relations  major.  Box  306,  Editor  & 
Publisher. 


editorial 


editorial  | 

MAGAZINE  FEATURE  WRITER  | 
wants  4-day  week — $10,500 — Manhat¬ 
tan  :  variety,  travel.  Box  328,  Editor  & 
Publisher. 

EDITOR/WRITER- Two  years'  sports  ' 
publicity  director  at  medium-size  uni¬ 
versity,  desires  university  sports  or  ; 
news  bureau  post.  Journalism  M.A. 
Ilox  324.  Editor  &  Publisher.  I 

WORD  WHIZ — Nellie  Bly  daring:; 
mercurial,  original.  Desire  newspaper  i 
opixtrtunity  under  guiding  light.  Ma¬ 
ture.  seasonetl  trooiier.  Temperate 
climate.  Box  337,  Editor  &  Publisher. 

I  AM  A  TAKE-CHARGE  EDITOR  who  : 
is  28  years  old  and  in  a  responsible  ' 
position  on  a  large  East  Coast  news-  i 
paper — one  of  the  best  in  the  country.  ! 
I  have  exjierience  in  Euroiie,  and  | 
since  my  transition  from  magazines  to 
newspaper  six  years  ago.  have  held  j 
positions  of  top  editorial  responsibility. 

I  am  interested  in  either  returning  to 
Europe,  or  securing  a  management- 
level  position  in  the  Midwest.  If  you 
have  a  place  for  a  top-notch  newsman, 
and  provide  good  pay  and  benefits, 
write  to  Box  330,  Editor  &  Publisher. 
I’ll  provide  you  with  a  resume  and  ex¬ 
cellent  leferences. 


EDITOR/PHOTOGRAPHER  ^eks  out- 
d(K>r  <-ditor’s  iiost.  Five  yeai’s'  newspa- 
Iier,  publications  exiierience:  J-degree: 
veteran.  Zones  6.  8,  0.  Box  3f<4,  Editor 
&  Publisher. 


REPORTER.  33,  traveling  in  Euroiie 
May-August,  will  write  the  articles  you 
want  on  government,  politics,  travel, 
culture :  also  seeks  iiermanent  overseas 
job.  Si.x  years'  metro  daily  exiierience, 
MA.  Box  361,  Editor  &  Publisher. 


editorial 

J  <)  U  R  N  A  L  I  .S  T 
Young  man  seeks  challenging  work. 
BS.  MS  in  Journali.sm.  Solid  exiieri¬ 
ence.  Currently  No.  2  man  on  meilium 
T-duy  a.m.  Georgraphy  no  factor.  Box 
37!l,  Eilitor  &  Publisher. 


WRITER,  8  years’  newspaper  and  mag-  i 
azine  experience — 3  years  in  Far  East  | 
seeks  new  opimnunity.  Prefer  North-  | 
west.  Will  consider  all  offers.  Box  3Sit, 
Editor  &  Publisher. 


.\LL-AROUND  reporter-eilitor-newsman  ' 
strong  on  depth  feature  news  writing  , 
with  Sunday  magazine  experience  in 
addition  to  city/state.  Family  man  age  ] 
34.  now  with  Zone  4  metropolitan  a.m. 
daily,  si-eking  new  opisirtunity  with  j 
enthusiastic  organization:  daily,  mag-  | 
azine,  television,  I’.R.  (banking  ex- 
Iieriencel.  Box  3Ss,  Editor  &  Pub¬ 
lisher. 

ESCAPEE  from  woman’s  department  , 
now  on  general  news  -desires  to  re¬ 
turn  to  the  fold.  East  Coast  preferred.  ' 
Exiierience  on  all  tyiies  of  newspapers. 
Box  401,  Eilitor  &  Publisher.  I 

j  SENIOR  CITIZEN,  veteran  newsman.  | 
wants  copy-eiliting  small  or  medium  i 
I  a.m.  or  p.m..  Zone  2,  3  5  preferreil.  i 
I  Box  366,  Eilitor  &  Publisher. 


I  W.ANT  NEWS  SPOT:  veteran;  degiee: 

1  ex-bureau  man.  Contact:  Jim  Fienup.  | 
I  130  Missouri  Hall.  Kirksville.  Mo. —  I 
;  63501  ;  or  call  (816)  MO  5-3.'>21  '3768. 


EDITOR,  seeking  desk  and  layout  po¬ 
sition  on  meilium  or  small  daily.  ()ff- 
set.  letterpress  exiierience  throughout. 
Will  do  some  general  assignment  and 
Iihoto  work.  Two  years’  advertising  ex- 
Iierience.  -Xge  28.  Box  408,  Editor  & 
Publisher. 


REPORTER,  experienced  in  local  gov-  i 
ernment  and  politics,  seeks  better  fu¬ 
ture.  Box  273,  Editor  &  Publisher. 


HUSBAND/WIFE  TEAM  both  26, 
with  Stanford  Communications  MA’s, 
combine  experience  in  reporting,  pho¬ 
tography,  public  relations  and  college 
teaching.  Box  270,  BMitor  &  Publisher. 

WHERE  IS  IT?  An  interesting  job  for 
a  capable  girl  J-grad :  3  years’  writing, 
eiliting.  photography.  Box  237,  Editor 
&  Publisher. 


WRITER  NEWS  EXECUTIVE,  38— 
wide  newsp:iiier  and  radio  experience 
Eastern  and  Western  Europe.  Latin 
America.  IT.S.  -  seeks  top  reiKirting  job, 
managing  editorship  or  position  uni¬ 
versity,  inilustry  or  public  relations. 
Best  references.  Box  301,  Editor  & 
Publisher.  / 


!  WASHINGTON  EDITOR.  national  ; 
magazine  (space  siieci.alist) .  Gallery  ac-  ; 

I  creilited  :  former  investigative  reporter,  i 
government  PR-writer:  desires  switch  1 
(to)  non-te -hniciil  public.Uion.  PR.  (or)  j 
Hill.  Box  309.  Eilitor  &  Publisher. 


I  FEATURE  WRITER  32.  solid  news¬ 
paper  and  photo  background:  J-degree: 
wants  feature  writing  position  in 
j  Southwest  or  west.  Box  374.  Editor  &  \ 
i  Publisher.  j 

EXPERIENCED  Southern  California  '■ 
copy  eilitor  seeks  copy  desk  post.  Box 
387,  Eilitor  &  Publisher.  j 

.SPORTS  WRl'fER'DESK  MAN.  ex-  ; 
perienceil,  desires  position  in  Zones  7.  ! 
8  or  9.  Solid  background:  can  work  : 
city-news  desk.  Desire  immeiliate  move.  | 
1.7:10  Bonforte  Blvd,,  Pueblo,  Colo.  ; 


WRITER— WOMAN  25—1%  years’  "ac¬ 
tion-line”  and  general  assignment;  ex¬ 
tensive  dramatic  experience.  Wants 
chance  to  concentrate  on  film  review¬ 
ing  and  feature  writing.  Will  relocate. 
Box  272,  Editor  &  Publisher. 


WELI.-ROUNDED  NEMT.SMAN  47.  All 
phases,  heavy  writing,  Sunday  supple¬ 
ments  editor,  rewrite,  city  editor,  copy- 
rim,  slot:  city  editor  metropolitan 
daily.  Business  world  foundation, 
travelled.  Seeks  challenge.  Box  317, 
Eilitor  &  Publisher. 


REPORTER/PHOTOGRAPHER  —  Ten 
years’  in  small  dailies  and  metro.  Want 
photo  editorship  or  chief  photogra¬ 
pher’s  position.  Box  271,  Editor  & 
Publisher. 


COPY  EDITOR,  dead-endeil  by  senior¬ 
ity  after  8  years’  on  news  desk  of  150M 
daily.  12  years’  experience  eiliting 
weeklies  small  dailies  prior  to  present 
job.  Desires  more  action,  responsibility 
in  news,  editorial  or  public  relations. 
Prefer  Zone  9  but  will  consider  chal¬ 
lenge  anywhere.  Box  198,  Editor  & 
Publisher. 


EDITOR/DESIGNER— Heavy  experi¬ 
ence  on  major  dailies:  presently  pro¬ 
ducing  magazine.  Age  32.  Sparkling 
layouts:  flawless  prose.  Favor  West 
or  Gulf  Coast.  Box  347,  Eilitor  &  Pub¬ 
lisher. 


GRADUATING  IN  JULY— Married, 
27.  Draft:  5A.  Seek  news  work  in 
Texas.  Experience  in  meiiical  field  and 
government  writing.  Eager,  hard  work¬ 
er.  Box  356  Editor  &  Publisher. 


LAW  STUDENT,  to  receive  J.D.  de¬ 
gree  in  June,  wants  legal  reporting 
job.  Reply  Box  326,  Editor  &  Publisher. 


“WHO’S  WHO”  LUSTED  EDirOR 
columnist,  reporter  and  photographer : 
also  widely  exiierienced  attorney,  public 
prosecutor  and  clergyman.  Background 
all  regions  U.S..\.  Ready  for  memorable 
indeiiendent  eyeball  interpretative  re¬ 
porting  or  eilitorials.  Age  47.  Avail¬ 
ability  depends  on  merits  of  proposal. 
Box  411,  Eilitor  &  Publisher. 


SPORTS  WRITER  handling  top  col¬ 
lege,  pro  assignments  on  300,000  daily 
— strong  on  p.age  makeup -seeking  chal¬ 
lenge  in  active  siKirts  area.  Family: 
degree:  young,  dynamic  and  on  the 
way  up.  Editor  says  I’m  Iiest  he  has. 
Box  304.  Eilitor  &  Publisher. 

JUNE  J-SCHOOL  GRADUATE  seiks 
sports  or  general  reixirting  ixisition 
x.'ith  daily  newspaixu-.  Mr.  Lynn  Burke. 
177  Cimvix-ation,  Athens,  Ohio — 47701. 


NATIONAL  REPORTER  seeks  editor-  j 
level  job  on  small  town.  Area  8  or  0,  j 
comiietent  daily.  Why?  Clean  air  and  ■ 
country  living.  Box  386,  Exlitor  &  i 
Publisher. 


WRITER-WOM.\N  age  24 — seeks  em¬ 
ployment  in  Zones  3  or  4.  Newspaiier 
and  college  PR  experience.  J-grad. 
Available  June  1.  Box  403,  Editor  & 
Publisher. 


LAYOUT  HAVE  THE  BLAHS?  No  zip 
in  heads  ?  Let  me  prescrilie  a  remedy 
for  something  new  daily  in  general 
news,  features  sports  or  women.  Box 
381,  Eilitor  &  Publisher. 


ENVIORNDIENTAL  WRITER— Experi¬ 
enced  in  Ixith  newspaper  work  and 
scientific  research.  M.S.  degree  in  Bi¬ 
ology.  Clips,  reprints  and  resume  avail¬ 
able  from  Box  385,  Eilitor  &  Publisher. 


Free— Lance  I 

FREE  LANCE  CAPITOL  HILL  cor-  I 
respondent.  Heavily  experienceil.  Spot  i 
coverage  or  in-depth  column  or  mag¬ 
azine  pieces.  Accent  your  Congressman.  I 
Box  312,  Eklitor  &  Publisher.  j 

RETTIRED  LAWYER-ENGINETER.  top 
health,  with  regular  column  in  major  ! 
daily,  accepting  assignments  for  fea-  j 
ture  articles  on  any  subject.  Will  travel 
anywhere.  Has  lived  abroad — language 
facilities.  Box  307.  Elditor  &  Publisher.  ; 

WRITER  EDITOR — 17  years’  exixiri-  | 
ence  news,  features.  Investigative  re¬ 
ixirting:  entertainment  writing  back¬ 
ground.  Sti'ong  Spanish.  Free  to  travel. 
Box  413,  Editor  &  Publisher. 


Opt>rntors — Machinists  \ 

OPERATOR-MACHINIST.  34  —  15  ! 

years’  experience.  Comet,  Elektron,  | 
Mixers.  Justape,  TTS.  Wish  to  locate  i 
in  southern  Florid.a.  Write  Box  285,  I 
Editor  &  Publisher.  , 


PHOTON  200  OPERATOR— 2  years’ 
experience:  also  operate  Friden  Justo- 
writer  and  Photon  713.  Dependable 
female.  Box  231,  Editor  &  Publisher. 


Press  ni  cn—Stcrcoty  pers 

OFE'SET  URBANITE  EXPERT  wishes 
to  relocate  in  Zone  3  or  4.  Excellent 
background  knowledge  and  experience 
in  camera,  plate-making,  pressroom 
and  color.  Has  7  years’  letterpress  and 
5  offset  Urbanite.  Presently  Superin¬ 
tendent:  prefers  same  position.  Box 
335  Eilitor  &  Publisher. 


EDITOR  &  PUBLISHER  for  March  7,  1970 


l^ressmen — Sterpotypers 

PHKSSMAN  STEKEOTYPER  —  1.". 

years*  ex|)erien<e  an  semi  2  and  4 
plate  wide  presses:  also  Tubular;  also 
4  years’  as  foieman.  Prefer  New  En^r- 
land  arc*a.  Available  inime<liately.  Hj>x 
261,  E<litor  &  Publisher. 


Priniprs 

FOREMAN-ASSISTANT  FOREMAN 
capable  of  chant^inK  your  ad  and  make¬ 
up  department  from  hot  to  cold-tyi>e. 
Ten  years’  of  composing  room  experi¬ 
ence  including  cameras  and  light  pho¬ 
ton.  Can  supply  reliable  printers. 
Young  healthy  family  man,  willing  to 
relocate.  Box  176,  Editor  &  Publisher. 

SUPERINTENDEZNT/Production  Man¬ 
ager,  experienced,  desiring  employment 
with  advancement  potential.  Resume 
and  references.  Box  248,  Editor  &  Pub¬ 
lisher. 

YOUNG  dei>en<lable  family  man  now 
ready  for  responsilvility.  Nine  years* 
hot  metal:  TTS-RCA  Monitor,  Lu<llow, 
Monotype,  Elrod.  H(K)r  and  eomiK>sitor 
and  some  maintenance.  Will  rel(K*ate 
any  Zone  but  1  and  2.  Box  EVl- 

itor  &  Publisher. 


FOREMAN-ASSISTANT  FOREMAN 
capable  of  making  cold  tyi>e  change¬ 
over.  Camera,  etching.  Photon,  color 
work,  cold  ami  hot  type  comiH)sition. 
Available  immeiliately !  Will  relocate. 
Hf»x  378,  Editor  &  Publisher. 


Production 

GOING  OFFSET?  Experienced  manager 
available  for  short  term.  Can  supervise 
and  coordinate  your  complete  conver¬ 
sion,  including  the  training  of  all  per¬ 
sonnel.  Top  personal  references  avail¬ 
able.  Box  103,  Bditor  &  Publisher. 

~  PRODUCTION  ^M.\NAGER 
Solid  knowledge  all  areas  of  daily  pro 
duction  150,000-200,000.  Proven  recorc 
of  increased  productivity.  Prefer  North¬ 
west,  but  would  locate  to  meet  chal¬ 
lenge  if  opportunity  and  pay  are  com¬ 
mensurate.  Box  269,  Editor  &  Pub¬ 
lisher. 

PRODUCTION  MANAGER  -  SUPT.. 
medium  or  small  daily.  Knows  all  de¬ 
partments,  hot  metal  or  cold-type ;  cost- 
minded.  25  years*  exi>erience.  All  re¬ 
plies  answered.  Box  336,  Editor  & 
Publisher. 

PRODUCTION  MANAGER^lE.  ye^' 
ex|)erience  assistant  production  man¬ 
ager.  Knowledge  all  phases  newspaper 
proiluction,  new  processes,  hot  and  cold 
type.  Box  380.  Eklitor  &  Publisher. 


Pronuftion 


PROMOTION  POST  sought  by  college 
J-Instnictor,  25.  Promotion  and  PR 
experience  (2  years).  MA  Journalism. 
Box  256,  Editor  &  Publisher. 


Puhlic  Rplations 

WOMAN  with  15  years*  news-feature¬ 
editing  experience  desires  information- 
public  relations  post  with  college.  Box 
359  Editor  &  Publisher. 

TOP  P.R.  AGENCY  staff  member  seeks 
challenging,  rewarding  writing,  press 
relations  spot  in  Northeast.  Newspaper 
and  three  years*  agency  experience  for 
Blue  Chip  client.  Box  349,  Editor  & 
Publisher. 

SELF-STARTER  wants  position  of  re¬ 
sponsibility  with  growing  organization. 
Generalize<l  background.  Extensive  ex¬ 
perience  in  writing,  me<lia  liaison,  com¬ 
munity  and  corporate  relations.  MS  de¬ 
gree.  Proven  manager,  administrator 
decision-maker.  Creative.  mature, 
stable.  Retiring  Air  Force  officer.  Avail¬ 
able  mid-July.  Intere.sted  in  financial 
PR.  Prefe;*  Zones  9.  8,  6  or  4.  Ib)X 
r72,  E>litor  &  Publisher. 


EDITOR  wants  PR  opportunity.  News- 
paiK'r,  photo,  publications  experience; 
J-degree.  Zones  6,  8,  9.  Box  377,  Fkl- 
itor  &  Publisher. 
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Shop  Talk  at  Thirty 

Ity  Robert  U.  Brown 

Give  ’em  hell,  Spiro! 


Twenty  years  ago  supporters 
of  President  Truman  cried, 
“Give  ’em  hell,  Harry,”  when  he 
hit  back  at  columnists  and  edi¬ 
torial  writers  who  were  criticiz¬ 
ing  him.  There  was  no  television 
in  those  days. 

Today,  the  cry  from  the  “sil¬ 
ent  majority”  that  is  supposed 
to  be  supporting  President 
Xixon  is,  “Give  'em  hell,  Spiro.” 
Vice  President  Ak new  has  taken 
it  u))on  himself  to  speak  out  on 
behalf  of  the  administration 
again.st  newspajter  and  tele¬ 
vision  critics,  or  he  is  President 
Nixon’s  agent  in  doing  so  and  is 
following  instmctions. 

President  Nixon  had  better 
take  a  close  UK>k  at  what  his 
puppet  is  doing  and  what  he 
might  accomplish  because  his 
administration  has  everything  to 
lose  and  very  little  to  gain  by' 
doing  it. 

Agnew  and  others  seem  de¬ 
termined  to  destroy  the  credi¬ 
bility  of  news  media.  At  least, 
they  .seem  to  }>e  heading  in  that 
direction.  If  they  succeed  it  will 
hurt  th  party  in  power  as  much 
as  it  will  hurt  anyone  else. 

Everyone  likes  u*  take  a  crack 
at  “the  press”  every  now  and 
then.  Even  government  officials. 
When  Agnew  let  off  his  first 
blast  against  television  commen¬ 
tators  we  pointed  out  that 
whereas  it  used  to  be  the  news¬ 
papers  that  received  all  the 
blame  now  television  was  get¬ 
ting  its  share.  We  thought  the 
television  industry  over-reacted 
to  his  criticism  probably  because 
it  was  sensitive  to  its  licensing 
position.  We’re  beginning  to 
think  they  weren't  just  seeing 
things  under  the  bed. 

Television’s  “knee  jerk  reac¬ 
tion,”  as  some  have  called  it,  and 
the  sympathetic  response  Agnew 
received  from  the  public,  prob¬ 
ably  prompted  him  to  add  a  few 
newspai)ers  to  his  list  in  his 
next  speech. 

In  one  of  his  latest  diatribes 
he  lashed  out  at  the  “driv'el  dis¬ 
seminated  by  the  liberal  news 
media”  and  said  there  was  a 
“need  for  a  strong  voice  to  pene- 
ti’ate  the  cacaphony  of  seditious 
drivel  emanating  from  the  best- 
publicized  clowns  of  our  society 
and  from  their  fans  in  the 
fourth  estate.’’ 

When  the  Vice  President  of  the 
United  States  talks  about  sedi¬ 
tion  in  the  press,  whether  it  is 
drivel  or  not,  it  is  pretty  dan¬ 
gerous  stuff.  As  we  said,  Presi¬ 


dent  Nixon  ought  to  take  a  look 
at  what  he  is  saying. 

*  *  ♦ 

Whether  there  is  any'  cause 
and  effect  in  this  or  not  we  don’t 
know,  but  it  seems  to  us  that  at 
least  two  people  have  been  en¬ 
couraged  by  his  words  to  “get 
into  the  act”  and  make  equally 
ridiculous  and  none-the-less  dan¬ 
gerous  statements  because  of 
the  climate  of  public  opinion  at 
this  time. 

Chief  .Justice  Warren  Burger 
was  speaking  before  the  Ameri¬ 
can  Bar  Association  in  Atlanta 
and  objected  to  having  his  talk 
televi.sed.  Referring  to  one  tv 
crew  that  was  persistent  al¬ 
though  unsuccessful,  he  said: 
“Who  do  they  think  they'  are? 
They  have  no  option  on  my  face 
or  voice.” 

Ju.stice  Burger  has  forgotten 
that  since  he  elected  to  go  into 
public  life  and  since  he  has  also 
elected  to  give  speeches  pub¬ 
licly  to  large  numbers  of  people 
that  it  is  he  who  has  lost  his 
options. 

.lust  before  that.  Dr.  Walter 
Menningcr,  the  famous  psychia¬ 
trist  from  Topeka,  Kansas,  had 
made  the  statement  that  news¬ 
men  ought  to  be  licensed  as  a 
public  .safeguard.  It  is  patently' 
ridiculous  and  unconstitutional 
on  the  face  of  it,  but  the  letters 
columns  of  the  nation’s  newspa¬ 
pers  reveal  countless  people  who 
agree  it  would  be  a  good  idea 
and,  as  one  wrote:  “Isn’t  that 
jjublic  licensing  morally  need¬ 
ed?” 

♦  *  * 

Whether  Agnew,  Burger, 
Menninger,  or  anyone  else  in¬ 
cluding  Nixon,  are  acting  in 
concert  or  just  happen  to  say' 
the  same  things  at  the  same 
time,  they  are  in  danger  of  tell¬ 
ing  the  big  lie  so  that  people  w'ill 
believe  it. 

That’s  what  we  mean  by  de¬ 
stroying  the  credibility  of  the 
pres.s — newspapers  and  televi¬ 
sion.  The  party'  in  power  is  on 
the  crest  of  a  movement  that 
insists  it  is  right  and  everyone 
who  criticizes  it  is  wrong. 

Up  to  now  there  has  been  a 
growing  belief  over  the  years 
that  a  newsman  should  be  able 
to  protect  his  confidential 
.sources  in  order  to  function 
properly'  as  the  watchdog  of  gov¬ 
ernment.  There  are  at  least  14 
states  with  laws  protecting  that 
right  and  several  more  where 
bills  are  pending. 


Just  to  show  the  climate  of 
the  times  and  how  easy'  it  is,  if 
not  how  dangerous,  to  start  an 
anti-press  ground-swell,  a  bill 
was  presented  to  the  Maryland 
legislature  this  week  which 
would  force  newsmen  to  reveal 
their  confidential  sources. 

It  /«  possible  to  destroy  the 
press  in  this  country,  as  it  has 
been  in  other  countries,  if  peo¬ 
ple  in  authority  set  out  to  de¬ 
stroy’  public  confidence  in  it  by 
blaming  the  press  for  creating 


events  rather  than  reporting 
them. 

If  Agnew  or  anyone  else  has 
a  complaint  he  should  name 
names,  cite  chapter  and  verse. 
The  press  should  not  be  above 
criticism  and  each  unit  is  well 
able  to  answer  for  himself  or 
itself.  The  generalized  slurs 
and  innuendoes  now  coming 
from  Washington  are  unjustified 
and  threaten  to  do  harm  to 
more  than  just  “the  press.” 


Circulators 
ask  speedup 
on  long  haul 

Boston 

New  England  newspaper  cir¬ 
culation  managers  ai'e  trying  to 
get  some  action  by  the  Post  Of¬ 
fice  Department  to  speed  up  the 
distribution  of  second  class  mail 
in  long  hauls. 

It  was  the  consensus  of  a 
panel  discussion  that  bottle¬ 
necks  in  transportation  in  the 
New  York  City  area  must  be 
alleviated,  either  by  greater  use 
of  trucks  that  can  bypass  the 
region  or  by  rescheduling  trains 
that  transport  newspaper  mail. 

Sonic  otIiciuU  coiiipliiiiciitcd 

The  circulators  complimented  i 
those  postal  officials  who  are 
trying  hard  to  unsnarl  a  grow¬ 
ing  tangle  but  said  the  Post 
Office  Department  should  do 
more  to  help. 

On  the  panel  were:  Loring 
Britton,  traffic  manager,  Chris¬ 
tian  Science  Monitor;  Frank 
Innelli,  Xeic  York  Times;  Ray’- 
mond  Goode,  Banyor  (Me.) 
Sews;  and  Jack  Stoltz,  Chris¬ 
tian  Science  Monitor.  Represent¬ 
ing  the  Post  Office  was  Arvid 
Straut,  director  of  logistics  for 
the  Boston  region. 

David  1).  Dahlroos,  Taunton 
(Mass.)  Daily  Gazette,  presided 
at  the  meetings.  Francis  J. 
Pruitt,  A bi/cae  (Tex.)  Reporter- 
Xews,  jn-esident  of  the  Interna¬ 
tional  Circulation  Managers  As¬ 
sociation,  urged  the  members  to 
become  more  involved  in  the  Cir¬ 
culation  Promotion  Research 
Center  at  Milwaukee. 

O’Hi'iirn  lic.uU  as>oriiilion 

James  J.  O’Hearn,  Lowell 
(^lass.)  Sun,  was  elected  presi¬ 
dent  of  the  New  England  Asso¬ 
ciation  of  Circulation  Managers, 
with  J.  Paul  Wilson,  Sew  Haven 
(Conn.)  Register,  and  Jack 
Stolz,  Christian  Science  Moni¬ 
tor,  as  vicepresident;  and  F. 
Oscar  Whitmore,  Lewiston 
(Me.)  Sun-Journal,  secretary- 
trea.surer. 


1 5, (MM)  asks  Congress 
for  aiiticriiiie  laws 

WA.SHINGTON 

In  a  front  page  editorial  on 
February  11,  the  Washington 
Daily  Sews,  Scripps-Howard 
afternoon  tabloid,  told  its  read¬ 
ers  that  “the  time  for  action  in 
the  war  on  crime  in  Washington 
is  now”  and  asked  them  to  sign 
an  open  letter  to  Congress  de¬ 
manding  an  end  to  delay  in  en¬ 
acting  the  Administration’s  anti¬ 
crime  bill. 

Some  l.o,000  signed  the  letters 
and  sent  them  in.  Ray  F.  Mack, 
president,  and  David  Stolberg, 
managing  editor,  of  the  News 
presented  the  letters  to  Rep. 
.John  McMillan,  chairman,  and 
other  members  of  the  House  Di.s- 
trict  Committee.  The  Senate  has 
acted  on  the  crime  bill;  the 
House  has  not. 


IBM 

is 

doing  it. 

IBM  reaches  Washington's 
influential  people  with  its 
corporate  messages  through 
The  Star. 

Corporate  advertising  belongs  in 
The  Star  the  newspaper  that 
reaches  more  of  the  highest  income 
people  than  any  other  Washington 
paper.  To  talk  about  projecting 
your  image  in  Washington,  call  the 
Million  Market  Newspapers  office 
near  you.  Or  call  Joseph  Marsh, 
Star  national  advertising  manager: 
(202)  Lincoln  3  5000. 

The 

Washington 

Star 
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Gst 

in 

touch 

with 

Star 


when 

you 

convert 

to 

bandless 

composition 


Star  Parts  can  provide  the 
quadders  and  special  space  ma¬ 
trices  you  need  to  begin  space- 
bandless  composition. 

The  Star  hydraulic  Quadder  can  be 
applied  in  only  8  hours,  saving  you 
production  time  and  dollars  right  from 
the  day  of  installation.  You  can  stan¬ 
dardize  on  Star  because  the  Selectro- 
Matic  Quadder  fits  Elektrons,  Monarchs, 

Comets  —  and  all  other  machines  in  your 
shop. 

Star  space  matrices  are  available  from 
stock  in  less  than  a  week  for  practically  all 
bandless  computer  programs.  Special  ma¬ 
trices  can  also  be  provided  to  meet  unusual 
requirements. 

Check  with  your  Star  representative  or  mail 
your  order  direct  to  Star  Parts  Company,  South 
Hackensack,  N.  J.  07606.  Either  way,  you’ll  get 
the  fastest  service  anywhere. 


STAR  ★PARTS 

COMPANY 
SOUTH  HACKENSACK,  N.J. 

A  E>atasc&n  company 

CHICAGO  •  DENVER  •  LOS  ANGELES  •  MONTREAL 


Mobilization  on  the  Potomac 


Studying  letters  to  Congress,  left  to  right,  Rep.  Henry  P.  Smith  III  (R-N.Y.); 
David  Stolberg,  Washington  Daily  News  managing  editor;  Rep.  Lawrence  Hogan  (R-Md.); 
Ray  Mack,  News  business  manager;  and  Rep.  John  McMillan  (D-S.C.),  House  District  Committee  chairman. 


“Cut  along  this  line  and  mail  to  us”  were  the  instruc¬ 
tions  The  Washington  Daily  News  gave  its  readers  on 
Feb.  11. 

Readers  were  asked  to  endorse  an  open  letter  to 
Congress  calling  on  the  House  of  Representatives  to 
get  cracking  on  the  War  on  Crime  in  Washington; 
officially— the  D.C.  Omnibus  Crime  Bill. 

“If  you  agree,”  said  The  News,  “we’ll  present  a  moun¬ 
tain  of  your  replies  to  the  House  District  Committee.” 

The  mountain,  in  effect,  came  to  The  News.  One 
day’s  mail  brought  more  than  1200  responses,  and 
they’re  still  coming.  By  the  thousands.  Many  contained 
personal  comment-expressions  of  fear  and  suffering. 

Within  a  week  the  District  Committee  completed 


work  on  the  bill,  and  House  action  is  expected  March  9. 
The  Senate  has  already  passed  its  version  of  the 
package. 

The  Washington  Daily  News  is  a  vital  force  in  the 
District,  Maryland  and  Virginia.  It  has  the  power  to 
mobilize  for  the  community’s  good-a  mobilization  that 
began  with— “Cut  along  this  line.” 
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